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UTSTANDING factors which enable dealers to meet 


conditions more advantageously than ever with 


PEN NSYLVANIA 
VACUUM! CUP*TIRES 


First—the very moderate differential in price that now prevails between 
these and ordinary tires; made possible by the operation of our great 
new factory. 

Second—the actual 50% increase in wear resistance which we have effected 
on 1915 V.C. Tires. This—remember—is over and above the quality that 
scored the unapproached average mileage of 6,760 miles in the 1914 Official 
Test by The Automobile Club of America—Covered by the famous Certifi- 
cate No. 15. 

Third—with the new increased wearing quality the absolute and guaranteed anti- 
skid efficiency takes on even increased importance. Absolutely oilproof, as ever, 
of course. 





The V. C. Dealer Aas more than ever in ys 
his favor for going after the high class trade, 


PENNSYLVANIA RUBBER CO.. / JEANNETTE, PA. 


Atlanta Cleveland Kansas City. Mo. Omeéha St. Paul 
Roston Dallas Minneapolis Philadelphia San Francisco 
Chicago Detroit New York Wittsburgh Seattle j 


An Independent Company with an Independent Selling Policy 


CU 
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Let us advertise your stock of oils 


over your name— 


Ask us to tell you what it means to you to carry 
the line of Veedol motor oils. We will give you 
the actual facts of a most remarkable advertising 
campaign—unusually effective because it is waged 
directly over the names of our dealers. It serves 
their interests as closely as possible without cost 
to them. We advertise the dealer ‘himself and pay 
the entire expense. ; 


After the Veedol advertising has created the de- 
mand and made customers for our dealers the 
superior quality of the Veedol oils noakes ai! the 
sales permanent. No Veedol oil leaves the Sefin- 
ery before it has been proven absolutély right, 
chemically, physically and practically. \ 


PLATT & WASHF 


Established 1878 
14 


CHICAGO LOS ANGELES 
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Literally thousands of tests have been made to 
determine the best grade of Veedol for each type 
and make of motor. The results of all these tests 
have been charted. These charts, together with 
actual photographs and illustrations of the tests, 
are all presented in our new 44-page Veedol Book. 


Before you invest your money in any other oil 
this season let the Veedol salesman explain all 
we do for you in the way of advertising. Write 
today for a copy of the Veedol Book and special 
descriptive nortfolio of the Veedol advertising 


YMPANY 
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, N. B. 
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’*It Rings to Beat the Band.”’ 


NTRODUCING 

the Ironclad—heavy- 

weight champion of 
the alarm clock business 
—never been knocked 
out—never been known 
to back up for repairs. 


The cast iron armor protects 
the works, and there are no 
legs to break off—no teen 
ing bell. 


The Ironclad stands 5 inches 
high, weighs 2% Ibs., and 
‘rings to beat the band’’ for 
thirty-five seconds. The shut- 
off stops the alarm at any time. 


Several striking four color 
lithographed show cardsare fur- 
nished with every carton of 
one dozen, and on an order for 
24 we print your name right 
on the dial—a splendid ad 
for which your customers pay. 


In broken lots 87c each. In ie hits, 84c each. Incase lots of two dozen, &2c each. 
Less 2%, ten.days at your wholesaler’ s. 


Western Clock Co., (Westclox) 
La Salle, Illinois. 
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A Serviceable Tool 
For Every Purpose 


That . really what the dealer who carries 
the B. & S. line can offer his customers. 
With an assortment of tools embracing 
over |000 varieties it is a very unusual 
mechanical need that cannot be met. A 
mechanic or tool maker can fit out a prac- 
tical, complete and reliable kit, and exact- 
ing tool room needs can easily be met at 
the store of a dealer who carries 


Brown & Sharpe Tools 


| And you may be sure that the mechanic or manu- 

facturer who does so will be satisfied. That's 

worth a lot to you—it means that they come 

again. When you sell a B. & S. tool you sell our 
* guarantee that the tool is right. We see to that 
«before it leaves our factory so. when it passes 
"over your counterit goes toia’satisfied user. Should 
r it happen - that you are not carry:ng our tools 
\. write‘ for our ‘catalogue and terms and look into 
the possibilities of a line that is complete, reliable, 
and profitable. And remember —We Protect 
The Dealer. 
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A full line of our tools is now carried at our Chicago 


Office, 626-630 Washington ‘Blvd., Chicago, IIl. 


‘Brown & Sharpe Mfg. Co. 


Providence — Rhode Island 
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No Money Wasted on Fancy 





Wrapping for “Coes” Wrenches 


Women may buy a certain make of 
perfume because of a good looking 
bottle. But who ever heard of a 
mechanic buying a handle 
wrench because it was wrapped in 


steel 


scented tissue paper? We 





don't 
believe wrench users care a conti- 
nental about fancy packing or costly 
boxes. We know they don’t, they 


_ want strength, service, durability. 


Why should you? The 
‘Coes’ package gets “‘Coes’’ 
wrenches to you in first class 
condition—and that’s all it’s 
supposed to do. _ It costs less 
than | per cent of the total. 
Some concerns. put _ their 
wrenches in fancy lock 
corner boxes. [Ihe cheapest 
package of this kind put up 
costs about 5% of the total. 
This difference of 4% of the 
total we put into the wrench. 
‘It goes to make up the 30% 
increased quality that you 
get in ‘““Coes’” Wrenches, the 
increased quality you give 

_ your customers. 


Coes Wrench Company 
Worcester Mass. 
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Here Are The Files 
Used on Big Jobs 


Nicholson Files are called 
for and prove “Best 


Sellers” because they are 
the final choice of ex- 


perienced file users 
everywhere. 


“ie 2 
£352 


A reputation for over 50 
years of time-tested depend- 
ability has made the Nicholson 
trade mark on a file the ac- 
cepted standard for highest 
quality. 


To the dealer, Nicholson Files 
mean easy sales, quick tum- 
over of stock, and increased 
trade with the best class of 
customers. 


‘‘FILE FILOSOPHY’’—A 50 years’ educa- 

tion on files in an hour, and our Catalog, con- 

tain helpful hints to buyers and file salesmen. 
Sent FREE on request. 
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7 NICHOLSON FILE CO., PROVIDENCE, R. I. 
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QUALITY ann PROFIT 


CAN BE RETAILED FOR 





MANUFACTURED 
BY 


UNION HARDWARE CO. 


ae 99 CHAMBERS STREET TORRINGTON, CONN. 
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THE CERTIFICATE OF GOOD CHARACTER 
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Membership in the Audit Bureau of Circulations is voluntary. 


This organization was created to protect advertisers; to promote the 
square deal in advertising, and to eliminate the circulation liar. 


Membership in it is prima facie evidence that the publisher believes in 
and practices the Golden Rule—that he is giving to his advertisers 100 cents + 
for every dollar expended for space in his publication. 


HARDWARE AGE believes advertisers should have absolute knowledge 
of the service for which they pay their good money. They are entitled to the 
actual facts. The A. B. C. will furnish them as to circulation (paid and other- 
wise) through the medium of their corps of circulation accountants. 


Advertisers cannot make trips to publishers’ offices to verify solicitors 
claims and statements—but they can ask for the A. B. C. report, which is even 
better than a personal investigation. 


The certificate of this Association is the hall mark of truth. Demand it 
when you contract for advertising space. It is your protection. 


Buy your advertising as: you buy merchandise—discriminatingly—and 
with an eye to your own pocket. , 


There's a reason. 
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35 Years the Standard; 
Capacity 35 Miles per Day 


While leading architects and the trade recognize the Superiority of 
our Chains and not the Claims of Superiority as advanced by some of the 
other chain manufacturers, we feel that owing to the brazen boldness of 
these claims, which have no regard for the truth, a word of caution to our 
loyal friends, might prove to our mutual interest. 


We originated Sash Chain and while we have many imitators, we have  |/; 
no equal. ‘Giant’? Metal Sash Chain, has the greatest tensile strength and 
durability of any Sash Chain, that has ever been produced. This chain is 
composed of a phosphor bronze mixture controlled by us and entirely free 
from zinc or any impurities. It has the quality of retaining its strength 
under continuous use and exposure to the elements. Therefore, “Giant” 
Metal Sash Chain is the first and last word in Chain and is often referred 
to, as the “Chain de Luxe.”’ 


Our “Red Metal’? Sash Chain is a composition of copper and tin,’ 
made expressly for us and next to “Giant’’ Metal, is the Peer of all other 
Chains and will out test any chain (Gauge for Gauge) that is manufactured 
by our competitors. | 


Our Steel Sash Chains are made of the very best cold rolled steel, 
which gives them the finest appearance, greatest strength and wearing - 
qualities, of any Steel Chains on the market. We Sherardize, Galvanize /f 
or Copper Plate these Steel Chains, as desired. 


Smith & Egge Chains have been considered The Standard for over 
thirty-five years and all leading architects specify our chains when quality 
is desired. They have been specified and used by the United States Gov- 
ernment for over thirty-five years, in fact, they will be fqund in nearly every 
prominent building and dwelling. These endorsements vouch for the merit 
and excellence of our chains. We are, however, always pleased to sub- 
stantiate any of the above statements, by actual tests and demonstrations. 


THE|SMITH & EGGE MEG. CO. 
BRIDGEPORT, CONN. 
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Ring Books and Price Books 


Most men know the advantages of the Loose Leaf 

idea and have in their business equipment vari- 
ous books which have demonstrated to them it’s prac- 
tical application. 


Many men know the wsJ-Pm™ Trade Mark, and 
realize that it stands for the last word in price, quality 
and progressiveness. 


For ten years it has represented a standard so high 
that Stationers selling competitors’ goods have tried 
to overcome objections by saying “It’s as good 
as bos]-Pum”’. 


In the past a business man has hesitated to replace _ 
his tight bound book with Loose Leaf Books without 
the help of an expert accountant or systematizer. 
There are still cases where an accountant is desirable, 
if not altogether necessary, in application of Loose Leaf 
to a business problem, but in most instances the local 
stationer, through long experience, is able to apply 

os |-Pma Books and Forms 
to any conceivable problem. 


Under this Trade Mark 
will be found every type of 
Binder from the Vest pocket 
Memo Book with pages ruled 


AT ALL FIRST GLASS 
STATIONERS 


IRVING-PITT MANUFACTURING CO. 
410 EIGHTH STREET KANSAS CITY, MO. 


NEW YORK PHILADELPHIA 
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[LOOSE | j-P [LEAF | 
Post Binders and Ledgers 


| in four different styles and selling at 95 cents 
' complete to the m=f-Pum Ledger selling 
around $20.00. : : 


: 
>, 


Between these extremes, there are'Price \ 


Books, the leaves of which cannot tear out, \ Wi’ \\\ 
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but whichcan be removed and replaced in a \\ 
second’s time, Ring Books ideally adapted * 
to a variety of purposes, Post Binders of 
several different types which are useful as 
Transfers and for the filing of accounts 
and records not in daily use, and all the 
other myriad devices that go to make up 
_ the complete Loose Leaf Line. For each of these 
mechanically perfect and built on honor Binders, 
' there are from one toa dozen different Forms—not 
_ made to order, but carried instock with the resultant 
low prices and efficiency made possible by wide use. 


We cannot claim to cure every business ill, or to 


_ meet from stock every accounting problem, but any 
_ business man willserve his best interest by an 
| Inspection of the seventeen hundred devices 
and forms which make up the mo]-Prm Line. 


Your stationer sells taJ-Pmm Books 
' and Forms and will be glad to help you 
' with any problem that may arise in your 
_ business activities. 
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AT ALL FIRST CLASS 
STATIONERS. 


IRVING-PITT MANUFACTURING CO. 
410 EIGHTH STREET KANSAS CITY, MO. 


| CHICAGO NEW YORK PHILADELPHIA 





12 HARDWARE AGE April 15, 1915 


MOULIN  L 









. Buythem 
- Use them 
~ Sell them 


Vis will be agreeably surprised at the multi- 





tude of ways in which Gem Truck Casters 
may be made serviceable. 


7 as 


You can use them to great advantage around your 
\_.. store and in your shipping and receiving depart- 


~ 
a a 

e 

Fy . 


ments. 

Every factory, warehouse and large trucking con- 

; cern will find them an invaluable aid in handling 

i bulky loads. 

These sturdy “Gems” are roller-bearing equipped 
for ease of rolling. 
The Caster illustrated above is merely one of our 
many types of truck casters. Complete particu- 
lars will be sent for the asking. 





M.B. Schenck Company 


MERIDEN ess CONNECTICUT 


tm, 





HAMANN 
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LACING on the market our com- 
plete new line of Aladdin Aluminum 
Cooking Utensils, which we expect to 
do within the next few weeks, is the 


climax of a very interesting story. 


It has to do with a big experienced and successful 
metal marmatfacturing organization; years of research and 
investigation work into the Aluminum industry; building 
an enormous casting foundry, sheet rolling. mill, stamp- 
ing, spinning and finishing factories; assembling a still 
larger organization—people skilled in every phase of the 
manufacturing, advertising and selling of Cooking Uten- 
sils. The line is, in short, a reflection of the ability and 
experience and power of a mighty organization applied to 
anew and growing industry. 


[s is therefore quite natural that 


ALADDIN 





+ Aluminum Cooking Utensils 


should have a wonderful future. The catalogue is now 
ready. One for the asking. 


THE CLEVELAND METAL 
PRODUCTS COMPANY 


CLEVELAND, OHIO 
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Cortland 
New York 


Wickwire 
Brothers 


AAA GMA 





There’s more than one reason for the popularity and selling strength of Wickwire product, but 
all of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, 
etc. In short, we control every step in the manufacture, and therefore can regulate the quality from 
the beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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Exactly Meets 


A Great Consumer Need 


There has always been a need for making the burning 
of rubbish safe as well as thorough and sanitary. You can 
satisfy this need with the 



















Rubbish 
Burner 


Clinton 














It is made of moderately heavy gauge steel with per- 
forations only 9/32 of an inch diameter—so small that no 
piece of burning material can escape. The draught is not 
affected and complete incineration of the rubbish is readily 
accomplished at all times. 

Endorsed by leading Fire Insurance Companies. 
Order soon—get the full particulars from us at once. 
Write now. 


Clinton Wire Cloth Company 


CLINTON, MASS. 
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ALABAMA 
BIRMINGHAM 
Wimberly-Thomas Hardware Co. 


CALIFORNIA 
LOS ANGELES: 
Baker & Hamilton 
California Hardware Co. 
Pacific Hardware & Steel Co. 
; Union Hardware & Metal Co. 


OAKLAND - 
Pacific Woodenware & Paper Co. 


SAN DIEGO 
Pacific Hardware & Steel Co. 
Western Metal & Supply Co. 


SAN FRANCISCO 
Baker & Hamilton 
Dunham, Carrigan & Hayden ‘Co. 
f Goodyear Rubber Co. 
W. W. Montague & Co. 
H Pacific Hardware & Steel ‘Co. 
f Seller Bros. Co. 
h U. 8S. Rubber Co. of California. 
i Jacob Unna. 





COLORADO 
i DENVER 


Denver Rubber Co. 
Morey Merct. Co. 


CONNECTICUT 
BRIDGEPORT 
The Smith-Comstock Co. 


NEW HAVEN 
1 Bronson & Towsend Co. 
The F. E.-Fowler Co. 


DISTRICT OF COLUMBIA 

: WASHINGTON 
: EF, P. May Hardware Co. 
' Washington Rubber Co. 
1) FLORIDA 
: ’ GAINESVILLE 
: ; Baird Hardware Co. 
JACKSONVILLE 

Bond & Bours Co. 

TAMPA . 
Tampa Hardware Co. 


IDAHO 
OISE 
Northrop Hardware Co. 


ILLINOIS 
‘CHICAGO 
Bullard & Gormely Co. 


Henion & Hubbell 

Hibbard, Speneer,.. Bartlett & -Co. 
ie A lting » & wt aor tg h Co. 
Quaker City Rubber 

Rehm Hardware Co. 

W. H. Salisbury & Co. 

Whitaker Mfg. Co. 


._ ‘The Standard 





¢ 


RE 
prey ie wietschel Mfg. Co. 
is gisanc Walker Hardware Co. 


INDIANA 
ede navies 
Boetticher-Kellog Co. 
FT. WAYNE 


Henry Pfeiffer & Son 
Cc. C. Schlatter itasdweie Co. 
Seavey Hardware Co. 
INDIANAPGOLI 
ers bber - & Supply Co. 
an Camp Hardware & Iron Co. 
» Vonnegut' Hardware Co. 


RICHMOND 
Miller Bros. Hardware Co. 
i “IOWA » dh 
BURLINGTON aN 
rake Hardware Cos. iy 
D MOINES 


Brown Camp Hardwake Co. 
FORT DODGE 

Prusia Hardware 
SIOUX CITY 

‘Dymond-Simmons Hardware Co. 

Knapp & Spencer Co. 
WATERLOO 

Cutler Hardware Co. 


KANSAS 
ATCHISON 


Blish, Mize & Silliman Hardware Co. 


A. Jd. ae Hardware Co. 
HUTCHINSO 
-Frank Goltaday. Hardware Ca. 
SALINA 
Lee Hardware Co. 
TOPEKA 
. A. L. Thompson Hardware Co. 
WICHITA 
Morton-Simmons Hardware Co. 


KENTUCKY 
LEXINGTON 
Van Deren Hardware Co. 
LOUISVILLE 
Belknap Hardware & Mfg. Co. 
Peaslee-Gaulbert Co. 
Robinson Bros. Co. 


LOUISIANA 
NEW ORLEANS 
A. Baldwin & Co. 
G. Pitards Sons 


MARYLAND 
BALTIMORE ¢ 
Baltimore Bargain House 
Baltimore Gas Light Co 
‘Maryland Rubber Co. 
Pp 4° Thomas, Jr. 


* — MASSACHUSETTS. . 
BOSTON 
Barnum & Stone 
— & Dowse Co: L , 
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This list shows those jobbers 
who are anxious to supply your 
season’s stock of Genuine Orig- 
inal Fountain Lawn Sprinklers. 


Send your Fountain orders to any of these distributors 


Jos. Breck & Sons Corpn. 
Dana Hardware Co. 
Decatur & Hopkins Co. 
Enterprise Rubber Co. 
Frye, Phipps & Co. 
Shepard-Clark Co. 


SPRINGFIELD 
Chapman & Brooks Co. 
Homer Foot & Co. 
Springfield Rubber Co. 


MICHIGAN 
DETROIT 


Buhl Sons Co. 
Delamater Hardware Co. 
H. D. Edwards & Co. 
Standart Bros., Ltd. 
Geo. C. Wetherbee Co. 
J. T. Wing & Co 


GRAND RAPIDS 
Foster, Stevens & Co. 
Grand Rapids Supply Co. 
H. Leonard & Sons 


KALAMAZOO 

Edwards & Chamberlain Hdwe. Co. 
SAGINAW 

Morley Brothers. 

Saginaw Hardware Co. 


MINNESOTA 
DULUTH 
Kelly-How-Thomson Co. 
Marshall-Wells Hardware Co 


MINNEAPOLIS 
Butler Bros. 
Hudson & Thurber Co. 
Janney, Semple, Hill & Co 
Minnesota Rubber Co. 
W. S. Nott Co: 
Plant Rubber Co. 
Simmons Hardware Co. 
SAINT PAUL 
Farwell. Osmunn, Kirk & €o. 
Hacket-Gates-Hurty Co. 


. MISSOURI 
KANSAS CITY 

Goodyear IKubbe~ Co. 
Harbison Mfz. Co. 
Richards & Conover Hardware Co: 
Stowe Implement Supply Co. 
Townley Hardware & Metal Co. 
U. S. Water & Steam Supply Co 
W. B. Young Supply Co. 


SAINT LOUIS 
American Rubber & Lea. Belting Co. 
Butler Bros. 
Day Rubber Co. 
Geller, Ward ' ‘& Hasner Hardware Co.. 
N. Y. Belting; & ey ng Co. 
Shapleigh Hatdware C 0. 
Stmmons Hardware Co. 
Witte Hardware Co. 

SAINT JOSEPH 
Wyeth Hardware & Mfg. Co. 


Stamping Co., Marysville, Ohio’ 
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Encyclopedia 


If your jobber is not on the list, 
order from the nearest one who 
has shown his appreciation of 
quality goods by preparing to 
serve you with dependable 


merchandise. 





Send your Fountain orders to any of these distributors 


MONTANA 
BILLINGS 
Billings Hardware Co. 
NEBRASKA 


LINCOLN 
Western Supply Co. 
OMAHA 
Hudson & Thurber Co. 
Lee-Coit-Andreesen Hardware Co. 
Omaha Rubber Co. 
Paxton & eg Co. 
U. S. Supply Co. 
Wright & Wilhelmy Co. 
NEW YORK 
ALBANY 
Albany Hardware & 
AMSTERDAM 
Jno. E. Larragee. 
BINGHAMTON 
Babcock, Hinds & Underwood 
BUFFALO 
Buffalo. Mill Supply Co. 
Buffalo Wholesale Hardware Co. 
Iroquois Rubber Co. 
Kemp Rubber Co. 
Weed & Company 
ITHACA 
Treeman, King & Co 
NEW YORK CITY 
Butler Brothers 
& E. S. Goldberg 
Green, Tweed & Co. 
Peck & Mack Co. 
Chas. Broadway Rouss 
Sickels-Loder Co. 
Simmons Hardware Co 
ROCHESTER 
Matthews & Boucher 
Weed & Company 
SCHENECTADY 
Clark Witbeck 
SYRACUSE 
Burhans & Black 
Syracuse Rubber Co. 
TROY 
J. M. Warren & Co. 
WATERTOWN 
W. W. Conde Hardware Co. 


Iron Co 


OHIO 
CINCINNATI 
Kruse Hardware Co. 
Kruse & Bahlman Hardware Co. 
Ohio Rubber Co. 
CLEVELAND 
The W. Bingham Co. 


Lockwood. Leutkemeyer Henry Co. 


Ohio Rubber Co. 
The Geo. Worthington Co. 


The Standard Stamping Tne 


COLUMBUS 

The Columbus Mdse. Co. 

The Columbus Rubber Co. 

Smith Bros. Hardware Co. 

The Tracy-Wells Co. 
DAYTON 

M. 'D. Larkin Supply Co. 
MANSFIELD 

The Hartman-Spreng Co. 
PORTSMOUTH 

Portsmouth Supply & Mfg. Co. 
TOLEDO 


Bostwick-Braun Co. 

Maumee’ Rubber Co. 
Standart-Simmons Hardware Co. 
Toledo Rubber Co. 

Union Supply Co. 


OREGON 


rORTLAND o 0a 


Goodyear Rubber Co. 
Marshall-Wells Hardware Co. 
May Hardware Co. 

Pacific Hardware & Steel Co 


: PENNSYLVANIA 

PItILADELPHIA 

W. H. & G. W. Alien’ 

Chas. M. Ghriskey’s Sons 

Mulconroy Co. 

New York Belting & Packing Co. 

Seltzer-Klahr Hardware. Co. 

Simmons Hardware Co. 

Supplee-Biddle Hardware Co. 

A. R. Underdown’s Sons 


PITTSBURGH 
Hukill-Hunter Co. 
Quaker City Rubber Co. 
Rowland ‘8S. Wilgon Co. 
Jas. C. Lindsay Hardware Co 
Pittsburgh Rubber Co. 
Jos. Woodwell Co. 


READING 
Stichter Hardware Co. 


WILKES-BARRE 
Lewis & Bennett Hardware Co. 
RHODE ISLAND 
PROVIDENCE 
Hope Rubber Co. 
TENNESSEE 
MEMPHIS 


‘De Soto Hardware Co. 
NASHVILLE 

Gray & Dudley Hardware Co. 

Keith, Simmons 

Phillips & Buttorff Mfg. Co. 


TEXAS 

DALLAS 

Butler Bros. 
FORT WORTH 

Nash Hardware Co. 
SAN ANTONIO 

Heusinger Hardware Co. 

Pancoast-Morgan Co. 
WACO 

McLendon Hardware Co. 


UTAH 
SALT LAKE CITY 
Salt Lake Hardware Co. 
Strevell-Paterson Hardware Co. 


WASHINGTON 
SEATTLE 
Schwabacher Hardware Co. 
Seattle: Hardware Co. 
ubber Co. of California. 
Whiton Hardware Co. 
SPOKANE 
Holley-Mason Hardware Co. 
Interstate- Rubber Co. 
U. 8S. Rubber Co. of California 
Spokane Seed Co. 
TACOMA 
U. 8S. Rubber Co. of California 
WISCONSIN 
GREEN BAY 
Morley-Murphy Hardware Co. 
LA CROSSE 
Fred Kroner Hardware Co. 
MILWAUKEE 
Wm. whet heal Hardware Co. 
Hubmark Rubbe 
Jno. Pritzlaff ae Co. 
¢ 
CANADA 
CALGARY, ALBERTA 
J.-H Ashdown Hardware Co. 
WINNIPEG. MANITOBA 
T. Eaton 
Wood- Vallance, Ltd. 
HAMILTON, ONTARIO 
Wood, Vallance & Co. 
LONDON, . ONTARIO 
D. H. Howden Co. 
Hobbs Hardware Co. 
OTTAWA, ONTARIO 
T. Birkett & Son, Ltd. 
TORONTO. ONTARIO 
Kennedy Hardware Co. 
H. 8. Howland, Son & Co. 


MONTREAL. QUEBEC 
Caverhill, Learmont & Co. 


Frothingham & Workman 
Letang Hardware Co. 
Lariviere, Inc. 


ee E> ~« 








Marysville, Ohio 
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DAZEY CHURNS 


We said in one of our early announcements that 
‘Making butter would actually become a pleasure, ”’ 
with a Dazey Churn. 


Our simple story of its wonderful Scientific prin- 
ciple—that we predicted would revolutionize 
butter-making, may have appeared overdrawn to 


many. 


But—to-day it’s different. Hardware dealers from 
one end of the country to the other, and thousands 
of users are praising our product in terms which 
make these claims appear mild. 


The testimony of those who have sold thousands 
and of the users themselves is worthy of the con- 
sideration of every dealer who would profit by the 
universal demand which has resulted. 


National conversion to the “Dazey System”’ of 
making butter means that enterprising dealers are 
profiting by the steady demand. 
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“IXL” means “BEST TO SELL” 





| WITTE HARDWARE. CO. 
{ TRADE 


MARK 


Le 
ST.LOUIS. USA. 
AC ane ee ARE OY ORR AE EN SOT AS th 
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INCORPORATED 
1880 


ESTABLISHED 
1849 


WITTE’S “IXL” EDGE TOOLS 


ARE FULLY WARRANTED 


In addition to our full line of “IXL” Goods ot 
Every Description we carry in stock all the 
WELL KNOWN MANUFACTURERS’ BRANDS 











Mail Orders Given Prompt and Careful Attention 





WITTE HARDWARE CO. 


SAINT LOUIS, U. 5S. A. 
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TRADE MARK 
the Screw-hold with 
a thousand uses 


takes right “hold” of hollow tile and con- 
crete—and there it sticks like grim death. 


The wall will pull out before Ankyra. 
Stronger than the wall itself. No matter 
where you put it—in lath-and-plaster, ex- 
panded metal laths, metal window sashes and 
frames, hollow tile or concrete walls—it is 
there to stay, and holds the fixture firmly in 
place. The screws can’t work loose but they 
can be taken out and replaced at will, without 
losing Bolt. Ankyra is a permanent screw- 
hold. It can’t work loose. The nut is an th- 
tegral part of the Bolt. Insures the safety of 
the fixture. 

Ankyra combines the principles of the ex- 
pansion bolt, toggle bolt, and anchor bolt. 
Made for Nos. 6, 8, 10, 12, 14, 16 and 18 
Wood Screws. Its safety and economy make 
it invaluable to architects, builders, plumbers. 
steam-fitters, electricians, etc. 


Investigate to-day. ya 


7 
Send coupon for samples * ileal 
and booklet F REE o 7 


Ww 
wv MFG. co 
ANKYRA 7. i 
Xx Philadelphia 


MEG. CO 3. : Please send with- 
na af V4 out cost or obliga- 


tion to me, samples 


> ‘ of and booklet describing 
Philadelphia 57 : Ankyra. 

< POET Te Pera CLE ee 

Pa. , 4 NN tee hein cttene 








Brass Bound 
Price 
Cards 


Time Savers 
Energy Savers 
Money Savers 








HERE are nine 

styles, all with 
heavy cardboard 
body, linen bond 
facing and brass 
edging for protec- 
tion. 10 per cent. 
discount on orders 
for 2 doz. cards— 
send for descriptive 
circular and sample 
card. 


Hardware Age 
Book Dept. 


239 West Thirty-ninth Street 
New York 


- 45 
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Black Silk 
On Top 


Black Silk Stove Polish is carefully made 
from good materials. The result is that our 
polish is “on top” when quality is the chief 
consideration. 





5 lb. cans for dealers’ use and domestic 
packages to retail. Black Silk /ron Enamel 
and Metal Polish in the same class. 


Your jobber will supply you 


Black Silk Stove Polish Works 
Sterling, Illinois 
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Pete Says: 


‘out at seven with their too 
| kits ready to put up the modest 
| little cottages or the big man- 
| sions. 
| They will all need good: 
' sharpening stones, ce 


Carbortndum 


| Sharpening Stones 
| The stones that they can de- | 
| pend upon to always cut free, | - 
i fast, and clean, and give an | 
= edge that is an edge. The! 
‘round and oblong Co, 

E tion Stones, the Carborundum | 
Ships and Gouges.will be = 
_ asked for. Stock up to meet |» 
| the demand. 





Show them in a Carborundum 
window 





COMPANY. 


NIAGARA FALLS, N. Y. 








| Spring building icier- Tt 
| sii will soon begin | 
| The boys will be on 


ombina- © 


|THE CARBORUNDUM | 
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Place It Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpenter 
and woodworking customers can see it, 
then sit back or rather stand alive and 
watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a center 
or level to guide them. They cut from 
the outer rim, the entire surface is at work 
all the time; no jagged ends. You can 
use them as gouges, or chisels; you can 
do scolloping, fancy scroll twist columns, 
newels, ribbon mould- 
ing, etc. 

Let us send you de- 
tails on this free display 
cabinet. 


i) 
ho 
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The Progressive Manufacturing Co. 
Torrington, Conn., U. 5. A. 


TRAM 00 


ACOA 
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Bishop’ 

ACK of every Bishop’s “Greyhound” ; lS Op S 

Saw is over 20 years of specialized ex- 66 99 
perience in High-Grade Saw making. Greyhound. 


IN every saw that bears the “Greyhound” 
trade-mark is the toughest kind of pure, evenly 
tempered refined steel. 

OUT of every Bishop's “Greyhound” Saw 
your customer is sure to get absolute satisfac- 
tion. The hang of the blade will please him, 
as well as the rapid, easy-cutting quality. 

AFTER 30 days’ trial if any customer says 
the “Greyhound” Saw fails to cut faster and 
easier than any saw he ever used—refund his 
money. We'll do the same by you. 

Made in both Straight 
and Skew back. 


























; 

| 

; 

| LIST PRICES 

| Length Dozen 

| Rs ca ae $28.00 

| OP aie ey 30.00 

. ME chs eae pines 32.00 

| iii os caer 34.00 

| © BERRA TT! Se 36.00 

) We ee oo5 Fees 40.00 
aS a pen Ges 44.00 


Packed one in a box. Send for New Cata- CASE 


log and Trade-prices. 


Geo. H. Bishop & Co. TRADE MARK, 


Lawrenceburg, Ind. 
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The new “Detroit Special’ isn’t like ““Topsy.” It didn’t just grow. 

Like every worth-while achievement the “Detroit Special” Twist Drills are the 
result of a definite determination. 

A determination to create—at a standard price—a drill to successfully offset 
the ever-increasing severity of present day operating conditions. 

—a drill so sturdy—so effective that the hardest steel might succumb as readily 
as has heretofore the softest. 

That was the purpose back of the 


“DETROIT SPECIAL” TWIST DRILLS 


And this is only one of the deluge of let- 
ters which bring daily evidence of the newer 
efficiency and the newer economy which is 
being realized right now in some of Amer- * 
ica’s most representative plants. 

Investigate this departure for yourself. Let 
YOUR customers try out the “Detroit 
Special” at our risk. 










And how well the Quick Twist is fulfill- 
ing it! 
The Assistant Superintendent of a large 
Automobile Works says— 
“The ‘Detroit Special’ ran 50% better 
than any drill ever applied. 
‘“‘Formerly the record was 60 pieces— 
the ‘Detroit Special’ record was 130 
pieces—when reground it ran 140 
pieces.’’ 










Write for particulars and trial order 
TODAY. Ask for Catalog ‘‘T”’ 


DETROIT TWIST DRILL CO. 


Originators of the ‘‘Quick-Twist”’ Drill 
718-730 Fort Street, Detroit, Michigan 


414 First Ave., Pittsburgh 30 Church St., New York 518 Camp St., New Orleans, La. 
i 9 So. Broad St., Atlanta, Ga. Chas. H. Besly & Co., 118-124 No. Clinton St., Chicago, Il. 
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633 Market St., Philadelphia 
86 Marietta St., Atlanta, Ga. 
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WILLIAMS’ “AGRIPPA” TOOL HOLDERS 


‘‘The Holders That Hold’”’ 











Patented in the U. S. A. Pat- 
ents applied for in other coun- 
tries. 


The advantages of 
‘‘AGRIPPA”’ Threading-Tool 
Holders are easily 
understood 


With Lockable-Spring 
Head 





The Superintendent and the Practical Man. 


Holder Workman—Yes, and another good thing about it is the 
square cutter all ground to standard size. It’s of Alloy 
Steel, Special for threading. The cutters are cheap and 
handy, and to get any special form is just a matter of a 
little grinding—no expensive stock of cutters necessary 
to keep on hand. 


Supt.—How is that “AGRIPPA” Turning-tool 
you’ve got there working out, John? 

Workman.—That’s not the Turning-tool, that’s one of 
their new Threading-tool Holders that _the Williams 
demonstrator left here yesterday. I did happen to 





use it on a Turning job because I had it handy, and it 
takes a square cutter, but it’s built more especially for 
Threading, and it’s a dandy for either. 

Supt.—I don’t see it has anything on any other tool, 
has it? 

Workman—Sure it has, let me show you. You see that 
nut, it’s tight now and the tool’s rigid. Now, | give it 
just a slight turn, and it’s a spring tool, ready for the 
finest sort of finishing cut—sort of a now you see it, now 
you don’t, eh? 

Supt.—I see, sort of a Lockable-Spring Head—that IS 
good! 


Western Office and Warehouse 
40 So. Clinton St., 


nieve BROOKLYN 


J. H. WILLIAMS & CO: 
57 Richards Street 


Supt.—Why not use them regularly for Turning work 
when Threading jobs are slack, and keep down your sup- 
ply of Turning-tools? 

Workman—Sure, that’s just what we ought to do, that 
Lockable-Spring Head is a fine thing for Turning work, 
too, and of course it has the same Cam Lock that works 
so well on the others; we’d simply use the regular square 
we Pog Self-Hardening or High Speed steel, whatever is 
andy. 

Supt.—lIt’s plain to see now that every one of these 
“‘AGRIPPA” Tool Holders is a positive economy, and I 
guess you can’t do better than to use them right along. 


Exhibitors at 
Panama-Pacific Exposition, 
Biock 18, Machinery Building. 
Your call will please us. 


NEW YORK 


Our new Catalog is Just Out—will be sent for the asking 
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Endorsed by Underwriters 


CORCO Bucket Fir e Tanks—.: Better Than Fire Pails 


HANDY FIRE PROTECTION 
Something That Everybody Knows How to Use 


Safe, Sanitary and Easily Handled. Effective and Economical 


A few Bucket Fire Tanks placed in central and convenient locations afford property 
owners a sense of relief worth much more than the cost of the Tanks. 

Fire-Fighting Apparatus is always conspicuous, but Bucket Fire Tanks are so nicely 
finished that their appearance is not repulsive but lend rather a brilliancy to the sur- 


roundings. 

PURPOSE— 
To provide immediate, handy, effective and 
economical means for Fighting Fire. 


EQUIPMENT— 

An airtight Tank in which is stored Six Buckets 
with Self-Raising Bails and sufficient chemical 
solution to fill several extra additional pails 
with fire-fighting solution... A supply of com- 
pound in pewdered form accompanies each tank 
~ — is simply stirred into the tank full 
of water. 


MEASUREMENTS— 
No. 1—Capacity, 21 gallons, 15%x28 in.; 
Buckets are 10-quart capacity. 
No. 2—Capacity, 31 gallons, 18%x30 in.:; 
Buckets are 14-quart capacity. 


DESCRIPTION— 

Each tank contains six buckets with balanced 
bails so that as the top bucket is removed, the 
next bail rises automatically to meet the hand. 
Each bucket has two strong lugs on opposite 
sides, so that buckets nest loosely and come 
from the tank well filled with the solution with 
which the tank is charged. 


After the pails are all taken out there is still 
a reserve supply left. Tanks and pails are made 
of heavy galvanized steel. Tanks are Painted Red 
and Stenciled. Pails are Japanned Black. 


Used and highly endorsed by all branches of the 
manufacturing and commercial field. public and 
private corporations and institutions, public utilities, 








ADVANTAGES— 


Always ready for immediate use; need no at- 
tention after being filled. 


WHEELING CORRUGATING COMPANY. WaeeuiNe W.Va. 


BRANCH OFFICES AND STORES: 
CHICAGO 
KANSAS CITY 


etc., etc. 
Nearest office will gindly quote prices. 








PHILADELPHIA 
CHATTANOOGA 


NEW YORK 
ST. LOUIS 


Also Sales Offices: 


Minneapolis, Minn. Richmond, Va. 


Dallas, Tex. Detroit, Mich. Portsmouth, O. 
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BASIC OPEN HEARTH ROOFING 
& SIDING 


are ready sellers, giving you a 
quick turn-over at a good profit 





And you can also add to your profits by making a 
canvass of contractors and owners for direct ship- 
ment from our mill. 


It won’t be much of a task to get up an order fora 
“= mixed carlot, and the freight saving alone will net 
you a handsome profit. 


Send for our lists 


: INLAND STEEL COMPANY 


First National Bank Bid¢., Chicago 
Works Indiana Harbor, Ind. and Chicago Heights, Ill. 
i. Branch Offices- ST.LOUIS -ST.PAUL- MILWAUKEE- DENVER-DALLAS 
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MACHIN 
SCREWS 


STOVE BOLTS 
RIVETS BURRS 















WOOD SCREWS 
TIRE BOLTS 





Largest Stock and Greatest Assortment 


American Screw Co. 
PROVIDENCE, R. I. 
Western Depot: 69 East Lake Street, Chicago, Illinois. 























The most reliable and 
attractive Boxes made 
for Homes, Apartment 


Houses, Office Build- 
ings and Rural Delivery 





,Send for Catalogue No. 23 


-- Showing several different 
‘ styles and a large variety | | 
Steel of finishes Steel 





Black Japanned Antique Copper 
CORBIN CABINET LOCK CO. 
THE AMERICAN HARDWARE CORPORATION, Successor 
CORBIN NEW BRITAIN, CONN., U. S. A. CORD 





NEWUYORK CHICAGO PHILADELPHIA 
Australian Representative: W. Hermon Slade & Co., Camden Bulidings, 418 George St., Sydney, Australia. 
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Display One in 
your window 


Voss Bros. Mfg. Co. 


Davenport, 
ALAA AAA A 


Washes and Wrings at One-and- 





nee 


lowa 


of combining washing and wringing in 
' One operation means to the busy and 
particular housewife? It means a saving in 
time; it means clean clothes—always. There 
is no need of holding the wash above oily 
mechanism to prevent soiling. An always 
ready operating handle controls both washer 
and wringer—starts it—stops it—runs it in 
one direction or another at will. The clothes 
are washed and wrung with one motion. This 
is one feature that will expand into many a 
Maytag sale. 


1): you know what the Maytag method 


Ask about our quick release wringer. 


You will find the simple and sturdy construction 
and unique placement of the power mechanism 
another most appreciable selling point. We are 
going to ask permission to send Maytag particulars. 
We want to tell you all about our guarantee and 
our 30 Days’ Free Trial Offer. May we? 


The Maytag Company 


STATION “A” NEWTON, IOWA 


" “ SS 
RS on 
eA CI CN COOLING EE EA 


Show those critical women customers of 
yours what the Voss Platform Washer looks 
like. Invite them into your store and make 
them see the conveniences and exclusive fea- 
tures this Washer offers. They will be quick 
to see and appreciate what it will do. 


By our system the washing travels 
straight from one end of the machine to the 
other and the wringer goes with it, or from 
wash tub to clothes basket without a lost 
motion or an extra step. 


Please remember that every machine is 
guaranteed against defective workmanship 
and material. If you want prices and infor- 
mation ask for them—but do it today. 





- 

the-Same- | ime— = 
“Maytag” Power | 
and = 

Electric Washer 
WITH SWINGING WRINGER = 

| - 
_————— 
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Just One Minute 
LISTEN 


If one of your customers said to you, I want to 
look at an 


ANCHOR BRAND 
CLOTHES WRINGER 


Would you have to dig down under the counter and get it? 
Then hunt up a duster to clean it? And expect to make the 
sale? You might make the sale but the odds are against you. 


Lovell Manufacturing Co. 
Erie, Pa. 


“ONE MINI ITER” The World’s Greatest 
Washing Machine 


Sells Itself 


Nets the dealer good 
profits and makes 
satisfied customers. 














































The One Minute Power or 
Electric Bench Washing Ma- 
chine with Swinging Wringer 

* is a complete laundry in itself. 


Let us tell you how we in- 
vite the prospects to your 
store. 


Write us for our illustrated 
catalogue giving full particu- 
lars and illustrations in colors 
of our 


Oe ae 


Hand Power, Engine 
Power and Electric 
Power Washers. 





Ws 





ONE MINUTE MFG. CO., Box A, Newton, Iowa 
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There’s a big business opportunity for you, Mr. 
Dealer, in the widespread demand for wire 
fencing to take the place of the unsightly, unsani- 
tary wooden fences. 


You have ‘now the best” This demand is the result of an aroused public sentiment in favor of 


rasan pean el air in better health conditions, which extends to all parts of the country. 


crease your preits. Pur CYCLONE ORNAMENTAL FENCE AND GATES 


youreeil, 7 in position to 
sent is Comand. Wie © constitute the logical remedy for the conditions so generally complained 


full li f Cycl 

Panis antl Gates, Hees of. Their reputation for beauty and durability is nation-wide, and is 

Write us for Hlustrated long established. 

Catalog and our sure- 

qreit peices to dealers. CYCLONE FENCE COMPANY 

Yo th. gpa dy with you Waukegan, Illinois 
nmmany wa 

















24 of our St. Louis Fly Traps 


captured this pile of 5,654,400 flies for the Health Department of 
the City of St. Louis. “Some catch” is right. Insist on getting 
the trap that made St. Louis famous. Write. 


Made in U. S. A. 


Ludlow-Saylor Wire Company 
Mo. 


St. Louis, 
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DOUBLE OP AL. WIRE 
ZINC COATED SCREEN CLOTH 


Galvanized After: Weaving : White Satin Finish 





There is only one OPAL Wire Screen Cloth. This is a trade 
name and trade mark, used exclusively by us for many years as 
applied to.and descriptive of our own superior Zinc Coated 
product, and is so registered in the U.S. Patent Office. 


Buyers should guard against being misled by other makes of 
screen cloth represented as ‘‘Opal Finish,”’ or ‘‘an Opal cloth,’ 
or similar expression involving the use of our trade name. 


Get the genuine OPAL. There is nothing ‘ust as good,’’ 


thousands a dealers will confirm. 
| Look for the Name on the Label 





WIDTHS 
18 to 48 in. 


12, 14 and 16 
MESH 





Hi HH) ’ 
a | 
fh 
233 Broadway, New York Works: York, Pa. i i i, 
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NEW YORK WIRE CLOTH CO. 














A REAL MOTOR MOWER 


ror 9225:22 


THE FENDEN 


Rolls as it mows—not an ordinary pony mower with wheels, but a 
built complete motor mower with gear driven mechanism, double iron 
rollers. 25-inch cut, weight 250 pounds. Operating cost about 20 
cents per day. Perfect control and ignition. It will pay you to inves- 
tigate this mower. Sells itself. 


THE CRESTLAWN | 


38-inch cut, weight 1000 pounds. This mower will do ALL any 
motor mower costing double will do and will do it easier and cheaper. 
The driver rides on this mower, controls and guides like an automobile. 
Has reverse gear transmission, magreto ignition, two-cylinder water- 
cooled engine, double iron roller, four self-sharpening steel blades. 


THE BEST MOTOR MOWER MAGNETO 
ON EARTH, PRICE - - $600. 00 $35.00 EXTRA 


Now is the time to place your order for the famous F & N self-adjust- 
ing ball-bearing lawn mowers. 


WRITE FOR PRICES 
THE F & N LAWN MOWER CO. 
Largest Manufacturers of LAWN MOWERS in the World 
RICHMOND, INDIANA 
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THESE TRELLISES 


remind us of a story that a hardware dealer 
once told us. He said that he used to refuse 
to stock garden wire work because he couldn’t 
see enough business in it. Soon he began to 
feel a lusty pull at his end of the deal. Upon 
investigation he found that his customers had | ee et 
been reading the advertisements of Excelsior | P| 
Rust Proof Products in their favorite maga- 
zines. These people told him all about the 
Excelsior Line—how the large smooth wires 
with clamped joints made for strength—how 
the process of heavy galvanizing supplied a 
permanent rust-proofing. “Why,” this hard- 
ware man said, “I just had to order up—and 
mighty quick, too.” 

This incident its several years old. The moral 
is all the more plain because we are advertising 
in a still bigger way to-day. Write us 

if your jobber can’t supply Excel- 

sior Rust-Proof Products. 


WRIGHT WIRE CO. 


WORCESTER, MASS. 







gc ae Pe ver eve ss Se 






seeceesaagisecas ° 






ey oe 


saga 







Jetaegel 
\ aaeve 
ii 


® th ‘ 


- 
ge : ~ : 













JAROR a. . ise 
ae, x 













+ 1S CO Ole 


Po 
a2 wa 
- 


a Pe oh. oe 
% | % 
* *- if t by. * 
ea ' 













There Are Many Reasons 


for the Continued and Increased 
Growth of Our Trade 


If you are one of our customers you know them. 
If you are not one we want the opportunity of 
showing you why it will be to your interest to 
send us your orders for 


Star Heel Plates 
Cobbler Outfits and 
Shoe Lasts and Stands 





Economical 





CS 


Pioneer { 








Made in 7 Sizes 


Write for Catalog No. 14H Empire—Guaranteed 


Combination No. 1 


STAR HEEL PLATE CO., Newark, N. J., U.S. A. 


LOUIS SACKS, Prop. The House of Fair and Square Dealings 
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Calumet Steel Company, Chicago, Ii. 
208 South La Salle Street 


STRUCTURAL STEEL 


TUBING 





As a manufacturer, probably you can utilize our facilities for making open-seam and 
brazed tubing in quantity, and our equipment for prompt and careful shipments. 
We will bend tubing to your drawing or blue print. We make O. D. sizes, 4%, 1-1/16, 
114%4, 1-5/16, 1%, 1% and 1% in. in various weights. 


Write us if your products fall under this list: 


Grindstone Frames Rims for Steel Tanks Legs for Portable Forges 
Hammock Stands Automobile Bumpers Wheel Barrow Handles 
Washing Machine Stands Sanitary Barn Equipment Ceti Ratt 

Fence Posts Hand Cultivators asi — 

Post Hole Augers Spring Tooth Harrows Brass and Iron Beds 


Farm Gates Axles for Farm Implements Spring Mattresses 


Calumet Steel Company 























WORLD-FAMOUS BUILDING TOY 
JUST’ FITS THE 


‘ AM 
Meds) a -—- A Uy, 
~ *u4h4) AV PAV OYOY _f Ly 
/ } 
«Pas KN S10, | y/ 
2 . S 13 ie ; A 
uy) OS yf 
. , y V f ; 
hey IY Si VW) | 
\ . 
wi i Bi DLG 
‘ DTG} raid » 4 . 
. 4 ; 
. 
=f Ye 4 
j 2" . 404 
a ay DA = = ~ . : - 
BIC) dike! are = ; V 
Wie ‘ -o- <i 5 
Dis pat ih . : 
° ae SG ape = ~~ 7 ; . )° ae Rica 
AS eh } ure S ——s ~y i 
aN iS Se ae - | - ae aE OA, ; 
q ‘ D eS 41 iD : ~ Dy 
al “ roe ali > —k a y . 
7 ae hy 7 4 \) ° <= 
¥ 4 U s ’ LZ — 
a6 ee ASE SSI * | of 
— 


a Rie Xj OR Electric Motor in sets retailing at $5.00, 
S ae aes \ os (HY: Y $7.50, $10.00, $15.00 and $25.00. 
7 ie e? S J Y 




















Liberal Demonstration Allowances. Generous Discounts. 
Write now for free steel girder and complete proposition. 


THE MYSTO MFG. CO., 41 Foote St., New Haven, Conn. 


New York Salesroom: Geo. Borgfeldt & Co., 
225 Fourth Ave., Cor. 18th St. New York City 
Geo. C. Salch Cce., San Francisco, Cal. 






LIKE 
STRUCTURAL 
STEEL 
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§ YOU CAN MAKE | > 


a “YANKEE” TOOL CUSTOMER 
of every man who enters your place 


—, —— and calling; In fact, anyone who ever has occasion to use tools of 
any kind. 


April 15, 1915 


















eC ANKEEY OO 
—— — NORTH BROS MFC CO 
PHILA a 





j 


A lilttle demonstration will at once Interest any man in your store and make a 
possible customer, the kind that goes away pleased to return for more. 


“ONE HUNDRED STYLES AND SIZES 
« °. Your jobber can supply you 


‘NORTH BROS. MFG.:'CO. 


PA USA 











ais Philadelphia, Pa. y 
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WATROUS cercine210 


Here is an article your customers will appreciate. 
Fills a long felt want. Keeps screen door fly tight. 
Works automatically and never misses. Rubber 
contact protects door frame from damage. Gives 
perfect satisfaction. 


FRE Sample mailed upon request. 
Write for it today. Judge for yourself 


its wonderful selling possibilities. 


Get acquainted with our Wrought Steel Butts 
—they art trade winners. 


WATROUS-ACME MFG. CO., 
DES MOINES, IOWA 
Chicago Sales Office, 180 N. Dearborn Street 























Mueller Neverlose 
Hose Washer 


Sells itself, makes you a nice profit and satisfies 
the customer. 
It constitutes a perfect transaction. 


Mueller Neverlose Hose Washers 


appeal to every user of garden hose. It can’t be 
lost. The threaded edge fits the thread of the 
coupling. 

Mounted on handsome showcase card this little 
hose necessity gets the attention of everyone enter- 
ing the store. Two million subscribers of the Sat- 
urday Evening Post will know of this washer 
through our advertisements. Write us for prices. 
Mention the Age. 


H. MUELLER MFG. CO. 
DECATUR, ILL. 


Makers of High Grade Brass Goods for Water, 
Plumbing and Gas Trades. 


NEW YORK SAN FRANCISCO 











ESTABLISHED 1863 


Twelve Medals of 
Award at 
INTERNATIONAL 
Expositions 





BLACK DIAMOND FILE WORKS 





Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY 


Owned and Operated by Nicholson File Co. 


INCORPORATED 1895 


Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


Philadelphia, Pa. 














April 15, 1915 HARDWARE AGE 33 


HICAG 
SPRINC BUTTS 


DISTINCTION. — 


The Chicago “Relax” Spring Hinge has distinctive: features which bupress 
your customers and create the demand... 


The spring action release allows the door to be placed open at any desired 
position and automatically re-engages when the door is closed. 


Chicago Spring Butt Companr, 


CHICAGO NEW YORK 
Send for Catalogue H-29 e/ 



































ACME 


BOX STRAPPING 


ALWAYS 
a demand 
for Box 


THE CHAMPION Strapping 


Double ACME 


acs I loor Hinge] } <2". 






(Patented) 





Strapping 
This handsome hinge of few parts has is prepared 
the “call,” and deserves it. in neat 300 ft. 
; coils,each coil 
The entire weight of the door rests on ona holder— 
a ball bearing and allows the door to 20 coils in 
swing freely and easily without jar or a case 
noise. 
‘ Highly 
And all a carpenter has to do to attach Lacquered — 
this hinge, is simply saw out a rectan- Smooth 
gular piece at the bottom corner of the Round 
door and make a slight mortise for the Edges 
strap ends of the hinge. No wonder 
it sells. NO RIVETS AND CONTINUOUS LENGTHS 
abana of Profitable WRITE FOR PRICES AND SAMPLES 
ACME STEEL GOODS CO. 
: 2834-2840 ARCHER AVENUE......... CHICAGO, ILL. 
ae dsl svc sndonns New York Cit 
The Champion Hardware Co. IB bMGe eure cocoon Parenti 
PR ee Peres rancisco, 
GENEVA, OHIO M. E Canfleld,& CO... -cceceee. on... Los Angeles 


he E. Beauchamp, Canadian Representative, Montreal! 


oni ~¢ 


Quick Tension Doar Brace 
Get Our Prices on 


Screen Door Hardware 
and We Will Get Your Business 


_We make the largest and most complete line 
of Pressed Metal Screen Hardware in the world. 


The Shelby Spring Hinge Co., Shelby, O. 















































sanies Rim 
and Mortise 
Latches 








We make 12 Styles 
Screen Door Hinges 
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The Standard “3 Dealers: Write 
Tire Savers > Lo for Special Offer 


The Surest Way to Cut Tire Costs: 


; O YOU run your car every day? Then why not rest 
ff} your tires every night—relieve them of the /ife-robbing 


weight-strain of your heavy car? 
Do you own a big machine that you use only occasionally? More reason 
than ever, then, for keeping the tires up off the oily garage floor—and putting 
t an instant stop to the straining and stretching of rubber and fabric which is 
always taking place when that giant load of your heavy car is being carried— 
at one point—by those costly tires of yours! 


A fi it—it’ * . 
sheerest folly not to use Moore Tire-Saving Jacks 


E Their cost is nothing compared with the great sav- Get your set today. They're great 
| ings they effect. They’re always ready for use— for winter storage—and big money 








savers the whole year round. At 
your dealers—or sent direct on re- 
ceipt of price. 


and a boy can operate them easily. Slip padded 
loop over hub and press down lever. That’s all! 


For 30 inch Tires For 32 to 35 inch Tires For 37 to 42 inch Tires 
$5.50 per set of 4 $6.50 per set of 4 $7.50 per set of 4 


BADGER AUTOMOBILE 
mtn sane 


jobbers everywhere. 


Look for the name. If it’s a Badger Jack 


the quality 1s there. 
DEALERS: 
Write to-day for Catalog 
and Discount Sheet. 


Badger Truck Jack 


@ Bare new Badger Ad- wy 9 tae 
justable Foot Lift 

Jack is making a big hit with dealers and motor- 

ists everywhere. Where front and rear axles are Badger Foot Lift Jack 

of different height—where road conditions make 

an ordinary jack next to useless—and in many other instances—this 

sturdy Badger Adjustable Foot Lift Jack is ‘‘great medicine.’’ See it 

at your dealers. Badger Jack 


Walker-Moore Mfg. Company 


ak 7 j 
Makers ‘ind Ford specialties’ +110 Wisconsin St., Racine, Wis. 
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DO YOU KNOW THAT 


is the best automobile body polish on the 
market—and that it is being very ex- 
tensively advertised for that purpose? 
Our ads are appearing in every issue of 
the leading motor trade papers :— 


Automobile Dealer & Repairer 
American Motortst 
The Automobile 
Horseless Age 
Motor Print 
Motor Age 
Motor 


We are also running a lot of advertise- 
ments featuring Johnson’s Prepared Wax 
as an automobile body polish in the best 
known magazines and weeklies—watch for 
our copy in the following publications :— 


Associated Sunday Magazine 
Saturday Evening Post 
American Magazine 
Collier’s Weekly 
Cosmopolitan 
Munsey’s 
Hearst's 


It Does Not Gather Dust 


Johnson’s Prepared Wax imparts a per- 
fectly hard, dry polish which will not 
collect dust—It preserves the varnish 
and protects it from the weather—It 
greatly prolongs the life of the varnish. 


It prevents cracking and checking. It 
will make old cars look as well as a new 
coat of paint 4nd varnish. It covers up 
small scratches—is clean and easy to 
use—and 


‘‘Shed’s Water Like a Duck’s Back’’ 


Johnson’s Prepared Wax also has a large 
sale among housewives. It is just as 
necessary around the house as soap. 


NEW SIZE 
We have just put out a new size lithographed package con- 
taining 4 ozs. net and listed at 25c. This size is put up in 
a very attractive counter display carton containing one dozen. 
The contents of this carton will retail for $3.00—your price 
is $2.00 direct from Racine or through your jobber. John- 
son’s Prepared Wax will sell itself—order today by coupon. 


S.C. JOHNSON & SON 


“‘The Wood Finishing Authorities” 
RACINE, WIS. 


Your customers will find it splendid as a 
polish for Floors, Linoleum, Woodwork, 


Pianos, Furniture, Leather Goods. 








S. C. JOHNSON & SON, Racine, Wis. 


Gentlemen:— 


to be billed me at $2.00. 
shipment. 
My jobber ——— 





Name — 


Address __ 





City and State___ 

















HA4 


Please send me by parcel post your new carton containing one dozen 
Automobile Size packages of Johnson's Prepared Wax to retail at $3.00 
Include hangers and printed matter with the 
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N ew Price 


The Sparton Hand Horn is not a 
make-shift, but a reliable, decisive safety 
sional with the true Sparton voice. 


PARTON 


HAND HORN” N 


























The largest hand horn on the market. 
| No gears to clog, wear and give trouble— 





great simplicity and great durability. 


Car Owners 


Want Them Now 
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Sellers 


Now is the beginning of the spring rush. 
Be ready with a stock of Sparton Horns. 


Last year was a big year. This year will 
be bigger on account of the new price. 


SPAR! TON 























Motor Driven Horns 


Come in styles and sizes to suit every car at prices 
from $8.00 to $15.00 

If you are not a Sparton dealer, send for our 1915 
dealers’ proposition 

Send now for complete details. 





Sparks- Withington Company 
Jackson, Mich. 
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Unguaranteed 
Tires 





Plain Wrapped Tread 





Non-Skid Tread 















E were pioneers and now are the largest exclusive 
makers of unguaranteed tires—no brand or trade- 
mark. 


MATTSON TIRES are the Jobber’s tires. No guarantee— 
no adjustments. What we save goes to you. 


With MATTSON TIRES you can build up the prestige of 
your own name—not for some manufacturer. 


With MATTSON TIRES you build a prestige in the trade 
that nothing can upset—a prestige based on prices which 
allow your dealer to merchandise tires. Such a reputation 
will draw the trade closer to you than any reputation for 
liberal adjustments. 


Those of you who understand the Non-Skid treads—are made in such 
tire situation thoroughly—-who enormous quantities that we are 
know that manufacturers make their able to quote you astounding prices. 
adjusting departments show a _ If you are a dealer—ask your Job- 
profit, will appreciate MATTSON ber about these tires, their service 
UNGUARANTEED TIRE prices and prices to the trade. 
more than ever. 
: If you are a Jobber, send for our 
MATTSON UNGUARANTEED Price List of TIRES and other 
TIRES—Wrapped Treads and Automobile Rubber Accessories. 


PRICE LIST Sent Only to Jobbers 


MATTSON RUBBER CO. 


108 Main Street Lodi, Bergen County, N. J. 
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Mattson Repair Stocks 
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One Firm One Service 


One Guarantee 


back of every J-M 
J OHNS- { Automobile y + a 


ANVILLE 
SERVICE 


CONTINENT ed 





-- 









ee 
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wd A threefold assurance of sat- 
isfaction that covers the most 
. complete line of automobile on 


| oe accessories marketed by a 
| oe single company. 











\/ —as plainly an advantage to 

the man who sells automobile 
accessories as it is to the man 
tt +t who buys them. 

















COW IEINS © 


H.W.J-M CO, 


THIE CONTINENT “a. 
H.W. JOHNS-MANVILLE CO. 








Akron Boston Columbus Duluth Kansas City Minneapolis Philadelphia St. Paul Toledo 
Albany Buffalo Dallas Galveston Los Angeles Newark, N. J. Pittsburgh Salt Lake City Washington 
Atlanta Chicago Dayton Houghton Louisville New Orleans Portland, Ore. San Francisco Wilkes-Barre 
Baltimore Cincinnati Denver Houston Memphis New York Rochester Seattle Youngstown 
Birmingham Cleveland Detroit Indianapolis Milwaukee Omaha St. Louis Syracuse 


THE CANADIAN H. W. JOHNS-MANVILLE CO., LTD., Toronto, Winnipeg, Montreal, Vancouver 
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Saeelt Absorber ; 


Other J-M 
Auto 
Accessories 


J-M 
Dry Battery 


J-M 


_ Tire Pump 


_J-M Narco 

- Rubber 
Reviver and 
Refinisher _. 


2% J-M Packings 
_and S. A. E. 


Gaskets 








Model J" 


Show it—Sound it 
then 


Quote this Guarantee: 





“We ‘guarantee this Long Horn 
(Model J) to give permanent 
satisfaction. Should any part 
prove defective, we will do more 
than repair or replace it, we 
guarantee to give the purchaser 
a brand new horn.” 











No car owner, having once seen 
the Long Horn, heard its efficient, 
powerful warning note and learned 
the extent to which the Johns-Man- 
ville Company is willing to stand back 
of this product, is going to take his 
chances with a less efficient horn 
backed by a less positive guarantee. 


The demand for the mechanical, 
hand-operated horn is firmly estab- 
lished. There has been a steadily 
growing preference for this type of 
signal which offers not only the 
greatest reliability but the greatest 
economy as well since it requires no 
current to operate. 


Write at once for full particulars 
on our liberal proposition to the 
hardware trade. 





- One Firm: 
4 One Service 
i, One Coated 








J-M AUTO 








The Kind of a Clock that 
Car Owners want at the 
Price they want to pay. 


The first, real, high-grade automo- 
bile timepiece to be offered at a 
popular price. 


Keeps correct time all the time. 


' Runs eight days without rewind- 


ing. 

Lever-escapement movement 
mounted on strong, heavy pinions 
that cannot be jarred out of align- 
ment. 


Movement enclosed in dust-and- 
moisture-proof case which locks 
automatically in outer case and en- 
tirely conceals winding and setting 
keys and all attaching screws. 


The car owner is given the choice 
of two mountings, either flush or 
dash and three finishes: black and 
nickel, black and brass or all black. 
Dial measures 3% inches and is fin- 
ished in either white or black. 


And the unusual price of $5 places 
the J-M Auto Clock within the reach 
and desire of every car owner now 
without this convenience. 


Write at once for our proposition 
to dealers. 























April 15, 1915 HARDWARE AGE 41 





— as 


a = 


— 


‘back ofevery — A Jouns- 


| JS M Aun tomobil e : SERVICE 
Accessory 





— wre we ce — 












-MC= | J-M NON-BURN [| Other J-m 


S00t Proof SPARK PLUG BRAKE LINING Ey voserscras 


Makes 
Fast 
Friends 


For 14 years car 
owners have been, 
demanding J-M 
(Mezger) Soot-Proof 
Spark Plugs. 





Ge ee Le 





———., 


J-M Fire | . 

‘ _ Extinguisher . 
J-M 

Automobile 
Tape 


Sell the Safest Nosrk 
Brake Lining Fuses 


; No brake is better than its lining. fs 

The reason behind RRs Be a ne tesinn G-P Muffler 
If the lining is not efficient the brake Cut-Ou 

the demand has been can’t be. ut t 

“satisfaction received.” 





Poor lining jeopardizes your repu- 
tation by jeopardizing your cus- 


The plug that satisfies is bound to 
tomer’s safety. 


hold trade. 
There are features about the J-M Sa "aha ie iho 
(Mezger) Soot-Proof Plug which 
commend it to any car owner having 
trouble with this item of his car’s 
equipment. The most intense frictional heat 
can not affect its gripping power. 





















J-M Non-Burn Brake JLining is 
absolutely proof against burning. 


It is literally soot-proof which 
means that no matter how much car- 
bon may collect around the electrode, 
a weakened spark or a _ short-cir- When you sell J-M Non-Burn you 
can rest assured that you have sold 
brake lining with dependability and 
service woven into every foot. 


It is, moreover, impervious to 
water, oil and gasoline. 


cuit is impossible. 


It is permanently gas-tight, which 

















means no compression leakage. The new package, containing cut 
ee — pieces of proper size, enables you to 
Pr | O UBNS I9F Casy fill the demand for all popular makes 
isassembling. The insulator can be of cars without Si 1S ea, 
removed and replaced without dis- measuring, cut- ET 
turbing the shell in the cylinder. ting or fitting es 
It saves time and 
The insulator is made from selected insures a proper 
clays, specially tempered and_ will fit. 
not crack under extremes of tem- 
perature. 





Get our propo- 

Sizes for all cars and motor- sition to the 
cycles. Price 75 cents each. Write trade. Write 
us for proposition to trade. for it today. 








j-M Tiene™ io 
Gives ies + ite or Fe 
recting ae preventing oat 
decay 2 
“new look 
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ANVILLE : 
SERVICE 









THE CONTINENT 


These and 31 Other Influential Maga- 
zines are Placing the J-M Sales-Story 
before every Car Owner in America 








J-M Accessory Advertising, besides appearing 
in the three foremost general magazines read 
by car owners—The Saturday Evening Post, 
The Literary Digest and Collier’s Weekly—is 
also running in all the principal automobile 
publications. 


J-M Accessory Advertising is creating con- 
fidence, not in one accessory alone, but in a line 


of accessories which every car owner needs. 


It is educating car owners in the value of “One 
Firm—One Service—and One Guarantee” as 
an assurance for continued satisfaction and for 
the best value in each article purchased. 


It is actually sending interested car owners to 
J-M dealers to see the goods. 


How to Identify Yourself as a 
J-M Accessory Dealer 


To make it easier for you to let the car owners in 
your vicinity know that you handle J-M accessories 
we have prepared several attractive, attention-com- 


pelling posters. 
These posters are printed in two and three colors. 


Properly displayed they tie your store up to this 
nationally advertised line. 


They announce to the resident car owner and to 
transient motorists the fact that you are a headquar- 
ters for J-M accessories. 


Some of these posters are reproduced in miniature 
below. 


They are supplied without charge on the dealer’s 
request. 


These posters are only one evidence of Johns-Man- 
ville Service to dealers. 


This service seeks to cooperate with the dealer in 
every possible way toward getting the J-M Acces- 
sory line properly installed in your store and prop- 
erly introduced to your customers. 


It is just one example of the benefits to be derived 
from dealing with one firm in place of several and of 
tying up to known products and a known organiza- 
tion, 

Write us or wire us.. There’s a J-M accessory man 
always ready to answer the call. 


H. W. Johns-Manville Co. 





3108 
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O you display Weed Chains in 
your windows? Do you take 
advantage of every oppor- 

tunity to remind the motorists in your community that your 
store is the hub around which Weed Chain activity whirls ? 


If you will only say the word, our Advertising Department will explain 
what “Weed Service for Live Dealers” really means in dollars 
and cents to you. We have Papier-mache tires, 30x3%, on which 
you can display our chains in your windows, and attractive 
cards, booklets, etc., on which we will imprint your name and 
address. All you have to do is to invest one cent in a postal card 
I on which to assure us that you really desire to “Make your store the 

center of Weed Anti-Skid Chain activity” in your community. 


Awaiting yourvalued inquiry, we are, yours for co-operation, 


Weed Chain Tire Grip Company 


Bridgeport, Connecticut 
Manufactured for Canada by 
Dominion Chain Company, Limited; Main Office, Shaughnessy Bldg., Montreal, Canada 
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REGULAR TYPE 
X-Ray View 





ASTE 
SPARK PLUGS 


Right now you might be making a handsome 
profit if you had in stock and were selling Master 
Spark Plugs. Your regular customers go else- 
where because they think that only at garages or 
auto supply dealers can they get motor car neces- 
sities. 

Make them come to you—your customers have 
confidence in you. Keep that confidence and get 
their motor car trade by selling them 


Master Spark Plugs 


They are the result of years of experience in 
the manufacture of spark plugs and spark plug 
parts for a score of manufacturers. 

In past years we have made many thousand 
spark plugs for others—we have seen the best of 
them and the worst. 

Master Spark Plugs combine the utmost merit 
of all others together with our almost fifty years 
of manufacturing experience. 


The United States Government has 
adopted Master Spark Plugs Because: 


—we tested 6000 Master Plugs at our own ex- 
pense for one year in pleasure cars, trucks 
and manufacturers’ test cars—before we 
offered them to the trade. 

—not one of the 6000 Master Plugs fell down. 
They all stood the test. 

—the Master is so carefully and scientifically 
constructed it is guaranteed leak-proof—and 
consequently will not draw oil on itself. 
Therefore it remains practically soot-proof. 

The Master is heavy and substantial in con- 
struction, yet extremely simple—and easily taken 
apart if necessary. 

The core is made of a specially imported por- 
celain, the best we can buy—made to our special 
order. 

The result is a Spark Plug of the highest effi- 
ciency, greatest value and longest life—justifying 
the following unqualified guarantee: 


GUARANTEE 


After using “MASTER” Spark Plugs 
for 30 days, if you are not entirely 
satisfied with your purchase, money 
will be refunded if requested on re- 
turn of Plugs where purchased. 





It will pay you to stock Master Spark Plugs. 

It’s just as easy to sell a quality Plug as a cheap one 
and there’s more honor and more profit in handling the 
Better kind at the higher price. 

Sell Master Spark Plugs—they have the prestige and 
backing of a cuncern nearly fifty years old. 

We will help you sell them, toc—write today for special 
dealers’ proposition and be sure to send your jobber’s 
name. 

Don’t be misled into the error of stocking cheap plugs 
that look good. It may lead to regrets later. 

The Master will give your customers daily, hourly, effi- 
cient service and lasting satisfaction. 


MANUFACTURED BY 


Hartford ~“ Machine Screw Co. 
488 Capitol Ave. HARTFORD, CONN. 
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REGULAR LENGTH 
$1.00 


All 
Standard 
Threads 
Carried 
in 


Stock 


\ . 
\\eeenquenesnnssnen 


EXTRA LONG TYPE 
$1.25 Retail 
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= The season is on now—you should be selling Spark Plugs—Bethlehem = 
= Spark Plugs—which pay the best profit and give greatest satisfaction to = 
= your customers. : 
= , 2 
= The Case starts you right— it is a Display—a Stock and a Salesman. for = 
= $25.00—the Case itself costs you nothing. E 
= BETHLEHEM gan; SPARK PLUGS-Guaranteed for the Life of the Car 2 
: $1.25 each—and worth it. They develop more power—on less fuel. = 
= Money, Brains and Engineering Skill have made the Bethlehem—have 2 
= given them mechanical perfection. They eliminate Spark Plug troubles! = 
= Prominent Jobbers have this Case and are pushing it. For full details address = 
: THE SiLX ——— COMPANY 171 Madison Avenue, NEW YORK = 
= HE ILVEX OMPANY PACIFIC COAST BRANCH : Oakland, Calif. = 
= FACTORY : : So. Bethlehem, Pa. W. N. DAVIDSON, Manager = 
5 = 
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PUNCTURE | 


If you've been purposely wait- 
ing for an opportune time, and the 





right kind of an article to break 





into the auto supply field, now is 
the time, and L-Ty-To is the article. 


Count the automobiles, motor 
cycles and bicycles that pass your 
door and you have a fair idea of 
the sales possibilities of L-Ty-To. 
For sooner or later every one of 
them will run on tires L-lTy-To 
treated. 






L-Ty-To is the greatest dis- 
covery since the beginning of 
automobiling. Positively pre- 
vents puncture troubles; stops 
the leaks automatically, while 
you ride, acts as a preserva- 
tive. Tubes treated with it do 
not dry up, rot or deteriorate 
—last longer than guaranteed 
by their maker. 














L-Ty-To is not a tire filler 
and tire makers’ guarantees are 
not removable where it is 
used. You ride on air. 


Schofield Labora 


Manufacturers and Sole Owners 
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INSURANCE 


L-Ty-To Stops the leak while you ride 








If you ever had to climb out of your car in a heavy rain storm 
and stand and kneel and work in ankle deep mud— 

or work under a broiling sun, with the mercury flirting with 
the 110° mark on the thermometer— 


or in a winter wind with slush, snow and ice knee deep— 


then you know why the motorist dreads 
punctures, and flat tires; why every single 
one of them will be willing to pay five- 
ten-times the price you ask; for L-Ty-To 
cures punctures and prevents leaks as they 
are formed. You could ride over beds of 
carpet tacks, nails, etc., without the slight- 
est danger of puncture troubles if your 
tires are treated with L-Ty-To. 


It is not a filler, but a liquid tire tonic, a 
fibrous composition in liquid that auto- 
matically cures punctures while you ride, 
lessens the causes of rim cuts and blowouts, 
stops slow leaks, makes porous tubes hold 
air, and preserves and increases the life of 
the tire. 

HOW IT WORKS 


When a puncture or leak occurs the fibrous 
part of the compound, which forms a thick layer 
along the inside wall of the tube, is forced into 
the hole and the liquid is squeezed from it. The 
plug of fiber wedges and forms an elastic cork 
which prevents the escape of air. 


tories Company 
KANSAS CITY, MO. 


YOU RIDE ON AIR 


Do not confuse L-Ty-To with any of the so- 
called ‘‘fillers’’ which failed chiefly because they 
took away the resiliency that air gives in a pneu- 
matic tube and added over 200 lbs. weight. You 
do not sacrifice any of the comfort of easy riding. 
The air goes into the tire just the same—and it 
stays there. Only 6% of the space in an inflated 
tube is occupied by the tonic. 94% air—You 
ride on air. 


No pumping. Pumping is practically done 
away with. The moment a puncture or leak 
occurs it is automatically plugged and stopped 
while you ride. The wear on tire due to improper 
inflation is done away with. 


ABSOLUTELY GUARANTEED 


We guarantee L-Ty-To to fulfil all claims made 
in our advertising. 


DEALERS: Here is the chance of a lifetime— 
the greatest thing in the auto accessories line. 
We want live agents and dealers in every com- 
munity. Let us send you the special proposition 
we are making to dealers who answer immediately. 
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$850 


With open body 





















Equipped with Electric Starting 
and Lighting System 


OU make money by keeping 

\ down your ‘‘overhead’’ and 

keeping up your efficien- 

cy. This is a recognized business 
axiom. 





Apply the same rule to your 
delivery system! Your horses and 
wagons form a big item on the 
cost side of the ledger. Yet your 
best horse can only do one-third 
the work of an Overland Delivery 
Car and costs twice as much to 
maintain. 


The Overland Delivery Car 
reaches widely separated points 
with surprising rapidity. Its 30 
horsepower motor is smooth- 
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$895 


With closed body 


and Lighting System 
CARS wie 


Prices f. 0. 6. Toledo 


This Car Makes Money 


For Hardware Dealers 


running, powerful and absolute- 
ly dependable. Its pressed steel 
frame is sturdy and strong. 


This car has an electric light- 
ing and starting system. It 
has a revolving oil indicator. It 
has high tension magneto igni- 
tion. It has large tires, a short 
turning radius and many other 
unusual advantages. 


The Overland Delivery Car 
costs less than $900. And the 
operating expense is proportion- 
ately low. You will find it the 
best investment under $1,000 you 
ever made. 


‘Made in U. S. A.” 


Write for a special delivery car catalog. Please address Dept. 266. 


The Willys-Overland Company, Toledo, Ohio 


DELIVERY Equipped with Electric Starting 
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Invest $19.90 in as. Plugs 
and Make Big, Profitable Sales 


through this 
Spark Plug 
furnished FREE to Hard- 
ware Dealers. 


It covers the spark plug field like a 
blanket—it gives you the whole spark 
plug business in a nutshell. 


[i 
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It contains an assortment of 50 RED 
HEADS—Standard plugs for leading 
cars—Ford, Overland, Reo, . Maxwell, 
Studebaker, Buick, and gas engines— 
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= INDEX also big plugs for high powered cars 
= er tee ee ie 7 and tractors. 

E = eae ‘ob Pig he As soon as you put in a Display 
= = rio _ aS Fk: Cabinet you will feel the power of RED 
= ef “st % sw HEAD advertising—it connects you with 
= z,-— SS | the RED HEAD publicity campaign run- 
= = : = if a = ning in the Saturday Evening Post, farm 
= EES fees, 2 ‘|, papers, and medical and motoring maga- 
= = Esa a: y Ie ai ie ave 

= = Poe & pees - METRE: {nalts You don’t have to know all about the 
= eS oa | ; ae 2% cars. The display sells for you—the = 
= .e | ‘alphabetical car and engine index thinks 
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efor you—tells you the size and type of 
plug required. The containers are 
printed to correspond with the index. 
You can’t help but satisfy your customer. 


Tel 
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With the Cabinet you will receive a 
full assortment of advertising matter, 
attractive window display material, street 
signs, indoor signs, etc.—in fact we will 


put you on the RED HEAD map. 


Buy the Cabinet that fits your business: 
No. 50 contains 50 plugs—your cost 
MESSAGE FOR JOBBERS’ SALESMEN $19.90; No. 100 contains 100 plugs, 1n- 

] RED UR - cluding tigher priced types—your cost 

Place a RED HEAD Spark Plug Dis- a PI, wder mien 

. . 9 ‘is ‘ r ae 
play Cabinet in each hardware store. $44.45. a  eaaaeclliatabene: 
= It will insure you a steady flow of jobber or direct. Use this coupon. 
= orders for RED HEAD Spark Plugs. It 


5 } Se 1 a | 715 = + 
is aS much a spark plug guide fcer 


you as for the dealer. You will be Emil Grossman Ps 
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= able to sell plugs more eer eel ’ f « 3 
= gently—you will find that it facili- M’f Gg Co., Inc. Pig ot 
: tates sales for you as well as for ot @ 
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the dealer. Bush Terminal 7 a Oe = 
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_ Write us direct for any informa Model Factory No. 20 Pi % Re or 

tion that you may need about RED ? Pr “7 = 

HEAD Spark Plugs. We will also Brooklyn 7 ree hg = 

tell you about our extensive adver- (New York or i = 
tising campaign and the intensive City ) Ps i a — , = 

sales and advertising co-operation U.S.A. fe “oo re = 
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Here is a Sensible Plan for 
Selling Socket Wrenches 











DEALERS STOCK SET—OUR NO. 60 SET 


Original with Walden-Worcester. List price contents, $66.90. Cabinet free. Mini- 
mum investment, maximum possibility for your customers’ wants. 





Display and service cabinets on other lines have increased your 
sales. It will do it on socket wrenches. Give your customer just 
what he wants. ‘The cabinet is free—you only buy the wrenches 
and parts. 


Let us tell you the story—write today. 


kK) WALDEN MFG. CO. 


80 Commercial Street, Worcester, Mass. 
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COTTER PIN EXTRACTOR 


{RATCHET WRENCH 39. ASSORTED. ss S 





Biggest Read the 
possible description 
value in and 
wrench the price, 
sets. $11.00 





OTHER SETS 





No. 4 arranged for the Ford car, but good for all cars$4.00 
No. 6 an ideal set for the car owner. Standard sizes$6.00 
No. 10 popular set for garage and repair men...$10.00 








Wrenches for Demountable Rims and Solid Tires. 
Guaranteed Service Wrenches—Ford Car—Original Designs. 


Solid Handle Offset and Tee Handle Socket Wrénches. 





Send for our loose leaf catalog—it’s always up-to-date. 






ORCESTER 
RENCHES 8( Commercial Street, Worcester, Mass. 


atoEN WALDEN MFG. CO. 
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“I Told You Tire-Doh , 
Would Fix. It, Dad”. 





less than 2 cents. 


Sieg Iron Co., Davenport, Ia. 
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never falls down on a puncture or blow- 
out repair job, but works every time. 
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The boy knows what he is talking about—what thousands of 
grown-up car owners know—for 


THAT’S WHY TIRE-DOH IS A SELLER AND REPEATER 


Tire-Doh will repair any inner tube, whether it be-a pin point puncture, or a tear as 
long as your arm, and do it without heat—without tools—at an average cost of 





Tire-Doh is easy to use and makes repairs that are permanent. 


Janney, Semple, Hill & Co. 


Burlington Iron Store, Burlington, Iowa 





All As Good As TIRE-DOH 







Leaking 
Paint 


Dye 


Blowout Patch 





“18 Other Tire-Doh Products 


Kelley-How-Thomson'Co., Duluth, Minn. 


Tire-Doh is a year-round seller, because it 
permanently repairs any article of rubber— 
rubber boots, gloves, hot-water bags, etc. 


ORDER FROM 
YOUR JOBBER TODAY 


or write us 


ATLAS AUTO SUPPLY CO. 
3245 W. Lake St., Chicago, Ill. 

















Lee Hardware Co., Salina, Kas. Farwell, Ozmun, Kirk & Co. St.Paul, Minn. Dakota Iron Store, Sioux Falls, S. Dak. 
Marshall-Wells Hardware Co., Duluth, Minn. Campbell Iron Co., St. Louis, Mo. Geo. W. Nock Co., Philadelphia, Pa. 
Hudson & Thurber Co., Minneapolis, Minn. Shapleigh Hardware Co., St. Louis, Mo. Joseph Woodwell Co., Pittsburg, Pa. 
Minneapolis Iron Store, Minneapolis, Minn. Wright & Wilhelmy Co., Omaha, Neb. Henckle & Joyce Hdwe. Co., Lincoln, Neb. 
William Frankfurth Hardware Co. ,Milwaukee,Wis.  Bonniwell-Calvin Iron Co., Kansas City, Mo. Baum Iron Co., Omaha, Neb. 

Philip Gross Hardware Co., Milwaukee, Wis. G. Sommers & Co., St. Paul, Minn. Wyeth Hdwe. Co., St. Joseph, Mo. 


8 
ran coltdilil 


It is the standard repair for inner tubes and casings—is guaranteed—is advertised. 


THAT’S WHY YOU SHOULD STOCK IT 


The following hardware jobbers handle Tire-Doh and back our claim: 


Tenk Hardware Co., Quincy, Iii. Wiiliams Hardware Co.,Minneapolis,Minn. Albany Hardware & Iron Co., Albany, N. Y. 
at Has Barker, Rose & Clinton Co., Elmira, N. Y. 
Blish, Mize & Silliman Hdwe. Co., Atchison, Kas, _Nicols Dean & Gregg, St. Paul, Minn. W. E. Pruden Hardware Co., New York City 


i >» 
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; AS STAPLE AS A 
| TEN-PENNY NAIL 


You Know That 
The Customer Comes Back; 


The V-Ray 


It has been truthfully said that,—’’The 
Quality of spark-plug a hardwareman 
sells will be instrumental in making or 
breaking his accessory department.’ 
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Porcelain. 















CABLE ADDRESS SHAPLEIGH WESTERN UNION CODE ‘ si ; 
DIAMOND EDGE IS 4 QUALITY PLEDGE 





SHAPLEIGH HARDWARE COMPANY. 


ESTABLISHED ‘(843 





St.Louis. wereh 23" 1915, 








Ma Ja Socettuay W B wis Asey Secy 
GYSPRant ECLJOMNSON JC PEED 


The V-Ray Co; 
Marshalltown, Iowa, 


Gentlemen: - 
In handing you, hemwith, further specifications far V-Ray 

Plugs, we wieh to add that we have had mest splendid remite : 
with this product, thu far there being ne compleint of any | 





nature thereon. 


In keeping with the Shapleigh policy of adopting only staples 
of known wrth, we deferred the cioice of the V-Ray as one of 
our Quality Leaders until December, Nineteen-Fourteen, for 
several years pricar to which time we had carefully watched 
V-Ray behavior. Such observation, coupled with many demands 
for it from our trade, led to ow adopting it on the liberal 
scale which our various requisitions have iniicated. 





Very truly yours, 
SHAPLEIGH EARDWME COMPARY. Less than \% of 1% of the 2,400,000 
V-Rays in use have ever “laid down” 

for any reason. 


WHY SAY MORE? 


Stocked by all good jobbers. Ask 
for literature and prices. 


“ TheV-Ray Co. 























‘*You dictate the ‘V-Ray’ guarantee’”’ | Marshalltown, la. 
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Quick Selling Ford Specialties 











PRICE 


$ |5% 
)\ 


ree Clrré- Cb 
IGNITION SYSTEM FOR FORD CARS 
$15.00 Complete, lacheding Every Detad 









New York Uni-Coil 
Ignition System 


It increases the efficiency and perfects 
the timing of the Ford Magneto to a 
degree that puts it in the class with the 
best bizg-car equipment. The hot spark 
is delivered in perfect time to each cy- 
linder, unlimited spark advance is per- 
mitted and accurate performance is as- 
sured at all speeds. 


Operated by the Ford Flywheel Magneto or Battery 


With simple construction and operation the Uni-Coil 
System embodies all the vital factors in magneto efficiency 
—for example: a magneto contact breaker with only one 
pair of adjustable contacts. Another feature is an ad- 
vanced type of high tension distributor, using but one of 
the standard Ford coil units. A complete installation is 
readily effected and the result is to simplify the Ford ignition 
apparatus, eliminating the complex wiring and timers and 
substituting a system that every Ford owner can under- 


stand. 
Price $15.00 Complete 





Six Years of Success on Thousands 


of Ford Cars is the Record of 


The New York Master Vibrator 


It blazed the way for better operation through improved 
ignition. Many’ times imitated, it has had no rival in 
efficiency and knows no competition to-day. It has an 
immediate effect on Ford performance. Thousands of users 
have found that smoother running, better ignition and easier 
starting resulted at once from an installation of this master 
vibrator. ° 

Does Not Stick—Never Gets Out of Order 


The “New York” makes 
the minimum of demand 
on the time and attention 
of the user. No other 
type of master vibrator ¥\|:) 
can run so long with so mB 
little adjustment and cor- ___\ iS 
cection. The hot power- FF ae E VORK COICO 

) " bw YURK DOA ig 


ful spark that it produces yew YURK.L : 
means clean and com- 7; mel “ER VIBA 

plete combustion. This A yyStER ANY 
eliminates the prime | - Gas " 


cause of carbon deposits 
in the cylinders. A clean 
motor is economical — 
there is no waste of fuel 
and no decarbonizing ex- 
pense. Special contact 
points are provided and 
these are supplied in 
sealed red _ envelopes 
bearing our name — the 
user’s protection. 


- 
bt oa ié 
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Price Complete, $10.00 





Easily Attached by Car Owner 


The Highest Priced Cars are No 
More Comfortable than the Ford 
if our Shock Absorbers are fitted 


It is quite possible to secure the most luxurious riding 
qualities in a Ford car—when you show the Ford owner 
how to do this at a minimum of cost, he will spend his 
money with you. It will cost him 
just seven dollars and fifteen min- 
utes’ work installing the 


New York 
Shock Absorber 


on his car. He won’t have to re- 
move wheels, radius rods or spring 
perches—nothing is touched but 
the shackles. A set of four ($7.00) 
can be installed without difficulty 
and the car driven away twenty 
minutes after the first move is 
made. The result will be notice- 
able at the first bump, but the 
bump won’t be. This is due to the 
all-around shock absorbing effici- 
ency of the “New York.” It oper- 
ates in two directions and elimi- 
nates side-sway as well as jolt and 
vibration. 


Price $7.00 Set of Four 


Our Selling Terms Insure You 
a Liberal Margin of Profit 











Perfect Lubrication Conserves 
Mechanical Efficiency 


Haphazard lubrication is poor economy. Too much or 
too little oil costs more than just enough. Excess means 
stickiness and gumming with heavy carbonization—short- 
age of oil means friction leading to rapid depreciation of 
moving parts. The solution of the problem lies in the in- 


stallation of the 
New York 
Constant Level Lubricator 





Installed in 
15 Minutes 


Price $10.00 
Complete 














A scientific lubricating controller that works in accurate 
unison with the motor. Oiling starts or stops with the start- 
ing or stopping of the car. A constant level is maintained 
in the crank case. Fresh unused oil is supplied at the de- 
mand of the motor. The device is of simple construction 
and unfailing efficiency. No gears, belts, cams, rods, air 
pressure or other dubious resorts are used. There is noth- 
ing complex to cause trouble. Technical details on request. 


NEW YORK COIL COMPANY 


Western Branch: 
1461 Michigan Ave., Chicago, IIl. 


338-340 Pearl St., New York 
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A Typical Point of 


‘Sharp Superiority 


HY is Sharp Mica insulation 
a “talking point”? The hun- 
dreds of thin Mica wafers are 

bound into a solid core under 

1800 lbs. pressure, not by 2 
coating of glue. Glue will 
bind until grease or oil comes along, 

then the end is quick. But the tre- 
mendous pressure used in making 
a Sharp Mica core produces solid 
Mica insulation, completely im- 
pervious to oils, greases, etc. 






The Mica wafers in 


Guarantee the Sharp insulation 
n therin- 
The Sharp Spark Plug Com- are bou wets 
pany guarantees to every to a solid core under 
dealer that any unsold Sharp 1800 lbs. pressure. 
Spark Plugs purchased by No glu e is used 


him from the said company 
may be returned to the said 
company and the full pur- 
chase price will be promptly 
refunded. 


SHARP SPARK PLUGS 


handled by merchants under the above guarantee can, under no 
circumstances, be a losing investment. Other merchants are 
cashing in on this proposition. We will be glad to have your 












‘ ‘ Kindly 
inquiry. To our knowledge we are the only plug makers samadhi 
who dare make the above offer. “Sharp Spark 


Plugs for 1915” 

and your propo- 

sition to me as a 
dealer. 


Ask for the new book ‘‘ Sharp Spark Plugs for 1915’’ 


The Sharp Spark Plug Co. 


3388 Broadview Road 
Cleveland, Ohio 


Se 62262 2h. @e2@ 2€2€ 6 060'@ € © @& 2 @ & ' S 





HARDWARE AGE 














April 15, 1915 




















. ManuracturRED " 
DRTHWESTERN CHE 
MARIETTA OGIG 
bee 








“Chemically Correct” Line of 
Auto Accessories 


SE-MENT-OL—Self-acting Radiator Cement 
CARBONOX—Liquid Carbon Remover 
SKALEX—Radiator Cleaner 
BRASS-KOTE—Air-drying Brass Ename! 
THERMITE—Anti-freezing Solution 
NORWESCO—Auto Top and Lining Dye 
NORWESCO—Retouching Lacquer 
NORWESCO—Special Mohair Dressing 
NORWESCO—<Auto Top Dressing 
NORWESCO—Ford and Small Car Painting 


Outfit 
NEVER-BURN—Engine Enamel 
NEVER-RUST—Rim Paint 
TIRE-LAC—Tire Paint 
NORWESCO ALUMINUM BRONZE—Engine 
and Radiator Paint 
NORWESCO COLOR VARNISH—Special_Au- 
tomobile Varnish 
GEAR-SILENCE—Quieting Lubricant 
PIONEER—Clutch and Brake Compound 
PIONEER—Valve-Grinding Compound 
PIONEER—Prussian Blue 
FIRE-FLY—Fire Extinguisher 
thoy OL—Silver Plating Solution 
L-ENS-OL—Liquid p 
PIONEER Rim and Gasket Shellac 
PIONEER—Automobile Body Polish 
PIONEER—tTire Mica 
DERMALENE—Pumice Hand Soap 
SLIP-EASY—tTire Talc 








‘AUTO SUGGESTIONS’”’ 


Send us your name and address 
and receive this snappy little mag- 
azine regularly, free. 
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leading the ‘“Chemically 
Correct’ Line of Auto- 
mobile Accessories 1s 


SE-MENT-OL 


the original self-acting radiator 
cement. No accessory department 
is complete without it, and the day 
is near when no hardware store 
will be complete without an auto- 
mobile accessory department. 


SE-MENT-OL is simple, but effective 
in its operation. Poured into the radia- 
tor, it dissolves in the hot water. While 
in solution, it passes out through the 
leak. As it strikes the cool air at the 
cavity, it congeals, slowly depositing it- 
self around the edges of the leak until 
the hole is closed with cement. It takes 
about fifteen minutes and the repair is 
permanent. 














That’s why we say it “finds the leak 
and fixes it in fifteen minutes.” No 
tedious tinkering with torch and solder. 
No removal of radiator. No material 
loss of time. No fine motoring weather 
missed. When the radiator stops leak- 
ing, you simply drain off the water and 
refill with fresh water. It couldn’t be 
simpler. 


SE-MENT-OL retails at 75 cents hk 
can. It should be in every tourist’s kit. 
The “See America First” folks will de- 
mand it this year. Will you be ready? 


Write to your jobber NOW. 


The 


Northwestern Chemical Co. 
MARIETTA, OHIO 



































April 15, 1915 HARDWARE AGE 








: 
; 
; 
; 
; 
‘ 
ae | 
’ 
bh 


Sas wis 


et > ty ie r 
nl abiast Rs ae : SEE RS 
ps RC Se ET SESS alae Sy oe 


HARRIS 


TRADE MARK REG. US.PAT. OFF. 


OILS 


E are securing wider distribution for 
HARRIS OILS in the hardware 
trade than ever before. Jobbers are 

not only handling them, but pushing them, 
and doing so because a demand for these pure 
lubricants is being created—because HARRIS 
products are giving satisfaction—because we 
are assisting the retail dealer in various ways. 
We supply attractive counter displays, win- 
dow displays, transparencies, etc. It will pay 
jobbers who are not handling HARRIS to in- 
vestigate our proposition and let us demon- 
strate to you that there is money in distribut- 
ing these pure oils—America’s Leading 
Lubricants. 

Remember, they are economical for the user, for “A Little 
Goes a Long Way and Every Drop Counts.” 


Our oils sold in Barrels, Half Barrels, 10 Gal., 5 Gal. and 
1 Gal. Cans. 


We make special lubricants for engines, turbines, motors, 
superheated steam engines, etc. Write us about it. 


A.W. HARRIS OIL CO. 


326 S. Water St. - PROVIDENCE, R. I. 
Branch: 143 No. Wabash Ave., Chicago, III. 
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No. 7 Socket Wrench Set 





No. 16 Socket Wrench Set 
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No. 10 Socket Wrench Set 
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No. 14 Socket Wrench Set 
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Whoever 


you are— 


Mossberg Co. 
= has thought 


14 Pressed Steel Sockets at you 
and carefully 


planned 
$800 ii : 


cee ee aes SOCKET 
WRENCH 
SET 


5/8, 21/32, 11/16, 23/32, 25/32, 
$1 2,00 . 
to fit 


13/16, 27/32, 7/8, 29/32, 81/82, 
Contains 34 


1, 1 2/82, 1 8/82, 1 6/82, 
Pressed Steel Sockets 


1 9/32. 

Spark Plug Sockets 29/32, 1 5/32. 
Hex. 5/16, 3/8, 13/32, 7/16, 
15/32, 1/2, 17/32, 19/32, 5/8, 





$3.00 


Contains 

15 Pressed Steel Sockets 
Hex. 13/32, 15/32, 17/32, 19/82, 
5/8, 21/32, 28/32, 25/32, 13/16, 
27/32, 29/32, 1, 1 1/32, 1 3/32. 
29/32 Spark Plug Socket. 

No. 320 Offset Handle. 

No. 340 ‘*T’’ Takedown Handle. 








25/32, 27/32, 29/32, 31/32, 
19/32. 
Square 13/32, 15/32, 17/82, 
21/32. 


29/32” Spark Plug Socket. 

No. 350 Ratchet Handle. 

No. 351 Tubular Extension Bar. 
No. 336 Universal Joint. 

Screw Driver Bit. 





No. 350 Ratchet Handle. 
No. 351 Extension Bar. 
No. 336 Universal Joint. 
2 Screw Driver Bits. 





21/32, 11/16, 23/32, 25/32, our 
13/16, 27/32, 7/8, 29/32, 
31/32, 1, 11/32, 13/32, 


15/32, 19/32. 
Square 13/32, 15/32, 17/32, 
19/32, 21/32, 23/32, 25/32, 
29/32, 11/82, 15/32, 1 9/32. 
No. 350 Ratchet Handle. 
No. 340 Take Down Handle. 
No. 320 Offset Handle. 
Sterling No. 100 Pliers. 
No. 470 Gripsall Pipe Wrench. 
No. 1 General Service Set. 
2 Universal Joint. 

8 Spark Plug Sockets, 29,32, 

11/32, 15/32. 

“aa 3 Screw Driver Bits. nee Ss. 


No. 1 Cotter Pin Extractor. 


Your Catalog No. 173-A 
lacks your address. 


par- 
ticular 





‘7w~s 


Frank Mossberg Co. 


ATTLEBORO, MASS. 
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| New Large Series Socket Wrench 


So great a call has come for larger size sockets and 
larger handles that MOSSBERG CO. has designed 


a full standard line of socket wrenches with openings 


from 3” to 23” 





FOR 


Auto Trucks 

Bridge Construction 
Steel Structural Work 
Battleships 

Heavy Machinery 
Cranes 

Locomotives. 











No. 20 Socket Wrench Set 


No. 20 Set will mean money saved by many large 
concerns who have been searching for tools for 
quick, accurate and guaranteed assembly work. 


For instance, look at the average locomotive— 
what a tremendous time-saving, this NEW, 
LARGE Series Socket Set will accomplish. 


Send for Catalog 
No. 173-A. 





Socket Wrench Handle No. 357 
Price, $5.00 (18” long) 











le 15 Sizes, Heavy Duty, 
Fully Guaranteed, 
Pressed Steel Sockets. 





Socket Wrench Handle No. 324 
Price, 70 cts. 





29 | 3 9 15 2 
Hex. 325 133, 15, 15, 3s 
1= 9 Large Series Sockets—Any Size 
ee ee re 50 cts. Dozen Lots, $5.00 


Square 3, ls, lz, 1%, 1%, 1a. 


Frank Mossberg Co. 


ATTLEBORO, MASS. 
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NATIONAL 
PNEUMATIC JACK 


Do you have trouble using 
the ordinary jack under the 
back axle? Can’t get to it, 
can you? Get a “National 
Pneumatic.” Operation: At- 
tach regular hand or power 
pump to end of hose, and a 
few strokes will easily lift 
the largest car made. To 
lower, release arr. Has 
lock to hold up long time. 
Weight only six pounds. 


Price, $6.00 








NATIONAL MIX-O-LOCK FOR FORD CARS 


DOES ALL THIS: 5 
Saves 25 to 60% of — rm : 





COPPER TUBE 
FURNISHING MOT AIR 






— 





PRIMER AND 
LOCK 












INTAKE mea FOL 


gasoline. Regulates 
carbon. This is by 
to install, all you ee, 
screw to put in. It 
tomatically shuts off 
one can start the 
ADJUSTING 
send it back and get 


air intake auto- 7 wr 
matically. Locks be _ 

far the biggest 

money saver a Ford 

need is a wrench. 

Not a hole to drill or = 

gives the exact " 

amount of hot air — 

all air on a heavy 

= — others don't. 

car. If you do not 

find it the best arti- 

your money. Order now. Any one of the things it does is well 
worth the price. 
Price only, $2.50 


motor. Eliminates Soy 9 
Me \ - “ ) 
owner can buy. Easy 
tap, not even iA 
all the time. It au- . 
temove plug and no 
cle you ever had 
NATIONAL GASOLINE GAUGE FOR FORDS 





eS: Here is a gauge that can 
be installed on a Ford car 
without any drilling, tap- 
ping or draining tank. It 
stands in front of seat 
board, always in sight. It 
shows exact number of 
gallons in tank at a 
glance. No bother rais- 
ing cushion or measuring 
with a dusty stick. The 
‘‘National’”’ gasoline gauge 
sells on sight to nearly 
every Ford owner. Put 
some in stock and see 
how fast they sell. 


. ~ <8 4% 
 . i. ~ ' 
: — —- 
_ —= — oS 
-— —_ —_— ~_ 
-_ - 

= oo — a 
< - a = 


SSS SS 









ERTICAL BOARD in 
FRONT OF SEAT 


3 5 8|” 


» Fyn wo wry PF 
——_— _ — | —_—_—_— ———— Rr 


Price complete 
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NATIONAL TELESCOPE PUMP 





The latest design in spark 
plug pumps. This is a pum) 
that will give you the same re 
sults and satisfaction obtained 
from a $30 direct driven powe: 
pump. Made like your engine 
with metal piston rings, and 
furnished with 12 feet of woven 
cover hose. This pump is onls 
five inches high. Every part i> 
made in the very best possible 
manner and fully guaranteed 
Knameled blue. Supplied with 
adaptors to fit any size spark 


plug hole. 
PRICE 
Complete With Gauge, $9.50; 
Without Gauge, 50. 
For Fords, Maxwells, etc., get 
our ‘‘National Junlor’’ Pump. 
Price, $5.50. 





valve. 





be left 


NATIONAL SHUT-OFF VALVE 


Substitute this valve for a priming 
cup and the National Pump can then 
on your engine permanently 
To operate pump, simply open lever on 


Price, $1.25 





WIZARD Automatic 
Steam Vulcanizer 


kor both tubes and 
casings of any size. Burns 
gasoline with no smoke and 
no flame exposed. Re- 
quires no watching, as heat 
is automatically controlled. 
Water put in at factory 
and never needs refilling. 


Steam is the only safe 


method — of vulcanizing. 
Vulcanizing surface 3”x6”, 
curved for casings and 


clamps against plate for 


tubes. Highly polished and 
nickel plated all over. 
Insulated handle. Weight 
six pounds. It has saved 


thousands of dollars for 


our customers. No experi- 
ence required to use it. 


Price, $3.50 











G-WIZ Automatic Steam 


Vulcanizer 


For both tubes and casings 3%” 
or smaller. 
every way, the only difference be- 
ing that it is made for small tires 
Guaranteed to do _ perfect work. 
Thousands of 
Saves its cost in repairing one tire, 
and will last forever. 0 
pounds. 


Works like Wizard in 


satisfied users. 


Weight 


Price, $1.80 








JOBBERS AND DEALERS: WRITE FOR CATALOG AND DISCOUNTS 














Main Office and Factory: 


5635 Euclid Avenue, Cleveland, Ohio Trade 








MANUFACTURED BY 


THE NATIONAL MOTOR SUPPLY CO. 


Branch Offices: 


2204 Michigan Ave., Chicago, Illinois 
1790 Broadway, New York City 
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STRAIGHT FRONT 


Price $35.00 F. O. B. New York 
German Silver Radiators 
$5.00 Extra 


Weight, 35 Lbs. 
Shipping Weight, about 60 Lbs. 





Your Automobile Acces- 


sory Stock Should Include 
Livingston Products 





We sell more pointed front radiators for Ford cars than all other 


POINTED FRONT radiator manufacturers combined. 


Price $40.00 F. O. B. New York 


Including — YOUR customers realize the tremendous importance of these goods. 
mene —— Take the shortest cat to larger profits by selling the Livingston line. 
German Silver Radiators Motor car MANUFACTURERS of higher priced cars have admitted 


$5.00 Extra 

Weight, 40 Lbs. 
Shipping Weight, about 80 Lbs. Ford car OWNERS and DEALERS have admitted the superiority 
of LIVINGSTON POINTED FRONT RADIATORS and LIV- 
INGSTON STREAMLINE HOODS, by placing orders from all 


over the world. 


the superiority of Livingston radiators for ten years. 


Livingston products are built up to a standard—not down to a price. 
YOUR customers are buying Livingston products and you can get 


some of this business. Stock this line, and BE PREPARED to 
DELIVER. 


We HAVE made the DEMAND. 








"Weight, 14 Lbs. of LIVINGSTON POPULARITY 
Shipping Weight, 20 Lbs. 
Can Be Sent by Parcels Post 


° . li ' . 
ie aotee einen May we quote you our trade discounts and selling proposition in 


Type No. 1—Fits all Ford cars built in full? 
1912-"13-’14 and up to February, 1915, 

and with this hood a ‘‘hood ledge” for 

the dash is included. 


Type No. 2—Fits the new 1915 cowl © ° ° 
dash Ford car. This hood fits around Vin on a la or O 
the curved dash, and a “hood lug’’ for * sd 


the top of the curved dash is included. 


Price $8. 00 F. O. B. New York | DEALERS write us te-das and let us tell you the WH "| 





The 1815 Ford car with the Livingston 34 W. 75th Street NEW YORK, N. Y. 
svenneven Same tee tay of he Sow: ALL TYPES OF RADIATORS BUILT AND REPAIRED 


dash to the front of the radiator. 
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Penna. Tires and Tubes 





Clearcut Spark Plugs 


Only a few of the numer- 
ous items to be found in 
our most complete Auto- 
mobile Supply Depart- 
ment. 





Harvard Cements 
K-W Vibrators 


Send for our new catalog. 


THE 


Geo. Worthington 
CO. 


Hardware 
Cleveland 





Day and Night Goggles 





Stewart Speedometers 





Gloves Tool Kits Sparton Horns 
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Albex NIGHT & 2° Goggle 


10.45 Will Stock 
A Complete Goggle Line 


="! 









Necessary to Every Auto Accessory Dept. 





— 





-_ The already immense demand for motor 

-- goggles, the small cash outlay required of ae 

-- the hardware dealer to stock a complete oe 
= line, and the quick turnover of these goods 
make them one of the first accessories that 


VMUUIOLSUNL EAN 


HOA 











= every dealer should take on. Eye Protector 

=- It is essential, however, that the hardware ) tay 

== dealer chooses styles exactly suited to his oe bin 

=- particular requirements. He must have gog- 8 

== gles of various styles and at popular prices— | 

= acomplete line but not too large. Style No. Z1—Per Doz., $7.50. Per Pair, 


$1.25. 


The Willson Goggle Line 


FOR HARDWARE DEALERS 


has been selected only after the closest study 
of actual conditions. Styles range from 25c 
to $2.50. Distinctive designs, made-in- 
America goods and national advertising 

make them popular, dependable and profit- Se: Ae te ee Py ee 
ableto handle. You could not get along with aa 
fewer styles, you would not want more. 
Each has stood the test with most of the large 


hardware houses selling goggles today. 


SUGGESTED INITIAL ORDER 
Profit $8.80 on $10.45—Over 84% 







HUTT 









SEIN BEX eee 
Protection Giass © 
~The Gloss of C. ms a a 


ee 





Sedidaaet. © 
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Try out these styles and prove that the Willson Goggle a b , 
Line, backed by an experience of nearly half a century Style Z21—Per Doz., $5.25.. Per Pair, 
in goggle manufacture is one of the biggest money- $0.75. 
makers for your Auto Accessory Dept. 
What You Get Cost Total S. P. 
1/12 Doz. Albex NIGHT & DAY Goggles, Gilg $1.33 $ 2.50 
1/4 Doz. Zylbex Eye Protector, Zi 1.87 3.75 
1/3 Doz. Albex Eye Protector, Al 2.25 4.00 
1/3. Doz. Zylbex —— 221 1.75 a hy 
1/2 Doz. Universal Goggle............-.-++-++- 1.75 , . UA VERSAL 
CD Se EN canned sasssarsncsseessavecentin 1.50 3.00 uo ‘ Side Shield Gorfle 


$10.45 $19.25 

Only $10.45 opens up for you a field that means many 
times this amount in profits during the year. Act at 
‘once for your own advantage. The demand for goggles 
is here. : 

Simply tear out the above list 

and send it to your jobber to fill : 
Of course, if you want more information first, just mail Style U. S—Per Doz., $3.50. Per Pair, 
this coupon back to us. $0.50. 


T. A. Willson & Co., Inc. 
READING, PA. ‘¢ Since 1870”’ 


Chicago, Mallers Bldg.; San Francisco, Head Bldg.; 
Toronto, 23 Scott St. 
Manufacturers of Industrial Protection Glasses for Every 
Requirement. 
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ee ewes Tear Right Across Page On This Line and Return aa a= = = -<> 





T. A. WILLSON & CO., Inc., Reading, Pa. 
Gentlemen :—Before ordering the above assortment, I would like to have more in- 
formation and your goggle list—No obligation of course. 





Style No. 2595—Per Doz., $1.50. Per 


Birr Name ..nccccccccccccccccccscccccccdcccccccccscccccccccsescessecccscces : 
pS OP eS Pe ee ee eT SOE MEME Bick cccncccnasssecseeces Pair, $0.25. 

j BOR, concedes sebbbi cewssdesewodsbesee eau“ Handled Goggles Before?...... LETTE LOUOCAELOGO P0024 0001 LUNA UNEP ea 
nt ta Ph Un un 
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- - Lightning - - 
Automobile Screw Plates 
in Leather Rolls 





No. 2500 Assortment 
Open and Closed 





Wiley & Russell Mfg. Div. 


Greenfield Tap & Die Corporation 


Greenfield, Mass. 


New York Chicago Philadelphia 


28 Warren St. 13 So. Clinton St. 38 No. 6th 


Makers of the celebrated Lightning line of Screw 
cutting tools and machinery 


S. A. E. Standard Threads 


These assortments of cele- 
brated Lightning Taps and 
Dies are put up in attractive 
leather rolls. 


This form of screw plate 
is very popular with garage 
and automobile owners be- 
cause it is compact and 
handy for the tool kit on the 
car or can be carried about in 
the coat pocket. 


Particularly valuable for 
the auto repair man who has 
to be prepared for any emer- 


gency. 


Our general catalog No. 
36 is most complete and in- 
structive. A copy for you? 


St. 
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Combination Screw Plates 
with both United States and S. A. E. Standard Threads 
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A splendid assortment of Little Giant 
Taps and Dies for garages and other auto- 
mobile repair shops. | 


The combining of the different standards of 
threads in the same cabinet not only makes a 
splendid assortment for a great variety of work, 
but saves the needless expensive duplication of 
stocks and wrenches. 


Our new general catalog No. 34 will 
soon. be out—let us put you on the list for 


a copy. 


Manufactured by 


Wells Brothers Company, Division 


Greenfield Tap & Die Corporation 
Greenfield, Mass. 


New York Philadelphia Chicago London 


28 Warren St. 38 No. Sixth St. 13 So. Clinton St. 149 Queen Victoria St. 


In Canada Wells Brothers Co., of Canada, Ltd., Galt, Ontario 
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TRIMO SUPERIOR 
AUTO TOOLS 


Trimo Auto Monkey Narrow 
All - Steel Wrench. Made 
in 12 Inch Size Only. 
Equipped with Nut 
Guards. 


















Nut with Nut 


Guards 
Trimo Auto 
Pipe Wrench (Narrow). 
Made in 3 sizes, 6” 8” 10” Send for Catal 
with Wood Handles and eal : “ alog 


Equipped with Nut Guards. 





Made by 


TRIMONT MFG. COMPANY 


55-71 AMORY STREET ROXBURY, MASS. 
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7" UWE BMAINGS & SPENCER CO's ” 
“hogs AUTU KIT 

















rench Kits for 
Automobiles 


Write for Special 
Circular of Kits 


Billings & Spencer Co. 


Hartford, Conn. 


UE BlElINGSS SPENCE RCE: 
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$7 0:22 > ABS 


COMPLETE 
FOR REAR 


ORSER 











"102 


COMPLETE 
FOR REAR 


Every Car Owner Is a Prospect 


C-C’s they will make his a better and less 
expensive car—and. you can do it. Here’s 
how. Equip the car with C-C’s. Tell him 
to drive over the worst roads he can find 
and if after thirty days he is not ABSO- 


Think what that means. There are thou- 
sands of automobiles being driven everyday 
and hundreds of them in your vicinity, pos- 
sibly past your door. This big field of pos- 





sible customers is yours for the asking. 
Almost every one of them needs C-C’s, be- 
cause they produce comfort and reduce up- 
keep expense. Two big reasons why they 


LUTELY SATISFIED that they have 
made riding easy, if he does not believe 
that the C-C’s have absorbed the jolts and 
eliminated the jarring that wears and tears 


should have them. 
the car, he can return them and his money 


will be refunded. That is just how confident 
we are that they will make good. 


No car owner will be without C-C’s if 
you can prove to him that by attaching 





Thousands of C-C’s are 
now in use and we have 
not heard a whimper 
against them. Regardless 
of the price, C-C’s are 
a quality product. All 
working parts are of spe- 
cial heat treated steel, 
made to stand abuse. 
The exceptionally low 
price of $10.00 a set of 


Ford Model 


Incorporated in this 
Shock Absorber are 
cushion* springs, 
grease _ lubricating 
bolts, adjustment, re- 
bound spur—all feat- 
ures that make for 
efficiency. Can be at- 
tached without re- 
moving the wheels. 


a ‘4 two complete for rear is 
° of . 
<.. Two only possible through 








enormous production. 





Are you going to take advantage of the demand 
created through the extensive advertising of C-C’s? 
Better write for dealer’s proposition now. 


COX BRASS MFG. CO. 


Established 1872 
ALBANY, N. Y. 


1777 Broadway, New York City 
2129 Michigan Ave., Chicago, IIl. 





DISTRIBUTORS 
Boston, Mass.; Philadelphia, Pa.; Washington, D. C.; Pittsburgh, Pa.; 
St. Louis, Mo.; Minneapolis, Minn.; Davenport, Ia.; Cleveland, O.; 
Cincinnati, Columbus, Toledo, Buffalo, N. Y; Syracuse, N. Y. 
PACIFIC COAST 


Los Angeles 





Oakland, Cal. 


San Francisco 
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Feature the Shaler Vulcanizer. Bui 


your auto accessories. 





HA 





Tire trouble is the buzgbear of motoring. Every 
motorist is looking for something that will rid him 
of this nuisance. A Shaler Vulcanizer mends all 
tube injuries permanently and with no more time 
or work than putting on a patch. 

It mends casing cuts too—preventing sand and 


water from rotting the fabric and causing blow- 
outs. Vulcanizing is an exceedingly simple process— 


A tire vulcanizer is the one piece of 
it is never furnished with his car. The motorist must buy it from some dealer. 
Garages don't sell them for the same reason barbers don’t sell safety razors. 


The Money Making Automobile Accessory 


equipment every motorist needs. Yet 


ld up a motor accessory trade by get- 


ting motorists in your store to buy this accessory and they will buy all their 
supplies trom you. In this way you can increase your sales and profits in all 





Vulcanizers 


with a Shaier. Anyone can make a perfect repair 
the first time they try. 

The Shaler is the “standard” vulcanizer used by 
the best garages and wisest motorists everywhere. 
We make the only complete line of vulcanizers and 
are the largest manufacturers of vulcanizers in the 
world. Our complete line includes vulcanizers of 
every type—Electric, Gasoline, Alcohol and Steam 
for every requirement. 












Vul-Kit 
$°350 Retail 


Fits Any Size Tire 


Can be carried in the tool box for emer- 
gency repairs to tubes and casings. . Does 
away with patches and cement. Has no ex- 
posed blaze. Absolutely safe. Burns gasoline 
or alcohol—an exclusive Shaler feature. No 
watching, no regulating; simply fill the cut or 
puncture with new rubber, clamp on the vul- 
canizer—fill and light the generator. You 
can’t overcure or undercure a repair. Handle 
always cool. Anyone can use it. Complete, 
$3.50. 











SAAER 


Tube Kit $2.00 Retail 


Does away with temporary 
patches for repairing tubes. 
It takes no more time to re- 
pair a tube permanently with 
a Shaler Tube-Kit than it 
does to use a make-shift patch. 
Can be carried in the tool 
box for roadside repairs or 
can be used indoors. Has no 
exposed blaze—is free from 
soot and smoke and the fue! 
cannot spill and flare up. Handle is detachable, nickel 
plated, clean and rust proof. Complete $2.00. 


SHRER 


Ford Kit $2.75 Retail 


For Ford Tuabes and 
Casings 


This model, designed es- 
pecially to fit Ford tires, 
makes every practicable tube 
repair, and what is much 
more valuable, mends casing 
euts too. Safe, simple, clean. 
No exposed blaze so can be 
used close under a fender. 




















HARDWARE DEALERS MAIL THIS 
COUPON for COMPLETE CATALOG 


Send at once and get the whole story about Shaler Vulcanizers 
and learn how you can make money handling them. We will also 
send our tire book that is brimful of practical information about 
automobile tires. It tells what to do for-every kind of tire trouble 
—how to treble tire mileage—how to get the most service out 
of tires, and how to vulcanize and repair tires at home with the 
Shaler Tourist Vulcanizers that are sold in Hardware Stores. 


JOBBERS’ SALESMEN, ATTENTION! 


Write for our special premium plan to help jobbers’ salesmen 
boost their sales. 


C. A. SHALER, 1453 Fourth St., Waupun, Wis. 


The Largest Manufacturers of Vulcanizers in the World 


Canadian Distributors—John Millen & Son, Limited, Toronto, 
Winnipeg, Montreal, Vancouver. 








C. A. SHALER CO., 
1453 Fourth Ave., 
Waupun, Wis. 


Please send me catalog of Shaler Vulcanizers. 
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Mail Coupon for Catalog 
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Holds the Largest 
BLOWOUT! 


The K-C Safety Lock Patch completely encircles in- 
nertube—‘Safety Lock” feature pre- 
vents spreading —can’t bulge 
through blowout. Sure repair 
for Rimcuts. Made of high- 
est quality Tire Fabric. 

“Safety Lock” form- 
ed by edges dovetail- 
ing and locked 
with wire key. 
Leaves no gap. 
Protects tube 
at every 
point. 



























You might 
cut away a 

section of the 
casing from 
bead to bead, 
and this patch, 

safely locked in, 
will hold the pres- 
sure. 
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Sold by Leading Auto Supply 
Dealers emed teem 


where. Or, Write VU for Complete 
CATALOG~—of—K<C’ Tire Accessories. 


WESTERN TIRE & RUBBER C0. 


“America’s Largest Tire Accessory Makers” 
KANSAS CITY, MO. 














Tool Bag Open 


Have You Ever 
Seen Anything 





Like This Before? 


—a tool bag made of heavy duck fab- 
ric that will hold any usable number 
of tools in a neat and easily carried 


bundle! 


—one that can be opened with every 
tool in plain sight and within imme- 
diate reach! 


Dealers! You couldn’t sell a fuller 
money’s worth than the Security Tool 
Bag at $1.25. 


. FABRIC. 
SANTI-FRICTION MATLe 
-——FABRIC 
ANTI-FRICTION MATL, 

ee FABR/ 





Here’s Another 
Unusual Value 


The Security Blow-Out Holder in 3-inch sizes 
for 75 cents; larger sizes for $1. 


This new model is a piece of special cotton 
duck fabric. It clasps around an inner tube 
to afford complete protection. 


It won't heat, creep, take up resiliency, change 
the riding qualities of the car, show from the 
outside or cause a bump. 


Write for discounts and details without delay. 


Security Blow-Out Holder Mfg. Co. 
FAIRFIELD, IOWA 
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Owners and dealers everywhere appreciate the necessity 
of a tire case of unquestioned quality and finest 
workmanship; a tire case which gives a real pro- 

tection to the spare shoe. The Famous Allen 
Tire Case meets every demand of the exact- 
ing motorist. It is absolutely waterproof, it 
is perfect in fit, easily buttons on. In all 
sizes, all colors, and for all style demount- 
able rims and wire wheels. 


Prices $3.00 and up. 












This Tire Case Gives a 


This Tire Pressure Gauge 
Real Protection to Spare Shoes 


Will Save Tire Ext 





















The Allen Tyrometer is a handy, accurate tire pres- Ask us 
sure gauge, which is fully guaranteed, and sells at 

$1.00 each. A tire pressure gauge is the only 

way to positively guard against underinflation about our 


of tires; and underinflation, with its rim cut- 
ting, loosening of tread, etc., causes 75 % 
of tire troubles. Every motorist actuallv 
needs the Allen Tyrometer. Made of 
heavily nickeled brass tubing, with 
sliding band which holds the indica- 
tion as long as desired. Only 4% 
inches long with clip attached fer 
carrying in the pocket. 


Special Of- 
fer to Hard- 
ware Dealers 
and for a copy of 
our Dealers’ Bulle- 


tin. Write today!!! 
There is interesting in- 


formation in the Allen The 

Booklet for 1915. Sent : 4 —, J Allen Auto 

free on request. | b Y i CUApante ay y Specialty Co. 
mn SEE 1926 Broadway, New York 











Lower Prices on } 


Goodrich Wireless Truck Tires 


WENTY-ONE thousand and more Goodrich Wireless Truck Tires were put 
on trucks in operation during 1912, '13 and ‘14 to take the place of tires 

of other makes. 

This is proof that users of Motor Trucks recognize Goodrich Quality in 
Wireless Motor Truck Tires. 

The announced reduction in price, coupled with Pesformance Records that 
) count, make the purchase of Goodrich Wireless Motor Truck Tires an economical 
investment. 

Full information regarding these lower prices may be secured on request 
from any of our branches. 


Call on the nearest Goodrich Branch as listed below for further information about the new prices 


New York, 1780-82 Broadway; Boston, 851-57 Boylston or one Ra Craig ey a Copter’ ant 

. ~ 9 ° c an; nneapolis, ennep 9 , 
.; Cl, Re ee ee ee 9017 Buciid Ave.; Cincinnati, 807 Race St.; San Frap- 
N. Broad St.; Buffalo, 120-5) Main St.; Detroit, Ces. cisco, 401 Mission St.; Los Angeles, 11th and Olive Sts. ; 
Woodward and Hancock Aves.; St. Louis, Garrison Ave. Seattle, 113-15 King St.; Portland, Ore., Broadway and 
and Locust St.; Kansas City, 1009-11 E. 15th St.; Burnside St.; Atlanta, 246 Peachtree St. 


THE B. F. GOODRICH COMPANY 


Branches in all 
Large Cities 


Factories: 


Akron, Ohio 
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“LIBERTY BELL’—the Best Warn- 
ing and Signal for Automobiles Ever 
Produced 


Our famous “LIBERTY BELL” 1s a real 
innovation in auto warning signals. The clear. 
penetrating tones, and the flash of the red 
light simultaneously with alarm, gives double 


<a warning, conveying its message to both eye 
a and ear, and because of its insistent and dis 
1S PO tinctive tone compels instant attention. 
You couldn’t buy a more satisfactory warn 
ing device for your car. 

Made of finest bell metal and material throughout. f 

Price $5.00 to $14.00. 

The bell is handsomely finished, very durable and economical to operate, requiring less 

than one-fifth the amperage required to operate a small horn. 

Cheapest and Best from the standpoint of service and appearance. 
Its loud, clear tone has a great carrying quality. Reliable and unexcelled. 
Insist on the patented Liberty Bell. 
Dealers—Big Seller. 
Not mere noise, but an efficient signal for refined people. 
Must be seen and heard to be appreciated. 


The 
Liberty Bell 
Company 
Cleveland Ohio 
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These Luther Tool Grinders Are Just What 
Garage Men and Motorists Want 


Luther quality, Luther improvements and 
Luther reputation make the sale of these great 
tool sharpeners easy. Profits are highly satis- 


factory. Better get Luther grinders into your 
store now and watch how quick they “turn over.” 


Write for Prices and Terms 





Best Maide 
Number 51 


A crackerjack 
hand-power grind- 
er for all-round 
use. Exceptionally handy for garage 
or small workshop. Worm ‘gear. 
Ball bearings. Oil bath. ‘Tilting 
frame. Double-grit sharpening wheel. 
Dust-proof casing. One of the best 
sellers in the whole Luther line. 





Mechanics’ Special 


Built like a high-grade lathe for 
long, hard service. One piece bear- 
ings. All parts enclosed and dust- 
proof. Many other exclusive pat- 
ented features that furnish strong 
“talking points.” A_ big favorite 
among shop men of all trades. 


LUTHER GRINDER MFG. CO., 280 Point Street, Milwaukee, Wis. 


Power Bench Grinder, Number 306 


You'll find this light weight power grinder in 
strong demand. Bolts to any bench and operates 
by any form of power, from above, below or side. 
A big seller because of the growing use of power. 
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Who p pays for aa ea advertising? 


National advertising isan econom- The Samson-Tiger hand horn is 
ical means of distributing many just such an article. It carries the 


lines of merchandise, but that is very latest improvements; it is not 
not your primary a ‘‘push type” horn 
interest. You are with a plunger or 
= interested in stock- lever to stick, but is 
= ing goods that will shaft driven—al- 
build up a reputa- ways ready to re- 
tion for you; that spond to the slight- 
will enable you to WG est touch. The 
control the trade in ‘ ———— Samson-Tiger also 


your natural mar- is offered to the 
ket. You are interested in carrying lines that dealer at a fair list ($5.00) with a profit-making 
you can conscientiously boost; lines that will net discount. Write today for dealers’ discount and 
you a respectable profit. sample horn at our expense. 


i} 





TUATHA LLL 


Note: ‘“‘Deaier Heips’”’ is the kind of advertising you want, and 
the kind of advertising we believe in. To our dealers, we supply 
effective literature and beautiful counter display signs merely 
for the asking. 


AMERICAN ELECTRIC COMPANY :: CHICAGO 


MANUFACTURER OF 


= _Samson Automobile Horns 
MLL NNR 
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The Garford Electric 
Motor Warning Signal 


Here is a warning signal that stands supreme in the eight dol- 
lar class. New feature bearings diminish the customary strain 
that occurs without them. The diaphragm is made of a special 
steel absolutely guaranteed not to crack or buckle. The Uni- 
versal push button is built so as to touch off the “noise” when 
pushed from any angle. The Garford motor is particularly com- 
pact, the horn takes little current in operation and the note of 
warning is at all times reliable. 
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You will find our Gartord Motor 
Warning Signal as trusty a seller 
as it is a life-saver on the road. 
What will your first order be? 


Garford Mfg. Co. 


ELYRIA CANADIAN DISTRIBUTERS OHIO 
THE TIRE IMPORT CO., Toronto, Can. 
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Let the <SLIKUP> 


, “slikup 












































Talk to Your 
‘. Customers 


Slikup Specialties are hardware 
specialties because they are auto- 
mobile specialties. There is more 
to this reasoning than you might 
suppose and the Slikup Salesman 
proves it. 














Tr) 




















Put him to work in your store. He will give the car owner anything he (the 
car owner) ought to have to renovate his car from tire to top. 

The Slikup Salesman is made entirely of metal. He is a silent salesman for 
dealers and jobbers. 

Here are the Slikup Specialties: 









SLIKUP for RUBBER SLIKUP Cream Polish SLIKUP Top Lining Die 
SLIKUP Aluminum Paint SLIKUP Metal Finish SLIKUP Leather-Kote 
SLIKUP Engine Enamel SLIKUP Silver Finish SLIKUP Rim Paint 
SLIKUP Hard Auto Soap SLIKUP Enamel Top Dressing SLIKUP Body Polish 
SLIKUP Hand Cleaner SLIKUP Mohair Top Cleaner SLIKUP Auto Varnish 


SLIKUP CLEAR LACQUER 


N. B. ARNOLD, 1 Sigourney Street, Brooklyn, N. Y. 
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Tungsten and Carbon Lamps Flashlight and 
Both Standard and Miniature Types Battery Lamps 


A BOOK SHOWING EVERY 


TYPE OF ELECTRIC LAMP USED 
ON EVERY MODEL AUTOMOBILE. 


Write for it Today . 


Also get our proposition on electric lamps for auto- 
mobile lighting. You cannot afford to be without it. 


U. S. Incandescent Lamp Company 
St. Louis, Missouri 


Manufacturers of Every Class and Every Type of Incandescent Electric Lamp 
Established 1896 


SMM 


SIN A 
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Pumps and Oil Guns 
‘*Search-Light’’ Bicycle Lanterns 


The name ‘‘ Bridgeport ’’ on a tire pump or oil gun is 
a guarantee of the highest quality and finest workmansb‘p. 
‘* Bridgeport ’” Pumps and Oil Guns have seamless brass 


barrels which cannot rust. They are strongly made and 
will give the longest service life. The 


‘Search-Light’’ Bicycle Lantern 


is an easy seller—it’s a trade builder. Throws a clear, 
penetrating white light. Boys like it because it is com- 
pact and strong and gives the desired result. 
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Send for new 1915 pump booklet 
The Bridgeport Brass Company 


Connecticut 
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For 
Rear 
Springs 
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Per Pair 
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Per Set 
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“Q-G” Ford Shock Absorbers 
Mean Comfort, Economy and Safety 


Unless loaded to capacity, Ford cars must be equipped with shock absorbers, to insure 
any measure of real comfort. 


“OQ-G” Shock Absorbers make the Ford an easier-riding car, regardless of the num- 
ber of passengers. They protect the moving parts from excessive jolts, prolonging 
their life. And they prevent side sway, with its dangers in direct steering. 

“O-G” Absorbers have hand adjustment device, and will not squeak or rattle. Ask 
your dealer, or write us direct for your set. 


An Oxygen Decarbonizer Will Make Over Your Motor 


If you want your motor to do its full duty, and your fuel to be 100% 
efficient, your motor must be absolutely free from carbon deposits. 

The process of oxygen decarbonization has important advan- 
tages over the old scraping method— 



















The motor can be cleaned and back in service in half an hour 
—and oxygen is more thorough than the scraping method. 





‘“Oxygas” is best for use in the generator illustrated herewith. 
Price of instrument complete with 12 pounds of “Oxygas 
only $15. 

Dealers—These are both big sellers, with liberal discounts 
Write for details. 







Oxygen Generator Company, Inc. 


301 RIVER STREET, TROY, N. Y. 
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The TRUCK for 
HARDWEAR 


For rush service, prompt deliv- 
eries, greater delivery radius, econ- 
omy and increased business and 
profits, no better investment can be 
made than Federalized Transporta- 
tion for the Hardware business. 

Federal Motor Trucks give the 
hardware man_ greater’ business 
eficiency, more miles covered in 
less time, mean more sales, better 
satishied customers and more of 
them. 

Get your merchandise to your 
customers when they want it—show 
them what quick delivery really 
means with a Federal. 

Federal Trucks are built for the 
‘““*hardwear’ of the hardware busi- 
ness—they are built right in the first 
place and stay that way with the 
least attention. . 

Hundreds of the leading Hard- 
ware men throughout the country 
have found Federalized Transporta- 
tion the means of increasing their 
business. 

Investigation means Federaliza- 





tion. 


FEDERAL 


Motor Truck Company 


242-250 Leavitt Street 
DETROIT, MICHIGAN 
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Start Right 
on your New 
Auto Supply 
Department 


Owners of cars want Stan- 
dard Goods. The Sup- 
ply departments that 
make good are the ones 
that sell only standard 
ee 


aaah: 
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Yl. Liu Old 
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/ORAULIC COMPRESS 
Brake Lining-100% 


Clearly leads in its field. 


It 1s conceded to be the 
best Brake Lining. 


It 1s the most heavily ad- 
vertised and therefore the 
best known. 


It sells easiest and at the 
best profit. 


And to put it on a car 
means to safeguard the 
lives of the owner and his 
family. 


It’s dangerous even to 
carry poor brake lining. 


Sell standard 
Thermoid. 


OUR GUARANTEE: 
Thermoid will make 
good or we will. 


Thermoid Rubber Co. 


Trenton, N. J. 


XS 





Cag ph COMPRESseD 
Laung-100% 





Cannot be burned out 
nor affected by oil, heat, 
water, gasoline, dirt. 
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| “OBEY THE WN 
P-\(0) Dee ae 
USE THE 


LANCASTER 


SAFETY | LENS | 


NEW, EFFECTIVE AND LOW PRICED. 


A strongly built front glass for auto 
lights, solving the dimmer question, 
scientifically diffusing the light, mellow- 
ing the illumination, and giving 


All the Light Without the Glare 


Now working a revolution in auto lighting. 
You must see it to appreciate its advantages. 
Prevents collisions and ditching, adds safety to 
your car; no switches; all the light you need all 
the time and everywhere. Fulfills police regu- 
lations. 


Retails for only $2.50, $3 and $3.50 a pair any- 
where in the United States. Fifty cents addi- 
tional in Canada. 


Look, Mr. Dealer: 


A big advertising 
campaign is creating a 
great demand for the 
Lancaster Safety Lens. 
Your customers will buy 
them. 

Let us send you a 
half dozen assorted sizes 
on approval, Prepaid. 
With them we will send 
you a pair for your own 
personal use, if you will 
send us the diameter of 
the front glass of your 
lamp. When you buy 
the six pairs this one is Pat. Applied For 
yours free. 





You cannot lose on this proposition. It is our faith 
in the lens put into action. We offer an absolute 
guarantee of satisfaction to the user, or money back. 


There’s a good profit for you, too. Our other goods 
are sold everywhere now, and all our organization backs 
the Lancaster Safety Lens. Get in under our abso- 
lutely safe introductory offer. You needn’t spend a 
penny except for postage. 

Ample literature and special iia for your cus- 
tomers, too. 


Send us the order. If you are not pleased with terms, 


goods and advertising, send them back at our expense. 


That is the strongest proposition we know how to 


make. Take it and ring up on the cash register. 


Full particulars and the Lancaster Book 
of Light, telling how to overcome your light 
difficulties, sent free to any car owner for a 
postal. 


The Lancaster Lens Co. 


115 West Main Street 
Lancaster, Ohio. 














Which Will Not 
BREAK 


For Testing the Strength of Dry Cells 





Here at last is the 
Pertect Ammeter — 
one that is absolutely 
accurate and one that 
will not break. 


yest rae dtagye 





AMMETER 


differs from all other 


ammeters made. 

ist because tt always registers 
accurately up to 30 amperes. 

2nd because it is indestructible 
and can stand any amount 
of abuse without breaking 
or even disturbing its ac- 
curacy. 

It is the only electrical in- 
strument of precision which 
maintains its accuracy no mat- 
ter how carelessly it is 
handled. 

Anybody who has anything 
to do with dry cells needs one. 

Selling the Benford Mon- 
arch Indestructible Ammeter 
means satisfaction always to 
vour customers and to you. 


$1.00 





_ A good discount goes with 
it. Write us for particulars. 


BENFORD 
Manufacturing Company 


125 Pearl Street 
Mount Vernon 


N.Y. 
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Hardware Dealers! 
Why is the 


RAJAH 


SPARK PLUG 


Standard Equipment on Curtiss Aeroplanes ? 


Here’s the answer: — 


“Ignition Absolutely Sure” 


Aeroplanes can’t afford to take chances, but why do you 
take chances in selling inferior spark plugs, when you know 


that the old-reliable RAJAN will hold your trade and 
bring them back? 


Rajah Giant Plug — $1.50 Retail ° 
Rajah Standard Plug — $1.25 Retail } Good P rofit to You! 
Write us about Rajah Terminals—they are world-beaters | 


RAJAH AUTO-SUPPLY CO., Bloomfield, N. J. 


John Millen & Son, Ltd., Montreal, Toronto, Vancouver, Winnipeg 
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SPECIALTixs PAY 
BIGGEST PROFITS 


PABHUADUAUOUUUEUAOLAAE 


RAD O 
‘ATOR AND Gag enGine COMP 
Prepared Solely b 


eH HANNUM CHEMICAL” Co. 


\ CLEVELAND, a, 


Qossies $ 190 
laa 





























HANNUWM’S 
PREVENTO 


is a compound that will sell readily to the 
autoist. It will keep his radiator and en- 
gine in good condition. It is an absolute 
preventive of small leaks and an invalu- 
able aid to full motor efficiency. 


$7.50 is the price per dozen. What will 
your first order be? 

W. H. Hannum Chemical Co. 
CLEVELAND OHIO 

















UUUAUAEESUONNSAUNOLLOSUIU ANION 





| 








April 15, 1915 


HARDWARE AGE 





—Co PANN 














Every Day 


That you don’t offer Dann Oil Cushion Springs 
to your trade adds to the loss of profits which 
you might have reaped through the sale of these 


fine springs. 

Every Dann Oil Cushion Spring sold sells 
another and another. Be the first man in your 
locality to offer Dann Oil Cushion Springs to 


your trade. _ 
Drop us a line; we'll tell you more about our 


selling plan. 


Dann Oil Cushion Spring Insert Co. 


2285 Indiana Avenue, Chicago, Ill. 


DANN INSERT 





| «The Inter-leaf Shock Absorber’’ | 
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> Danver Oiling System 
For Model T Ford Cars 


This oiling system works in series with 
the original oiling system and makes 
a combination that is equal to any con- 
stant level splash lubricating system 
found on any car regardless of price. 
Saves oil, time, money and worry. 


Price, complete, $6.00 








Patented Dec. 8, 1914. 


DANVER ACCESSORY CO. 


PAWTUCKET, R I. 


18 Broadway 
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More Money 


Can Be Made 


on one standard motor car ac- 
cessory than on three or four 
lines which have to be pioneered. 


Known value, established de- 
mand and the assurance of regu- 
lar repeat orders combine to 
make 





a profitable line for the hardware 
dealer. 


From the first, the leading car 
builders have recommended NON- 
FLUID OIL as the highest grade and 
most efficient motor lubricant produced. 
Consistent and widespread advertising 
for the past fifteen seasons has made the 
merits of NON-FLUID OIL known 


wherever the motor car has penetrated. 


NON-FLUID OIL sells readily. It 
sells over and over again. No haggling 
over price—one price, sure profit. 


Hardware dealers all over the country 


are making money on NON-FLUID 
OIL. We have a special proposition 
for: 1915. Ask for it. 


N.Y. &N.J. Lubricant Co. 


165 Broadway 
New York 


1430 Michigan Ave. 
Chicago 








N. Y. and N. J. Lubricant Co., 
165 Broadway, New York 


Send your special proposition to 


H.A. 
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RE Plugs GUARANTEED FOR SATISFACTION]; Plugs 













































HEAVY DUTY PLUGS Rust and Crust Retain Heat HOTTEST SPARKS q 
POWERIN EVERY STROKE Price $1.50 BEST IN ACTUAL SERVICE ‘3 
PREVENTS 
BULL REFLEX—Mas- RUST-CORROSION-SCALE REFLEX NO. 1—Will 
sive shell and core, heavy 7. not short—cleans itself at 
nickel alloy’ electrodes. Will fi rie Ke each explosion; baffle re- 
Ground Wires curved | to Mri <a Sects soot and dirt away 
keep 0 rom ouling no “a - - - - from explosion chamber 
sparking points. Petticoat an mn Tubes € out thru full circle spark 
porcelain. Cut illustrates —r g sap. Maximum sparking 
%” pipe thread for use Metal = Bright * gsurface—non oxidizing 
with gasket or basi. and z = Heat proof 
foo) 
GIANT REFLE x— Rubber |. = REMOVES-"- | Clean Boge sp 1 
Powerful proportions. 2 LIGHTNING RE- 
Large deep combustion Rust —_ Scale ° FLEX—Best two point 
chamber. Reliable—self- —? G open end _ construction. 
cleaning. Patent Reflex Its Merit Proven and Indorsed by ~ money brass bushing, pet- 
Price $1.25 affie. Factory equipment Price $1.25 The Cleveland Auto Price $1.00 ticoat porcelain. Quality Price $0.75 
Mica Su on White Trucks. Mica $1.50 Radiator Co. Mica $1.25 throughout. Mica $1.00 
Manufacturers of Radiators. 














211 HIGH AVENUE 


Wanted, Write To-Day. THE REFLEX IGNITION CO. | CLEVELAND, OHIO 












































=e 1915 Catalogue 
4 r io Now Ready 


ChicacoAuiomosut Supp House 


















rt ea | If you have not received it we will appreciate 
pA Ne your writing us for it. Mailed to 
the Trade Only. 








. Our Special Brands 
A New Location and a MCS 


New Catalogue Most Complete Service 
The House of Service UN LD | 








We have just moved to our new home 


at 1349-1351-1353 S. Michigan Avenue, 
and added facilities in our new quarters In Fact As Well As In Name 


make us bigger and better than ever. : 2 
Dealers, send for our 1915 Catalogue, We carry in stock at all times a most complete 


describing the most complete line of line of Automobile Supplies, Machinists 


Automobile accessories and supplies in Supplies, Motorcycle and 
America. It is now ready for distribu- Bicycle Supplies. 

tion, and we will be glad to send you a 
copy. Send us your address to-day 


before you forget. Once a customer Motor Car Supply Company 


always a customer. 
of Chicago 


Chicago Automobile Supply House 1451-53-55 Michigan Ave. 
1349-51-53 S. Michigan Ave. Chicago, Ill. Chica go, Til. 


























The Lane Mellen: Ratchet Wrench 


Is machine made throughout. The sockets are turned from steel bars, cold broached, case hardened, 


and are warranted not to break or spread. 
The pawl is held firmly in the ratchet and cannot be thrown out of position while in action. 
Made for close work and for the smaller sized nuts. 


i a Te 2 ‘ice of Ford Set....... : i } 
Koy PLE a vba of Ford Set $3.00 in leather case 
‘2 Ribas OE RA RP heap 8 Price of Standard Set...$2.50 in leather case. 


— = : Sold by dealers everywhere and by all large 
+} | jobbers. | 


WILL B. LANE, Manufacturer, 180 N. Dearborn St., Chicago 
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“DETROIT” 


AUTO KIT — No. 5 


At a moment’s notice this handy auto 
kit—complete with every tool that the 
autoist needs—is ready for work at the 
mere unrolling. All tools mottled and 
hardened. A _ good seller for every 
Hardware Dealer. List price, $3.75. 
Special discount on early orders. 


The Wright Wrench & Forging Co. 
Canton, Ohio, U. S. A. 
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EVERY 
MOTORIST 
WANTS ONE 


RETAILS 


oe $1.00 
“STICKALITE” 


Trade Mark Reg. U. 8S. Pat. Off. 


MAGNETIC AUTO TROUBLE LAMP 


Sticks anywhere on iron or steel—has Electro 
magnet in base—leaves both hands free— 
furnished complete with 10 feet of connect- 
ing cord and plug to fit either single or 
double Ediswan socket. 


“SIX-VOLT” 


Trade Mark Reg. 
AUTOMATIC 
ELECTRIC VULCANIZER 


Retails 


$3.50 


Price includes the most com- 
plete repair outfit furnished with 
any make of portable vulcanizer. 


Can’t Burn Tubes or Casings 
Automatic Heat Control 
Don’t Cause Explosions 

Easy to Operate 


DEALERS our “STICKALITE” and “SIX-VOLT” 


are two of the quickest sellers you can 
handle, and when making up your stock order on your 
jobber be sure to include them. Order direct if your job- 
ber can’t furnish—plenty of literature furnished free. 


PREMIER ELECTRIC COMPANY 
4030 Ravenswood Ave., Chicago 














PUSH BUTTON 
CONTROLS HEAT 


REPAIRING INNER TUBE 

















A PROFITABLE SAFETY DEVICE 


The wind is treacherous. A swinging garage door is 
dangerous. ; 

A bent mud guard, a broken lamp or radiator hurts 
your customer’s pocketbook just as much as personal 
injury. SAFETY FIRST—He must take certain pre- 
caution to protect himself, and so he must do with 
his machine. 


The Griffin Garage Door Holder 


No. 1914 
Patented 
is a simple, strong, serviceable article designed expressly to 
HOLD THE DOOR OPEN. The only practical article ever 
placed on the market. Just throw the door open in the ordinary 
way and it stays there firm. 
Get ready to demonstrate; there’s money in it for you. 
Made by 


THE GRIFFIN MAN’FG. CO., 


37 WARREN ST. 17 E. LAKE ST. 
NEW YORK ERIE, PA. CHICAGO 








IT iS 
HOLDS NEVER 
THE IN 
DOOR THE 
OPEN WAY 
—E | AN ROR TINT EIEN 








The Daylite 


Lantern Features 
That Spell Sales 





Round, square, flush, carbon top—in fact any dry 
cell can be used with equal facility and utility. 


All parts are absolutely dust proof and moisture 
proof, making the lantern particularly useful for 
outdoor and cellar work. 


Will burn for 25 hours steadily, or intermittently 
from 50 to 60 hours. 


A silver-plated reflector concentrates the light so 
that the intensity of the beam will outshine that 
of any other battery lantern made. 

—_- * No possibility of short cir- 
cuiting with the case of 
wood, finished in golden oak. 
All metal parts are heavily 
nickeled. 





PRICE COMPLETE 


No. 18, single cell ...... $2.00 
No. 17, two cell ........ 2.50 


Order from your jobber or 
direct from us. 


Illuminating 
Elec. Mfg. Co. 


PHILADELPHIA, PA. 
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Imperial 
Auto Folding Steel Chair 
No. 130 


The frame is made of the best crucible 
spring steel and finished in rich bl 
enamel. The seat and back rest is up- 
holstered in black water- 
proof leather upon five ply 
veneer. 
Folds compactly when not 
in use. The best and xmost 
comfortable seat on the mar- 


ket. 
Adult size seat 18 in. high 
—Child size seat 13 in. high. 


Manufactured by 


Imperial 
Bit & Snap Company 


Racine, Wis. 








IN EVERY CAR 


Whether large or small there is room 
and comfort for extra passengers. 


McKINNON 
FOLDING CHAIRS 


solve the problem. They fold com- 

pactly and you can carry a stock of 
them on your shelves with 
other small wares. 
Auto supply dealers every- 
where recognize them as 
Standard. They are profit 
making trade builders. Your 
Auto Department is not com- 
plete without them. 


Write today for prices. 
McKINNON DASH 
COMPANY 
BUFFALO - - - N. Y. 











Newly reduced list prices and 
trade discounts mean greater 
profits and larger sales on 


Anglo-American 
Flashlights, Batteries and Bulbs 


Ask for Discount Sheet No. 11 


Anglo-American Co. 


PITTSBURGH, U.S. A. 











p the Blinding Ee 
Headlight Glare! 
Chaney Automobile 
HEADLIGHT DIMMER 


It enables the driver to graduate the intensity of the light. It can be 
changed from high to low as you would turn downanoillamp. Operated — 
by moving the dimmer handle, it gives complete controlofthe headlights § 
from the seat. In city driving the light is kept low with small current 
consumption—in the country where full power is needed a touch of the 
haudle brings back the full searchlight efficiency. 

Dealers: write us for particulars and territory. 
. MANUFACTURED BY 


The L. F. Chaney Co., Springfield, Ohio 








Tell Your Trade that 


DIXON’S 


Graphite Grease No. 677 


For Transmissions 
and Differentials 


bios 
A {y h 
I 


i 


contains Dixon’s selected flake motor graphite, the only 
form of graphite autos can digest. It costs more than 
ordinary greases and oils, but it saves hundreds of times 
the cost in repair bills. It reduces friction to the mini- 
mum. ‘Trade price list No. 40-G, upon request. 


Made In Jersey City, N. J., by the 
JOSEPH DIXON CRUCIBLE COMPANY 


DOs Established 1827. DK 








“WALL OILERS” 


positively insure you against kicks 
and comebacks. [Each is carefully 
made of the best materials and fully 
guaranteed for 5 years. They won't 
rust or corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out. 

Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design, material and workman- 
ship, each backed by our guarantee. 

Get prices and catalog before plac- 
ing any oiler order. 


P. WALL MFG. SUPPLY CO. 


N. S., PITTSBURGH 
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HARDWARE DEALERS: 


EVERY PAIR OF 


KLEIN PLIER 


You sell will make 
a satisfied cus- 
tomer for you. . 

Write for cata- 42° ee 
log describing our Naga 
complete line of 
tools. 


Mathias “Klein & Sons, Tool Mirs., Canal Stn. 21, Chicago 


et asia. 
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Delphos Can 
for theAutoist 


The Delphos is the “gas” can 
that autoists want, because they 
know it 1s safe, handy, and 
within the law. Why don’t you 
sell it to them? It will lead 
to other auto accessory sales. 


Prices? Write! 


Delphos Mfg. Co. 


DELPHOS, OHIO 
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This 
“Salesman” 
nets you 


$37.54— 


works for 
nothing 


Set down at your door 
free. You buy his stock 
of tire accessories for 
aii le $50 —‘‘he’’ sells them 
Gaus Gur cae quick for $87.54 — you 
pocket the profits. 
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QUICK REPAIR 
MATERIALS 


trude at entrance to your store. 


Make your own selection of goods 


We have a full line of auto.tire accessories to fit any locality or special 
trade conditions. You can pick out $50 worth of the articles you deems 


? 


most in demand in your section—the Goodrich Automatic ‘Salesman’ 
will do the rest and hand you $37.54 1n profits. 


This is the way to start a tire accessory department in your store, or put 
the ‘‘punch’’ in accessory sales if you already have one. 


GOODRICH ) 


Tire Accessories 


° Company, 
are on a par with Goodrich Safety Tread 'Tires—the largest selling Akron, Ohio 


tires in the world. Our accessories have that guality and adapt- PF I pene pres 7 OO 
(i> rhi st7AaCc ty atanhe > . Ire ’ ar “ 27°C rl tomatic Sales- 
ability which gives you satisfied customers who are repeaters. S um Ge ee 


SEND THAT COUPON. Put cross in square showing whether you want the °° _ assortment. 
automatic ‘‘Salesman’’ with standard assortment, or want list to make special selec- 2 [[] Send me list of your tire 
. accessories, so I can make 


2 eé ’? = , , , , ic y 
tion. The ‘‘Salesman’’ will come at once when you say the word. Pays his own ° upa line at $50 for the Automatic 
traveling expenses, 2 Salesman to sell for me. 
* 


* 


iret ond crgthns The B, F. Goodrich Co."a@0. <u 








that’s Best in Rubber r 
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“Secrets of Personal Culture 





A Person and A 


Personality 


Seneca, a great ana writer 
and philosopher, once said, “We 
complain that life is too short, 
yet we live each day as if it 
were a thousand years.” 

The life of the average indi- 
vidual is principally occupied in 
rendering excuses, making ex- 
planations, and in listening to 
idle gossip. 

The average man makes but 
little of his chances, which as- 
sertion is proved by the fact that 
a few men in one day of eight 
hours often accomplish more 
than many men in a lifetime of 
seventy years. 

Life is simply a matter of con- 
centration. You are what you 
set out to be. The things you 
read to-day and the things you 
think to-day are the things you 
become to-morrow. You are a 
composite of the things you say, 
the books you read, the thoughts 
you think, the company you keep 
and the things you aspire to be- 
come. 

So, then, here is a recipe for 
improving the individual and 
evolving your life into success. 
Time is your only asset. Each 
moment is'a golden treasure and 
the way you spend it shapes 
your life as an individual. 

If you would simply devote 
thirty minutes of each day to 
the study of some splendid idea, 
to the improvement of your 
mind, in obtaining a more accu- 
rate knowledge of your business, 
in studying the thoughts of some 
great man who has left the 
world better because of his hav- 
ing lived, in search of the secret 
of the success of great business 
men, you would in ten years’ 
time evolve into a giant of intel- 
lectual strength with power to 
follow any plan or idea to final 
and positive success. 


(Continued in the book) 











Hardware Age Book Department 


and Business Power” 


BOOK with a message to every 
A reader of.,this paper, whether 
he be merchant, buyer, sales- 
man or clerk. Every man who is act- 
ively engaged in business will find the 
article partially reprinted here of in- 
terest, for he cannot help but realize 
the value of personality in building 
business. No matter what particular 
commodity he may:sell, this book will 
be worth reading, for it aims to stim- 
ulate the mental, moral and physical 
foundation without which no business 
can prosper. Read it now and give it 
to your son or someone in whom you 
are interested. 


A Person and a Personality is just one 
of the 58 straight-from-the-shoulder articles 
which Mr. Meador has written from his ex- 
perience and study of the vital problems of 
business and life. 


There are 176 pages each filled with 
thoughts’on the topics of the day and printed 
on India Tint Wove Paper. The book is 
bound in flexible ooze lamb with gilt edges 
and is mailed neatly boxed. 


Believing that every copy sold will help 
to sell more, we have set aside one thousand 
copies of this book for advertising purposes 
and will supply them to paid-up subscribers, 
and advertisers at a nominal price of $1.00, 
while they last. 


239 West 39th Street, New York 
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WHOLE WORLD’S TRADE. 
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What We Do 


For Manufacturer, For Dealer, For Car Owner 







For all three we make spark plugs that ‘dé the 
work and stand up under it. 







: We furnish Manufacturers with over eighty per 
= cent. of all the spark plugs which go into new 
American Made Motor Cars. 
































We furnish Car Owners with new Champions 
of identical efficiency, with which to replace the 
original Champions grown old in service. 


We furnish dealers with a line of Spark Plugs 
unmatched for completeness. 


We create and maintain for our product an 
insistent consumer demand by continuous, heavy 
advertising which is truly National in its scope. 


We divide our profits with Dealers on an 
equitable basis in accordance with the service they 
render to us and to our consuming public. 


And above all, by modern methods of quantity 
manufacturing, we keep the quality up and the 
costs and prices down. 


A Special Word to Dealers 


The only Spark Plugs on which the car 
owner is already sold is the Champion. 

No customer ever yet refused to accept 
Champions—while most of them demand 
Champions. 

If you keep your spark plug stock a 
clean Champion stock, there isn’t a dead- 
piece or a sales-task in it. 

: [f you ever have any complaint about a 
, Champion Plug, settle it on the spot. - Here’s 








Our Guarantee 


We guarantee complete satisfaction to the user—free 
repair, replacement or money back. 














If we have not sent you our Profit 
Sharing Agreement, write for it today. 





Champion Spark Plug Co. 


1703 Upton Ave., Toledo, Chio 
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Screw Products 


Are Built in with the 
Homes and [ndus- 
tries of the 
Country 


For years householders have 
used them in their homes, 
mechanics, blacksmiths, car- 
penters, etc., in the course of 
their day's work, manufacturers 
in their shops. 


They are known and called 
for in all parts of the country 
by all classes of consumers. 
Dealers no longer stock them 
as an experiment but because 
the steady, insistent demand 
justifies them in so doing. 


Let us furnish you with price 
lists, discounts and catalogues 
on 


Wood Screws 

Machine Screws 

Jack, Safety and Ladder 
Chains 

Furnace Chains 

Stove Bolts and Rods 

Escutcheon and Hinge Pins 


Special Screws milled from the 
solid bar 


Corbin Brakes 
Corbin-Brown Speedometers 


The Corbin 


Screw Corporation 
THE AMERICAN HARDWARE CORPORATION 


Successors 
NEW BRITAIN, CONN. 


BRANCHES: 
New York Chicago Philadelphia 




























































































Stanley Metal 
Bar Gauges 


The compactness, ease of adjustment, 
and accuracy of graduation combine to 
make the metal gauge attractive for all 
classes of work. 


Just a Few Selling Points: 


Nos. 90, 97 and 197 are Marking Gauges 
only, having but one bar. Nos. 91, 98 and 
198 are Marking and Mortise Gauges hav- 
ing double bars. 


The bars in all numbers are six and one- 
half inches long and graduated in sixteenths 
of inches for five inches. 


The narrow gauging face on the metal 
heads is very convenient in many instances. 


The roller cutters on Nos. 97, 98, 197 
and 198 enable the user to scratch a fine 
line across the grain and over knotty places 
in the wood without splintering. 


The rosewood head on Nos. 197 and 198 
make them very attractive to many. Both 
sides of the head are protected by brass 
face plates to prevent wear. 


The metal parts of all numbers are heavily 
nickel plated and highly polished. 


These Gauges will sell readily if properly 
displayed. 


STANLEY RuLe & LEveL Co. 
New Britain, Conn. U.S.A. 
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You Can Be Paid 





An Osborn Floor Brush— 
geta all the dirt, quickly and 


the ordinary sort. Fine for 

bare floors (gete in_ the ° 
cracks), rubber matting, car- ough efficiency. 
pets and all floor coverings. . : 





Show business men how much more efficiently they can keep stores and 
offices clean by the use of the right ty 
Your profits will make it worth doing. 

The Osborn line of floor brushes, mixed hair and wire, has advantages which 
a buyer is quick to appreciate when he sees them demonstrated. They dislodge 
and sweep away all the dirt, but do not scratch the floor. Their quality makes 
them cheaper in the long run than other sweepers. 


The Osborn counter dusters are designed 
right, made right and do the work right. 
They also are cheaper than the average 


easily, and lasts longer than type, because of their long life and thor- — aiong in an casily-removed heap— 


for Showing Them 


pe and kind of floor brushes and dusters. 





An Osborn Counter Brush— 
picks the dirt up and sweeps it 


instead of merely distributing it 
ower more space. The most effec- 
tive type of duster yet devised. 











THE OSBORN MANUFACTURING COMPANY BRUSHES. BROOMS, FOUN- 


CLEVELAND MILWAUKEE S8AN FRANCISCO NEW YORK CiTy 
$401 Hamilton Ave. So. Water & Ferry Sts. 61 First St. 204 Centre St. WARE SPECIA LTIES. 




















**Silent Valet”’ 


SILENT VALET 


Makes a wardrobe out of any ordinary chair. A 
necessity in every bedroom. Retails at 75c each. 


FIX-THE-FLY 


A neat, clean little tablet that kills flies on the spot 
and does not need to be renewed. Safe for children 
and house pets. Retails at 10c each. 


SAA FFif =6anteed. 


tion, with discounts. 
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“Fix-the-Fly” 61 Fleet Place 








BERG’S 
SPECIALTIES | 


These patented specialties pos- 
sess new and distinctive features 
that open up to the trade a wide 


avenue of sales profit. 


Every Berg Specialty is guar- 


White for circulars giving complete informa- 


Advertising matter furnished free. 


The Berg & Beard Mfg. Co. 


GREATEST SHOW WINDOW ATTRACTIONS EVER OFFERED 
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** Anti-Ratiler”’ 


ANTI-RATTLER 
Stops rattling of window sashes. Locks them se- 
curely against burglars and does away with weather 
strips. Retails at 15c a set. 


BENT CULTIVATOR TOOTH 


Makes cultivating of potatoes, corn, beets, tobacco, 
etc., easy. Increases crops and saves labor. Retails 


at $1.00 each. 

















\H/ 


wanted everywhere. 





** Beni 
Cultivator Tooth”’ 


BROOKLYN, N. Y. 
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Leisure reading that means 
more dollars when you work 











A knowledge of the big problems 
of business, put into a very com- 7 
prehensive and readable style, Store 


he ,enl 
Manage™ 
( omplete 


helps you in finding easier and 
quicker ways of overcoming them. 
That’s what Frank Farrington 
does in these two books. You will 
like the way his mind works. The 
wide scope of his experience, the 
accuracy of his statements and his 























knowledge of human nature all 

combine to make them volumes that will be read not only for the enter- 
tainment they afford but for their practical worth in the conduct of a retail 
store. The busy man will appreciate these books for another reason; they 
are written in concise form and he may start reading anywhere and find that 
particular chapter complete in itself, and depending in no wise upon those 
which precede or follow. Although ’£ he fails to read every one of them he 
is depriving himself of a privilege. 


Retail Advertising 


‘“‘ Retail Advertising Complete’ covers 
with a comprehensive grasp such subjects 
as newspaper advertising, how to get up 
the ads., many representative samples be- 


Store Management 


In ‘* Store Management Complete,’’ which is well 
illustrated, the author gives a clear and concise 
picture of the kind of man, physically and men- 
tally, that the successful merchant should be; the 
writer’s experience has taught him that one kind of 





ing presented. A chapter is given to win- 
dow advertising and the subject of novel- 
ties is thoroughly discussed; that important 
part of advertising which is done inside 
the store is in no manner overlooked, 
while equal attention is given to outside 
advertising, such as bill posting and other means of 
reaching outlying districts; advertising direct by mail 
and mail order opportunities and advantages are 
gone into carefully; special sales as business getters 
and some features that make them successful are pre- 
sented in a convincing manner. In short, this book 
is the common sense psychology of advertising, 


266 Pages, 5 x 7 inches, Cloth 
Price $1.00 Delivered 





Both Volumes $1.90 Postpaid 


personality is most desirable and he tells you about 
this. In a chapter on ‘‘Where to Start’’ the advan- 
tages of various locations are discussed ; how to make 
the most of a poor one and the desirable side of the 
street. ‘‘Store Arrangement’’ dips to the bottom in 
such subjects as making entrance easy, best arrange- 
ment of windows; how to plan the lighting, heat and 
ventilation ; utilizing waste space and systems of 
storing extra stock. 

An interesting chapter on ‘‘ Clerk Management’’ 
brings out the advantage of knowing people and how 
to handle them. The other chapters deal with the 
buying end; the store policy; leaks; the store’s neigh- 
bors; working houzs; expenses; the credit business; 
what to sell; premium giving. The man and the 
business; their relation and success, that’s the book. 


252 Pages, 5x7 inches, Cloth 
Price $1.00 Delivered 





Hardware Age Book Department 
231-241 West Thirty-ninth Street, New York 
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Your Customers Want It 


It’s a pleasure to bake or roast in the 
Boss Oven. Bakings are constantly in 
sight—no need of guesswork or worry. 
The glass door remains closed while 
baking. This prevents chilling of deli- 
cate pastries. 


No experience or skill is required to 
obtain excellent results. Through the 
glass door you can watch your biscuits, 
bread, cakes, pies, muffins, etc., brown 
just right, without danger of burning. 


The Boss Oven saves fuel, heats 
quickly, bakes uniformly. The full 
asbestos lining maintains an even, de- 


pendable heat and keeps the kitchen cool 


The glass door is guaranteed not to 
steam up or break from the heat. Over 
830,000 in use. Order from your dealer 
today. Your money back if not satis- 


factory. Genuine stamped “* Boss.” 


They read about it in the magazines 


Manufactured and Guaranteed by The Huenefeld Co., Cincinnati, Ohio 


Boss OVEN 


With Guaranteed Glass Door 
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MORE BUSINES 


The demand for paint is growing every day—because the 
uses of paint are multiplying daily—that means paint users 
are increasing also. The way for you to turn this increasing 
demand into bankable profit is to get ready to supply it. The 
moment you get the sale of 


Nionarch Paint 100% Pure 


‘The paint the people want” 








you are ready for more paint business—and you'll get it, too—we propose 


to help you. 
After the first sale the paint will bring the buyers back for more, and 


from that moment on you will begin to “cash in” a continually increasing 
profit on the “quality” we put in the paint. Get our plan to bring buyers 


into your store. 
The worth of our product and service is indivi’aal and you should write 


Fas lil De RE: for our proposition. 
ena oH | THE MarTwN,SENOUR Co 


CHICAGO, sete — AND WINNIPEG 























ARE YOU READY 
TO MEET 
bp, THE BIG DEMAND 

















Trellises, Etc. 

These goods catch the eye, rivet.the attention and 
create a desire wherever they are shown. 

They are attractive in design, strongly built, easy to 
erect and durable. 

Once started, the trade keeps going. You’ll have 
a steady, growing, profitable run of business in an 
easily handled line. 

The season for improvement is here; the demand for 
Republic Fence is ready—every home owner is a good 
**prospect.”’ 


The Republic Royal Bius Farm Cats 
gives you a strong advantage with the 
farmer trade. Has every convenience 
the farmer requires, 
and our special Gal- 
vanizing Process 
makes it rust-resist- — = om an 

= 
_ 


—, aiet ote “i * e 
ve aime family takes genuine pride in the neat appear- EST ° Ad 
ance of its home. surroundings. A aos Vest V ertiS1 i ) 
Every citizen prides himself on the orderly and peers: 
thrifty appearance of homes in his city. Ast SS 
Capitalize this laudable public feeling. in your busi- acy are: 
ness, Mr. Dealer, by putting in a full line of ROSARY 
Republic Ornamental Fence, Cates, Flower Cuards. ~ j 


‘Advertising is the educa- 
tion of the public as to who 
you are, where you are, and 
what you have to offer in 
the way of skill, talent or 
commodity. The only man 

\ who should not advertise is 
! the man who has nothing 
and dealer helps. i= to offer the world in the 
— « Saha 7 Sage way of commodity or serv- 
ice.’—Elbert Hubbard. 
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ger than electric fF . ae se Ge 
galvanized gates. 








We ship promptly jf 
and keep you sup- fj 
plied on short notice. [i 

Write for Illus- [4:: 
trated Catalog, our ty 
Liberal Discounts 
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HELLER’S PIVOT DOOR CABINETS 


Display always in sight. 





- fa 
He 4“ ran, 


f “vier 





i a ee 


























Our No. 607 Pivot Door Cabinet, with display boards covered 
with spotless white enamel cloth. Rather Classy, eh! 


SEND FOR CATALOG No. 24 THE SHELVING WITH BRAINS 
W. C. HELLER & CO. MONTPELIER, OHIO 








ALWAYS IN THE LEAD 
MYERS nancer track 


AND GIANT DOOR HANGERS 





EN 
| BRACKET 











Myers Hercules Track ends 
GIANT __g . ~~ * the many conceivable 

7 nea wee oe = =, | iroubles attributed to door 
hanger tracks. Let us tell 
| " > ree nT Ps briefly just what this means. 
= pee Sees let st | YERS | | Myers Giant Door Hangers 
Pie le alice as, F | : and Tubular Steel Track solved more door dif- 

x ficulties thap any others ever offered to the 
trade. Now comes the Myers Hercules Track 
—an improvement over the Giant—ready for 
barns, sheds, garages or other buildings. 


This track is a combination of the Myers Giant 
Tubular Girder Steel Track with a stiff ribbed steel 
shield or hood securely riveted to the top of it. 
The shield served a triple purpose—it fits snugly 
to the side of building, thus stiffening the track 
and taking the place of brackets—it prevents ice 
and water collecting on top of the tubular track 
and brackets—it extends down over top of the 
doors. protecting them from dripping water and 
shutting out the weather. End Brackets complete 
the system. They fit ends of track snugly, acting 
as braces and preventing nesting of birds or ac- 
cumulation of dirt in the track. 


Myers Hercules Track can be installed sep- 
arately or in connection with regular Myers Giant 
Track—full lengths for entire door race or over 
doors only when closed using Giant Track for end 





"HERCULES 

















lengths. 
F.E. MYERS & BROTHER 
See that your customers equip their buildings with Giant Adjust- 
able (up or down and in and out) Door Hangers and Hercules ASHLAND, OHIO 
Track. They are different from all others and will give unequaled service PUMPS—HAY TOOLS—DOOR HANGERS 


and easy doorways. Write for special circulars. Address Dept. B. 
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TRADE MARK 


Metal Ceilings and Side Walls 


One plate exactly fits the other. 
Made from dies milled to 1/1000 of 
an inch. 
We now REPRESS THE BEADS 
AME? -inm 44/1. THE NAIL 
HOLES in all our Qetefont® metal 
ceilings and side-walls. 
No. 2277 ° 

This new feature assures an accu- 
rate and immediate fit, saves one- 
third the time in erecting, gives a 
permanent tight joint and assures 
better looking results. 











Investigate the 
simplicity of 
erection — send 
for sample today 


These new features 

mark our progress DIE CUT 
in the manufacture NAIL 
of steel ceilings. HOLES 


REPRESSED 
BEAD 











CLEAN cuT™ 
MAIL HOLE » 





+. 
CLEAN CUT NAIL ot : > save MECHANICS PINGERS 


The sanitary, artistic and enduring 
qualities of Qeegome’ metal ceil- No. 22788 


ings are equally important. 
Do not decide on any metal ceiling 
until you have seen our repressed 
bead, which saves you time and 
money. 
With every order we include work- 
ing blue prints, giving exact location 
of every plate, also cross section ot 
room, making erection easy and pre- 
venting errors. 

Our complete stock eliminates 


delays in shipping. ‘‘MILCOR’”’ 
Service. will please you. 


MImEwAvuKEE Artistic METAL CEILING Co. 


MILWAUKEE, WISCONSIN, 
Branch at Kansas City, Mo. 
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“National” 


Screen Door 


Turnbuckles 


Nothing better for bracing and strengthening 
screen or storm doors. Note their extra length, 
giving additional leverage to “raise” the door. 

Made with steel end pieces, with a Brass Turn- 
buckle in the centre. As Brass will not rust to Steel, 
the Turnbuckle may be easily operated at any time. 


“National” Screen Door Turnbuckles are 
packed separately with nickeled screws in a Spe- 
cially Printed Envelope. One dozen ina box. Any 
finish desired. 

With your first order we will send you a Hand- 
some Enamel-Stamped Display Card, which is a 
great help in attracting customers and making 
quick sales. 


Send for our New Catalog and Prices. 
National Mfg. Co. 
STERLING, ILLINOIS 
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A BAKER’S -DOZEN 


Thirteen Reasons for an Accessory Department—This Story Tells How 
When and Where 13 Hardware Dealers Started Accessory 
Departments—The Results Are a Revelation 
By “THE ASSISTANT MANAGER” 
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This window display made by Barker, Rose & Clinton, featured the need of road improvement and gave great 
publicity to the firm 


No. 1—Baxter’s Oil Business 


AMARONECK, N. Y., is a small town in a 

Mi good automobile district. One of the livest 

stores there is the Charles M. Baxter hard- 

ware. I visited it recently, and it is a model of 

neatness. Business building ideas naturally sprout 

in a well-weeded store, and it is not at all surprising 

that Baxter’s business on some of the newer lines 
of hardware is humming. 


A Billy Sunday Punch 


A splendid display of Mobiloils started our con- 
versation. “Sell much?” I asked. “You bet,” was 
the reply. “We have been selling oils for years, but 
until the automobile created a demand for special 
oils the business was about as interesting as the 
average mid-week prayer meeting, but special oils 
developed can business and put Billy Sunday em- 
phasis into the proposition. 

‘We learned that there was money in oil in New 
York State, as well as in Texas. At first we bought 
at random and prescribed to car owners as recklessly 
as a new interne does to charity patients. We 
meant well, but we lacked experience. 


Booklet Makes Oil Doctor 

“Then we came in contact with a manufacturer 
who not only knew how to make oil, but how to sell 
it, and he passed the information on to us in booklets 
that told just what oil was best suited to each make 
of automobile. That dope was just like hot sun on 
a molasses barrel. It started things running 
smoother, and by its use we have established a local 
reputation as experts on automobile oils. Last year 
we sold 2,500 gallons. This year we are going to 
sell 1,500 gallons more. We carry a considerable 
stock of automobile accessories, but we boost oils. 
The other business follows and we make a profit out 
of everything we sell. Our record is pretty good 


for a little store with only about a seven-thousand- 
dollar stock, but it is going to be better.” 


No. 2—Chandler & Farquhar’s Big Record 

The second section of our baker’s dozen is a Boston 
store well known throughout New England. It isa 
big store owned and managed by big men. Twenty 
men in Chandler & Farquhar’s subscribe to HARD- 
WARE AGE and are keen on its automobile accessory 
department. The boys in that store key up quickly 
to any live proposition. Just a year ago last Sep- 
tember the firm put in Weed chain tire grips. In 
the first sixteen months they sold 5,000 sets, and 
they certainly set a record. 


Profits Produce Chuckle 

They sell Lunkenheimer fittings, all kinds of them, 
but they specialize on small fittings from %% inch 
down. These fittings are sold almost exclusively to 
motor boat and automobile owners. Last year they 
bought over $10,000 worth of such fittings from 
Lunkenheimer. “What did you sell them for?” I 
asked. “Well that would be telling,” was Alex- 
ander Chandler’s answer, but the way he chuckled 
when he replied was an answer in itself. 


A Tip on Tool Sets 

I noticed that the tool sets in Chandler & Far- 
quhar’s show cases contained nothing but the most 
standard tools. ‘‘Where do you buy them?” I asked. 

“Well, you see, it’s like this: Opinions sometimes 
differ as to which are the best tools in certain lines. 
We have been selling high-grade tools so long we 
think we know, so we buy the cases and fill them 
out of our regular stock, and it makes a hit with 
the trade.” 

“Is the hardware merchant in the accessory game 
to stay?” I asked. His answer was another chuckle 
and a question that parried well. It was this: “Can 
a fish swim?” 
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No. 3—Van, the Tool Man 


Now let’s jump over to Lansing, Mich., for a talk 
with A. T. Vandervoort. They call him ‘‘Van, the 
Tool Man” because he has established a reputation 
as a wonderfully well posted man on tools. At the 
same time he has established a tool business that is 
big even in Toledo, where tool users are as plentiful 
as grain growers in Dakota. Van ventured into 
automobile accessories in 1912. He was one of the 
first to catch the spirit of the accessory campaign 
HARDWARE AGE launched at about that time. The 
first year his accessory sales totaled $2,000. Last 
year Van sold $6,000 worth of accessories, and this 
year he will nearly double his record. Van has 
taken a post-graduate course on tools, but there is 
one word in the English language he would abolish. 
It’s the word “can’t.” Van says hardware mer- 
chants are the logical distributors of automobile 
accessories. The dealer who says he can’t sell them 
looks like a lead nickel to Lansing’s big tool man, 
and Van is right. Van also says that if a dealer 
don’t watch his P’s and Q’s in tire adjustments he 
will puncture the atmosphere with the worst English 
in his vocabulary. 


No. 4—Wolf a Bear for Business 


Out in Paris, Ill., folks say Wolf is a Bear. 
Sounds sort of contradictory until they explain that 
he’s a bear for business, and that automobile acces- 
sories is his pet cub. 

Wolf’s initials are A. M. Naturally any one had 
to get up early to beat him to a sale. Paris is a 
town of 8,000. Two garages held a mighty monopoly 
on the accessory business until A. M. bought his car 
and felt the need of accessories. The local supply 
was so low that they had to reach up to touch the 
bottom (thanks, Billy Sunday), so Wolf bought 
direct, and in a surprisingly short time found his 
stock of accessories swelling with his fund of in- 
formation. He now carries about $2,000 worth of 
accessories in stock, and he displays them from 
A. M. to P. M., plus a well-lighted window. His 
show cases and display tables tackle automobile 
owners, who have replied to the four-page circular 
mailed out each year, and Wolf says automobile 
accessories rank right up among the profit leaders 
in his store. Little town, listless competition with 
a lop-sided credit rating. Say, it’s a great place for 
a bear to roam! Good luck, Wolf. 


No. 5 
DANGER 
Worst Stretch of Road 
Between Buffalo and New York 
Vehicles Slow Down to 
1 Mile Per Hour 


The above show card in an unusual accessory 
window by Barker, Rose & Clinton, Elmira, N. Y.., 
surely stopped the crowds. 

A piece of road near Elmira had a reputation as 
bad as a two-cylinder car in a mountain country. 
This display was used just before the Elmira auto- 
mobile show. It set the town thinking. Local 
editors sharpened their pencils and wrote luridly of 
the disgrace of that mile of highway. They all 
mentioned Barker, Rose & Clinton’s window and 
referred to this concern as one with more than sur- 
face interest in the community. 

Live advertising, wasn’t it? 
paired. 


That road was re- 
It is now the pride of the community, and - 


these hardware automobile accessory dealers got and 
deserved credit for it. 

Barker, Rose & Clinton put in automobile acces- 
sories last year. 


This year they are making a 
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record. Every month they have doubled the acces- 
sory business of the corresponding month of last 
year. 


No. 6—From Turnovers to Pie 


D. Fletcher Barber, vice-president of the National 
Hardware Association, didn’t just happen to fall into 
that title. He’s a hand-picked man, one who pumped 
his way into the hardware field on a bicycle long 
before the mysteries of motor propelled vehicles 
began to be unfolded. Chandler and Barber were 
big people in Boston hardware circles long before 
gasoline became the great national perfume, and 
they knew a good thing when they saw it. Natur- 
ally they met automobile accessories out at the front 
gate and ushered the line up to a favored place on 
their screened porch. They treated accessories like 
one of the family, and it has fitted so nicely that 
papers of adoption are considered superfluous. They 
carry about $1,200 worth of accessories in stock, 
and turn it faster than an eight-cylinder cuts 
corners with a motoreycle cop on the trail. Five 
turnovers was their record in 1914, and this year 
they are counting on going out of “turnovers” and 
into the regular “pie,’’ for which New England is 
famous. 

They ‘use catalogs which were recommended to 
them by accessory jobbers. These catalogs illus- 
trate everything from spark plugs to windshields. 
Vice-President Barber says “Make haste slowly. 
Buy sample lots rather than plunge when you start. 
It takes a year to find out what you want, but when 
you do find it, it’s well worth the trouble.” 

“Would you consider discontinuing the line?” I 
asked. “No,” was his answer, and it sounded not 
like the genial New Englander, but like the bark 
of a Krupp. Yes, Barber knows a business builder 
when he sees it. 


No. 7—Twenty-five Barrels of Batteries a Year 

The Merkle-Miller Hardware Company, of Cleve- 
land, made a Tom Thumb start to a Jeff Willard 
finish when they gradually let automobile acces- 
sories edge their way into the bicycle supply de- 
partment of their store. Their record is good on 
all standard accessories, but in the twenty-sixth 
round they beat all selling records on batteries to 
pieces. 

They started buying batteries by the dozen; when 
they had worked up to the place where they could 
buy and sell a barrel a year they found “confidence,” 
which is the keynote to business, and now without 
flicking an eyelid they contract for twenty-five bar- 
rels of batteries a year and sell them, not at cut 
prices but at a good stiff profit. They use two good 
show cases for accessories, and have no hesitancy . 
in saying that automobile accessories are hardware, 
not by chance, but by right. 


No. 8—Took Care of the Dull Season 


Claude R. Horne, president of the Carrollton 
Hardware Company, of Carrollton, Miss., recently 
said: “For fifteen years we worked to equalize our 
business so that cash sales might run about the 
same month for month. Credit sales were easily 
controlled, but cash was hard to govern. The boll 
weevil made credit too risky in Mississippi. There 
was just one thing left for us to do, and that was 
to boost our cash sales, and particularly in our dull 
period, which is from April to September. 

“We tackled automobile accessories because we 
figured the demand was good in our quiet months. 
We also thought that a man who could afford to own 
a car should be able to pay cash. We have found 
these things to be true, and the percentage of profit 
is larger than on regular hardware. We turn our 
accessory stock every thirty days. We felt our way, 
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An automobile made of hardware. 


buying what we thought was a thirty-day supply to 
start. In tires we chose a limited number of Ford 
sizes, and have never plunged. We know that fresh 
rubber means fast sales. Our accessory business is 
growing and we are making money out of it.” 


No. 9—300 Per Cent. Increase for Montana 

Helena, Montana, is located out in that section of 
the Rockies where automobile salesmen talk the 
climbing power of their cars. The Helena Hard- 
ware Company is a progressive western firm. 
They are quick on the trigger when it comes 
to stocking modern goods. They are from that sec- 
tion of the country where merchants don’t meditate 
after they are convinced that something will sell; 
yet they do not plunge on every idea. Their initial 
stock of accessories amounted to $20. The first 
year they turned it so many times they wore the 
corners off and began to roll it. The second year 
their increase in accessory sales was 300 per cent. 
over the first year. They say that standard tools 
and automobile accessories are so closely related 
that they drifted into accessories just as naturally 
as a brook flows into a river. They are still break- 
ing records and are rolling their stock over so many 
times that members of the firm have had to buy 
motor cars to keep up with the procession. 


No. 10—Texas Better for Accessories Than 
Saddles 

Bert Beall, president of the Beall Hardware & 
Implement Company, of Greenville, Texas, chuckled 
as he remarked “It was funny. Some of our com- 
petitors thought we were crazy, and the village 
wind-jammers spread the glad tidings. It was a 
little over four years ago.” 

“Whatcha do?” I asked. 

Bert chuckled again and said, “Well, we put in 
a stock of automobiles and accessories. Even some 
of our good friends thought we had gone off our 
tangent, but we saw cowmen turning their ponies to 
pasture and come buzzing into town propelled by 
gasoline, and we knew that Texas was going to be 
a better State for accessories than for saddles. 
Automobile accessories can be added to a hardware 


Charles Kilner assembled this machine for Burhans & Black, Syracuse, N. Y. 


stock with less expense than any new line I know. A 
small stock can be turned from twelve to fifteen 
times a year, and the goods carry from 25 to 35 per 
cent. velvet. 

“To hardware merchants who are tackling this 
line for the first time I just want to say that tires 
are cash. Don’t let any one convince you that they 
are anything else. 

“Our accessory business is growing all the time. 
We have found it mighty profitable.” 


No. 11—Horse-Sense and Conservatism 


From Texas let’s jump to that other State as big 
as an empire. In Pennsylvania there is a good town 
called Pottsville. In Pottsville there’s a good store 
known as the Swalm Hardware Company. 

For years these local boosters sent customers to 
the garages for accessories. One day they threw in 
the reverse and bought $100 worth of accessories. 
Store records tell the rest. They keep a young auto- 
mobile owner out every year boosting their acces- 
sories, oils, greases and tires. He pays his own 
way plus. | 

J. H. Swalm says, “It takes a year to learn how to 
buy accessories. It is different from hardware or 
sporting goods. 

“There are many things of which to be wary. 

“There is always a tendency to buy too much. 

“There is always a tendency to get the large dis- 
count that comes only with quantity purchases. 

‘There is always a desire to take up every new 
item, and they are numberless. 

“The principal requirements of an accessory 
buyer are horse-sense and conservatism. 

“Buy only for the market in sight. 

“The fewer brands you buy the cleaner your stock 
will be, and the more often will you turn it. Every 
new brand means new development work for you, 
and that costs money. 

“The line is a money-maker. Quality, service 
and goods in stock compete very successfully with 
mail-order houses and cut prices. That’s our 
experience.” 
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No. 12—The “Spark Plug” a Hardware Auto- 
mobile 


Birmingham, Ala., is down in that section of 
the world where the caddies are ebony hued and 
where the honk of a horn scatters pickaninnies and 
game cocks. 

The Turner Electric Supply Company are live 
wires in Birmingham’s accessory field. They re- 
cently manufactured an automobile which they 
named the “Spark Plug.” It was made of 1,000 
empty spark plug boxes. 


No. 13—For Full Measure 

A baker’s dozen means full measure. When I was 
a kid I used to save my frosting for the last mouth- 
ful. Charles Kilner, window trimmer for Burhans 
& Black, Syracuse, N. Y., has furnished the dessert. 
It is another hardware automobile, but so clear-cut 
and racey in appearance that you have to look twice 
to make sure you can’t crank her up and hit the 
highway. 

This display threw dust in the eyes of eighty-two 
merchants who were competitors in the Syracuse 
Annual Display Week. The description of Kilner’s 
car is as follows: 





Hardware Age 


Hood, white flour bin; radiator, white register; 
cone, Lisk white dust pan; seat, bottom of an iron 
bread tin; seats, one-half of a tin foot tub; tanks, 
two sizes of tea and coffee cans, two for each; 
fenders, two 2-inch strips of Neponset wall board; 
side lights, two jelly moulds; front lights, two Ever- 
Ready battery fronts; hubs, coppered oil cans, 
spouts cut off, a glass knob at the end; spokes, auger 
bits, 14 to each wheel; rims, 2-inch leather belt; 
tires, 2-inch rope wound with sash cord, round 
'4-inch belt for each side of tires, extra tire behind; 
springs, pole irons; foot board, dust pan. 

Two show cards were used. One read “Made in 
Syracuse, not Detroit.”” The other, Hardware Built 
4 Cylinder 40 H. P. 

Samson Spot Cord Tires. 
Stock. | 

Kilner is one of the very best window trimmers 
in America. This is one of his best. It was made 
in a hurry, but it had a punch. It was surrounded 
by automobile accessories. 

Charles Kilner is a type of the selling power that 
couples up to accessories when they come into hard- 
ware stores. A full measure of co-operation—13 to 
the dozen. 


All Parts Always in 
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| TIRE PRESSURE GAUGE | 














An attractive display of tires that can be made by any hardware dealer 





Sense, Not Sectarianism 


W£ have commented on the widespread tendency 

to make our politics turn on dogmatic issues 
of belief, of personal doctrine, viz., sectarianism 
and prohibition. This intolerance is a defect in 
much of our modern radical thought. What our 
world must do is to advance the cause of humanity 
as best it may, and those who lose sight of this end 
and praise or condemn others only as they agree or 
disagree on doctrinal tests will do well to read a 
letter which Oliver Cromwell wrote to Major Gen- 
eral Crawford some two hundred and fifty years 
ago: 

“Sir, the State, in choosing men to serve it, takes 
no choice of their opinions; if they be willing faith- 





fully to serve it, that satisfies. I advised you for- 
merly to bear with men of different minds from 
yourself; if you had done it when I advised you 
to it, I think you would not have had so many 
stumblingblocks in your way. It may be you judge 
otherwise; but I tell you my mind—lI desire you 
would receive this man into your favor and good 
opinion. I believe, if he follow my counsel, he will 
deserve no other but respect from you. Take heed 
of being sharp, or too easily sharpened by others, 
against those to whom you can object little but that 
they square not with you in every opinion concern- 
ing matters of religion.” 

These words of wisdom are as true for our 
United States as ever they were for Cromwell’s 
England.—Collier’s. 











COMING EVENTS CAST THEIR 
SHADOWS BEFORE THEM 
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The worst is yet to come 
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By ROY F. SOULE 
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IKE MURPHY had an agency, his cars were made = EQUIPPED LIKE ba, 
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They ran on reputation and he sold them by the reel. % iced imac we 


_ He boosted one peculiar make, ’twas wonderful to. see! 
it »@While seated at the steering gear, he sold that car to me. 


—- _ 


; “" 

















































Shae 
: Claw Feb SPEED, SHE | 
i: | HE LL H \ T 
| | BRAKE A Kansas cYevone] [BaD Terrace ye 
& | Ur ON ITS PATAMAS RIGHT WITH ME' 
| ft AN? Go To SLEEP! ; : UY 
ay Se , Y THE hood stood out where the cold winds blow, 
\I .. \ / / 7m , On the inside ’twas ice, on the outside snow. 
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ANO DONT KNOW 


97T\WAS all lit up with shiny brass, the paint was 

bright and glistening, 
, My chest expanded mighty fast with all the neighbors 

listening. 

I bought a cap, a coat, a guide; paid scores of listeners 
with a ride, 

The town knew me as a motor man, but I knew myself 
as an also-ran. 








_ torch and I both sputtered and wasted lots of 
gas, 





: — Before a good Samaritan, our way just chanced to pass. 
NOW ONE AT He was the local hardwareman, I knew him like a 
A TIME AND brother. 


RIDE: He said: “Your trouble’s triflin’, Bill, you need a new 
hood cover.” 











GosH HE 
SURE LOOKS 





























BILL-YER Neo A 
W Hood-COvE 
NE ; ZF 






TUT. TUT, ITS ae 























OR down in my noddle under the thatch, 
| In that dark gray place where ideas hatch, 
There nestled a thought that whispered to me 
This car ain’t equipped like she oughta be. 
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Should be on every motor car, if it is meant to go. 


I later bought.a kit of tools, a wrench for every nut, 
































‘And of jokes-along the highway I was less and less the 
Butt, 
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"2 hardwareman has grown until I brand him my 
first-ratér=- 
Our engine skipped till he prescribed a master 
vi-ber-a-ter. 
I bought a score of other things to cover sad neglect 
And now no more ride forth at night to keep my self- 


respect. 




















HOSE tools were always under foot, in the way of 
every lever. 
Again I interviewed my friend and his advice was clever. 
“Old man, you need a tool box to stow away that batch, 
For in the storms of motor life you batten down the 


hatch.” 














_— when I grasp the steering wheel of my well- 
fitted car, 
I punch my “Sparton” with a will, that they may know 
afar 
That Old Bill Jones is speeding as fast as e’er he can 
To the store for more, if that’s the dope, from the 
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When I was pinched for speeding, that I was going slow. SS SS Ha roane Aor, 
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FINISHING THE FORD 


What the Ultimate Consumer Needs After the $5 Minimum Wage 
Earners Have Completed Their Part of Making a Ford Car 


By BURT J. PARIS 

















The 1915 Ford runabout 


tomobile business. Most of us are well ac- 

quainted with the fact. Not so many of us, 
however, realize that, indirectly, Ford has estab- 
lished the world’s largest automobile accessory busi- 
ness. Should Ford change his policy and adopt for 
the Ford car, as standard equipment, the refine- 
ments that the Ford owner now adds as extras, this 
immense accessory business built on the present 
Ford policy, would be seriously threatened, and 
eventually snuffed out. The annals of business af- 
ford no situation as interesting or unique. 

The immensity of the Ford accessory business 
can be best grasped when one realizes that every 
third car on American highways is a Ford, and that 
every Ford owner buys, in addition to the supplies 
common to every automobile, special equipment that, 
roughly estimating, averages at least $50. Based 
on the 1915 production estimate of the Ford Motor 
Company, this means that Ford accessories to the 
value of more than $15,000,000 will be sold this 


year. 


Ht RY FORD has built the world’s largest au- 


What You Would Buy 


Need I do any further figuring to urge you to 
climb aboard the Ford band wagon? As a matter 
of fact, I believe my estimate to be low, but I am 
not going to let my enthusiasm run away with me. 

I am going to tell you what the Ford owner needs 
—what you would eventually purchase yourself if 
you bought a Ford car this day. If you follow me 
carefully you won’t feel quite so confused when you 
look over the thousands of Ford specialties. You'll 
be able to at least make a start in laying in your 
Ford accessory stock. 

I would need about half of this issue of HARD- 
WARE AGE to tell you about every Ford accessory 
made and even then I would miss a few of them. 
The accessories that I am going to mention are 


those that I have bought for my own Ford, those 
that I have observed on the nine other Fords in 
my garage, and hundreds of others on the road, 
and those that Ford owners seem to buy first in 
some 14 retail and mail-order Ford accessory houses 
I have personally visited and studied. 

So much by way of introduction. 


All That Comes With It 


Put on your hat and let us go over to the local 
Ford agent and take a look at the famous Ford 
fresh from the factory, 1915 Model T. Let’s ana- 
lyze the Ford equipment—there’s three oil lamps, 
two electric headlights (gas headlights on all pre- 
vious models), a speedometer (lacking on 1914 
models), a bulb horn, a top cover, a set of side cur- 
tains, a pair of license brackets and a foot-board 
rubber mat. The agent hauls out a small tool roll 
which goes with the car and which contains the 
following equipment: 1 hub cap wrench, 1 adjust- 
able wrench, 1 screw driver, 1 pair pliers, 1 spark 
plug wrench, 1 double end wrench, 1 oil can, 2 tire 
irons. A tire pump and jack complete the outfit. 
The car is turned over to you with this equipment, 
nothing more, nothing less. 

Now, if you have ever driven a car, you’ll know 
right away that a Ford owner is not going to be 
content with that equipment. And it takes just 
about a month’s driving to bring the Ford owner 
to some radical changes in Ford specifications, if he 
values comfort and convenience. 

In order that you may use this article handily 
for future reference, I will set down first the name 
of each accessory and follow with comments show- 
ing its use and special adaptability to the Ford car. 


Tire Irons 


An accessory absolutely needed on every Ford 
car, both runabout and touring models. The Ford 
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owner must carry two spare tires and there is no 
provision made for them in the regular Ford equip- 
ment. The side irons that fit on the running board 
are the most popular, but many runabout owners 
are using the rear irons, as they give this model a 
neater look. Both styles should be stocked. 


Tire Chains 


A set of tire chains is needed on every car and 
the Ford is no exception. Ford owners generally 
put the chains on both rear wheels so it is advisable 
to stock the 30 x 314-in. size, exclusively. 


Tire Cases 


It may be assumed, without fear of successful 
contradiction, that eight out of every ten Ford 
owners purchase cases for their spare tires. The 
cases make the tires look neater and preserve them 
from the dust and grime of the road. You should 
stock two sizes, 30 x 3-in. and 30 x 314-in., in equal 


lots. 
Chain Tire Lock 


This is a tempered steel chain, covered with 
leather to prevent rusting, and is generally sold 
with a small padlock. It passes around the spare 
tires and some portion of the frame in a manner 
to prevent theft of the tires. This is an excellent 
seller and may be stocked without hesitation. 


Tire Repair Kit 
This accessory is much in demand. It is a can 


containing cement and rubber for filling cuts in 
tires, thereby preventing their rapid disintegration. 


Tire Gauge 


A handy article needed by every Ford owner. 
One of the most popular models is cylindrical in 
shape with a center that pushes out under air pres- 
sure and registers the amount of air in the tire. A 
good article to stock up on. 


Tires and Tubes 


I do not think it wise to stock up heavily on tires 
and tubes. Car owners are fickle tire buyers, and 
I would let your tire and tube sales determine how 
important this end of your accessory business is to 


be. 
Tool Boxes 


The Ford is delivered to you without any tool 
box. Consequently, if you would have your tools in 
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a convenient place, you must put on a tool box. 
Careful observation and a study of sales records 
shows that the long tool box of medium height is 
the best seller for Ford cars. The size is 22x9x7 
in. This size permits opening of the tonneau door, 
and is a much better size to stock than the high 
boxes, which always have an awkward look. There 
is also a box made in which to set the gas tank, but 
while a highly desirable accessory, sales on it do 
not seem to make stocking it worth while. 


Robe and Foot Rails 


The Ford is also minus these two useful articles. 
The robe rail, however, is a much better seller than 
the foot rail. Let this guide you in buying. 


Shock Absorbers 


The Ford, unlike most of the larger cars, comes 
unequipped with shock absorbers. These are 
usually sold in sets of four, but the absorbers on 
the front springs of the Ford seem in some in- 
stances to interfere with its steering, and in re- 
sponse to the demand, sets of two absorbers for 
the rear wheels may now be had. I would advise 
stocking on a basis of selling two absorhers to the 
Ford owner rather than four. 


Master Vibrators 


After the Ford owner has driven from 3000 to 
5000 miles, his spark coils usually go bad. Inas- 
much as it costs $3 or more to renew the sparking 
points, the usual move is to pay a few dollars more 
and install a master vibrator, which at once does 
away with the constant adjusting of the four Ford 
spark coils. The master vibrator insures perfect 
synchronism by vibrating at the same speed for all 
four cylinders. Most Ford cars that have seen a 
year or more of service are equipped with master 
vibrators. Don’t be skeptical about having a few 
of these on hand. They’ll sell. 


Electric Lighting Outfits 


The Ford car (all models up to 1915) comes 
equipped with a gas lighting system that is a snare 
and a delusion. After watching my Ford carbide 
generator sizzle one day, I threw it all out and 
bought a gas tank. Few Ford owners keep the 
original outfit. They either buy gas tanks or elec- 
tric lights. I would go easy on electric lighting 
outfits this year, however, as the 1915 Ford 








oa 











The 1915 Ford Model T touring car 
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is equipped with electric headlights. However, 
there should be a fair amount of business done on 
electric lights for one year more at least. Ford 
electric lighting outfits are put up in two styles. 
One style offers the complete new electric headlight 
to displace the old gas lamps, and the other utilizes 
the gas lamps and consists of two reflectors, which 
are simply inserted behind the gas lamps. The 
latter style is much cheaper and seems to sell best. 


Hand and Electric Horns 


Both these types of horns sell well to Ford own- 
ers, although the hand signal is selling better this 
year than the electric, due mainly to its lower price 
and ease of installation. As Fords come equipped 
with only the common bulb horn, both the hand 
operated and electric signals are ready sellers. 


Muffler Cut-Outs 


The Ford car has no muffler cut-out. Most Ford 
owners eventually buy a cut-out outfit, however, as 
it enables them to better adjust the carbureter, de- 
tect uneven running, and gives them more power on 
the hills. A good accessory to stock up on. I find 
that the outfit with the heel pedal is the best seller. 


Anti-Rattlers 


The radius rods and ball joints of the Ford steer- 
ing gear and the brake rod supports are all prone 
to rattle after a few months’ usage. To obviate 
this, anti-rattling devices have been worked out 
which are self-adjusting by means of spring ten- 
sions. These replace the regular Ford parts, and 
find a ready market. The steering gear anti- 
rattlers are three in number; the two for the con- 
necting rod are sold in pairs and the one for the 
radius rod is sold singly. The brake rod supports 
are sold in pairs. These are necessary accessories 
for the Ford owner who dislikes rattles. 


Radiators 


The pointed radiator of the honeycomb design is 
at present in great vogue among Ford owners. AIl- 
though this accessory runs into money, many are 
being sold and, as the 1915 Ford radiator is un- 
changed in design, it is safe to have two or three on 
hand. It provides a greater cooling area and adds 
to the appearance of the car. 


Running Board and Foot Board Outfits 


This is one of the most popular 1915 accessories 
made expressly for the Ford car. The running 
boards on the Ford are of metal and the paint 
rapidly wears off them, exposing the surface to 
rust. The running board outfits, consisting of lino- 
leum cut to size and brass binding strips mitered 
to fit do away with the unsightly metal boards and 
give the Ford a neat, up-to-the-minute look. An- 
other set is for covering the foot boards, doing away 
with the rubber mat which wears quickly and looks 
shabby. These outfits have only been on the market 
for a month or two and they are finding ready sales 
to Ford owners. 

Rear Light Mirror 


A handy device enabling the driver to look behind 
without turning his head. It is made to fit the 
windshield bracket, and is a most popular Ford 


accessory. 
Tools 


The scanty tool equipment furnished with the 
Ford makes every owner an excellent tool-buying 
prospect. Among the tools most in demand by Ford 
owners are socket wrench sets, “S” wrench sets, 
Stillson. wrenches, monkey wrenches, files—round 
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and flat—vises, metal saws, ratchet wrenches and 
ball pein hammers. 


Ford Parts 


No Ford accessory business is complete without 
a stock of certain Ford parts. While the Ford 
owner buys the more important parts from the Ford 
Company, he is fast getting the habit of buying 
minor parts from the accessory man because of the 
saving possible in so doing. Such parts as hub 
caps, fan belts, valve lifters, valve grinders, valves, 
gaskets, felt washers, radiator hose, spindle bolts 
and bushings, radiator caps, keys, etc., find a ready 
sale. 

Grease Cups 


A large percentage of Ford owners replace the 
Ford oil cups with grease cups. The standard 1/10 
oz. grease cup fitting 14-inch pipe thread is the best 
seller. The regular Ford grease cups are very often 
changed, but sales on these do not seem to warrant 
carrying a large stock. 


Oil Gauges 


Determining the amount of oil in the Ford crank 
case is no job for a well-dressed man. One must 
prowl under the car if he would be certain of his 
oil. So there have come on the market various types 
of Ford light oil gauges. The cheaper types are 
the glass gauges which fit into the crank case and 
the more expensive types are the dashboard gauges. 
Both are good sellers. , 


Slip Covers 


The Ford owner may buy his slip covers more 
reasonably than any other car owner because they 
come all made up to fit either runabout or touring 
car. For this reason more Fords are fitted with 
covers than any three other makes of automobiles 
put together. Slip covers for the Ford car are first 
class sellers. 


Radiator and Hood Covers 


The foregoing holds true of radiator and hood 
covers which are made up to fit all Fords. Radiator 
covers are cold weather sellers, but the hood cover 
sells all the year around, as it is an excellent pro- 
tection in rainy weather against short circuiting 
of spark plugs. 


Renovators 


Every accessory department should be well- 
stocked in renovators. There is a constant demand 
for these by Ford owners, as nearly every Ford man 
looks after his own car. Those most in demand are 
of course such renovators as brass polish, auto soap, 
body polish, rim paint, top dressing and body var- 
nish. 

.~ Bumpers 


These accessories have a somewhat limited sale, 
but nevertheless, several of them should find a place 
in your store. 

As I have said before, I would need a good portion 
of this issue of HARDWARE AGE for every Ford ac- 
cessory ever placed on the market. Those that I 
have selected, I have mentioned for two reasons: 
First, because they lead on the sales sheets; sec- 
ond, because they are the accessories first considered 
by the Ford owner as the more important additions 
to the car. If you shape your Ford department in 
accordance with these suggestions you’ll experience 
no difficulty in rounding out your stock with those 
remaining Ford accessories which, through lack of 
space, I am unable to include in this article. 








MOTOR ACCESSORIES FROM THE 
—  JOBBER’S STANDPOINT 


Interesting Information Furnished by a Ohio Firm in Selling Accessories 
to Retail Hardware Dealers 

















A window display of automobile accessories made by the Bostwick-Braun Company that is full of suggestions for 
the retail hardware dealer 


for the modern hardware store from the 
standpoint of the hardware jobbers, the suc- 
cessful distribution of accessories to the hardware 
trade by jobbers, and why the retail dealers are 
rapidly supplanting the accessory dealers, are sub- 
jects about which considerable interesting informa- 
tion is furnished in the experience of the Bostwick- 
Braun Company, Toledo, Ohio, in selling accessories 
to the retail hardware dealers. This company 
started in the distribution of accessories at the be- 
ginning of 1914, having as a nucleus its line of 
wrench sets, drop-forged wrenches, and some other 
strictly hardware goods that are now included in 
its complete line of motor accessories..° - 
When this company began to develop its acces- 


M er 3 accessories as a profitable department 


sory department, it took on one make of tires and. 


tubes and some of the most important accessories. 
In.a short time it extended its motor accessory 
department until now it handles three makes of 
casings and tubes and a very complete line of auto- 
mobile supplies. The extent of this line is indicated 
by the fact that it takes a 66-page catalog to list 
the goods sold in its automobile department. 

The company’s motor accessory business is almost 
entirely of a jobbing nature like its regular hard- 
ware departments. The accessories are displayed 
on the storeroom floor, but mainly for the benefit of 
out-of-town retail dealers who come in to place 
orders. Some retail sales are made at prices suffi- 
ciently high to protect the regular local dealers, but 
the company does not go after the retail business. 

The company’s jobbing business in motor acces- 
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sories is not handled as a special department or by 
special traveling men, the sales to the trade being 
made by regular salesmen, so that the handling of 
accessories has not required a large additional ex- 
pense. The company has conducted an educational 
campaign trying to show the retailer that it is to 
his interest to handle motor accessories, and that it 
has been very successful in this is indicated by the 
rapid increase in sales and the building up of a 
business with a large number of retail dealers who 
had not previously carried a line of accessories and 
who are now doing a profitable business in this line. 
The company has built up an enormous business in 
horns, tires, pumps, spark plugs and jacks, and sells 
large quantities of Ford accessories, although the 
latter do not fun into money as fast as other lines. 
Its sales on wrench sets and drop-forged wrenches 
have more than trippled during the past four years 
because of the demand from automobile owners. Not 
only is this company more than pleased with the 
success it has met in developing a jobbing business 
in accessories, but it finds satisfaction in the way 
the retailers are taking hold of the accessory busi- 
ness and believes that conditions are turning this 
business rapidly towards the hardware man’s hands, 
and that the quicker the retail dealer grasps the 
opportunity offered the better. 

One important change that, in the opinion of the 
company, is working to the advantage of the retail 
dealers, is the reduction in the price of tires. For- 
merly accessory dealers made a profit of 25 per cent. 
on tires, and their tire business could generally be 
eonsidered sufficient to provide them with a living 
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independent of the sale of accessories. Retail tire 
profits have been cut to 10 to 121% per cent., and 
as a result the company believes that many acces- 
sory dealers who have been doing fairly well will 
find their net profit so greatly reduced that they 
will be compelled to go out of business. Another 
loss in profits for the accessory dealers is found in 
the smaller margins on accessories, on some of 
which they have been making enormous profits. On 
many accessories the accessory dealers have been 
getting unreasonable profits, but the competition of 
the retail hardware dealer and other conditions have 
brought prices down to a reasonable basis, at the 
same time leaving a profitable return for the deal- 
ers. 


Initial Steck Can Be a Small One 


In making an initial sale of motor accessories to 
a hardware dealer who has not previously handled 
that line, the Bostwick-Braun Company arranges 
with the dealer to put in a small stock, and when 
the latter wishes to replenish any part of this stock 
he draws on the company’s wholesale stock. This 
gives confidence to the retailer, who has little money 
tied up in his accessories and who is able to turn 
his stock quickly; in fact, as often as ten times in 
a season. Additional supplies are shipped from the 
wholesale house the day the order is received so 
that they reach the retailer promptly. 

Turning his stock over many times during the 
season permits the hardware dealer to do a large 
volume of business on a small margin of profit, a 
percentage of profit on which the small accessory 
dealer probably could not exist. The latter has the 
disadvantage of buying from the large accessory 
houses, which are much fewer in number than the 
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hardware jobbers and generally located further 
away, and from which it takes longer to get goods, 
so that the accessory dealer must carry larger stocks 
than the hardware dealer. 

Reference was made to the automobile accessory 
catalog for the year 1915 that has just been issued 
by the Bostwick-Braun Company. This catalog 
illustrates, describes and lists prices of its line of 
automobile accessories and has a complete index. A 
few copies of the catalog are furnished to the retail 
dealer so that he can have them lying on his show- 
case to be looked over by interested customers. 

The experience of the Bostwick-Braun Company 
in its territory is that in some of the large cities 
having branches of the tire manufacturing com- 
panies and large accessory stores the retail dealers 
cannot make great headway in the accessory busi- 
ness, but that in the smaller cities, places of 60,000 
down to the small villages, motor accessories are 
bound to be a profitable line for the hardware 
dealer. Even in the larger cities the driver of a 
motor car will often be more inclined to go to the 
store of an up-to-date hardware man with whom he 
probably has a personal acquaintance, and from 
whom he has been in the habit of making his hard- 
ware purchases and whose store may be con- 
veniently located in the neighborhood of his resi- 
dence, than to patronize the store of one of the 
accessory dealers down in the heart of the city. 
This will be especially true when the buyer finds 
that the hardware dealer carries a good line of ac- 
cessories and is in a position to sell tires fully as 
cheap as the branches of the tire manufacturing 
plants and accessories at much lower prices than 
are charged on some lines by some of the accessory 
dealers. 


THE SHIFTY “SHOFER” 


By REEVE BURTON 


N working the market for your automobile ac- 
q cessory department, have you ever taken into 

consideration the man with a chauffeur? The 
fellow who comes out of “‘the bank,” steps into his 
Fierce Arrow limo, and says, “Home, James’? 

If you haven’t, you are looking out of your win- 
dow and missing the landscape—you don’t know a 
good prospect when you see it! 

Several things about this man ought to interest 
you immensely, but perhaps the most important is 
that he has plenty of money to buy what he wants. 
And it’s up to you to make him want those automo- 
bile accessories waiting there in your showcase! 

He is a busy man, our fat friend, and of neces- 
sity he must delegate the care of his car to an 
employee. The car must be ready for use at any 
moment. The car must be kept at its maximum 
efficiency. These are the things that concern the 
owner. As for the cost—that is not so important. 
The chauffeur is paid to keep the car ‘“‘on the job,” 
and in most cases the buying of supplies and acces- 
sories is left entirely to him. This means that 
without specific instructions, James may divert the 
business where he pleases, and as long as the ma- 
chine gives the service demanded of it, the owner 
pays the monthly statement without a murmur. 
Not that he does not get the equipment he wants. 
Still that equipment may not have come from your 
counters. In the matter of mere details the owner 
does not care to be bothered. 

Right here is where James gets busy. He likes 


to be bothered! In fact, this is one of the pleasant 
features of his job. And don’t blame James if he 
places the business where it will do the most good 
—to him! This does not imply that he is dishonest. 
What more natural than that he should patronize 
the place where he can get the most out of it, either 
in personal favors or in services to lighten his 
work? James is but human. And if he proves by 
chance a shifty “‘shofer’”—well, teach him to shift 
the trade to you, where with honest prices and 
honest salesmanship the danger may be averted. 


From the Chauffeur’s Standpoint 


Look at the case from James’s standpoint. If he 
is of the average type, his services are required 
only eight or nine months of the year. His pay is 
small, considering the long hours he has to put in, 
seven days in the week. And he may have a family 
to support! He has long, tiresome waits at any 
time of the day or the night, in all kinds of weather. 
He may be subject to the orders of any member of 
the family for whom he is working. He is expected 
to have his car in condition and to be ready to 
start on a long trip at a moment’s notice. If a tire 
blows out or a fan belt breaks when “the boss” is 
showing some important guest around the country 
club or the new plow works, said “boss,” who is also 
but human, is apt to turn peevish and to call poor 
James a number of things besides his regular calls. 
So you see the chauffeur has his troubles and plenty 
of them, especially toward the end of the season, 
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when tires begin to let go at unexpected moments 
and most inconvenient places. In fact his middle 
name is Grief. 

Now what are some of the ways in which the 
garage man eases the chauffeur’s burden—and gets 
the plums that are his to distribute? 

To begin with, the garage man constitutes him- 
self a free employment bureau. By keeping in 
touch with James and his kind, and by getting all 
the information available as to car owners, he knows 
their individual requirements. So he is often able 
to suit the chauffeur to the car and the car to the 
chauffeur—a valuable service to both parties of the 
transaction. Again when James has to change a 
big 37 x 5, he is welcome to use the garage man’s 
jack, tools, and compressed air. Then, too, by the 
simple process of keeping his ears open, the garage 
man learns from his guests the condition of roads. 
This up-to-the-minute information he is glad to 
give to any chauffeur with a long trip in prospect. 
And during the winter months when James is out 
of work he is perfectly welcome to join the expo- 
nents of free speech while absorbing all the heat 
he requires from the garage man’s hospitable radi- 
ators. What is freer than air, unless hot air? So 
little by little in many ways the garage man places 
James under obligations. He casts his bread upon 
the waters, and it comes back to him, though after 
many days—comes back in the shape of bolts and 
tires and oil and gasoline and profitable labor. 


Catering to the Chanffeur 


Now at first it may strike the hardware dealer 
that he has about as much chance at this business 
as he has of selling refrigerators in Greenland. 
But listen! As a matter of fact, most hardware 
men can offer practically the same inducements to 
James and his tribe as those held out by the garage 
man. In many cases they can offer more. The 
stock in trade of the garage man is labor, and while 
he is perfectly willing to accord the chauffeur cer- 
tain privileges, the moment that help is wanted in 
changing a tire, in putting up a top, or in uncou- 
pling a frozen union, the charge goes on “the boss’s” 
monthly statement. Here is the gap in the trenches 
that it is up to you to take! 

You hardware men sell not labor, but accessories. 
The chances are that your clerk—you yourself, per- 
haps—could lend James a hand occasionally, with- 
out any extra charge. As a man of business you 
of course realize that the owner as a man of busi- 
ness will watch the monthly statements more or 
less closely. Even with money to burn, some forms 
of fire are more attractive than others! And other 
things being equal, it is the chauffeur showing the 
smallest garage expense for repairs who stands 
strongest with his employer. Will James be slow 
about seeing this, once you hand him the field 
glasses? 

Now if you are really in earnest about getting 
this business, why not make your artillery as pow- 
erful as the other fellow’s? You can rig up a simple 
air compressor, and supply free air—not as free as 
the hot kind, but often more welcome. Two dollars 
and a half will buy a copy of the Automobile Blue 
Book, which you can offer for the examination of 
any chauffeur who needs it. Probably more farmers 
come to the hardware store than to the garage, and 
these are the men who can keep you informed on 
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local road conditions. As to making a list of chauf- 
feurs out of employment and of owners in need of 
good men, it is simply a matter of taking the 
trouble to keep a record. If you are out for the 
facts, the facts will find you. 


One great advantage indeed is yours. The train- 
ing of the garage man is mechanics, not salesman- 
ship. For his influence with the employer he must 
depend upon the chauffeur. You, however, being a 
man of standing in the community, may approach 
the owner in person. Are you going to let slip such 
an advantage as this? 


List of Owners Necessary 


The thing for you to do, right now at the begin- 
ning of the season, is to make a list of these owners. 
Your next step is to call upon them to ask for their 
business. You must convince them that your prices 
are the lowest because you purchase in large quan- 
tities and because you have access not only to cata- 
logs of automobile supply houses, but to those of 
the wholesale hardware houses as well. You can 
offer to render your statements weekly or monthly 
or to suit their convenience. Isn’t the owner quite 
as competent as James to see through your field 
glasses? 

Remember that the important point in the whole 
matter is to get an interview with each employer 
in your vicinity, and to get it now, as the season 
opens. Once convinced, the employer will instruct 
his chauffeur to make all purchases of tires, sup- 
plies, and so on from you. These instructions will 
have to be carried out. It is then up to you to make 
things so pleasant for the chauffeur that he will 
prefer your place to any garage. He will become a 
booster. You may even reach through him other 
chauffeurs whose benighted employers proved im- 
pervious to your arguments. 

Watch your list carefully. If you are to make 
this branch of your business pay, you must follow 
up every name. Those owners who do not open 
accounts may be reached by a courteous letter, call- 
ing attention to your previous interview. And this 
follow-up system must be observed not only at the 
beginning of the season, but every month during 
the season. If at the first or the second attempt 
you fail to secure the patronage of certain names 
on your list determine the reason why. You will 
be rewarded for all your effort by securing the class 
of trade that buys the highest priced goods and 
that pays promptly. 

Go after this business in the same manner in 
which the competing salesmen of the wholesale 
hardware houses go after your business! And go 
at once! Make up your list of prospective patrons, 
and see that the week does not pass without your 
interviewing every man on the list. Start to-day! 

Moreover, don’t overlook the fact that each of 
these prospective buyers has a home that is con- 
stantly needing hardware of the best grades. Every 
one whom you convince of your ability as a dealer 
in automobile supplies will also remember you when 
he is in the market for goods that you sell in other 
departments. 

Determine to dominate the automobile accessory 
business as well as the hardware business in your 
city! Don’t let anything divert you from your 
course! Start to-day! 





KARL STERN, 310 South Los Angeles street, Los An- 
geles, Cal., manufacturer of display fixtures, has pur- 
chased the display fixture department of the Pacific 
Hardware Mfg. Company of the same place, which will 
in future make builders’ hardware only. 


THE STERLING WHOLESALE OIL CLOTH AND SPECIALTY 
CoMPANY, 150-152 Chambers street, New York, has been 
incorporated by George J. Cadoo and N. Rapf, as man- 
ufacturers’ agent and for the purpose of handling 
specialties in hardware and other lines. 











THE GREASY HAND—MERCHANT Vs. 
MECHANIC 


How a Trained Hardware Sales Force Is Making a Mechanical Force 
Eat Dust in Perth Amboy 


By WILLIAM M. BOSTWICK, Jr. 
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Front view of the Perth Amboy Hardware Company’s store 


Grease, slovenliness and slipshod methods all 

mean the same thing to a prospective cus- 
tomer. This is one of the hardware man’s great 
advantages in the distribution of automobile sup- 
plies over the garage man. 

In Perth Amboy, a thriving New Jersey city, 
the leading hardware concern is the Perth Amboy 
Hardware Company. This store started handling 
motor accessories less than a year ago and these 
goods proved ready sellers from the start. Ingfred 
T. Madsen, president of the company, says that 
he first thought of adding automobile supplies 
because his. motorist customers complained that 
the local garages did not stock any but the larger 
accessories, these gentlemen of the greasy hands 
being unable to think in small figures (and think 
is generally all they do with large ones, either, for 
that matter). 

Such articles as horns, jacks, tires, etc., were 
found in the garage men’s stock in better or worse 
condition, but when it came to smaller items the 
local ballpein hammer artist would scratch his head 
and calculate he’d have to send for them. This, of 
course, was not pleasing the garage men’s cus- 
tomers, but since when have garage men been noted 
for prompt, polite service? 

When questioned: as to what he thought of auto- 
mobile accessories as a department of a modern 
hardware store, President Madsen waxed enthusi- 
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astic. “‘Why,” said he, “although we’ve stocked 
these goods but a short time, we are daily selling 
an increasing amount of them and, too, our sales 
of regular hardware are being increased by the 
accessories.” 

For a newcomer in the field, the accessory stock 
of the Perth Amboy Hardware Company is very 
comprehensive. It includes such items as tires, 
inner tubes, jacks, pumps, spark plugs, patches, 
radiator hose, fire extinguishers, gaskets, oil and 
grease guns, trouble lamps, socket wrenches, open 
end wrenches, tire tools, tool boxes, tire covers, 
brake lining, piston rings, mirrors, head and tail 
lamps, lamp brackets, packing, electric bulbs, 
goggles, horn bulbs, terminals, valve tools, valve 
grinding compounds, lock nuts, engine enamels, tire 
paint, top dressings, body varnishes, calcium car- 
bide, lubricating oils and other items. 

For any hardware man afflicted with cold pedal 
extremities, Mr. Madsen has a cure. “Hop in be- 
fore it’s too late,” he says, “you won’t regret it.” 
This is good, sound advice, coming as it does from 
a hardware merchant who successfully fought the 
competition of eight local garages, one of which 
is reputed to be the best equipped in the state of 
New Jersey. 

But the tale of this live-wire Jersey hardware 
firm does not end here. Not content with resting 
on his oars after pulling against the garage men, 
Mr. Madsen has now added automobiles to his 
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business. His firm now represents the Pullman, 
King and Saxon motor cars, as county distributor 
for Middlesex county, N. J. 

When the small one column ad announcing the 
company’s new departure appeared in the Perth 
Amboy News, it aroused a great deal of comment, 
of course. But strange to say, the usual crowd 
of carping critics was conspicuous by its absence. 
The writer hung around this establishment for 
the better part of a day, and not one unfavorable 
comment did he hear. Probably people had grown 
used to looking upon Mr. Madsen as a leader. 
Person after person came into the store during 
the time the writer was there, and each and every 
one who came into the place examined the big, 
black “Pullman,” and looked at it appreciatively. 

Some idea of the aggressive selling methods 
which distinguish the Perth Amboy Hardware 
Company may be derived from the fact that 
within a day or so after it had concluded its ar- 
rangements with the automobile companies, a big 
hand-painted sign on the main business thorough- 
fare of Perth Amboy announced the fact to the 
public. This is just one instance, but it is the 
meat of the whole story. It’s the spirit of this 
progressive store. 

As an unanswerable argument to fancied objec- 
tions advanced against the selling of automobile 
goods by the hardware trade, Mr. Madsen lays 
particular emphasis upon the fact that although 
he carries both automobiles and their accessories, 
his firm’s sales of regular hardware have not fallen 
off, but instead have increased. Another point 
strongly brought out by this merchant is that the 
selling of both automobiles and accessories does 
not conflict with the handling of hardware. It is 
not this firm’s intention to slip from the back 
door of this hardware business to the front door 
of the accessory game, but to maintain its accessory 
stock simply as a department, continuing to enlarge 
the regular hardware stock. 

Mr. Madsen says that there is no earthly reason 
why automobiles and accessories should conflict, 
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citing instances within his own personal observation 
where one of these lines has boosted the other. 
He spoke particularly of one instance recently 
where a factory superintendent came in to look 


at a motor car and before leaving gave him a sub- 


stantial order for brass tubing. 

“If more hardware merchants would realize that 
such incidents as the one related above are every- 
day occurrences,” said Mr. Madsen, “it would do 
much to dispel any lingering doubts they may have 
about the value of an accessory department.” 

This is a point upon which HARDWARE AGE has 
repeatedly laid emphasis, and the experience of this 
long-headed New Jersey merchant is being borne 
out in many other quarters as well. There is no 
possible reason why the hardware merchant with 
his unassailable position, his unquestioned stability 
and his sound, progressive selling methods should 
not be the biggest distributor of motor accessories. 
He is every inch a merchant, while the garage man 
is at best but a mechanic—generally in a shaky 
financial condition—and he sells accessories merely 
as a side-line. | 

The following would perhaps be a fair description 
of the accessory corner of an average garage: 
“In one corner a box stove—with a pile of blocks as 
a wooden substitute for one leg, kept the place at 
a comfortable temperature. In another corner on 
a shelf, reposed a very limited assortment of sup- 
plies. These supplies were the best of friends. 
The body polishes and the spark plugs were in 
most intimate relationship, and the one pump was 
making a feeble effort to retain its dignity and 
keep from falling into the riot.” How different 
this must look to the prospective purchaser from 
the neatly arranged stock of the hardware man! 

In competition with the garage man the hard- 
ware merchant has decidedly the better of it. He 
buys at better prices than the garage keeper, be- 
cause this knight of the greasy mitt is generally 
in such perilous financial condition that a jobber 
won’t trust him much further than he can throw 
a ton of coal. Then, too, environment plays a 




















Interior view of the Perth Amboy Hardware Company’s store-—President Madsen is shown at the right of the 
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strong part. Anyone would rather select items 
from the attractively arranged stock of the hard- 
ware man than take a chance on a somewhat bat- 
tered pump or other article from the woefully 
incomplete stock of the garage man. 

All the garage man’s training has been in the 
repairing of motor cars. Not by the widest 
stretch of the imagination can this fit a man to 
sell goods. So, having the jump on the garage 
man from the start, and already carrying in stock 
many items which, though he does not recognize 
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them as such, are nevertheless accessories, it re- 
quires but a slight expenditure of cash and nerve 
to take this paying business away frcm that pseudo 
merchant, the garage man, who is in reality an 
interloper in the accessory trade. 

It is to be hoped that every hardware man who 
has not yet taken the step will lose no time in 
doing so. The experience of the Perth Amboy 
Hardware Company should shatter any doubts in 
the minds of those who are still undecided because 
it is conclusive evidence—not theory. 


HEADED FOR THE HARDWARE STORE 


An Automobile Accessory Story That Tells Why Hardware Dealers are 
Best Prepared to Fill the Needs of the Motorist 
By GEORGE A. TOWNSEND 


the times in business it is a recognized fact 

that the autoist patronizes the public garage 
to-day only for repairs. If he wants accessories, 
extras, etc., such as spark-plugs, tire chains, wheel 
pullers, wrenches, cut-outs, gasoline, lubricating 
oils, greases, etc., he goes to his nearest dealer who 
handles this line. Specialty merchants, who were 
handling some standard tire or doing vulcanizing, 
have recognized this fact and gradually added a 
motor accessory department to their tire business. 
Then there are exclusive accessory dealers who 
handle not only tires, but all extra parts and acces- 
sories that a motorist needs. 

Now long before the automobile became a necessity 
and was a luxury, the user, and therefore prospec- 
tive buyer, was trading regularly at some hardware 
_ store in his vicinity. He was in the habit of going 
there for wrenches, bolts, screws, household tools, 
etc. This was a habit that had been formed after 
years of training in this direction. 

When automobiles became more and more numer- 
ous and the users got over the novelty of going to 
the public garage, the old habits gradually asserted 
themselves. At first they thought everything had 
to be bought from the public garage where they 
secured their car. As they became “car wise,” and 
found that the public garage owner was in the game 
for all the money he could get out of it and was 
not far-sighted enough to see the disaster of such a 
policy, they gradually drifted away, until now the 
majority of autoists will go anywhere else but to 
the public garage for anything but repairs. Even 
when it comes to repairs they are inclined to at- 
tempt it themselves rather than be subjected to the 
possibility of being “gouged” by the garage man. 


Hardware Dealer Content with Moderate Profit 


As the hardware stores have gradually taken on 
the accessory line, the motorist is more than pleased 
to patronize him. He knows that the hardware 
dealer is going to make only a legitimate profit and 
does not expect to get rich on this one item alone. 
He knows that the hardware dealer is used to 
handling articles on a moderate margin and is con- 
tent with such a profit. 

Then again, the hardware merchant is usually a 
solid business man in the community, with long 
years of established trade back of him, and the 
motorist has full confidence in him. He knows that 
merchant will be there not only to-day, but to-mor- 
row, and for all time to come. 


diy those who are able to sense the tendency of 


But it is not enough for the hardware merchant 


to install the line. He must advertise it—he must 


let the motorists in his community know that he has 


‘entered the business, so that they may come to him 


for anything they need. The best method to get 
this information before the community is for him 
to establish a gasoline filling station in front of his 
store. This means putting in a curb gasoline, self- 
measuring pump. This is a standing advertisement 
that beckons every motorist to the store. It is on 
duty day and night, and in some communities it 
would be advisable for the hardware merchant to 
employ a man to attend the pump on Sundays and 
holidays. 

When he establishes this gasoline filling station 
it is necessary for him to carry a line of lubricating 
oils, because one goes with the other. An automo- 
bile cannot run without gasoline and oil. These two 
all-important liquids are its life blood. Without 
either one it is practically dead. 

The lubricating oil should be kept in approved 
self-measuring tanks. It is just as important to 
see that this vital liquid is kept free from contami- 
nation, dust, etc., which is always present when 
stored in “jigger’” pumps and “faucet” cans, as it 
is to see that man’s food supply on the table is free 
from all contamination. 


Window Displays Necessary 


Now that the outdoor gasoline pump and the 
lubricating oil are provided, the next step is to 
set aside one-window, or a portion of one window, 
for a prominent display of automobile accessories. 
This should be changed from time to time. The 
needs of the motorist should be studied and the 
trade journals diligently read. When a new acces- 
sory is introduced that looks as if it might be a 
ready seller, it should be prominently displayed in 
the window and a placard written explaining its 
mechanism or advantages It would be a good thing 
to tear off a page of the trade journal having a 
write-up of this particular accessory so that it 
might be read by all passers-by. 

The motorist, no matter how much of a “tight- 
wad” he may be in other respects, is a liberal 
spender when it comes to his car. If he has mort- 
gaged his place to get his car, he’ll put a second or 
third mortgage on it to keep it running. If he 
decides that he wants a certain accessory for his 
car, it isn’t a question of price with him, but how 
quick can he get it put on, where can he buy it, 
who carries it, etc. If you will bear this in mind 
and cater to promptness in getting these things, 
you will win many friends among the motorists. It 
is a strange thing, but there is a sort of fascina- 
tion about automobiling that nothing else possesses. 
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The motorist seems to get hypnotized into a desire 
for some one part and, as stated before, the ques- 
tion of price is never once considered. 

The hardware merchant has the advantage over 
the public garage man and the regular accessory 
houses, in that he can get a limited supply of ac- 
cessories from his jobber and his dealer’s price will 
be less than the accessory dealer’s price. An acces- 
sory dealer must by force buy from the manufac- 
turer, as he has no jobbing house with which to 
deal. The result is, that the hardware dealer is in 
the most advantageous position of all in handling 
this line. He can make his legitimate 20 per cent. 
profit, and actually, in.many cases, sell for retail at 
a less price than the exclusive accessory dealer can 
sell at cost price. 

With these many advantages there isn’t a hard- 
ware dealer in any town that cannot profitably 
handle to a more or less extent extra parts and 
accessories for the automobile trade. 


Gasoline and Oils in Constant Demand 


Take for example the gasoline and lubricating 
oil end of the business. This is one of the few busi- 
nesses in the world that is absolutely impervious 
to hard times. Every year more and more cars are 
sold and used. They must have gasoline and oil. 
When gasoline was selling at twenty and twenty-five 
cents a gallon there wasn’t any let-up in running 
cars. In fact, the mileage made by cars at that time 
was greater than the year previous when gasoline 
sold at fourteen and fifteen cents a gallon. Statis- 
tics prove that the consumption of gasoline and 
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lubricating oil is greatly increased every year, and 
this will be so as long as cars need these two fluids 
for motive power. 

If a hardware merchant wants to make a phe- 
nomenal success of the accessory business, he should 
employ a bright clerk who will make it a point to 
study the needs of the motorists. He should be a 
reader of the standard automobile magazines and 
the merchant should subscribe for him to one or 
two recognized journals in this class. At every 
opportunity he should study the makes of the vari- 
ous cars in the town, so that when a customer came 
in for an “S” wrench, he could show him not one, 
but a complete set that would fit every bolt in his 
car. If he wanted a spark plug, he ought to have a 
table showing the thread and size necessary for 
that man’s engine. This is all very simple, and a 
placard could be made out giving the name of the 
car, the diameter of the spark plug, the thread, and 
the various makes that could be recommended for 
use in that particular engine. 

This same policy might be pursued with the other 
cars, and a tabulation written showing just what 
accessories might be placed upon them to an ad- 
vantage. 

For example: Under tire irons give the name of 
the car and whether they should be rear or side. 
Then, if a man comes in for anything of this kind 
a reference to this chart will immediately advise 
the clerk just what to recommend. 

Such methods on the part of the merchant will 
greatly increase the motorist’s confidence already 
inspired and bring him additional trade. 





JOBBERS TEST ACCESSORIES 


By ROY H. SMITH 
Automobile Supply Department, Hibbard, Spencer & Co. 


+ es popular and what is proving to be one of 
the most profitable lines for the modern and 
up-to-date retail hardware store is automobile ac- 
cessories. Thousands of stores have successfully 
included this line and have been surprised at its 
rapid sales growth. Others are considering the ad- 
visability of including with their present hardware 
stock, a line of automobile accessories. There should 
exist no hesitancy on their part when leading hard- 
ware jobbers have paved the way and placed at 
their disposal large and complete stocks of staple 
and salable accessories, as well as the services of 
their experts to help the retail merchants select 
such articles as will prove to be ready sellers among 
their trade. 

Hibbard, Spencer, Bartlett & Co., were one of the 
first hardware jobbers to establish a department, 
devoted to automobile accessories. This department, 
started a few years ago in a conservative manner, 
has rapidly grown until it now forms one of the 
most important departments of the house. It was 
largely by careful selection of staple and salable 
articles that they made this department a success, 
borrowing a lesson from the experience gained by 
maintaining their own garage and repair shop for a 
large number of automobile trucks and salesmen’s 
cars. When their tires, tubes, spark plugs and other 
automobile accessories will stand the wear and tear 
of thousands of miles of service, that is more severe 
than would be possible under ordinary driving condi- 
tions, it inspires confidence in their own goods. This 
practical method of testing the serviceability of dif- 
ferent articles, together with the knowledge of their 
buyers, who are specialists, results in the selection 
of the choicest products of a factory which are 


usually sold to the hardware trade under their popu- 
lar brands. 


Thousands of retail merchants have learned to 
place their confidence. in goods so branded, knowing 
the care with which these goods are selected. A few 
years ago when the bicycle was first introduced, 
bicycle and repair shops dotted our boulevards. The 
hardware merchants at that time were not disposed! 
to include bicycles with their hardware stock. The 
sale of this line, however, rapidly reverted to the 
hardware trade, until today almost every moderm 
hardware store has a complete line of bicycles and 
bicycle supplies. 

Is it not natural, therefore, that the hardware 
dealer should also look to the hardware jobber for 
his automobile’ accessories? His credit arrange- 
ment, of long standing, saves him many petty an- 
noyances in dealing with others. Besides, he can 
purchase economically in reasonable quantities and 
assortments, as his judgment may dictate, thus elim- 
inating the accumulation of unsalable goods and 
overstock, which unnecessarily ties up capital that 
could be used to advantage in purchasing seasonable 
goods. 

It may, therefore, be easily seen that from a job- 
bing standpoint such a department will continue to 
grow in importance as retail hardware merchants 
become more familiar with the profitable possibili- 
ties which await them in the automobile accessory 
line. 

A complete initial stock of automobile supplies 
would not represent an investment of over $500, and 
should consist of such staple articles as spark plugs, 
pumps, tires, tubes, horns, speedometers, jacks, ete. 








DELIVERY PROBLEMS OF THE 
HARDWARE MAN 


The Value of the Medium-Priced Light Load Motor Truck 
By CHARLES H. SPENCER 




















' This type of commercial car has a carrying capacity of 3000 pounds. The chassis cost is $1,850 


had been sadly neglected by truck makers. 

There seems to have been a feeling that 
greater returns could be had by manufacturing 
large trucks. In the beginning of the motor truck 
industry much of the dissatisfaction which was ex- 
perienced by the early users may be laid directly to 
the fact that they had a too costly experience with 
high priced, heavy cars. There was nothing else 
with which they could experiment, as practically all 
the makers were putting out only large cars. In the 
last few years truck manufacturers have realized 
that the popular demand for a light delivery car 
must be consistently answered. This is especially 
noted in the case of one large manufacturer who has 
added the smaller unit to its manufacturing list of 
popular commercial cars. 

There has been a wholesome process of education 
going forward in the use of the motor truck. From 
the manufacturers’ standpoint the evolution of the 
pleasure car was properly timed; we graduated 
from the self-propelled bicycle as a matter of course. 
One of the biggest factors was the improvement of 
our highways, which made practical the use of the 
automobile. The transition stage of the automo- 
bile from pleasure to that of business came only 
after a higher development was secured in the man- 
ufacture of an internal combustion engine. Today 
we have over 2,222,248 miles of highway, with con- 
stant improvements and marked advances made in 
the perfecting of.our roads in every direction. 
With about 85,000 motor trucks in use we have 
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realized that there are greater possibilities before 
us in increased motorizing of highways. 

The experience of the business concerns who have 
adopted the motor truck for transportation purposes 
points to the advantages derived by motor trucks 
over horses as being at a ratio of one motor truck 
replacing from four to six horses. That there is 
room for large outputs of moderate sized motor 
trucks is evidenced by the manner in which new con- 
cerns who have specialized in the small unit have 
met with a marked rise in the industry within a 
short space of time. 

As an illustration of the value of the lighter unit 
motor truck for retail hardware use, the following 
comments of C. R. Watson, superintendent of the 
Shannon Hardware store of Philadelphia, are in- 
teresting. Mr. Watson is of the belief that the mer- 
chant who does not use motor truck transportation 
is losing a very important. asset of his business. 
The Shannon Company has operated motor vehicles 
for several years. One type of car it was obliged to 
discard as being unsatisfactory. Unlike some con- 
cerns which make unfortunate selections of motor 
trucks to try out in their business, the Shannon Com- 
pany continued to believe in their use and bought 
another make, and this car after two years’ daily 
operation is doing everything that could be ex- 
pected. It is a 1,500 pound capacity car, designed 
especially for commercial use. Its makers have 
earned a just reputation for turning out good motor 
trucks. 

Mr. Watson stated that in keeping an accurate 
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and careful account, the repairing expenses on this 
car for exactly one year’s time amounted to only 40 
cents. Mr. Watson continued: “I believe thor- 
oughly in the use of the commercial car. Its actual 
value has been proved by everyday use, and we 
know that this service has given the greatest satis- 
faction to our customers. In the old days of using 
the horse drawn vehicle we were obliged to hold up 
shipments to points 10 or 15 miles away until we 
had accumulated a sufficient load for adjacent ter- 
ritory, as it required too long a time to send our 
horse drawn vehicles into certain sections with only 
a few packages to deliver. We go into these locali- 
ties now with pleasing regularity, and do not miss 
the time required to send a load of hardware to a 
builder many miles in the suburbs on a rush order. 
When we get an order which requires immediate 
shipment we can make promises and can always ful- 
fill them with our truck. Another feature we like 
very much is the monthly inspection service we get 
from the local representative of the manufacturers 
of the car. Instead of an inspector calling at our 
place of business, a special day of each month is as- 
signed to us and we send the car to their garage 
and each unit of the car’s construction is gone over, 
and where bolts or adjustments are needed they are 
attended to by expert mechanics, who know very 
thoroughly the product they represent. 

“‘We sometimes load our car to 2,700 pounds, and 
while this practice of overloading is censured by the 
manufacturer, we believe that the proportionate 
harm is not so great, as the added feature of time 
saving compensates us for any possible impairment 
of the car due to overload. There are times when 
an overload is essential, all manufacturers’ advices 
to the contrary. 

“In figuring operating costs we have computed all 
items of cost such as gasoline, oil, garage, driver’s 
wages, and find that our car averages 91% cents per 
mile. This would make on a 50 mile basis $4.75 
per day. And when considering the comparative 
value of the horse drawn vehicle, we realize the 
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work of three single teams in the use of our 1,500 
pound truck.” 3 

Another large hardware concern in Philadelphia 
was called upon by the writer, and the head man of 
this firm desired the name be withheld from pub- 
lication. The facts concerning their transportation 
problems are as follows: : 

A few years ago they used eight or nine horse 
drawn vehicles exclusively in their delivery depart- 
ment. Their competitors were usitit’ motor trucks 
and they were practically compelled to do thé same. 
Nearly all of their deliveries were ‘local; they Were 
very seldom called upon to go out of the city'timits. 
Their first investigation was in the ele¢trit’ field, 
and for some time they seriously considéréd the use 
of a two-ton electric car, but upon further reséarch 
into the subject they discovered that their loads 
hauled, very seldom averaged more than 1,200 
pounds. They later purchased a one-ton electric and 
claim that they have secured very satisfactory re- 
sults. Their most recent purchase is a 1,000 pound 
gasoline car, which has been in use for so short a 
time as to make it impractical to give out any speci- 
fic data, although so far they find that it does the 
work of replacing two single teams, which is about 
the same basis of value that they figured for their 
electrics,—the difference being that the gasoline 
truck cost less than $700, whereas the electric truck 
cost nearly three times this price. 

The president of the concern referred to, stated 
that he believed thoroughly in the lighter units for 
his particular use in the hardware trade. They 
still keep in service their three-ton wagon and a 
pair of horses for use in hauling freight from the 
freight house terminals. 

F. C. Goodwin, of Germantown, Pa., who handles 
a general hardware line, in commenting on his pur- 
chase of a light unit car, states that he is very much 
pleased with and is proud of the splendid work his 
car did during the holiday season. He finds after a 
former experience with a heavier unit, which gave 
him endless trouble, that the 1,000 pound car is a 

















A small unit delivery vehicle with a carrying capacity of 1,000 pounds 
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revelation of value and daily usefulness. We show an 
illustration of the type of car that Mr. Goodwin uses. 

The one great trouble with the merchant who has 
come to the conclusion that the motor truck is some- 
thing that he will eventually have to buy is that in- 
stead of taking the time to look into the results 
gained by users of some particular type of car, he is 
apt to begrudge the time required for an investiga- 
tion, and then when some glib-talking salesman 
happens along with a cheap article he is drawn into 
purchasing something that really does not meet his 
business requirements. The car is too large, too 
small, or too cheap. 

An automobile salesman who has personality, 
ideas and ideals, and who sells a make of car that 
has earned for itself a most enviable reputation in 
the trade, told me the other day that many man- 
agers and buyers of big concerns, who ought to 
know better, would often be led into buying a motor 
truck whose principal feature was a cheap selling 
price, only to come around later and want to trade 
the mistake in for the car with the honest reputa- 
tion which sold for a higher price. 

An owner of a big iron concern located near a 
large eastern city had investigated the motor truck 


situation enough to believe that his company could 
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profit by its use. He had always turned down any 
motor truck salesman who had approached him, and 
one day stopped in the sales room of a commercial 
car concern to look over a 1,500 pound delivery 
vehicle. The salesman, after learning the nature of 
the man’s field of business, suggested that before 
finally purchasing the 1,500 pound car that he keep 
track of all loads for a week or more to test out the 
average weights of loads hauled. Upon investiga- 
tion it was found that 3,600 pounds was the average 
load. As a result a ton and a half car was pur- 
chased instead of the 1,500-pound car, because the 
judgment of the salesman was brought into prac- 
tical use, and the car bought was the type of carry- 
ing capacity truck which this merchant should use. 

As a buyer of horse flesh you know the fallacy of 
purchasing a Kentucky bred racing horse to haul 
your delivery vehicle. The motor truck investment 
needs this same sane buying judgment. There are 
enough cars on the market, and many of them used 
in your line of business, which you can learn about, 
or have some trustworthy person investigate for 
you. Your problem may have to be answered with 
the biggest and highest priced car on the market, 
but it is well for you to know just what your prob- 
lems are before you buy. 





Suggestive Subjects 


HEN it is said of an employe that he is 
“always on the job,” it usually means a great 
deal more than that he has punctual and steady 
habits. 
It is an expression that is commonly applied to 
a man who does his work extra well and is always 
alert in thought and action. 


5 ee man who is constantly thinking of what 
he is doing and watching what is coming 
next gets a reputation, has it said of him that he 
is a fellow who is “always on the job.” 

Such a man never chafes under rules—he puts 
himself under much more strict rules than the 
company makes. 


E doesn’t need to straighten up and look busy 
when the boss comes around—he is always 
that way and the boss soon knows it. 
He looks “professional” whatever his job is be- 
-cause his mind and his motions work freely and 
quickly together. 


Hé quickly becomes a complete master of his 
work and then adds te his knowledge accur- 
ate information on everything relating to it. 
While he has plenty of ambition, it is tempered 
with unflagging patience and perserverance and will 
therefore get him to his goal. 


_* added responsibility doesn’t rattle him, for 

he is used to looking at his whole job as a 
big responsibility to be carried squarely on his own 
shoulders. ! 

He is in training for the bigger responsibility 
that is coming his way when he is up to it, because 
he thinks, because he drives himself, because he is 
“always on the job.”—Brill Magazine. 


Price Tag for Saws 


Minneapolis, Minn. 
Editor HARDWARE AGE, 
As the hardware dealers have tried for many 
years to make a price tag, which, at a glance, gives 
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The white spaces on the card show where the name, 
number, etc., of the saw can be written. The way to 
make the tag is clearly shown 


the name, number, length, teeth to the inch, cost. 
and selling price of a saw, I have worked up a de- 
vice that exactly serves the purpose. 

I am enclosing a drawing of the same, as it may 
solve the problem for many readers of the HARD- 
WARE AGE. 

Yours respectfully, 
E. A. SAUR. 
With the Billman Hardware Company, 2506 Cen-- 
tral Ave., N. E. 
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THE OPEN MUFFLER 


Pertinent Pointers on Accessory Profits 
By L. S. SOULE 


HENEVER a street corner “Has-been” opens 
y y the muffler and tunes up on that “Good Old 
Times” dope it just naturally gets me 
peeved. So far as I can remember it got just as cold 
in January, and just as hot in July those days as it 
does now, and there wasn’t even an automobile to 
break the monotony. And WORK—Say, if the far- 
mer of to-day is honest with himself, even the men- 
tion of good old times will conjure up a vision of 
heat, dirt and weariness that gives him heartburn. 
One glimpse of the old homestead with its rocks and 
stumps, its busted machinery, and the raw-boned 
nags that towed his rickety farm wagon on its 
weekly trips from the stone patch to the post office, 
would put the eternal fade-away on the good old 
times glamor. It’s a joke. Why that same farmer 
to-day squints out the bay window at a well-fenced 
productive farm. The stubborn rocks form fences 
his liveliest heifer can’t navigate. There’s a two- 
story barn and a silo, and his thoroughbred stock 
grins contentedly, as Mr. Farmer chug-chugs toward 
town in his 1915 model roadster. In “the good old 
days” he had to hit the road at four-thirty in order 
to get his trading done before noon. Now he pushes 
the button on his self-starter at half-pine nine, and 
is buying his hardware at ten. 

Then there’s his city cousin! Years ago he had to 
hike that mile or so to his office, or stand pigeon-toed 
on the corner till a rheumatic horse car limped up 
and jerked him slowly toward the business section. 
Now he rings for the chauffeur, and gets an hour’s 
spin in the country before the whistle blows for 
work. 

You don’t hear a woman howling for the good old 
times. She wouldn’t trade even a 1913 Ford for a 
train load of old times. She remembers when she 
had to roll out at five o’clock, and spend her little day 
pumping a spinning wheel, or parboiling her home- 
made complexion over the kitchen stove. If she 
wanted to borrow a ball of wool or a yard of home- 
spun, she had to do a fox-trot across the fields to 
the neighbor’s, and lope home in order to get the 
family dinner on schedule time. Now she takes the 
new car, and borrows all the D. M. C. crochet cotton 
in the township while the water is heating for tea. 
The automobile has put the hook to the good old 
past, and a nickel-plated polish to the present. 
Every man who can grab enough coin to pay the 
‘hundred down” is riding the cushions, and smelling 
of gasoline. The factories are working overtime to 
get next year’s model out in time to corner this 
year’s crop payment. Just a few weeks ago, a special 
train carrying 500 automobiles of one make, left an 
eastern factory and headed west. The consignment 
was valued at $750,000. Nearly half of the ship- 
ment was billed for the city of Seattle alone. Think 
of it! Nearly half a million dollars’ worth of one 
kind of buzz wagons for just one western city. This 
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same factory has delivered 518 automobiles in the 
state of Washington since the first of the year. 

It is estimated that nearly one-half the output of 
every automobile factory consists of repairs and 
accessories. That means that the city of Seattle 
will sell nearly $200,000 worth of accessories and 
repairs this year, for one make of car. Looks as if 
the Seattle merchants were billed to connect with 
some automobile accessory money this season, don’t 
it? But that’s a city example. Try a little mental 
arithmetic on a smaller problem. 

North Yakima, Wash., boasts 17,000 popula- 
tion, according to the Commercial Club secretary, 
yet there are ten good-sized public garages, and at 
least one implement house handling automobiles. 
Some people, even in the small towns, are making 
money from the accessory business. Are they the 
hardware men? Sometimes, but in a good many in- 
stances it’s the garage men. Why? Simply because 
the hardware man has got the “Good Old Times” 
muffler open, and can’t hear the jingle of present- 
day coin. Wake up, old man. You’re standing on 
your.own foot. You’ve got four chances to sell auto 
accessories, where the garage has one. Your cus- 
tomers come from all walks of life. You’ve made 
good at the straight hardware game. If they are 
willing to trust you when it comes to the purchase 
of a range, or a bill of builders’ hardware, don’t it 
stand to reason that they are willing to give you a 
shot at their accessory business? Half the pleasure 
of motoring lies in the ability of the Motor-Bug to 
make his own repairs. The man with a hundred per 
does it because the money saved means more gaso- 
line and more miles, and even the man who thinks 
in four figures takes on a grouch when a pesky 
little puncture piles up a $20 garage bill. 

That same man wouldn’t pack in a load of wood 
if he was freezing, but he whistles as he dons his 
overalls for an hour’s greasy job on his six-cylinder. 
When a hardware man argues that the average mo- 
torist wants some one else to do his repair work, 
and for that reason the garage has the advantage in 
the accessory business, you can generally figure that 
it’s the prospect of having to put a tire on for some 
customer, that is worrying him. If it’s a clerk, he 
needs firing, and if it’s the boss, he’s billed for the 
business scrap heap. There’s no money in anything 
unless you are willing to work for it, and the more 
work, the better results. 

The selling of automobile supplies and accessories 
in hardware stores has passed the experimental 
stage. It has proved itself a success wherever it 
has been tackled as a serious proposition. The 
Yakima Hardware Company, of North Yakima, 
Wash., carries a $3,000 stock of this kind at the 
present time, and has been carrying the line for sev- 
eral years. From $1,200 to $1,500 of this amount is 
tied up in automobile and bicycle tires. The balance 
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in tools, spark plugs, dash and tail lights, jacks, 
speedometers, horns, electric equipments, trouble 
lamps, quick repair outfits, tire patches, chains, tire 
cases, hand and power pumps, oils, cup grease, etc. 
The profits, according to the manager, A. E. Barry, 
are very satisfactory. Of course the margin on 
tires is not as great as in some other hardware 
lines, but it is a good fair profit, and in many of the 
other accessories, the firm doubles its money. 

The Spokane Hardware Company, of Spokane, 
also carries a complete line of automobile accesso- 
ries, and finds it a great drawing card for its sport- 
ing goods department as well as a profitable line. 
This firm pays great attention to its window dlis- 
plays, and at regular intervals displays its automo- 
bile supplies in up-to-date and attractive ways. 
One of the windows recently featured Thermos lunch 
baskets and bottles, with other articles that go to 
make an automobile trip attractive. Just another 
case of where the accessory line has made good. 

Old Dad Fox says that a piker is a man who is 
long on plans and short on nerve. Don’t be a piker. 
Put in a small line of this profitable plunder and 
get your share of the coming business. A good 
comprehensive stock, for an average hardware store, 
can be obtained for from $300 to $800, and there 
isn’t another line you can handle that will pull as 
many good customers your way. The man who 
sports an automobile is usually of the class that 
can pay for what they want, and that’s the class 
of customers you need. Give one of your best men 
charge of the line, and when he has worked up a 
good healthy interest in the accessory business you 
can look for all your hardware lines to hum. If your 
capital will allow it, by all means put in a small 
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His thoroughbred stock grins contentedly, as Mr. 
Farmer chug-chugs toward town in his 1915 roadster 


vulcanizing plant in connection with your work shop 
or tin shop, and work custom your way by doing 
tire repair work that is beyond the common motor- 
ist. Install an air tank in front of your place of 
business, and furnish free air to the auto trade. 
They will be almost ashamed to grab the free stuff 
without giving you part of their accessory business, 
and if you get a foothold, your knowledge of the 
merchandising game ought to put you in the clear. 
Then there’s the other side of -the plot. The man 
who comes to you for a spark plug or a tire patch, 
is a mighty good prospect for guns, ammunition, 
fishing tackle and other sporting goods. He may 
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also be in line for material to build a new garage, 
or to paint the old one, and if you are onto your 
job his money is yours for the asking. Also, if he 
has received fair treatment at your hands in the 
regular hardware items he buys, it’s dead easy to 
turn his automobile supply trade your way. 
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Parboiling her home-made complexion over the kitchen 
stove 


The time was when the hardware man said, “the 
plumbing business belongs to the regular plumber,” 
and he stood back and let the plumber grab the busi- 
ness. Then he woke up, and got into the game, and 
now plumbing supplies are a recognized part of 
every hardware business. 

The same proposition confronts the hardware 
trade to-day in regard to the automobile supply line. 
Are you going to stick to your stand-back policy 
again? 

China has lived in the past for the last thousand 
years and she’s only knee high as a nation, because 
of it. Let that percolate through your head as you 
consider this proposition. 

Statistics show that a million and a half of auto- 
mobiles have been sold in the United States since 
1912. Less than 45 per cent. of these have gone to 
the farmers, yet the farm papers are unanimous in 
declaring the automobile a necessity on the farm. 
There are 6,361,502 farms in this country with an 
average value of $6,444, and only 10 per cent. of 
the owners have cars. The balance are in the 
market. 

Now, I’m not advising you to go into the automo- 
bile business, although there are a lot of up-to-date 
retailers making good money at this very stunt, but 
I am strong for your giving the accessory business 
a try-out. The possibilities are unlimited, and the 
field is clear. Stock up! Open the mufflers and 
speed up your selling engine. Put in good window 
displays, and make use of your advertising space. 
A little noise along that line won’t scare any horses, 
and the returns sound like real money. Turn that 
“Good Old Times” picture toward the wall and focus 
your eyes on the present. Your town may not be as 
big as Seattle, and automobiles may not roll your 
way in train loads, but there’s always the man with 
the balky spark plug, or the busted tire, and his 
money is still legal tender. Go after it. 




















A Good Boy 


by edhe teacher had reported him as the best boy 
in her class, and consequently his mother felt justi- 
fied in discussing with him that evening at supper the 
evil character of the other boys in the neighborhood. 

“I wouldn’t go about with that Charlie Binks, if I 
were you, Tommy,” said his mother. “I was told this 
morning that he was seen sticking pins into his little 
dog. But I know you wouldn’t do such a thing.” 

“No, mother,” he answered, “of course I wouldn’t.” 

“But,” broke in his father, “I heard that you were 
there at the time Charlie was sticking in the pins. You 
should have stopped him, my lad.” 

For a moment Tommy’s face fell, but he soon recov- 
ered himself. 

“IT couldn’t stop him, father,” he exclaimed. 
see, I was holding the dog.”—Exchange. 


“You 


He Died Peacefully 


HESE days of blood and iron seem to lend appro- 

priateness to the revival of the memory of the 
Spanish statesman, Ramon Maria Narvaez, Duke of 
Valencia and sometime presiding minister of Queen 
Isabella. Narvaez was a man of iron will, a steadfast 
reactionary by conviction. While the revolutionary 
movement was spreading all over Spain, he organized 
the resistance of the government by decrees, by gagging 
the press and by collecting a servile chamber of depu- 
ties, and it is doubtful whether his system would not 
have triumphed if he had not been taken away by a 
sudden death. He died April 23, 1868, from pneu- 
monia. His last words complete his characteristics. 
“Do you forgive your enemies?” he was asked by the 
confessor. “I have no enemies,” Narvaez answered. 
“How is that?” “I had all of them shot.”—Exachange. 


The Price 


EAN longed for a kitten. When illness made it nec- 
essary for Jean to go to the hospital, her mother 
said: 

“T will make a bargain with you, Jean. If you will 
be a brave little girl about your operation you shall have 
the nicest kitten I can find.” 

Jean took the ether, but later, as she came out from 
under the anesthetic, she realized how very wretched 
she felt. The nurse leaned over to catch her first spoken 
word. 

“What a bum way to get a cat!” moaned the child.— 
Harper’s Monthly. 


She Spoke the Truth 


WO ladies, whose husbands are members of the 
faculty of Oberlin College, went to call on the new 
professor’s wife. They were shown into a room where 
the small daughter of the house was playing. While 
awaiting the appearance of their hostess one of the ladies 
remarked to her friend, at the same time nodding to- 
ward ‘the little girl, “Not very p-r-e-t-t-y, is she?” 
spelling the word so that the child should not under- 
stand. 
Instantly, before there was time for the friend to 
reply, came the answer from the little girl, “No, not 
very p-r-e-t-t-y, but awfully s-m-a-r-t.”—Exchange. 


Caught a Tartar 


<é(NHEE, Alf, where’d y’ git th’ black eye?” 
“JI was chasin’ that new kid next door, an’ I 


caught ’im.”—Judge. 
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The Difference in Price 


CONVENTION was to be held in a Western town 
and delegates from far and near came in automo- 
biles. One crowd came in a big $5,000 car. While the 
chauffeur was repairing a slight break by the roadside 
a small car of the $600 class puffed noisily by. At the 
convention a man recognized in the seat in front the 
occupant of the small car. “Say,” he said ostensibly to 
his companion, “did you notice that awful noise when 
we were fixing that break? What was that?” 
“That, my friend,” said the owner of the small car, 
turning around, “was the rattling of $4,400 in my 
pocket.” —Exchange. 


Something Lacking 


R. WILKERSON, the architect, had been invited 
down to the Clarks to display the plans of Clark’s 
new house to some guests. 

“Here is the front elevation,” explained the architect, 
as he laid the plans on the library table for the inspec- 
tion of the visitors, “with the outside window and the 
circular gallery; this is the east elevation, showing the 
tower.” 

After various comments had been made by the guests, 
little Arthur, aged 7, who was enormously interested in 
the new house, cried: 

“And where are the two mortgages father said he 
was going to put on?”—Exchange. 


The Right Place 


‘¢¢—DEALLY, Kate,” said the young man, in consider- 

able agitation, “I am very sorry I lost my head 
and kissed you. I didn’t think what I was doing. It 
is a sort of temporary insanity in our family.” 

“Well, Roy,” replied the young woman, “if you ever 
feel any more such attacks coming on you had better 
come right here where your infirmity is known, and 
we will take care of you.”—Exchange. 


His Turn Coming 


INER—See here, where are those oysters I ordered 
on the half shell? 

Waiter—Don’t get impatient, sah. We’re dreffle 
short on shells; but you’re next, sah.—Boston Tran- 
script. 

Not in Limbo 
66 Y pop’s only got one leg.” 
“And where’s the other?” 
“It’s an angel in heaven.”—Exchange. 


The King’s English Applied to Fashion Notes 


¢¢f/\UGHT a man,” she asks, “to wear his wrist watch 
on the same arm he wears his handkerchief up 
the sleeve of ?”—Exchange. 


This Suits Us 


i Pad noticed when a fellow dies, 
No matter what he’s been— 
A saintly chap or one whose life 
Was deeply steeped in sin— 
His friends forget the bitter words they spoke but 
yesterday, 
And find a multitude of pretty things to say. 


But if it’s all the same to you, 
Just give to me instead 

The bouquets while I am living | | 
And the knocking when I’m dead.—Ezxchange. 








HOW MANY HARDWARE JOBBERS 
HANDLE AUTOMOBILE SUPPLIES? 


Astounding Facts Brought to Light by Manufacturers’ Investigation— 
Trade Research Bureau Finds Three Hundred and Four Hard- 
ware Jobbers Selling Automobile Accessories — One 
Hardware Wholesaler Has Sixty Roadmen 
Selling Accessories Exclusively 


By E. BRENNAN 


HERE have been any amount of estimates 
4% put forth as to what percentage of hard- 
ware jobbers is handling automobile acces- 
sories, how many will take up accessories soon, 
and what is to be the future of the distribution 


of accessories. 
No Theories 


I do not propose to expound any theories as to 
whether or not a hardware jobber should take up 
the sale of accessories or as to whether or not an 
accessory manufacturer should endeavor to secure 
a distribution for his goods through the whole- 
sale hardware houses. I merely intend to show 
the exact number of hardware jobbers who are 
maintaining automobile supply departments right 
now, in 1915, and how many of them are seriously 
considering taking up the sale of accessories in 
the near future. 

If any manufacturer of accessories is skeptical 
as to whether it will pay him to go after the busi- 
ness of the hardware jobber; if any hardware 
jobber doubts the feasibility of establishing an 
automobile supply department, he should reach 
his decision through the plain, unvarnished sta- 


tistics and not through the influence of en- | 


thusiastic boosters on one hand or prejudiced 
knockers on the other. 


Manufacturers Investigate 


Until recently, however, the actual facts con- 
cerning the conditions in the wholesale hardware 
field in reference to the sale of automobile sup- 
plies have been practically inaccessible. 

But during the summer of 1914 ten accessory 
manufacturers got together and, after carefully 
going over their sales records, decided that the 
only manner in which they could determine the 
situation was to make a searching investigation 
that would cover all sections of the country. 

Such investigations had previously been at- 


tempted through correspondence by various pub- 
lications, manufacturers and individuals with but 
incomplete and consequently unsatisfactory re- 
sults. 

It was therefore decided that the only means 
by which absolutely complete, definite and re- 
liable data could be secured was by personal in- 
vestigation. 


First Hand Information 


To this end The Trade Research Bureau, of 
Chicago, was employed by these manufacturers. 
The members of the staff of this organization 
covered the entire country for these manufact- 
urers, making personal calls on the hardware job- 
bers. The expense of this investigation was, of 
course, very great, but the information secured 
was so comprehensive and valuable that other 
accessory manufacturers sought a report of the 
investigation as soon as they became aware of 
the existence of the information in tangible form. 
By supplying a complete report to these manu- 
facturers at a nominal figure, the pro rata expense 
of the investigation was cut down to an amount 
that was not so great as to be a burden to any 
of the manufacturers. 


Who the Investigators Saw 


This report contains information regarding 
every hardware firm in the country that does any 
amount of business at wholesale. The investiga- 
tors did not limit their activities to those hard- 
ware firms coming under the associations’ classi- 
fication which defines a jobber as “any firm or 
corporation located in a recognized jobbing 
center, whose business is the selling of hardware 
at wholesale, exclusive of machinery, implements 
and mill supplies, whose sales to merchants are 
not less than 75 per cent. of their gross sales, who 
have an invested capital of not less than $75,000, 
doing an annual business of not less than $250,000 
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and maintaining regularly three salesmen on the 
toad.” 
Careful of Details 

In the automobile supply business itself, as dis- 
tinct from the hardware business, there are not 
half a dozen firms who are strict wholesalers. 
Therefore there is not the well-defined line of de- 
marcation between wholesaler and retailer that 
Jobbers’ dis- 
counts are based largely on the quantity of goods 


exists in some other businesses. 


a firm is capable of turning over annually. Hence, 
the investigation covered some of the large re- 
tailers as well as the strictly wholesalers. 

In the report, if a firm is not in a position to 
handle accessories on account of location or some 
other reason, this fact is plainly stated. If a firm 
is contemplating the handling of accessories but 
has not yet taken up the sale, that fact is stated. 
After the name of each firm handling accessories 
complete information is given regarding the lines 
that are carried, what goods are cataloged, when 
the catalog goes to press, the name of the buyer 
in the auto supply department, etc. 


Cold Facts 


The following astounding facts are revealed: 

Three hundred and four hardware jobbers are 
selling automobile supplies; one hundred and 
seven of them are carrying a complete stock of 
all kinds of accessories ; one hundred and twenty- 
five issue catalogs; fifty-four who did not handle 
accessories during 1914 have either already taken 
up the sale of them or are seriously considering 
doing so. 

This data is simply astounding when one stops 
to consider that five years ago the hardware job- 
bers who were selling any quantity of automobile 
supplies could be counted on the fingers of one 


119 


hand. There are not over three hundred exclusive 
automobile supply houses in the country. In 
reality, the number of firms in a position to dis- 
tribute quantities of an accessory manufacturer's 
goods has more than doubled since the sale of 
automobile supplies has been taken up by the 
hardware wholesalers. 


Travelling Salesmen 

Furthermore, the average number of roadmen 
employed by exclusive accessory houses is not 
over three or four, while some of the hardware 
jobbers handling accessories, such firms as Hib- 
bard, Spencer, Bartlett & Co.; the Shapleigh 
Hardware Company; the Simmons Hardware 
Company; Janney, Semple, Hill & Co.; the 
Marshall-Wells Hardware Co., and others employ 
hundreds of traveling men. One jobber has over 
sixty roadmen selling accessories exclusively. 


Growth by Leaps and Bounds 


Over 25 per cent. of the hardware jobbers in the 
country are handling automobile supplies and any 
accessory manufacturer that isn’t doing every- 
thing in his power to secure this business is not 
only overlooking a big bet, he is overlooking the 
greatest field that exists for him to-day; and not 
only that, either, but a field that is growing by 
leaps and bounds. 


Worth Careful Study 


Every hardware jobber not handling acces- 
sories would do well to investigate the situation 
thoroughly and ascertain immediately the factors 
that have prompted the largest and most progres- 
sive hardware jobbers in the United States and 
Canada to enter the accessory field, and the suc- 
cess that has been enjoyed by their accessory 
departments. 


























The turning 

































































of the tide 











PUBLICITY FOR THE RETAILER 


How Hardware Merchants Are Advertising Auto Accessories 


A Complete Appeal to the Car Owner 


No. 1 (3 cols. x 9 in.).—Here’s the sort of an ad 
that motor car owners like to pore over. The head- 
ing makes a most attractive label for the announce- 


Things You Need For Your Car 


"Fer Cleaning Your Car 











Crescent Adjustable Wrenches 
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VONNEGUT HARDWARE co. | 


| 120-124 East Washington Street 











No. 1—An ad that motor car owners like to pore over 


ment and serves to identify the ad at a glance. In 
this respect the illustrations also help a great deal, 
for any motorist immediately recognizes cuts of ac- 
cessories. The general make-up of the ad may be 
compared to a page in a large accessory catalog. 
Note that descriptions take care of the more im- 
portant accessories shown, and that prices are 
quoted on every article. The reminder panel list- 
ing 25 other articles carried in stock gives the ad a 
very broad appeal, and suggests to the reader how 
completely the Vonnegut Hardware Company has 
prepared for the car owner. The size of this ad, its 
display arrangement and number of articles illus- 
trated make it a very desirable unit in the accessory 
advertising plan. One ad of this type should appear 


at least once a week. In the case of the country 
merchant using the weekly paper, an ad of this kind 
should be considered an addition to the regular 
weekly publicity. Another point that we wish to 
emphasize in this ad, is the judgment used in the 
selection of the illustrated accessories. No one 
kind of accessories predominates, with the result 
that the advertiser has the maximum chance to in- 
terest any motorist. This is a point which should 
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Automobile Accessories 


We Have a Complete Line. See Us at the Auto 











_— or at Our Store. 
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50c. During | other fire pro- 
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: demonstrated 

33 C. | at the show. 
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Jamestown Hardw. Co. 











No. 2—Sufficiently individual to make a strong appeal 
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be kept in mind. An all tool ad, for instance, is 
good, but it is not an ad that can be made to do gen- 
eral utility work. Read over the items offered here, 
and judge for yourself the broadness of appeal. 
This ad was run in Indianapolis papers by the Von- 
negut Hardware Company of that city. 


Concentrating on Four Specialties 


No. 2 (2 cols. x 814 in.).—This ad is altogether a 
different type from the preceding announcement. 
Here there is an effort to emphasize four special- 
ties—to concentrate attention upon them. It seems 
to me that the heading should tie up closely to this 
same thought. For instance, “Four Accessories You 
Should Have,” would have driven home this idea 
more thoroughly than the present heading. The 
second display line is good, however, as it shows at 
the outset that these accessories are only four of a 








ee 


Think of Lansing's 
When You Think of 


Auto Supplies 


‘This new Auto Accessory Department of ours 
is “growing like-a weed”—that’s because folks are 
finding this distributing agency a mighty conven- 
ient and ‘satisfactory place to buy 


Sparton Horns 
Rayfield Carburetors 


Cox Shock Absorbers 
Etc. 


Diamond Tires 

Weed Non-Skidding 
Chains 

Leak-Proof Piston Rings 


Lansing Hardware Co., 


142-144 Washington Avenue 





No. 3—The progress thought is well illustrated 


Our New Automobile 
Supplies Department is a 


DISTRIBUTING AGENCY 
FOR DIAMOND TIRES 


and other accessories that have won 
world-wide fame. Of each we carry an 
uncommonly large assortment. Among 
those represented are 


Leak-proof Piston Rings 
Ajax Trunks 

Sparton Horns 

Spitzdorf Cables 
Thermoid Brake Linings 
Panhard Oils and Greases 
Dixon’s Lubricants 
Stewart-Warner Products 
Rayfield .Carburetors 
Bethlehem Spark Plugs 
Non-Gran Bronze 

Whiz Products 











Great for Cox Shock Absorbers 
nonskidding Phinney-Walker Keyless Clocks 
— strongest New Haven Clocks 


and surest. 
Come in and 
we'll show 
you why. 


Multiple. Storage Batteries 


WHOLESALE AND RETAIL 
Lansing Hardware Co. 


142-144 Washington Avenue. 


No. 4—A very complete listing of representative ac- 
cessories 
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complete line. The four articles listed are all suf- 
ficiently individual to make a strong appeal. The 
one exception might be the spark plug, but this 
seems to be a plug of special construction, and for 
this reason perhaps justifies its place in the ad. 
In the Pyrene panel we would suggest quoting a 
range of actual money savings rather than the 15 
per cent which sort of glides off the reader’s mind 
and fails to make the impression that actual figures 
would. As an example, the actual cost of fire and 
theft insurance on a $500 valuation is $15: 15 per 
cent of this amounts to $2.25, and as the price of the 
extinguisher is $7, the reader sees at a glance that 
all the desirable qualities of the Pyrene are his for 
$4.75. If he owns a large car, the saving might 
entirely offset the cost of the extinguisher. 


An Example of Graphic Illustration 


Nos. 3 and 4 (2 cols. x 4 in. and 5 in. respec- 
tively) .—Here are two auto accessory ads from one 
of Scranton’s (Penn.) leading hardware stores. 
These ads are again of a different type than any of 
the others we have so far shown. Both are re- 
minder ads and their usefulness consists mainly in 
the fact that they are not space eaters and may be 
run as fill-ins between the larger announcements. 
Look both of them over carefully. The progress 
thought is well illustrated in the text of No. 4 and 
No. 5 has a very complete listing of representative 
accessories. 


Should Advertise Tires Only 


No. 5 (2 cols. x 6in.). This ad of the Fitchburg 
Hardware Company, Fitchburg, Mass., should have 
kept to featuring tires. The space now taken up 
with a hodge-podge mention of accessories should 
have been devoted to quality talk on Congress tires. 
This talk in conjunction with the price list would 
make the ad a complete appeal. Certainly, some- 
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No. 5—Should have kept to featuring tires 
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thing should have been said to the effect that while 
3500 miles is the actual guarantee of the tire, Con- 
gress tires are in the habit of giving 5000 miles or 
more under the usual conditions. 
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THE MAN BEHIND THECOUNTER 
THE PAY ENVELOPE 


A Motor Accessory Route to a Bigger Job 


wholesalers in the United States required the 
services of an automobile accessory special- 
ist. The ideal man would have been one with hard- 
ware experience, one of the men from the ranks 
of the same firm, if possible. Such a man was not 
available and the firm was compelled to go to an 
automobile accessory house for the man it wanted. 
The same thing has happened in other firms. and 
will happen again. It may not be the ideal thing 
to do, but it is the best that can be done until hard- 
ware salesmen begin to specialize, to master the 
automobile accessory line. Then bigger positions 
will begin to be offered these men and their pay 
envelopes will fatten faster than ever. 


TT. years ago one of the largest hardware 


The Specialist Commands the Salary 


In every trade or profession the man who spe- 
cializes is the one who earns the most. This state- 
ment requires no proof, it is obvious to him who 
stops for a moment and thinks. Specialization 
means two things: first, mastery—knowledge; sec- 
ond, concentration. Is there an automobile acces- 
sory specialist in your store, and, if there is, is 
that any reason why you should not fit yourself for 
the same work? 

The builders’ hardware salesman occupies an 
envied position in most stores. His fellow sales- 
men envy his apparent freedom, the authority that 
is invested in him and the salary that he commands. 
The builders’ hardware salesman is a specialist. 
He has made his own position by mastering the 
line and concentrating his efforts upon it. His 
position is not better than the one which may be 
attained by the automobile accessories specialist, 
if, indeed, as good. 

The single show case, which in many instances 
contains all of the motor accessory stock in a hard- 
ware store, holds a wonderful opportunity for some 
live, ambitious salesman. You may say that the 
amount of business does not justify concentration 
and undoubtedly this is true if one show case does 
contain all the stock, but the opportunity justifies 
mastering the line. 


Salaries Gauged by Profit, Not Volume 


Not long ago I visited the store of a hardware 
merchant whose sales last year were almost $200,- 
000. When I remarked that the dealer must have 
made a nice net profit from this splendid volume, 
he said, rather weakly, that he had not made as 
much as he should. I had been informed already 
that he had made practically nothing and that ex- 


' perts had been devising systems calculated to locate 


the trouble. 

Half an hour’s conversation revealed a fault 
which any system must have shown—little or no 
attention paid to goods which showed long profits 
and which represented investments that could be 
turned frequently, and, on the other hand, efforts 
concentrated on sales that swelled the volume but 
realized small profits. 

You may wonder what connection this has with 
the pay envelope. Let me assure you that it had 
a very tangible connection with the pay envelopes 
of the employes in that store, and would with yours 
under similar conditions. 

We are naturally interested in the pay envelope 
—then we should be intensely interested in the 
profits our firms make. The man who is making 
the most money for a firm is the most valuable, not 
the one who sells the most goods. We cannot go 
far in seeking lines which will increase the profits 
of our firms and make our own pay envelopes 
heavier without considering automobile necessities. 


Automobile Necessities Most Profitable Addition 


Automobile necessities, and this means those 
standard accessories which the car owner must 
have, are claiming the increased attention of hard- 
ware men who are endeavoring to increase their 
profits. 

There are a number of reasons for this: The 
line, as a whole, will show a larger percentage of 
profit than any other that the dealer can add; the 
amount required for an initial stock is not large; 
the turnovers are frequent; the stock does not de- 
teriorate; the demand does not have to be created— 
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it exists already and will be supplied by someone; 
the purchasers are already hardware customers of 
the dealer. 

An automobile may be a luxury—the equipment 
required to operate or repair the car is a necessity. 
Hardware men are stocking these goods, knowing 
that they will sell. And if the dealer is giving 
attention to the line for the reasons named, does 
it not follow that the salesman should do so for his 
own interest? 


Lack of Knowledge Causes Lack of Interest 


Automobile accessories are carried in a large 
majority of the many stores I have visited during 
the past year. Therefore in addressing salesmen 
in stores where this line is carried I feel that I 
am reaching the majority. I wish to talk frankly 
with the men who are dodging the motorists, who 
are afraid that they will be asked some question 
that they cannot answer. 

If such men wish to better their salaries, via the 
motor accessories route, they must first realize that 
the line is not complicated. This opinion is due to 
ignorance of the goods and this lack of knowledge 
causes lack of interest in the line. 

Every salesman is eager to show the goods he 
understands—he may understand the average line 
of automobile accessories in two hours if he will. 
This does not mean that he can master the talking 
points of each article and its value compared with 
similar goods of another manufacturer, but he can 
learn what the articles are, and when and why 
they are necessary to the car owner. 


A Glimpse of the Knowledge Required and of Profits 


No salesman would hesitate to show a tire pump. 
He knows why the pump is needed. The average 
pump sells for $5 and costs $2.75. Figure the profit 
yourself. But the salesman who shows the pump 
may hesitate to suggest a pressure gauge unless 
he knows why it is necessary. When he under- 
stands that this is the only accurate way to ascer- 
tain whether a tire is over, under, or properly in- 
flated, and when he realizes that this knowledge 
means increased tire mileage for the motorist, he 
has something to taik about and he earns 33 1/3 
per cent. on the selling price without difficulty. 


Growing Up with an Infant Industry 


The automobile necessities industry is an infant, 
a lusty infant, if you please, and one that is assured 
of healthy growth. One hardware wholesaler em- 
ployed 60 salesmen this year to specialize motor 
necessities. That indicates growth and in the right 
direction—distribution through the hardware store. 

The next few years will witness a development 
of this line that will be astonishing, even for this 
progressive country and age. As this development 
proceeds there will be need of men—men with hard- 
ware experience, preferably—to fill the positions 
which this industry will create. 

The combination men, the men who understand 
the hardware business as well as the motor acces- 
sories line, will draw the heaviest pay envelopes. 
The men who fill these positions will come from 
hardware stores, for hundreds are beginning al- 
ready to study the line closely. They will be ready 
for the better, bigger job. Will you? 

These men will be needed to care for depart- 
ments which have grown from show case sales to 
departments selling from $30,000 to $50,000 a year. 
That is not an idle pen picture. The Manley Hard- 
ware Company, Harvard, Ill., a town of 3500, sold 
nearly $25,000 worth of tires and other accessories 
Jast year. 


William Disston Dead 


ILLIAM DISSTON, president of Henry Diss- 

W\ ton & Sons, saw manufacturers at Tacony, 
and widely known as a clubman, died from 

heart disease at his summer home, “Militia Lodge,” 
in the White Marsh Valley. Mr. Disston left the 
German Hospital recently where he had been under 
treatment since March 17, when he was brought by 

















The late William Disston 


special train from Palm Beach, Fla. For the last 
week he was apparently much improved. 

William Disston, who was the son of Henry Diss- 
ton, founder of the saw industry, was born in Phila- 
delphia, June 24, 1859, and was graduated from the 
Episcopal Academy. For seven years he served as 
a workman in his father’s saw factory, acquainting 
himself with the duties of every department. 

In that way he acquired a complete knowledge of 
the saw industry, which eminently fitted him to as- 
sume the management of the huge enterprise. He 
became the president in 1896 upon the death of his 
elder brother, Hamilton Disston. In addition to be- 
ing president of the saw works he was the head of 
the Henry Disston & Sons File Company and the 
Henry Disston & Sons Steel Works. 

Mr. Disston was a member of the Union League, 
being one of its most active members, and for years 
was a director. He also was a director of the Ger- 
man-American Title and Trust Company, the Tacony 
Trust Company and the Pelham Trust Company. 

In social and club circles Mr. Disston had been 
prominent for years, being a former president of the 
White Marsh Valley Country Club and a member of 
the Racquet, Huntingdon Valley, Philadelphia 
Cricket, Philadelphia Country and Corinthian Yacht 
clubs. 

With other members of his firm, Mr. Disston did 
much for the improvement of Tacony, where a large 
majority of the employes of his plants live. 

Mr. Disston owned an extensive orange plantation 
near Palm Beach and usually spent his winters there 
with his wife and children. 

Mr. Disston married in Philadelphia on July 23. 
1886, Rachel Elizabeth, daughter of Robert Wash- 
ington Dunlop, of Chicago. He is survived by his 
widow, one son, William Dunlop Disston, who is 
vice-president of the Disston works, and a daughter, 
Miss Rachel Disston. 
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Automobile Accessories in Hard- 
ware Stores 


HIS issue of HARDWARE AGE is devoted 
TT" almost exclusively to automobile ac- 
cessories for three reasons. 

First, because the automobile accessory de- 
partment of the modern hardware store is 
the most active, and most rapidly developing 
part of the business. Second, because auto- 
mobile accessories pay a good healthy profit, 
and third, because HARDWARE AGE is firmly 
convinced that hardware dealers are the most 
logical distributors of automobile accessories. 

It is hard for those who are not well ac- 
quainted with hardware distributors to rea- 
lize that a line which five years ago was but 
little known in hardware stores should in 
that short time jump into the prominence it 
enjoys today. To understand thoroughly this 
sudden and important change it is not so 
necessary to know the goods as to know the 
men engaged in the hardware business. 

There are about thirty thousand hardware 
retailers and one thousand wholesalers of 
hardware in the United States. These mer- 
chants, both retail and wholesale, are splen- 
didly organized. Local hardware associa- 
tions thickly dot the important towns and 
cities of this country. They are welded into 
more powerful bodies. The retailers have 
twenty-eight great influential organizations. 
Each of these bodies covers at least an entire 


state and a few like the New England, the. 
Pennsylvania and Atlantic Seaboard, the Pa-. 


cific Northwest and the Carolinas cover sev- 
eral states. 

These organizations are welded together 
into the National Retail Hardware Associa- 
tion, which is recognized as the most influen- 
tial and powerful organized body of retail 


- merchants in America. 


There are many splendid small organiza- 
tions of hardware wholesalers and two pow- 
erful bodies, the Southern Hardware Job- 
bers’ Association and the National Hardware 
Association. Good organization is an evi- 
dence of thoroughness. These are organiza- 
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tions of merchants and their activities are 
largely along lines that make better distribu- 
tors. Their meetings are free markets for 
the exchange of merchandising ideas, and 
the beneficial results are evidenced by the 
vast improvements that have lifted hardware 
from the old general store and made it what 
it is today, a highly specialized business con- 
ducted by highly trained principals and sales- 
men. 


When a force of this kind couples its sell- 
ing power to any product, that fortunate line 
is destined to certain and rapid development. 
In 1912 HARDWARE AGE saw signs in a dozen 
important centers of automobile accessory 
activity in hardware stores. A careful inves- 
tigation of these pioneers thoroughly con- 
vinced our editors that this line was destined 
to become one of the greatest and most prof- 
itable departments of the hardware business 
and the first automobile accessory depart- 
ment in a great hardware publication was the 
result. The deep interest manifested by the 
readers of HARDWARE AGE since the inception 
of its automobile accessory department and 
the wonderful growth of this department in 
progressive hardware stores has richly sup- 
ported the editors’ judgment. 


Over three hundred hardware jobbers in 
the United States are today conducting auto- 
mobile accessory departments. It is fairly 
safe to apply the same percentage to the re- 
tail merchants and this means that close. to 
ten thousand retail hardware dealers are sell- 
ing automobile accessories. HARDWARE AGE ° 
representatives have visited hundreds of — 
stores where accessories are being sold. “Less 
than 5 per cent. of these stores report the line 
as unsatisfactory and their complaints are 
from results on rubber goods, or from price 
cutters. Ninety-five per cent. of the dealers” 
HARDWARE AGE has interviewed, enthusias- ~ ° 
tically endorse automobile accessories{as a 
business builder and a profit builder. Many 
of these merchants declare automobile ac- 
cessories to be their most profitable depart- 
ment. | 
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Thousands of retail merchants are now 
handling automobile accessories, and thou- 
sands more are seriously considering the line. 
The growth of this business has exceeded in 
size and rapidity that of any new line that 
has been taken up by hardware merchants in 
recent years. 

Automobile accessories pay from 25 to 40 
per cent. gross profit. Careful buying per- 
mits dealers to turn their stocks from five to 
fifteen times each year. The demand seems 
to be almost unlimited. With such percent- 
age of profits and such turnovers it is small 
wonder that selling enthusiasm is whole 
hearted. 

Not only are hardware dealers seeking ac- 
cessories but manufacturers of such products 
are seeking hardware merchants. 

Mechanics are not good merchandisers. 
The garage admirably serves its purpose as 
place of storage and repairs, but it is rapidly 
being proved a dismal failure as a distribu- 
tor. Its sales force is not trained. Its credit 
is hand cranked and unpopular in this day 
of self starters. The display in the wild dis- 
order of the average garage resembles an ex- 
hibition of silverware in the center of a foun- 
dry. The goods are out of place and the 
greasy-handed mechanic distributor feels 
out of place with them. He is usually hard 
up and every demand of his creditors is a 
demand for a cut price sale on some standard 
automobile accessory. 

Compare this with a well-rated hardware 
merchant who cash discounts his bills, with 
a store equipped with modern display fixtures 
and with a sales force thoroughly trained not 
only in selling goods but in maintaining 
prices. It is small wonder that automobile 
accessory manufacturers are deeply and 
vitally interested in their best distributor. 
The automobile accessories departments of 
America’s hardware stores are destined to a 
continuance of the prosperity that has 
marked their introduction. Manufacturers 
are keenly awake to the dangers of the price 
cutters that infest this field today, and with 
the aid of the hardware trade are rapidly 
bringing about changes that will bring good 
results for all. 

This is the first special automobile acces- 
sory number of a hardware publication. It 
will not be the last. 


Meeting the Nation’s Needs 


ECRETARY BRYAN’S “Grape Juice 
S Hospitality” has been the butt of much 
caustic wit and poignant criticism. 
Paragrapher and cartoonist have joined 
forces to ridicule the gentleman with the ex- 
pansive smile for his declaration of, and ad- 
herence to, principles in which he believed. 
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Criticism was carried even further when 
the Secretary of the Navy banished*“‘booze” 
from the officers’ mess. Many regarded this 
action as a violation of the rights and privi- 
leges of free born citizens. Newspapers 
seemed to combine in their efforts to make 
the public see the ludicrous side of the situa- 


tion. 

And yet, in the light of after events, our 
national executives only seem to have been 
just a little in advance of the officials of other 
nations. The humorous side of the situation 
paled perceptibly when Russia, facing one of 
the most critical periods in her history, pro- 
hibited the sale and use of vodka. There ap- 
peared to be nothing amusing in the calm 
statement that alcoholism had so undermined 
the efficiency of the Russian nation that to 
allow a continuance of the practice would 
render its citizens incapable of giving Rus- 
sia’s allies assistance that was sorely needed. 

And the situation seems more significant 
when the King of England goes as far toward 
declaring prohibition as he dares, in these 
troubled times. And he gives the same rea- 
son that has been offered for years—the sap- 
ping of efficiency must be checked. 

Thus are governments turning against an 
ally that has been a very gratifying revenue 
producer. Not that the revenue is less ac- 
ceptable now; there have been few times 
when it was more so, but the realization has 
come that there are things in a nation’s life 
more vital than revenue. An overflowing 
war chest is a hollow mockery without effi- 
cient citizens. Arms, ships and other war 
equipment may be purchased—men must be 
made. No sum of money will enable Eng- 
land or Russia to be victorious unless there 
are efficient men available—the kind of men 
that the grog shop destroys. 

Just now the American nation is being 
told daily that the price of peace is prepara- 
tion for war; that to safeguard ourselves we 
must be so well equipped that no nation will 
attack us. Sonfe of the ardent advocates of 
this belief might do well to add a plea for an 
efficient citizenry to their arguments for a 
larger army and navy. 

Perhaps the time will come when our na- 
tion will refuse to renew its partnership with 
an industry whose products it refuses to al- 
low its employes to use. Perhaps it will be 
realized some day that liquor revenue is less 
valuable than the conserved efficiency of the 
citizens and defenders of these United States. 
Let us hope that it will not require war’s 
necessities, or adversities, to force the reali- 
zation. 
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The “Quick Action” Elec- 
tric Vuleanizer 


Henry T. Adams & Co., 6823 South 
Chicago avenue, Chicago, Ill., are 
manufacturing the “Quick Action” 

















The “Quick Action” electric vulcanizer 


electric vulcanizer, which may be con- 
nected to the electric lamp sockets of 
a motor car, to the ignition generator 
on a Ford car or to the 110-volt light- 
ing circuit in a house. The company 
states that the amount of current used 
by this device is very small, and that 
with it a motorist can make repairs 
while driving, as the time for repairs 
averages about 15 or 20 minutes. 

Either casings or inner tubes may be 
repaired with the “Quick Action” vul- 
canizer. The company states that 
when used with a Ford car this vul- 
canizer does not affect the ignition 
system. The current consumed is so 
slight that it practically amounts to 
nothing. For 75 cents extra the com- 
pany furnishes the necessary wires 
and a socket which is permanently 
fastened to the dashboard of the car. 
The connection can be made in five 
minutes by any one, according to the 
company’s statement. 

With each outfit the company sup- 
plies a comprehensive direction book 
the illustrations of which show plainly 
the method of making repairs. 


“The Ford Dealer” 


The Auto Parts Company, Provi- 
dence, R. I., maker of the “Apco” line 
of motor specialties, is publishing a 
house organ, which is known as The 
Ford Dealer. The contents of this 
new publication are of interest to the 
Ford dealer, and copies of the Dealer 
will be mailed free to the trade upon 
request. The Ford Dealer is pub- 
lished on the twentieth of each month. 
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The 


“Noshok” 
sorber for Fords 


Shock Ab- 


The Richards-Wilcox Mfg. Com- 
pany, Aurora, Ill., has brought out 
the ““Noshok” shock absorber for Ford 
cars, which the company states will 
make a Ford ride easier and cut down 
the motorist’s tire bills from 25 to 50 
per cent. The oscillating motion of 
the “‘Noshok” absorber is extremely 
sensitive. This sensitiveness of action 
automatically takes up jars and jolts, 
absorbing the shocks and preventing 
rebound. 

It is claimed that these shock ab- 
sorbers are very efficient and easy to 
apply. They simply take the place of 
the spring shackles and they can 
therefore be applied without remov- 
ing the rear wheels or tearing down 
the front axle. No special tools are 
required, as the shock absorbers are 
attached to the original bracket al- 
ready on the car, and they do not 














The ““Noshok” shock absorber for Fords 


alter the slant of the axle, conse- 
quently they do not change the driving 
of the car. 

The load is carried on the bronze 
bushing in the Ford bracket and not 
on top of the bracket, because the 
plate which carries the coil spring is 
provided with lugs which engage the 
bolt passing through this bracket. 
The car springs cannot bump on the 
axle as the cushion slot in the ab- 
sorber prevents this. It is also 
claimed that the “Noshok” shock ab- 
sorber cannot be injured by overload. 
These shock absorbers are priced at 
$7.50 per set of four. 
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New Combination Watch 
Holder 


The Osborne & Stephenson Mfg. 
Company, Plainville, Conn., has 
brought out a new combination watch 

















The new combination waich holder, 
brought out by the Osborne & Stephenson 
Mfg. Company 


holder for motorists, which is shown 
in the accompanying illustration. This 
watch holder may. be used for either 
the desk or the automobile by simply 
reversing the watch in the holder. 
The watch is easily removed from the 
holder for fishing or hunting trips, 
making it unnecessary to carry a 
high-priced timepiece about. 

The combination holder gives a 
good standard watch for regular use, 
a timepiece for the desk and a ser- 
viceable clock for the motor car. The 
base is heavy, well made and finely 
finished. These holders can be fur- 
nished in lacquered brass, nickel, 
black or nickel and black finish. The 
company also makes a screw bezel 
type watch holder for automobile use 
only. These watch holders, in any 
style, sell for $1.75. 


V-Ray Spark Plug Chart 


The V-Ray Company, Marshall- 
town, Iowa, has brought out a useful 
chart showing the complete V-Ray 
line, as to threads, types, etc. These 
spark plugs are made in different 
types to fit any motor, automobile, 
motorboat, motorcycle, stationary en- 
gine, aeroplane or tractor. 

The plugs shown on the chart in- 
clude the following: 44-inch standard, 
14-inch standard extension, Metz or 
%-inch extra long extension, metric 
regular, metric extension, %-inch 
S. A. E. regular, %-inch S. A. E. ex- 
tension, %-inch standard (tractor), 
Ford special and metric motorcycle. 
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All Steel Fireproof Garages 


The Portable Garage & Construc- 
tion Company, 63-65 East Livingston 
avenue, Columbus, Ohio, is manufac- 
turing all steel portable garages. The 
frames of these buildings are made 
separate from the covering, which is 
of 2-inch angle steel, with the up 
rights and rafters placed 27% inches 
apart. Each piece is securely bolted 
with steel angle clips. 

The covering is of 28-gauge, gal- 
vanized steel, cornice crimped. Each 
section is formed and fastened to the 
frame by a clamp, bolted on, which 
grips the sheets, pulling them in until 
all buckle is taken out. Then an out- 
side cover is placed over these clamps 
and joints, making a water-tight cov- 
ering. All sheets are of uniform size 
and they do not require numbering, 
eliminating the necessity of keeping 
the sheets separate. 

The company states that any one 
of its buildings can be torn down in 
from one-half to two hours’ time by 
two men and that the building can be 
re-erected in less than five hours. All 
buildings are bolted throughout, 
using only two different sizes of bolts, 
%-inch bolts for the frame and %- 
inch bolts for the covering. 


The Liberty Bell Warning 
Signal 


The Liberty Bell Company, Cleve- 
land, Ohio, has placed upon the 
market the Liberty Bell warning 
signal, which is shown in the accom- 
panying illustration. The company 
states that this signal conveys its 
message to both the eye and ear, 
and, because of its insistent and dis- 
tinctive tone, it compels attention. 

The Liberty Bell signal is made of 
the finest bell metal. The light is 
equipped with an 8-volt tungsten bulb 
and ruby-red lenses, and it flashes a 
bright rea light whenever the bell is 
rung. The bell is handsomely fin- 
ished, and it is stated to be very 
durable and economical to operate. 

The standard for the Liberty Bell 
is made of special malleable iron, and 
it is very strong. The coil is made 
of waterproof, enameled copper wire. 
The core and armature are of Nor- 
way iron. The spring is of phosphor 
bronze and the contact points are of 
platinum. The insulation throughout 
is of heavy rubber. It is claimed that 
the mechanism of this signal is not 
affected by dirt or water. The bell 
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One of the garages made by the Portable Garage & Construction Company 


can be easily and quickly attached 
to any part of the car, either on the 
mudguard, the side of the car or 
under the hood, as desired. It may 
be operated by either the hand or foot. 

The Liberty Bell signal is made in 
two sizes. No. 1 size is 5 inches high 
and 5 inches in diameter at the base. 
This model sells for $10 equipped with 

















The Liberty Bell warning signal 


an eagle, and for $12 with a red 
light. Size No. 2 measures 6 inches 
in height and 6 inches in diameter 
at the base. This type retails, ready 
for installation, for $12, equipped with 
an eagle, and for $14 with a red 
light. The company also manufac- 
tures a special No. 1 size with a plain 
top and a smaller coil. This size re* 
tails for $7.50. 

















From left to right—the straight front radiator, the pointed front radiator and the 
sloping hood for Ford cars 


Radiators and Sloping 
Hoods for Ford Cars 


The Livingston Radiator & Mfg. 
Company, Seventy-fifth street and 
Amsterdam avenue, New York City, 
is specializing in the manufacture of 
radiators and sloping hoods for Ford 
cars. These radiators are built up of 
a number of flat, vertical tubes of 
sheet metal with square corrugations, 
and with swaged edges to form the 
water spaces. It is claimed that the 
flat tubes give a thin volume of water. 


Dead water is prevented by the 
Square corrugations causing’ the 
water to flow alternately in a vertical 
and horizontal direction. It is stated 
that the longer the water channels 
are the farther the distance the water 
has to travel in direct contact with 
the radiator surfaces, hence this gives 
better cooling. The vertical and 
horizontal runs of the square corru- 
gations being equal, the lengths of 
the tubes are twice their hight. The 
equal flow through all tubes means 
that each tube does its full share of 
cooling. This is obtained by the small 
corrugations, which are of sufficient 
depth and number to restrict the flow 
in each tube without affecting the 
flow of water in the radiator, as the 
area of all the water passages in a 
normal sized radiator is more than 
that of a 4%-inch pipe. 

All the radiating surfaces are in 
direct contact with the circulating 
water, insuring direct radiation. By 
using sharp edges to the entrances 
of the air passages their surface has 
been reduced from one-third the fron- 
tal area to one-sixth. The funnel 
shaped entrances to the air passages 
allow a larger volume of air to pass 
through, securing increased cooling. 
It is claimed by the company that 
split tubes caused by freezing are 
almost impossible as the corrugations 
give under expansion and return into 
shape when the ice melts. 

The double set of corrugations gives 
great strength, and the peculiar man- 
ner of swaging the edges so that they 
are in contact at the corners with each 
other when they are assembled also 
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adds strength. The frames are made 
very strong, with long, overlapping 
joints on the inside, with special rein- 
forcement pieces of proper shape. All 
brackets are riveted on ‘and then cov- 
ered with an extra piece of light 
bronze, which will permit of the tear- 
ing out of a rivet without the risk ofa 
leak. : 
The Livingston radiators are made 
in two types, straight: front and 
The latter, however, 


_ is. the most popular, as it greatly im- 
| proves the appearance of a Ford, giv- 


' ing 


it longer lines. An _ extended 


| starting crank is. furnished with this 


radiator free of charge. The stand- 


' ard finish on both of these models is 


under all driving conditions. 
warrants that the tubes cannot split, 


in polished brass, but either type can 
be purchased in a German silver 
finish at an extra cost. 

The company guarantees that its 
radiators will cool the Ford motor 
It also 


due to freezing, and that either type 
of radiator is interchangeable with 
any Ford radiator built. 

The Livingston sloping hood for 
Ford cars, shown in the accompany- 
ing illustration, gives the long stream- 
line effect to a Ford. It is constructed 
with finns or vents in the side, per- 
mitting the heat generated by the 
motor to escape from under the hood. 
This hood is also interchangeable 
with any Ford hood, and it can be 
installed by anyone in less than a half 
hour. It is furnished with a hood 
ledge ready for installation, and it 


can be used not only in connection 


with a Livingston radiator, but also 
with any other type of Ford radiator. 


An Attractive Show Exhibit 


In the accompanying illustration is 
shown a view of the exhibit made by 
the Williams Hardware Company, 
Minneapolis, Minn., at the Minneapolis 
Automobile Show. The silver cup 
shown in the foreground of this ex- 
hibit is the Chicago Automobile Club 
Trophy, valued at $3,000, which was 
won by Ralph De Palma. The two 
tires are the ones which went through 
both days’ races. 


Auto Supplies Prove Profit- 
able Hardware Feature 


“If a man enters a hardware store 
to get a tire tool, it is logical for the 
dealer to have not only the tool but 
the tire repair material and sell both,” 
says F. H. Harris, manager of sales, 
tire accessories department of the 
B. F. Goodrich Company, Akron, Ohio. 
“The close relation between tools and 
the goods the tools are for, has been 
taken advantage of in a remarkable 
way by hardware men. The skill with 
which they have capitalized on the 
ever increasing demand for automo- 
bile supplies, is something that does 
the trade much credit. 

“Hardware men today are by way 
of adding a profitable and permanent 
line to their stocks and, as the move- 
ment increases, motorists in growing 
numbers look to the hardware store to 
supply them with accessories. We 








Hardware Age 


An exhibit? made by the Williams cee Company at the Minneapolis Automobile 


have done much: to encourage this 


movement, and facilitate sales for 


hardwareémen. One of them is by 
means of our Goodrich automatic 
‘Salesman,’ an attractive show case 
proposition, which has proved popular 
all over the country. 

“In a recent canvass of this field we 
find hardware men who go after the 
automobile supply business find it one 
of the best lines they can handle, since 
it is not only profitable in itself, but 
draws new and hitherto untouched 
trade to their doors.” 


“Blue Edge” Brake Lining 


The Woven Steel Hose & Rubber 
Company, Trenton, N. J., is manufac- 


turing the “Blue Edge” brake lining, 


which is solidly woven without plies 
from long fiber asbestos yarn, stranded 
both ways. with brass wire. The 
weight of the wire in the completed 
lining approximates one-third of the 
weight of the lining.» 

The company states that the “Blue 
Edge” brake lining is not stitched or 
folded and that it contains no rubber. 
The lining consists of a solidly woven 
fabric of asbestos and wire which goes 
through several chemical treatments. 
It is then passed through a furnace. © 

At several different times during 
the treatment the fabric is passed be- 
tween heavy steel rolls which bring it 


down to size. The “Blue Edge” brake 
lining is made in widths of 1, 1%, 
1%, 1%, 2, 2%, 2%, 2%, 3 and 4 
inches, and in thicknesses of \%, 5/32, 
3/16 and % inch. Any size. desired 
may be had on special order. 


Specialty Mfg. Company’s 
Hanger 


The Specialty Mfg. Company, St. 
Paul, Minn., is sending out to hard- 
ware dealers a very attractive cut-out 
hanger. These hangers are printed 
on both sides in three colors. The 
scene in the center is from an actual 
photograph of a man using an “Easy 
Emptying” grass catcher. The com- 
pany states that it will be glad to send 
these hangers upon request to any 
dealer handling the “Easy Emptying” 
grass catchers. 


New “D. & M.” Sporting 
Goods Catalog 


y 

The Draper & Maynard Co., Ply- 
mouth,’N. H., has just issued its 1915 
catalog, which sets forth the 
“D. & M.” line of sporting goods. The 
new catalog is an attractively ar- 
ranged booklet, printed in colors. It is 
well illustrated and contains 52 pages. 
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New Brake Lining Cabinet 


The H. W. Johns-Manville Company, 
New York City, is furnishing its 
customers in the trade with an at- 
tractive stamped steel cabinet finished 
with olive green with accommodations 
for a very complete stock of “J-M” 
Non-Burn brake lining in rolls. This 
cabinet is 4 feet 6 inches high, 2 feet 
4 inches wide and 1 foot 8 inches 
deep. It is divided into two sections, 
the upper for sizes in greatest de- 
mand, and the lower for those sizes 
for which there is less frequent call. 

The rolls of various sizes are sep- 
arated by adjustable partitions. A 
cross bar near the bottom of each sec- 
tion holds the roll in place, while the 
length required is being cut. This 
bar is easily removable, permitting 
the replacement of any roll without 
disturbing the others. The whole 
cabinet has been designed to be‘ an 
orderly and attractive way of hand- 
ling brake lining in roll form. It 
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The cabinet for “J-M” brake lining 


provides an excellent place for the 
dealer’s brake lining stock. 

The H. W. Johns-Manville Company 
announces that these cabinets will be 
supplied to dealers on consignment 
who order “J-M” Non-Burn brake lin- 
ing in assortments of 1,000 feet or 
more and who regularly carry a stock 
approximating this amount. 


“Bethlehem” Display Case 
for Motorcycle Plugs 


The Silvex Company, 171 Madison 
avenue, New York City, has brought 
out the “Bethlehem” motorcycle plug 
display case, which is shown in the 
accompanying illustration. This case 
holds an assortment of mica and 
' mica-porcelain core plugs. The stand- 
ard assortment is as follows: 14 met- 
ric mica, 4:of the %-in:, 2 of the %-in. 
mica, 6 of the metric mica-porcelain, 
' 3 extra mica cores, 1 extra mica-por- 
celain core. Any assortment of 26 
plugs and 4 cores can be supplied, but 
the sizes must be specified. The dis- 


play case weighs 20 lb. and it is 
packed in a specially made case. 

The “Bethlehem” counter display 
case for motorcycle spark plugs meas- 





or 


ot portr | 


- 4 MET Rar &; mre 


ee Ricks : 














The “Bethlehem” ay ed case for motor- 


cycle plugs 

ures 9 in. in hight, 8% in. in width 
and it is 744 in. deep at the base. A 
full assortment of literature and dis- 
play matter, including pennants, felt 
mats, decalcomanie signs, etc., is fur- 
nished with each case. A list of all 
motorcycles, showing the size of spark 
plugs used, is attached to the inside 
of the back door of the case. 

The Silvex Company has appeared 
at every hardware convention, includ- 
ing the Chicago Hardware Show, 
Newark Hardware Show, Columbus 
Hardware Show, Indianapolis Hard- 
ware Show, Saginaw Hardware Show, 
Mitchell Hardware Show and the Des 
Moines Hardware Show. 


Johnson’s Prepared Wax 


S. C. Johnson & Son, Racine, Wis., 
are manufacturing Johnson’s pre- 
pared wax, which it is stated pre- 
serves the varnish on a motor car, 
protecting it from the effects of se- 
vere; weather. The manufacturers 
claim that this wax covers up small 
scratcher scratches and minimizes 
the labor of keeping automobiles in 
good condition. It is stated that 
Johnson’s prepared wax is suitable 
for use in polishing the body, hood 
and fenders of a car, imparting a 
hard, dry gloss, which holds its lustre. 

The company states that the best 
method of applying this wax is to put 
it inside of two or three thicknesses 

















. Display carton in which Johnson’s pre- 


pared wax is put up 


of cheese-cloth, making a sort of bag, 
through the meshes of which the wax 
works, giving a thin, even coat of wax 
to the surface of the car. After this 
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application, the surface should be 
rubbed to a polish with a soft woolen 
or cheescloth rag. 

Johnson’s prepared wax is put up 
in display cartons containing two 
dozen automobile size cans of wax. 
These cans retail at 25 cents each. 


The “Sparton” Model F 
Horn 


The Sparks-Withington Company, 
Jackson, Mich., has announced a price 
of $4 on the model F “Sparton” auto- 
mobile horn. This style of warning 
signal was formerly put out a few 
months ago at a higher price. It was 
then supplied only in an all black 
satin finish, but the horn will now be 
furnished in either all black satin or 
in black and nickel. No change will 
be made in the model at the new price. 
Deliveries of this horn were begun 
the same day that the reduction took 
effect. 

The “Sparton” model F is equipped 




















The “Sparton” model F is shown at the 
top—the lower view shows the ‘““Sparton” 
model E-B 


with a rigid supporting arm, ready 
to be attached to any handy place on 


a motor car, and it can be operated 


by the hand, elbow, knee or foot. It 
can be installed with an ordinary 
screw driver in ten minutes. 

The accompanying _ illustration 
shows both the new model F “Spar- 
ton” and the model E-B “Sparton,” 
which sells for $5. 


Evinrude Colored Poster 
Stamps 


The Evinrude Motor Company, 25 
Evinrude Block, Milwaukee, Wis., has 
brought out some attractive poster 
stamps which are to be sold at four 
cents per sheet of twelve stamps, in 
order to cover a portion of the cost 
of manufacture. These stamps are 
attractively printed in colors, showing 
the Evinrude rowboat motor in use 
in various foreign countries. Each 
stamp measures 1% by 2% inches.. 
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New “J-M” Tire Pump 


The H. W. Johns-Manville Com. 
pany, New York City, has placed on 
the market the “J-M” engine-driven 

















The new “J-M” tire pump 


tire pump, which regularly lists at 
$7.50. Some conception of the effici- 
ency of this pump may be gained 
from the fact that it will inflate a 34 
by 4-inch tire in less than 1 minute; 
very little power is required to oper- 
ate this pump and it is not necessary 
to race the motor. 

The “J-M” tire pump is a perma- 
nent fixture on the car to which it is 
attached. The motorist wishing to in- 
flate his tires has but to couple the 
hose with the tire, throw the gear into 
mesh and start the engine. This 
pump weighs 414 pounds and it meas- 
ures 334 by 3 inches. The cylinder 
bore is 214 inches and the stroke is 
7% inch. The cylinder, piston and 
base are made from fine-grained gray 
iron, machined and ground to a per- 
fect fit. The connecting rod is made 
of high grade steel, also machined. 
All bearings are extra wide and 
strong. 

Provision is made against overheat- 
ing by means of extra large intake 
and outlet valves. Lubrication is ac- 
complished by packing with a soft 
graphite grease. The company states 
that the possibility of oil being forced 
into the tires is entirely eliminated. 
The “J-M” tire pump is equipped with 
a special asbestos piston ring, which 
prevents leakage. A unique feature of 
this pump is the automatic pressure 
relief valve, which insures against 
over-inflation by blowing off auto- 
matically when the proper pressure is 
reached. The installation of the “J-M” 
tire pump requires no machine work 
of any kind. The attachment is so 
designed that the pump can be in- 
stalled without bending or readjust- 
ing any part of the motor. It is 
stated that the car owner can easily 
install this pump on his car himself. 
Each pump is supplied with an at- 
taching bracket and a hose of the 
proper length. 

The “J-M” tire pump it now ready 
for delivery for Fords, Overlands 
(Models 79 and 80), Buicks (Models 
24, 25, 36, 37 and 56), and all Reos 


excepting late 1915 models. It is an- 
nounced that this list will be added to 
as new brackets are devised for at- 
tachment to other popular makes of 
motor cars. 


“No Stretch” Boots and 
“K. C.” Patches 


The Western Tire & Rubber Com- 
pany, 1701-1703 Grand avenue, Kansas 
City, Mo., has made an improvement 
in the “No Stretch” boot. This boot, 
which is a combination of two layers 
of rubberized tire fabric and a layer 
of steel studded leather, is claimed by 
the company to possess all the ad- 
vantages of a rubber boot in resisting 
the action of water. It is claimed 
that these boots will give an excep- 
tionally long mileage and that they 
fit perfectly. An improvement has 
now been made in the method of 
fastening this boot. The hooks, which 
fit under the tire clinching ring, are 
adjustable. They allow for a varia- 
tion of one-half inch, and this allows 
the use of different makes of tires. 
It also permits a boot to fit either a 
plain tread or a non-skid tire. This 
boot is patented. 

The “K. C.” moulded patches are 
being made this year with white 


























From top to bottom—The “K. C. No 
Stretch” boot, the “K. C.” safety lock 
patch and the “K. C.” moulded patch 


fabric and red rubber tips. These 
patches are cured under a pressure of 
2,000 pounds to the square inch. The 
company states that these patches 
will not bulge through the blow-out 
hole, and that the red tips prevent the 
patch from pinching or chafing the 
inner tube. 

The “K. C.” safety lock patches are 
permanent repairs for small blow- 
outs. These patches are guaranteed 
to serve as a temporary repair for a 
blow-out 4 inches long. They are 
locked with a wire key. This keeps 
the patch from pressing against the 
injured portion of the tire, and, inas- 
much as it locks completely around 
the tire it cannot creep. 


Hardware Age 


The Worcester Automatic 
Vuleanizer 


The Worcester Mfg. Company, Vine 
and Foundry streets, Worcester, 
Mass., is manufacturing the Wor- 
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The Worcester automatic vulcanizer in use 


cester automatic vulcanizer, which is 
made for use with both shoes and in- 
ner tubes. The company states that, 
with this vulcanizer, it is possible to 
make permanent repairs on either 
tubes or casings, without a change of 
wheel or tire at a nominal cost. 

In using the Worcester vulcanizer 
the hole in the casing or tube is 
cleaned with gasoline and sandpaper 
and it is then filled with scraps of un- 
cured rubber. Then the vulcanizer is 
clamped on the fully inflated casing 
and left for twelve or fifteen minutes. 
The result is a weld of the old and 
new rubber, which, after a few miles’ 
running cannot be distinguished from 
the rest of the tire. The same process 
is used for making tube repairs. 

The company claims that it is im- 
possible to scorch or burn a tube or 
shoe and that the vulcanizer requires 
no watching or timing when in opera- 
tion. The Worcester automatic vul- 
canizer is packed in a neat wooden 
box weighing 4% pounds. It is priced 
at $3.50. 


Chicago Hardware Foundry 
Catalog 


The Chicago Hardware Foundry 
Company, North Chicago, IIl., has 
published its 1915 catalog “G.” This 
catalog, which contains a total of 156 
pages, lists the company’s line of 
fixture hardware, tables, chairs, 
stools, castings in all finishes, includ- 
ing white porcelain enamel and hard- 
ware specialties. The new catalog is 
bound with a black cover, printed in 
gold. It is profusely illustrated. 


Diamond Expansion Bolt 
Catalog 


The Diamond Expansion Bolt Com- 
pany, 90 West street, New York City, 
has published a new catalog, No. 
286, which features the company’s 
line of expansion bolts and acces- 
sories, “Rapid Fire” drills and Dia- 
mond specialties. This catalog con- 
tains 48 pages of illustrations and de- 
scriptions. 
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The Security Tool Bag and 
Blow-Out Holder 
The Security Blow-Out Holder Mfg. 


Company, Leggett Building, Fairfield 
Iowa, is manufacturing the Security 
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The Security tool bag is shown at the top 
—the lower view shows the Security blow- 
out holder 


tool bag and the Security blow-out 
holder. The Security tool bag is 
stated to be exceptionally conven- 
ient. When the bag is opened, all the 
tools come into plain sight so that 
the motorist can pick up just the tool 
he wants to use. When this bag is 
closed there is no possibility of the 
tools getting out of it. The Security 
tool bag is made of heavy cotton duck 
fabric, and it will last for a lifetime. 
It sells for $1.25. 

The Security blow-out holder is a 
piece of special cotton duck fabric cut 
on the bias in a peculiar shape, folded 
and fitted with clasps to fasten around 
the inner tube. Being cut on the bias, 
the fabric will give enough to nest 
smoothly in the outer casing. There 
is a flap on the inside for protection 
from any injury from the clasps, 
also a flap on the outside to protect 
the inside of the casing. Between 
each layer of fabric is placed a flex- 
ible, smooth surfaced material which 
does away with all friction and pre- 
vents creeping. The layers of fabric 
are of different lengths, and the com- 
pany states that this eliminates any 
possibility of pinching the inner 
tube. 

The retail prices of the Security 
blow-out holder are 75 cents for the 
3-inch size and $1 for all other sizes. 


Three New Shaler Vulean- 
izers 


The C. A. Shaler Co., Waupun, 
Wis., has amplified its line of Vul- 
canizers for motorists by adding three 
new models, the “Tube-Kit,” the 
“Ford-Kit” and the “Cycle-Kit.” As 
the name implies, the “Tube-Kit” is 


designed to be carried in the tool box 
of a motor car for making perma- 
nent repairs on tubes. It is all that 
is required if one does not want to 
repair casings. The company states 
that the largest tube injury can be 
mended without pinching the edges 
of the tube. The “Tube-Kit” sells 
for $2. 

The “Ford-Kit,” retailing at $2.75, 
is especially designed for mending 
both tubes and casings of the size 
used on Ford cars. The company 
states that the ability to mend cas- 
ings is considered very important be- 
cause, while tubes are only mended 
when tire “goes flat,” casings always 
need more or less attention. Small 
cuts, which if neglected would soon 
cause blow-outs can be mended while 
the tire is inflated on the wheel. 

The “Cycle-Kit,” also selling at 
$2.75, is identical in capacity for tube 
and casing work with the “Ford-Kit,” 
except that it is designed especially 
to fit the tires of motorcycles and 
cyclecars. All of these new vulcan- 
izers operate by burning a measured 
charge of gasoline or alcohol, the 
same as does the “Safety Vul-Kit,” 
which is also made by the C. A. 
Shaler Company. It is claimed that 
the fuel is burned without soot, 
smoke or dangerous exposed blaze, so 
that any of these kits can be used on 
casings close under the fender of a car 
if desired. Accidental upsetting 
while in operation will not spill the 
burning fuel on a tire or workbench. 
Besides these models, the Shaler line 

















From left to right—The Shaler “Tube- 
Kit.” the “Safety Vul-Kit” and_ the 
“Ford-Kit” 


for 1915 includes steam and elec- 
trically heated models for all require- 
ments. 


The Allen “Tyrometer” 


The Allen Auto Specialty Company, 
1926 Broadway, New York City, is 
marketing the Allen “Tyrometer,” 
which measures 4% inches in length 
and is convenient for carrying in the 
pocket. The “Tyrometer” is made of 
heavily nickeled drawn brass tubing, 
and it is fully guaranteed. 

An important improvement in the 
Allen “Tyrometer” is the sliding band 
indicator. This feature enables the 
user to obtain the pressure instantly 
with the tire valve in any position 
and will hold the indication as long as 
desired. The Allen “Tyrometer” is 
priced at $1. 
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“Red Head” Spark Plug 
Display Case 


The Emil Grossman Mfg. Company, 
Bush Terminal, Model Factory No. 20, 
Brooklyn, N. Y., has brought out a 
new display case for “Red Head” 

















The new “Red Head” spark plug display 
case 


spark plugs, which is shown in the ac- 
companying illustration. This case 
contains an assortment of 50 spark 
plugs, standard plugs for the Ford, 
Overland, Reo, Maxwell, Studebaker, 
Buick automobiles and gas engines, 
and also big spark plugs for high 
powered cars and tractors. 

The new display cabinet is made 
from sheet steel. It is lithographed 
in bright red and it has a sign on the 
top. With the display cabinet a dealer 
receives a full assortment of adver- 
tising matter, attractive window dis- 
play material, street signs, indoor 
signs, etc. 

Another feature of this cabinet is 
the alphabetical car and engine index, 
which tells the size and types of spark 
plugs required for all of the different 
cars. The containers are printed to 
correspond with the index, so that 
there is no chance for the dealer or 
clerk to make mistakes. 

The company’s No. 50 cabinet con- 
tains 50 spark plugs and this case 
sells for $19.90. No. 100 contains 100 
plugs and costs a dealer $44.48. — 


“Nesco” Catalog No. 16 


The National Enameling & Stamp- 
ing Company, Milwaukee, Wis., has 
published its new catalog for 1915, 
which is No. 16. This catalog illus- 
trates and describes the company’s 
line of enameled wares, tinware, ja- 
panned and galvanized wares, etc. It 
is profusely illustrated, containing 
410 pages. The new catalog is bound 
with a brown cover. 
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The Allen “Tyrometer,’ made by the Allen Auto Specialty Company 
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“Slikup” Specialties 


N. B. Arnold, 1 Sigourney street, 
Brooklyn, N. Y., is marketing a num- 
ber of specialties for motorists under 
the trade name “Slikup.” These spe- 
cialties include a liquid composition 
made for preserving rubber, engine 
enamel, aluminum paint, auto soap, a 
preparation for removing grease, etc., 
from the hands, cream, polish, clear 
lacquer, metal finish, silver finish, 
enamel top dressing, mohair top dress- 
ing, top lining dye, a coating prepared 
for leather and imitation leather 
seats, rim paint, body polish and auto 
varnish. 

The accompanying illustration 
shows the handy display case known 
as the “Slikup Salesman” which the 
company furnishes to dealers. 


The “Six-Volt”’ Automatic 


Electric Vuleanizer 


The Premier Electric Company, 4030 
Ravenswood avenue, Chicago, IIl., has 
recently brought out the “Six-Volt” 
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The “Six-Volt”’ automatic electric 
vulcanizer 











automatic electric vulcanizer, with 
which the heat is regulated automatic- 
ally. The Premier “Six-Volt” auto- 
matic electric vulcanizer is designed to 
operate on the regular 6-volt storage 
battery furnished as regular equip- 
ment with most motor cars. The com- 
pany claims that this device eliminates 
all danger from fire. 

As in this device the heat is auto- 
matically controlled, the electric cur- 
rent is cut off as soon as the vulcan- 
izer reaches the correct heat to 
properly operate. Simplicity of oper- 
ation is claimed for this device, as 
there is nothing to do but simply to 
connect the “Six-Volt” to the battery, 
apply it to the tube or casing and 
press the button. This completes the 
circuit through the instrument and 
lets the current heat it to the desired 
temperature. 

The “Six-Volt” vulcanizer is very 
small and compact, and it weighs 
approximately 2 pounds. It may be 
readily stored in the tool compartment 
of a motor car and it is always ready 
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Front and back views of the “Slikup Salesinan” display case 


for use. This device repairs tubes 
and casings up to 5 inches in diameter 
and it is supplied complete with 10 
feet of flexible connecting cord, repair 
gum, cement, scissors, a casing tire 
tool and wax paper, ready for use. It 
is priced at $3.50. 


The Twitchell Air Gauge 


The Twitchell Gauge Company, 
1200 Michigan avenue, Chicago, IIl., 
is manufacturing the Twitchell air 
gauge. On account of the locking de- 
vice of the indicator bar, it is impos- 
sible for the bar to slip. It has also 
ratchet teeth so that the gauge re- 
mains set at the pressure of the air 
in the tire.. If the bar should slip it 
will go back to zero. 

The size and shape of the Twitchell 
air gauge make it easy to carry and 
convenient to use. It can be carried 
in the vest pocket like a fountain pen. 
The figures on the indicator bar are 
white on a black background. In the 
dark the pressure may be read by 
touch, by simply running the finger 
along the ratchet of the indicator bar 
and counting the notches. 

The long base of this tire gauge 
makes it possible to hold the gauge at 
an angle to the tire valve in such a 
manner as to avoid striking the hub, 
even in wheels of the smallest diam- 

















The Twitchell air gauge 


eter. The Twitchell air gauge is 
guaranteed for one year. It is stated 
to be carefully made from high grade 
material. These gauges retail at $1. 


“Russwin” Monographs 


The Russell & Erwin Mfg. Com- 
pany, New Britain, Conn., is sending 
out a set of four attractive folders 
which are entitled “Russwin” Mono- 
graphs. Each of these folders feat- 
ures a different “Russwin” product, 
as follows: The “Russwin” checking 
floor hinges, the “Russwin” food cut- 
ter, the “Russwin” Carlton design and 
the “Russwin” Surrey design. The 
Monographs are well printed in colors 
upon good quality paper. 


The “Uzair” Jack 


The Up-To-Date Machine Works, 
2965 Wabash avenue, Chicago, IIl., is 
marketing the “Uzair” jack, which is 
operated with power furnished by 
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The “Uzair” Jack 
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the engine-driven air pump or a hand 
pump. To operate the “Uzair” jack 
with an engine pump the tube is at- 
tached to either the pump or air tank. 
When a hand pump is used the car is 
lowered by releasing the valve at the 
end of the tube. It is stated that 
when using a hand pump less than 
half the effort used to operate an or- 
dinary jack is required. 

The “Uzair” jack contracts to 6% 
inches, and it expands to 18 inches. 
It is made of brass. These jacks are 
made in two sizes, No. 1 measuring 
6% by 4% inches. This jack is suit- 
able for use with cars weighing less 
than 2000 lb. It sells for $7. No. 2 
is for use with cars weighing more 
than 2000 lb. This type of jack meas- 
ures 6% by 3% in. and it is listed 
at $8. 


THE Hyatt Auto Top COMPANY, 
Trenton, N. J., has been recently in- 
corporated with a capital stock of 
$20,000. The incorporators are Wil- 
liam G. Hyatt, Harry M. Arnold, and 
Bessie M. Hyatt. The officers of the 
company are J. H. Arnold, president; 
William G. Hyatt, secretary-treasurer 
and Charles E. Wilson, general man- 
ager. 
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“Tire-Doh’” 


The Atlas Auto Supply Company, 
3243 West Lake street, Chicago, IIl., 
is manufacturing “Tire-Doh.” The 
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The “Tire-Doh” outfit 


“Tire-Doh” outfit consists of a can of 
“Tire-Doh” cement and a can of “Tire- 
Doh.” After cleaning the surface of 
a tube or casing around the puncture 
or blow-out the cement is applied and 
is allowed to dry for a few minutes, 
then a piece of “Tire-Doh”’ sufficient in 
size to cover the hole is pressed into 
and over the hole, and immediately on 
coming into contact with the cement- 
covered surface it takes hold. While 
plastic, like putty, when originally 
used the company states that it soon 
sets and becomes as tough as the re- 
pair surface to which it is applied and 
of which it becomes an integral part. 

On account of its plasticity “Tire- 
Doh” can be worked into difficult re- 
pairs. In reseating a valve stem in an 
inner tube the company claims that 
“Tire-Doh” makes a very effective re- 
pair. The company states that “Tire- 
Doh” makes repairs that are perma- 
nent, and it is easy to use this prod- 
uct and that the expense of repairing 
the average puncture or blow-out is 
less than 2 cents, as a package costing 
a dollar will permanently repair fifty 
average punctures or blow-outs. 

Besides being useful to the motorist 
“Tire-Doh” may be also used in the 
household for repairing any article 
made of rubber—rubber boots, gloves, 
hot-water bags, etc. 


The New York Kick Switch 


The New York Coil Company, 338 
Pearl street, New York City, has just 
placed upon the market the New York 
kick switch, which is equipped with 
a Yale lock. This switch is designed 
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The New York kick switch 


in such a manner that all that is 
necessary to attach it is to remove 
the present switch on the Ford metal 
coil box register and secure the New 


York switch in position, connecting 
the three wires. to the connections 
marked 1, 2, 3, which may be accom- 
plished in a few minutes, with the 
splicing of wires, etc. 

The company states that this switch 
is a new departure from anything 
heretofore offered in switches. When 
the key of the lock is turned the 
ignition circuit is locked in the “off” 
or “on” position, effectively preventing 
the loss of the car by theft, or its 
use by unauthorized persons. This 
switch can also be used on wood coil 
boxes or the dash without change. 
The New York kick switch is listed at 
$2.50, and it is covered under a strong 
guarantee. 


The Van Sicklen Speed- 
Meter 


The Van Sicklen Company, 58-60 
South River street, Aurora, IIl., is 
manufacturing the Van Sicklen speed- 


meter, which is shown in the accom- .- 


panying illustvation. The company 
states that this instrument is very 
simple and absolutely accurate. It is 
also claimed that the Van Sicklen 
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model Van Sicklen speed- 


meter 


The bracket 


speed-meter is very easy to read. It 
has a large, white face and the figures 
are large and clear. The numerals 
are black. 

The Van Sicklen speed-meter is 
made in two models. One of these 
sets flush on the dash and the other is 
mounted on a bracket. The basic 
principle of the Van Sicklen speed- 
meter is the generation and calibra- 
tion of air current. The bracket type 
speed-meter is known as type “A,” 
and the flush type as “B.” The flush 
type measures 4% in. across the face 
and the bracket type measures 3% in. 
Both are 3 in. deep, except for the 
mounting bracket used with the 
smaller model. These speed-meters 
are guaranteed for life. 


The Right Shock Absorber 


The Right Motor Specialties Com- 
pany, 1322 Michigan avenue, Chicago, 
Ill., is manufacturing the Right 
shock absorber, which is of the aux- 
iliary spring twin type. These shock 
absorbers have a resilient movement 
of 2 inches. The springs are of feat 
stock, made from the highest grade 
of alloy steel and they are fully guar- 
anteed. The steel cylinders are at- 
tached securely and they cannot fall 
or break off. These shock absorbers 
are easily attached and quickly ad- 
justed. 

The Right shock absorbers are 
made exclusively for cars weighing 
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from 1,800 to 3,500 pounds. The list 
price is $15 for a complete set for the 
rear springs. When ordering these 

















The Right shock absorber 


absorbers the width of the spring, the 
size of the shackle bolt, the make and 
weight of the car should be given. 


The National Telescope 
Pump 


The National Motor Supply Com- 
pany, 5606 Euclid avenue, Cleveland, 
Ohio, is manufacturing the National 
telescope pump, which screws into 
any spark plug hole and is operated 
by the compression of the engine. 
The company states that this pump 
is extremely well made. The cylinders 
are of selected gray iron, which is 
carefully machined to insure a per- 
fect ground fit with the piston, which 
is turned from a steel bar. 

The pump can be left permanently 
on the engine by using the National 
special shut-off valve, which replaces 
a priming cup. This pump is 
equipped with metal piston rings, and 
a woven cover hose 12 feet in length. 
It is supplied with a dial gauge. 

The National telescope pump meas- 
ures 5 inches in height. Nipples of 
% and %-inch are furnished with 
each pump, or metric nipples may be 
had when ordered. The_ shipping 
weight of the pump is 6 pounds. It 

















The National telescope pump 
is priced at $8.50 and with a gauge 
it sells for $9.50. The National valve 
retails for $1.25 extra. 


















‘7 ‘tits e 4 : 


‘ON N 


//9Q0) 


anon cess eee ie eas, 


SA SHING; 


>~ 

\\7 wd As 

VA Sh 

Axis. | 
. ” 


' 


~~ 





eterna 
‘4 





Federal Reserve Board About Ready to Put System of Clearances 
Into Effect—International Harvester Case— 
Hearing of ‘‘ Full Valuation Law ”’ 


By A. A. CHENAY 


WASHINGTON, April 11, 1915. 


HE Federal Reserve Board is about ready to put 
$i a system of clearances into effect, as between 

the various reserve banks, which, it is confi- 
dently expected, will keep every dollar in the country 
doing the maximum of work. The necessity for 
keeping any bulk of cash idle, in the form of re- 
serves or in transit from one section to another, will 
be minimized just as far as possible. 

The plan is but the working out of the city clear- 
ing house scheme to fit the entire country—a na- 
tional clearing house, as it were, with headquarters 
in Washington. Each week every reserve bank 
will advise the central clearance organization in 
Washington regarding its relations with every other 
reserve bank—what it owes to each, and what each 
owes to it, if any. The clearance organizatien will 
then proceed to cancellation of balances. 


Shipments of Currency to Be Avoided 


A gold fund will be maintained here, contributed 
by the member banks, as a sort of guarantee for 
clearances, without, however, being subtracted from 
the reserves of the contributing institutions. This 
gold fund will not be paid out except under excep- 
tional circumstances, the fmal balances being taken 
care of through a transfer of credits of the different 
banks. 

Just as the establishment of the new Federal re- 
serve banking system released millions of money 
for circulation in general business affairs, so the 
new clearing system is expected to release another 
large volume of currency through doing away with 
the necessity for shipping money about the country 
to meet balances, holding for reserve, and a num- 
ber of other ways in which much money has been 
kept idle. 


St et A 


Guarantee of Bank Deposits 


The Attorney General has approved a plan for 
guarantee of National bank deposits which does not 
require new legislation, and which does not threaten 
sound banks with the payment of losses incurred 
through bad banking in other institutions. 

The plan provides simply that National banks 
may have their deposits guaranteed by a guaranty 
company. The opinion of the Department of Jus- 
tice was asked as to whether a National bank could 
pay a premium to a guaranty company for such a 
purpose, and it has been decided that, under the sec- 
tion of the bank law which directs banks to take 
precautions to protect their depositors, such pay- 
ments may be made. While it is optional with the 
banks to take out this form of guarantee, it is be- 
lieved a good many of the smaller institutions will 
avail themselves of the privilege. 


Competition Versus Combination 


Arguments were presented to the United States 
Supreme Court during the week in the now cele- 
brated case of the United States versus the Inter- 
national Harvester Company. The case comes on 
appeal from a decision adverse to the company 
handed down by the District Court of Minnesota. 

The controversy revolves about the question of 
combination as against competition. The decision 
of the high court in the matter will, undoubtedly, 
have a very important bearing in fixing the relative 
merits of these two forms of doing business, and 
may very likely be the medium of the court’s enun- 
ciating a new and clear definition of “combination 
in restraint of trade.” 

The defendant company is contending that com- 
bination is not in violation of the Sherman law if 
there is no attempt to “abuse” the power that such 
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combination gives to a corporation,—as, for in- 
stance, the raising of prices, limitation of produc- 
tion, decrease in wages. It argues that none of 
these abuses have followed the harvester combina- 
tion. 


Combination Necessary for Foreign Trade 


The harvester company further contends that the 
combination, which it does not deny, was considered 
necessary for the proper promotion of foreign 
trade, as well as to establish the domestic trade on 
a more economical basis. 

This question of American manufacturers enter- 
ing into combinations for the purpose of engaging 
successfully in the export trade is a matter that 
will be considered by the new Federal Trade Com- 
mission. President Wilson has stated it to be his 
opinion that some such arrangement should be per- 
mitted, and that an amendment to the Sherman law 
should, undoubtedly, be framed that would make 
this exception. Until Congress can act, however, 
the law expressly forbids a combination such as is 
contemplated by the exporting interests of the coun- 


try. 
Supreme Court Expected to Pass on Question 


It is believed that the Supreme Court will take 
the occasion of handing down a decision in this 
harvester case to intimate more or less pointedly 
that it is in sympathy with the plan that would 
allow manufacturers of allied lines of merchandise 
to effect a working combination applicable only to 
the foreign trade. Should any such intimation come 
from the court, it is quite conceivable that the Gov- 
ernment would not care to prosecute cases of this 
nature, in the event manufacturers interested in 
the export business went ahead and combined, as it 
is now expected Congress will later on authorize 
them to do. 

The Government contends that, irrespective of 
whether prices have been reduced or raised, produc- 
tion limited or increased, or any of the other points 
made by the defendant company, the fact that a 
combination must necessarily restrict competitive 
conditions constitutes ft as “in restraint of trade,” 
and therefore in violation of the law. 


Hearing on “Full Valuation” Law 


Representatives of the railroads and of shippers 
from all over the country appeared before the Inter- 
state Commerce Commission yesterday in a hear- 
ing to consider the so-called Cummins amendment 
to the Interstate Commerce law, which prohibits, 
effective June 3, all limitation of liability for loss 
or damage to shipments transported in interstate 
commerce. 

The carriers contend that the imposition of the 
added burden that will follow the prohibition of 
limited liability should be offset by an arrangement 
empowering them to base their charges on the de- 
clared value of shipments. Counsel for the roads 
declared that the carriers do not seek to use the 
Cummins amendment as a lever to secure a higher 
schedule of rates, but believe they should be given 
an equivalent for what will otherwise mean an 
actual loss to them. 


Shippers Protest Increase 


The contention of the roads that they should be 
authorized to increase rates on certain classes of 
commodities is not accepted by the shippers. They 
hold that the intent of the new law was merely to 
increase the liability of the transportation com- 
panies, not to bring about any increase in rates. 

The recommendation was put forward by the 
shippers’ attorneys that the roads continue under 
the present schedule for at least six months from 
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June 3. By that time, it is argued, it can be dis- 
covered just where the heavy liability payments lie, 
and increases might then be asked for that class of 
merchandise responsible for the extra expenditure 
on the part of the carriers. 

The commission itself is not clear as to the effect 
of the Cummins amendment, and there is much 
speculation as to its ruling in the matter, which is 
expected well before June 3. One thing is consid- 
ered assured—there will be no general advance in 
rates permitted. 


Cyclone Fence Company Estab- 
lishes Branch Offices 


dt bisame Cyclone Fence Company, Waukegan, IIl., an- 
nounces the establishment of branch offices at 
39 South La Salle street, Chicago, Ill.; 115 Con- 
gress and 16 Federal streets, Boston, Mass., and 
Canal and Lafayette streets, New York City, for 
the purpose of giving all customers of the company 
twenty-four hour shipping service. Stock will be 
carried at each point for immediate delivery to the 
trade. Twenty-four hour shipping service is prom- 
ised during the busy spring months on all orders 
for stock rolls of fencing, flower bed border and 
trellis and on stock sizes of gates. 


Masbach Hardware Company’s 


New Sample and Sales Room 


HE Masbach Hardware Company, 82-84 Warren 
street, New York, hardware jobber, has just 
completed a fine new sample and sales room. Along 
the walls there are 130 running feet of cases, with 
glass fronts, lighted by electricity, where is dis- 
played everything the company catalogs. Each 
article is attractively displayed and numbered, as is 
the space to which it belongs, so that if a tool or 
article is removed for inspection, it can always be 
readily returned to its proper place. 

Wall space alongside the stairs leading to floors 
above is also utilized. All of the goods are prop- 
erly classified so as to be easily found, and there is 
floor space for the exhibition of seasonable goods. 
This display serves as a perpetual reminder to visit- 
ing merchants, by suggesting wants that may have 
been overlooked when making up the order list. 


Chicago Office for the Dunean Bros. 
& Wray Company 


HE Duncan Bros & Wray Company, Ludlow Falls, 

Ohio, manufacturer of floor scraping machines and - 
hardware specialties, is now represented in Chicago and 
surrounding states by George H. Wilkins, with an office 
and salesroom at 57 West Lake street, where a stock of 
floor scrapers will be carried to enable prompt delivery 
to be made to the Chicago trade. 


AT THE RECENT MEETING of the stockholders of the 
Hardware Supply Company, Grand Rapids, Mich., a 
resolution was adopted authorizing the sale of the com- 
pany’s business to the National Brass Company, Grand 
Rapids, Mich. The Hardware Supply Company manu- 
factures kitchen cabinet hardware and the National 
Brass Company is a manufacturer and jobber in hard- 
ware. Because of the consolidation, the capital stock 
of the National Brass Company will be increased from 
$90,000 to $200,000 and an addition 65 x 150 feet will be 
built to its plant. It is stated that the consolidated 
company will add to its present line of hardware spe- 
cialties. The officers of the National Brass Company 
are: Otto G. Kutsche, president; L. A. Dexter, vice- 
president and general manager; Adrian DeWindt, sec- 
retary-treasurer. 











Trade Conditions and Iron, Steel and Hardware Prices 





The output in pig iron in three months 
shows an increase of 44 per cent. This in- 
crease is confined almost entirely to blast 
furnaces operated by the large steel com- 
panies. 

The sheet and tin plate trades continues 
very active, some of the tin plate companies 
operating to 100 per cent. 

The wire mills made a great record for 
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operations in March, the output of several 
of the larger companies being the heaviest 
in March of any one month for more than a 
year. 

Word comes from Cleveland that business 
in most hardware lines, both wholesale and 
retail, is gradually improving and dealers 
are more optimistic regarding the future 
outlook than they have been for some time. 
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Office of HARDWARE AGE, 
Pittsburgh, April 12, 1915. 

better illustration can be given of the great im- 

provement that has come to the iron and steel 
trades in the past few months or since January 1, than 
the figures of output of pig iron published last week. 
These figures show that since January 1, there has been 
a net gain in blast furnaces in operation of 44, and the 
yearly rate of output of pig iron, which on January 1 
was 18,000,000 tons, has increased to the surprisingly 
large amount of 26,000,000 tons. This shows an in- 
crease in pig-iron output in three months of 8,000,000 
tons, or 44 per cent. of what it was on January 1. This 
increase is confined almost entirely to blast furnaces 
operated by the large steel companies, notably the 
Carnegie Steel Company, Republic Iron & Steel Com- 
pany, Cambria Steel Company and others. The output 
of pig iron in March was 2,063,834 tons, or 66,575 tons 
per day, as against 1,647,771 tons in February, or 59,813 
tons per day. At present, more pig iron is being made 
in this country than in any month since April, 1914, at 
which time the heavy decrease in output started. 
Whether the present high rate of output of pig iron 
can be maintained, depends entirely on the amount of 
new business coming up, but at the moment it does not 
seem that the steel companies and finishing mills have 
enough business on their books, and in sight, to war- 
rant for an indefinite time the present high rate. The 
railroads are doing practically nothing in the way of 
placing orders to help the steel industry, and the sal- 
vation of the trade has been the heavy export demand. 
Should this export demand fall off when the war is 
over, and it is believed it will, there is bound to be a 
recession in blast furnace and steel works operations, 
unless in the meantime the railroads get busy and 
place orders, and new demand from the domestic trade 
increases. 

Shipments of steel products by the large steel com- 
panies last week were heavier than orders received, 
and if this should continue for any length of time, a 
decrease in operations would have to come. The blast 
furnaces and steel works in the Youngstown, Ohio, 
district are making a better record in rate of opera- 
tions than in the Pittsburgh district. There are four 
large steel companies in Youngstown, Ohio, these be- 
ing, in order of their size, the Carnegie Steel Company, 
Youngstown Sheet & Tube Company, Republic Iron & 
Steel Company and the Brier Hill Steel Company. All 
of these concerns have blast furnaces and steel works, 
and last week they operated to between 90 and 100 per 
cent. of capacity. 

In the Pittsburgh district, the Carnegie Steel Com- 
pany is making some great records for output, in spite 
of the fact that the company is operating its steel 
works to only about 70 per cent. of capacity. In March, 
the Carnegie Steel Company sent to its mills for roll- 
ing orders for over 316,000 tons of billets, sheet bars 
and rails, the largest orders sent in any one month for 
over a year. At its Homestead steel works, the 
Carnegie Steel Company rolled in March 92,000 tons 





of plates, against the previous largest record of 79,000 
tons. The company also rolled 20,000 tons of plates in 
two mills at Pittsburgh, and one at New Castle, Pa. 

The wire mills made a great record for operations 
in March, the output of several of the larger com- 
panies, notably American Steel & Wire Company and 
the Jones & Laughlin Steel Company, Cambria Steel 
Company and Youngstown Sheet & Tube Company, be- 
ing the heaviest in March of any one month for more 
than a year. Very much of the heavy output in March 
was shipped abroad to fill war orders. 

The sheet and tin plate trades continue very active, 
some of the tin plate companies operating to 100 per 
cent. The shafting trade is also more active, and in 
general the whole finished steel market made a good 
record in March, and it is hoped will make just as good 
a one in April. 

Pig iron markets all over the country are quiet, fol- 
lowing the recent heavy sales made in Buffalo, N. Y., 
but the heavy buying movement did not extend to the 
Pittsburgh or Chicago districts. There have been 
fairly heavy sales of Southern pig iron to cast-iron pipe 
and radiator interests, and low prices are ruling. In 
comparison with conditions on January 1, the steel 
trade has made a gain of fully 25 per cent. in general 
average of operations, but, as noted above, this large 
gain can be held or increased only if the railroads 
come to the front with orders and the heavy foreign 
demand continues. 

As yet, the hardware trade is not feeling to any 
great extent the general betterment in the heavy steel 
business. Local hardware jobbers report only a fair 
volume of business, and it is now believed the volume 
of spring trade will be less than expected. Retail 
hardware dealers and consumers are still buying 
largely for actual needs, and do not seem inclined to 
anticipate. Prices on hardware lines are fairly strong, 
and on nuts and bolts, and a few other products, are 
slightly higher. With the return of good weather and 
activity in outside operations, it is believed general 
demand for hardware products will show an increase, 
but not much higher prices are looked for until the 
volume of trade is notably heavier. Collections are re- 
ported fairly good, but in one or two sections of the 
country are still unsatisfactory. 

The Logan-Gregg Hardware Company has broken 
ground for a large new warehouse on Ninth street in 
this city, which will be one of the most modern build- 
ings devoted to hardware in the country. It will have 
some new ideas in construction, and in its methods of 
handling goods. The company does not expect to oc- 
cupy the new buildings until spring of 1916, and in the 
meantime will continue to occupy the large buildings 
on the North Side, until its new home is finished. 

Wire Naius. Makers report that new demand for 
wire nails is only fair and mostly for small lots. 
Specifications against contracts placed some time ago 
at the $1.55 price are coming in at a moderate rate, 
but the trade in wire nails will likely show a falling 
off starting about May 1. Shipments of wire nails 
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abroad are very light and there is not much inquiry. 
Nearly all the wire nails now being sent out by the 
mills are on the $1.55 price, but a few small orders 
have been taken at the new price of $1.60. 

We quote on new orders: Wire nails, $1.60, galvanized 
nails 1 in. and shorter taking an advance of $1.70 over this 
price, or $3.30, and galvanized nails 1 in. and longer, an ad- 
vance of $1.20, or $2.80. 

Retailers f.o.b. Pittsburgh = aan $1.65. 
Pittsburgh less than carloads $1.7 

Cut Naits.—The LaBelle Iron Works, Steubenville, 
Ohio, the only maker of cut nails in this district, is 
having a fair demand for its product and is making 
fairly large shipments to the South. Prices are firm. 


Retailers f.o.b. 


We quote nails $1.55 per keg in rey age and larger lots 
to jobbers; carloads to retailers, $1.60 f.o.b. Pittsburgh, 
terms 60 days, or 2 per cent. off for cash in 10 days, freight 
added to point of delivery. 


BARB WIRE.—Foreign inquiry continues active, and 
sales of barb wire for export are being made right 
along. In fact, probably 25 per cent. or more of the 
output of barb wire by two or three of the leading 
wire interests is being sent abroad. The domestic de- 
mand is only fair, and specifications against contracts 
are moderate. Prices are fairly strong, but the last 
advance of $2 a ton on galvanized barb wire, made by 


the leading interest, was not followed by other makers. 

We auote painted barb wire to jobbers $1.60: galvanized, 
$2.10 to $2.20 in carloads to jobbers, usual terms, freight 
added to point of delivery. Jobbers charge the usual ad- 
vances for small lots from stock. Carloads to retailers f.o.b. 
Pittsburgh $1.65. Less than carloads to retailers f.o.b. Pitts- 
burgh $1.75. Add for galvanizing 60c. per 100 Ibs. 


FENCE WIRE.—New orders for fence wire are light, 
as retailers have placed most of the orders for wire 
fencing they will need, and fabricators have accumu- 
lated fairly heavy stocks of fence wire and are out of 
the market as buyers. Prices are reported as fairly 


strong. 


Prices are as follows: Annealed fence wire in carload lots 
to jobbers, $1.40 base; galvanized, $2.00, with the usual ad- 
vances charged to jobbers for small lots from store. 


WrouGHT Pipe.—The following are the jobbers’ car- 
load discounts on the Pittsburgh basing card on steel 
pipe in effect from February 11, 1915, and iron pipe 
from February 12, 1915, all full weight: 
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a 


To the large jobbing trade an additional 5 
allowed over the above discounts. 

The above discounts are subject to the usual variation 
in weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing (higher price) than the above dis- 
counts on black, and three (3) points on galvanized. 


per cent. is 
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SHEETS.—Makers’ prices for mill shipment on sheets 
of U. S. Standard gauge, in carload and larger lots, 
on which jobbers charge the usual advance for small 
lots from store, are as follows, f.o.b. Pittsburgh, terms 
30 days net, or 2 per cent. cash discount in 10 days 
from date of invoice: 


Blue Annealed Sheets 

Cents per lb. 

ee Re ies ov ob ce bes bbe todd en eee 1.25 to 1.30 
bc Swe dad send vee eraawaraeet 1.30 to 1.35 
Ne A EE No a os Sn nn t's eg oS St ae eal 1. rr fog yh 
Se TO ee a 1.45 to 1.50 
Pee Ee ee ih Ka Ws dh wé evan eColabin 1.55 to 1.60 

Box Annealed Sheets, Cold Rolled 

Cents per Ib. 

ee a gf ad oc bonne wnate tee 1.45 to 1.50 
DDE Cenvchkdts chaos dene eeud nya 1.45 to 1.50 
RR ee ere See 1.50 to 1.55 
i MS i Ea eg ob WOME be neal 1.55 to 1.60 
ns ong ble wk © wba dk wndlel dae 1.60 to 1.65 
a a os os ee he ee 1.65 to 1.70 
Se Me ds es ae 55 dk Wawa does 1.70 to 1.75 
Ih a a ee alee a ial ae de 1.75 to 1.80 
DCM a. b:&' db-u-0-0.0'o eb Oe a» EEE ee Lee 1.80 to 1.85 
Tl ek o'd as bla baedn& kelkud ie bee 1.85 to 1.90 
Se 8 kb kn db Sh co Oe bes omeeesn teeta 95 to 2.00 

Galvanized Sheets of Black Sheet Gauge 

Cents per Ib. 

eS eee ES od on bebe dé whe baeeeeas 2.30 to 2.40 
Be EE Wide tkticn db é 6 dhe wekiawak Weenies 2.40 to 2.50 
ee tc wecaada ot eres talk cues 2.40 to 2.50 
ee En an be os 6 6 06 6a ide Chik 2.55 to 2.65 
ees a o's ae bb die a he Saleen 2.70 to 2.80 
so cn a behave en bn Sa 2.85 to 2.95 
AO eG a eee ‘shoud co 3.00 to 3.10 
OT I ih he NE i hl a a ee elie? ale 3.15 to 3.25 
St 6 a vhs 608 6.668 S00 bk hh oncenniaee 3.30 to 3.40 
tT ae «2 ee wad oa ke eae wheel e ace meen 3.45 to 3.55 
ee ae oko ces dcdwks vitekie be beeeweewent 3.60 to 3.70 


CORRUGATED ROOFING SHEETS BY WEIGHT 
Gauges, cents per Ib. 
19 to 24 12to18 


Painting: 29 25 to 28 
ee a NE in 6 ko 6 cee os ba 0.15 0.10 0.05 
GS SE “ec ctcécwns o6a0 0.25 0.15 0.10 
Forming: 
2, 2%, 3 and 5 in. corru- 
ES aa ok alte a ak gale tate 5 0.05 0.05 0.05 
2. . crimped without sticks 0.05 0.05 0.05 wee 
5% to 1% in. corrugated... 0.10 0.10 0.10 
3, V-crimped without sticks 0.10 0.10 0.10 
Pressed, standard seam, 
ee a 0.15 0.15 
Plain roll roofing, with or 
without cleats .......... 0.15 0.15 0.15 
S/ES TH. GREGOR 2c ccccces 0.20 0.20 0.20 
Weatherboard siding .......... 0.25 0.25 
ons a vn inne ae “nee ‘ 0.25 0.25 
Rock face brick and stone 
EERE ce ee et rier 0.25 0.25 
Roll and cap roofing, with 
caps and cleats ........ 0.25 0.25 
Roofing valley, 12 in., and 
I i hon ah ee a ai ie a 0.25 0.25 
Ridge roll and _ flashing 
(plain or corrugated).... .... 0.65 0.65 0.65 


NuTs, BOLTS AND RIveTs.—The new demand is fair, 
but mostly for small lots. On the heavier grades of 
nuts and bolts, new discounts have been issued as fol- 
lows: 


U. S. S. Cold Punched Blank and Tapped, Cham- 
fered, Trimmed and Reamed 
ae Be Wk «hc acetic vébews 8.2c. per Ib. off 
eS Oe me Me 604000 0b.ewawens 7.4c. per Ib. off 
BGQUArTe, All SISSD 2 ccccccccceccccece cto DOr mm OE 
Semi-Finished 
Se Sm. MO GUO MO 6 oki ee cect heer 85-10-10-10 off 
7 Se, SE Se se os 6.4 RoR cose cdcnes 85-10-10 off 
Black Bulk Rivets 
7/16 x 6%, smaller and shorter.......... 80-10-5 off 


Package Rivets 1000 Pes. 
Black, metallic tinned and tin plated.... 
* 


WROUGHT PIPE.—No large orders for gas and oil 
lines were placed in the past week, but several are 
under way and may be given to the mills within a short 
time. The demand for tubular goods in March was 
about the same as in February, but a material increase 
is looked for this month and afterwards, as pipe lay- 
ing has started and this always brings an increase in 
the new demand. It is stated that the increase in dis- 
counts on boiler tubes, which ordinarily would figure 
out a reduction of $6 to $8 per ton, is largely offset by 
the fact that all differentials to jobbers and retailers 
have been wiped out, and in the future boiler tubes will 
be sold at a flat discount. Also, less than carload lots 
are sold f.o.b. Pittsburgh, while carload lots are sold 
delivered, the mill paying the freight and charging it 
to the consumer. 


75-10-10 off 


IRON AND STEEL BARS.—Two very heavy orders for 
314-in. round steel bars have been placed by the French 
government, the Lackawanna Steel Company at Buf- 
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falo, N. Y., having received 45,000 tons, and the Car- 
negie Steel Company of Pittsburgh, 45,000 tons, the 
latter to be rolled at its Duquesne steel works at Du- 
quesne, Pa. There is an inquiry from France for 30,000 
to 35,000 tons of 3%-in. rounds, and this is expected 
to be placed in the near future. It is stated that all 
the leading steel bar makers are now quoting 1.20c. 
on steel bars for second quarter delivery, and 1.25c. for 
third quarter. Prices on common iron bars are firm 
at 1.20c., and on test bars, 1.30c. The output of steel 
bars in March by three of the leading companies was 
the heaviest in any one month for more than a year. 
We quote steel bars at 1.20c. for second quarter delivery. 
We quote common iron bars at 1.20c. f.o.b. Pittsburgh. 
TIN PLATE.—Foreign orders for tin plate continue to 
be a feature of the market. Last week the American 
Sheet & Tin Plate Company received an order for 
40,000 boxes of 14 x 20 coke plates for shipment to 
Shanghai, China, and this company is making fairly 
large shipments of tin plate to foreign countries right 
along. The domestic demand is dull, as the buying 
movement for this year is over. Prices on tin plate 
are ‘firm, due to the higher market on pig tin. The 
American Sheet & Tin Plate Company and other lead- 
ing interests continue to operate to nearly 100 per 
cent, of capacity. 
We quote 100-lb. coke plates at $3.25 to $3.35 per base box, 
depending on the order. 


We quote 100-lb. terne plates at $3.15 per base box, f.o.b. 
Pittsburgh. 
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Office of HARDWARE AGE, 
April 10, 1915. 


T present actual business conditions are fair and 
orders, although small and frequent, are on a little 
more liberal basis generally, with accent on seasonable 
goods which must be marketed now if ever in the cur- 
rent year. 

A weak spot is the unsettled condition prevailing in 
some important staples such as axes, drain tools, in- 
cluding shovels, spades and scoops; pound goods, em- 
bracing picks, mattocks, crowbars and heavy ham- 
mers; grub hoes and similar goods. But with the 
favoring situation now approaching there should be a 
recovery on stronger lines once the movement has ac- 
quired more momentum. Trade ultimately will be 
better off if the progress is gradual and steady rather 
than with fluctuations of violent character. 

For some time the farmers, especially those of the 
great Middle West, have been disposed to economize 
because of the prevailing national sentiment, which in 
their case is not so necessary. The comforting fact is 
that they are financially capable of buying because of 
accumulated resources whenever they decide to order 
more. liberally. As much however cannot be said re- 
garding industrial workers who have been employed 
on reduced time which has curtailed incomes. 

Recent advances in the prices of securities point to 
better prospects in manufacturing and commercial 
fields, both for domestic and export business. The un- 
precedented excess of exports over imports with the 
accompanying low rate for exchange (demand sterling 
being below $4.80—a record), means a great influx of 
foreign money. To quote the Statist, London, of March 
6, we are “swimming in gold.” In fact there is more 
gold in the U. S. A. now than can be profitably and 
economically used. Exports of merchandise for the 
latest week covering 13 principal United States ports 
handling about 85 per cent. of exports, exceeded the 
imports by $21,621,172, which is a gain of over $6,000,- 
000 beyond the preceding week. 

The excess of exports over imports for the whole U. 
S. A. for four months only, December to March in- 
clusive, is $595,087,375, or approximately the excess 
for an ordinary entire year. 

To show how enormous this gain is, and which is 
constantly increasing, the third of a year just elapsed 
compares as follows with the merchandise balance of 
excess exports for the accompanying fiscal years, 
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SHEETS.—Due to the lower market on spelter, prices 
on galvanized sheets are weaker and some mills are 
haming 3.30c. for No. 28 gauge, and would accept 
3.25c. on a desirable order. The new demand for black 
and galvanized sheets, and also for blue annealed, is 
only fair and specifications against contracts are mod- 
erate. As a whole, leading sheet mills are operating 
from 65 to 75 per cent. of capacity, but one or two 
concerns are running close to 100 per cent. 


BoILeER TuBES.—Discounts to jobbers, in less than 
carloads, in effect from April 1, 1915, on steel and from 
January 2, 1914, on iron tubes in carloads, are as 
follows: 


— Welded Steel 


_ Standard Charcoal Iron 
1 i and n. 45 


eee ee eee ee H j 
y in. 1%  & f Peers 49 
ait and +“ Sid cde bales 69 i aeaetee ss 6 bones an 45 
PS See 73 oe and 2% im.......... 54 
3% and 414. lt cis: cases 75 SS a, } ae 57 
3 See are 68 i, -& ££). ae. 60 
2 3 > A ee 65 JF 2. Sree 49 


Locomotive and steamship special charcoal grades bring 
higher prices. 


1%, in., over 18 ft., 10 per cent. net extra. 
2 in. and larger, over 22 ft., 10 per cent. net extra. 


Less than carloads will be sold at the delivered discounts 
for carloads, lowered by two points for lengths 22 ft. and 
under to destinations east of the Mississippi River; lengths 
over 22 ft., and all shipments going west of the Mississippi 
River must be sold f.o.b. mill at Pittsburgh basing discount, 
lowered by two points. On standard charcoal iron tubes for 
desirable orders the above discounts are shaded an extra 5, 
and occasionally two 5’s by some makers. 
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namely: 1914, $325,235,113; 1913, $652,875,915; 1912, 
$551,057,475; 1911, $522,094,094; 1910, $188,037,290; 
1909, $351,090,880; 1908, $668,431,554 and 1907, $446,- 
429,653, or an eight-year annual average of $463,156,- 
499. 

This affords a good basis for comparison as to out- 
side wealth flowing into this country. With the cessa- 
tion of war there will naturally be some diminution in 
the demand for certain kinds of war supplies, but with 
all the destruction in men, plants and material and dis- 
organization generally, where will Europe, not to men- 
tion other countries, obtain in as large measure reason- 
ably quick deliveries of fabricated material for recon- 
struction as from the highly organized industrial 
United States? 

The bearing this has on our internal commercial 
affairs is that whatever is sold by us for foreign con- 
sumption brings new wealth from outside sources and 
much of it for manufactured merchandise, in which 
there is greater profit than in raw material and agri- 
cultural products, desirable as is that business. 

While our domestic or interstate commerce for the 
fiscal year ended June 30, 1914, was about $40,000,000,- 
000 it was wholly among ourselves and therefore 
largely shifting from one pocket to another; foreign 
business brings in outside money or its equivalent, 
which reduces our debt abroad. 

Crop prospects so far are excellent, and if we are 
favored with another season even approaching last 
year’s yield, there will probably be an abundant market 
for our exportable surplus of food stuffs, etc., at good 
prices. 

Then the cotton situation is brightening which will 
help the South whose fiscal fortunes are largely identi- 
fied with the market price of that great staple, of which 
it raised last year the greatest in bulk in our history. 

All this points in the right direction, but too much 
should not be expected at once. It is encouraging that 
the pendulum has apparently commenced to swing the 
other way, and that we are in good physical condition 
to take advantage of it. 


WIRE NAILs.—Jobbers of nails are not getting a 
great deal of new business, and buyers show little 
inclination to re-stock until their supplies are further 
depleted. Inquiries are light now mainly because 
wants up to April 1 were covered at the low prices in 
January and February. 

Wire nails, out of store, are held at $1.90 per keg base. 
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CuT NAILs.—Trade in cut nails is about on a parity 
with wire nails, but there is a little more activity for 
export shipment. Some buyers for foreign account 
who have held off for months show a little better dis- 
position to purchase moderately. 


Cut nails, out of store, are based on $1.90 per keg. 


LINSEED OIL.—With the progress of spring and the 
arrival of more settled weather, there is a slightly 
better tone in linseed oil. There have been some fluc- 
tuations in price in the past two weeks, but at the 
present writing there has been a noticeable firming up 
tendency. The local market for oil is steady and flax- 
seed at Duluth has shown a moderate advance. 


city brands, is quoted at 62c. for 5 or more 
for less than 5 bbls. 
in carloads, and 60c. per gal. 


Linseed oil, 
bbls. and 63c. per gal., 

State and Western oil is 59c. 
for less than carloads. 

COPPER AND BRASS.—The market in copper and brass 
material continues strong, with upward tendencies, 
owing to the foreign demand. 

On April 9, sheet brass was advanced to 18%c. and brass 
wire and brass rods each to 18%c. base per lb. On April 8, 
sheet coprer was advanced \c. to 21c., and brazed brass 
tubes to 22\%4c. base per lb., for average "purchases. On the 
same day bare copper wire, carloads, mill shipments, was 


advanced to 17c. base per Ib. 
Prices made April 1 on seamless copper tubes still hold 
good at 23c., and for seamless brass tubes 20c. base per Ib. 


WINDOW GLASS.—This line shows no appreciable 
improvement for domestic consumption, but the situa- 
tion is a trifle better on foreign business. Such glass 
as is going out of this country is mainly for South 
America. Foreign buyers, however, have been getting 
glass from Europe at about half what we sell it for, 
and because of the lighter demand buyers abroad are 
holding off as long as possible. 

It is estimated that from 80 to 90 per cent. capacity 
of the window glass factories in the U. S. A. shut down 
the middle of March for one month, some of which ex- 
pect to start up again April 16, and some won’t resume 
before fall. 

In plate glass there was a shutting down of manu- 
facturing production of from 30 to 40 per cent., pend- 
ing a better demand for glass than has existed. 

In the local market there is no change in discounts, prices 


being steady at 90-10 to 90-15 per cent. on single thick, and 
90-15 to 90-20 per cent. discount on double thick window 


glass. 
NAVAL SToRES.—There is but little if any change in 
this market on naval stores, but the bright, warm, 





Office of HARDWARE AGE, 
Cleveland, Ohio, April 12, 1915. 


USINESS in most hardware lines, both wholesale 
and retail, is gradually improving and dealers are 
more optimistic regarding the future outlook than they 
have been for some time. Conditions in the wholesale 
trade are quite satisfactory. Country dealers are buy- 
ing quite freely and stocking up. The demand from 
the country for roller skates has been unusually heavy 
this spring. The city retail dealers are buying more 
freely than they were, but orders from these are 
largely for small lots. 

The local demand for builders’ hardware is fully as 
good as it has ever been in previous years. Although 
1914 was a big building year in Cleveland the amount 
of new work projected during the first quarter of this 
year, as shown by the building permits for the three 
months ending March 31, slightly exceeds that during 
the corresponding period a year ago. More permits 
were issued in March than in March, 1914, but the 
total amount fell off very slightly. The number of the 
building permits for the month was 1,483 for building 
work estimated to cost $4,022,035. 

Generally there is a good volume of buying in all the 
spring lines. The demand for mechanics’ tool chests 
has been very heavy during the past two or three 
weeks. Complaints are heard from dealers only re- 


139 


spring weather is expected to stimulate the demand for 
turpentine. The primary market shows less activity 
but with the strong interests in control. 


Spirits of turpentine, in yard, is quoted at 48 to 48%c. per 


gal. 


Rosins are still held at about previous prices, although 
_— is some irregularity and concessions are occasionally 
made. 

Common to good strained, in yard, on the basis of 280 Ib. 
eof bbl., is held at $3.40, and D grade at $3.55 to $3.60 per 

. 


AXxES.—The market for axes is still on a very low 
basis, with little chance for profit in the manufacture 
of this commodity at ruling prices. 

Single bit axes, unhandled, first quality, to the retail 
trade, are offered at $4.25, and second quality at $4.00 per 
dozen, from which there is a rebate of 25c. per dozen in lots 
of 25 ‘dozen or over. 

Double bit axes, unhandled, first quality, are quoted at 


$5.25, and second quality at $5.00, from which there is a 
similar rebate of 25c. per dozen, for lots of 25 or more dozen. 


WIRE CLOTH.—With the advancing season and ar- 
rival of warmer weather, there is an increased demand 
for screen wire cloth and poultry netting. Many large 
buyers placed good orders for screen wire cloth in 
December and January, at the then extremely low prices, 
against which shipments are being made. New de- 
mand, however, is not as large as it was, because of 
these conditions. Quotations seem to be well main- 
tained by the larger producers. 

Prices on screen wire cloth to the retail trade are as fol- 
lows: For painted black, 12 mesh, $1.15; 14 mesh, $1.75, and 
16 mesh, $2.10 per 100 sq. ft. 

For the galvanized before weaving, the 2 mesh is $1.65; 


i4 mesh, $2 and 16 mesh, $2.40 per 100 sq 
Bronze wire cloth, 14 mesh, is quoted ar $4. 25 per 100 sq. ft. 


Rope.—Business in rope is fairly good and in prepa- 
ration for spring and summer work there has been a 
little improvement for about three weeks. A factor 
which always stimulates the ropes business at this 
time of the year is the opening of inland navigation in 
the middle of April. It is also true that business pros- 
pects in rope are always necessarily better in the spring. 
There is more encouragement regarding sisal hemp 
from Mexico, which is coming along in better quanti- 
ties than formerly, and prices for the raw material 
are nearer a normal condition. Manufacturers, how- 
ever, because of present light stocks are turning down 
orders constantly and are not making quotations on 
sisal products to any extent, because of the light supply 
of material and present uncertainty as to getting more 
in time for use in the near future. 





garding two lines, mill supplies and boat supplies. The 
demand for mill supplies has increased slightly but it 
is still below normal. Manufacturing plants engaged 
in the manufacture of automobiles, automobile parts 
and accessories and certain lines of machine tools used. 
for making war materials are unusually busy, but 
manufacturing plants in other metal working lines are 
not yet doing a normal volume of business, although 
conditions in these are improving. This is the time of 
the year for the boat companies to buy material for 
fitting out their engine rooms, but very little business 
is coming from this source as yet. The lake boats had 
an unsatisfactory season a year ago and the outlook is 
not very promising so far this season. The majority 
of the boats will be late in starting and few are being 
fitted up as yet. 

Jobbers are getting a good volume of orders for gal- 
vanized sheets, but owing to the high prices con- 
sumers continue to buy in small lots. Prices have 
eased off somewhat and some mills will make contracts 
with jobbers at 3.25c. for No. 28 galvanized for the 
second quarter. Since the advance in prices because of 
the high cost of spelter the usual differentials on gal- 
vanized sheets are not being maintained and compara- 
tively low prices are being made on sheets in heavy 
gauges that require less spelter than the lighter 


gauges. 
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CHICAGO 


Office of HARDWARE AGE, 
Chicago, Ill., April 12, 1915. 


MARKED improvement in the business situation 

may be shown if present conditions are compared 

with those existing last fall. However, the change 

from week to week is so slight that it is hardly appar- 

ent. Doubtless there is a gradual improvement but it 

is so gradual that we are still inclined to view the 
situation as being subnormal. 


This applies to business as a whole in the western 
and southern territories. It is very true that in many 
localities a good business is being enjoyed, and it is 
equally true that many manufacturers are working 
full time and others over time. Nevertheless, it is 
equally true that in other sections the buying is not as 
heavy as it was last year, and that even in those sec- 
tions where business is normal now it is not more than 
normal, or rather the purchases do not indicate that it 
is. . 

Business men have turned eagerly to every source 
which seemed to offer proof that business was improv- 
ing and just now are centering their attention upon the 
rather spectacular Wall Street situation and hoping 
that the newspaper claims, that the strong stock mar- 
ket indicates that business may now partake of solid 
foods, are true. 

Orders for the past week have been about the same 
in volume as those of the week before. Some spring 
goods are still moving, dealers having waited until the 
last moment before placing their orders. Orders are 
confined, for the most part, to actual needs. 


WirE Naits.—The demand for wire nails is not 
heavy, though orders show an increase compared with 
the preceding week. Stocks in the hands of retailers 


Obituary 


GRANT NUTTING, a well-known business man of Da- 
venport, lowa, for many years, died at his home on the 
Nutting farm in Pleasant Valley township. He had 
been ill with pneumonia for about three weeks. Mr. 
Nutting was the son of Colonel J. R. Nutting, who died 
last year. He was engaged with his father in the 
wholesale hardware business under the name of the 
Sickels, Preston & Nutting Company. When his father 
retired a few years ago he also left the business, and 
since then had devoted his entire time to farming. He 
was 43 years of age. 


EDWARD VAN DYKE SKILLMAN, president of the Skill- 
man Hardware Mfg. Company, Trenton, N. J., while on 
his way home, was stricken with an attack of heart 
trouble. He managed to reach a nearby house, but died 
before a physician could be summoned. Mr. Skillman 
was born in 1853 and after attending school moved to 
Trenton. About thirty years ago he embarked in the 
hardware business and a short time later built the plant 
which is now known as the Skillman Hardware Mfg. 
Company, one of the largest of its kind in the Trenton 
section. He was in his sixtieth year. 


J. P. BRown, assistant secretary of the International 
Harvester Company, Chicago, Ill., died at the Congress 
Hotel, Chicago. Mr. Brown was born in San Francisco 
in 1857. For many years he was federal commissioner 
and clerk of the United States Circuit Court in that 
city. He entered the employ of the Harvester Com- 
pany in 1912, and shortly afterward was appointed as- 
sistant secretary. He is survived by a widow and one 


son. 


LEMUEL HURLBURT, a former Detroit hardware 
dealer, died after a few hours’ illness at the home of 
his daughter in New York City. 
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are in fair condition but large stocks are exceptions. 
We quote wire nails f.o.b. Chicago, as follows: 
cD Pe a nr ere $1.789 base 


Carloads to retailers 1.839 base 
Less than carloads to retailers.......... 1.939 base 
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BARB WIRE.—Foreign and domestic demands are 
sufficient to keep manufacturers of this product work- 
ing full time. Barb wire is, and has been, making a 
decidedly better showing than any other wire product. 
We quote barb wire, f.o.b. Chicago, as follows: 


Carloads to jobbers, painted............. $1.789 base 
Carloads to jobbers, galv............... 2.389 base 
Carloads to retailers, painted............ 1.839 base 
Carloads to retailers, galv............. 2.439 base 


An additional advance of 10c. for less than carloads. 


STAPLES.—We quote staples, bright, at same prices 
as painted barb wire. Galvanized staples are quoted 
at same prices as galvanized barb wire. 


FENCE WIRE.—The demand for fence wire is fair. 
For woven fencing the demand is light just now. The 
impression is that dealers’ stocks are not large and 
that many dealers are waiting for the dating offer 


that is usually made at this time of the year. We 
quote fence wire, f.o.b. Chicago, as follows: 
Carloads to jobbers, galvanized.............. $2.189 
Carloads to retailers, annealed.............. 1.639 
Carloads to retailers, galvanized............. 2.239 


Carloads to jobbers, annealed................ 1.589 
An additional advance of 10c. for less than carloads. 


LINSEED OIL.—We quote, f.o.b. Chicago, strictly pure 
old process oil: 


RE Sree a ee 
I a alga aad SS ei cas tae de ab © lw a 60c. 
rr rr rr ae os ee sees eb Walkie h 61c. 
ee er Cs ct eed kee oo ewes Kos 62c. 
OE rr eee 63c. 
Ras Gees GH UO, WN cc cc ce cece ee sessees 64c. 


CHARLES A. BENNETT died at his home in the Colonial 
Apartments, San Francisco, Cal., of neuritis. Mr. Ben- 
nett was a native of Australia and secretary of Bennett 
Brothers, Inc., a pioneer hardware firm of San Fran- 
cisco, founded in 1882 by Charles A. and H. C. Bennett. 
A widow, one daughter and a sister survive him. 


SAMUEL P. McCLENDON of Waco, Tex., died at his 
home, following a nervous breakdown, which had con- 
tinued for the past three years. He was in his forty- 
eighth year and one of the owners of the McLendon 
Hardware Company. 


H. G. CATLIN, for many years engaged in the hard- 
ware and sporting goods business in Parker, Kan., died 
at his home in Kansas City. Mr. Catlin went to Kan- 
sas in 1871 and remained there until a few years ago. 
He was 80 years old. 


Transfers Under Ship Registry Act 


J gem Bureau of Navigation, Washington, D. C., 
announces that to the end of March, 135 vessels, 
of 485,586 gross tons, were registered as vessels of 
the United States, under the Ship Registry Act of 
August 18, 1914. Most of these vessels were owned 
by Americans long before the outbreak of the Euro- 
pean war, and the values stated in most instances 
are the values at which the ships were carried on the 
books of the owners. Had actual sales taken place 
at current prices of shipping, the total value, of 
course, would have been greater. 


This merchant fleet comprises 103 steamships, of 
444,263 gross tons, thus valued at $30,265,300, and 
32 sail vessels, of 41,323 gross tons, valued at $841,- 
970. 
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Hardware 


Everything for the Garage Door— 
Hinges, Holder, Hasps, Handles, Bolts 


No. 1457 Ball-bearing Garage Hinges with 10 and 24-inch straps, per- 
mit closing the doors tightly. 

Nos. 1458 and 1459 Ball-bearing Garage Hinges with 36-inch strap. 

No. 1775 New Garage Door Holder. See illustration above. = 

No. 915% Extra Heavy Safety Hasp. Screws concealed when hasp = 
is locked. 

No. 1125 5 and T-inch Shutter Bar. An ideal fastener for inside of 
large front doors on Garages having side entrance. 

No. 1052 Heavy Cremone Bolt, in 7, 7%, 8, 8% and 9 ft. lengths. 

No. 1055 10-inch Chain Bolt. Reversible and with 5 ft. or 24-in. 
Chain. , 

No. 1056 New 10-inch Foot Bolt to match the Chain Bolt. 

No. 1252 Extra-Heavy Thumb-Latch-—New. 

No. 1245 Padlock eyes in three sizes: No. 1, 1% x 1 5-16 inches; No. 

2, 2% x 1% inches; No. 3, 2% x 2 3-16 inches. These padlock eyes 

may be used with No, 1252 Extra Heavy Latch. 

Nos. 1265 and 1257 Heavy Handle or Pull. 

All made from Stanley Wrot Steel in japanned or rustproof ‘‘Stanley 
Sherardized’’ finishes. Ask your jobber or write us for information. 
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Visit our booth when at the Panama-Pacific Exposition in 
Palace of Manufactures, corner of 5th St. and Ave. D 
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NEW GOODS AND NOVELTIES 


“Magic Plumber” 


The Abbott Hardware Company, 
Ninety-first street and Columbus ave- 
nue, New York City, is placing 

















A can of “Magic Plumber” 


“Magic Plumber” on the market, 
which it is stated dissolves accumu- 
lations of lint, cloth, hair, slime, 
grease, etc., in drain pipes and also 
thaws out frozen pipes. 

The company states that to use 
“Magic Plumber” as much water as 
possible should be removed from the 
basin, tub or sink. The contents of a 
can of “Magic Plumber” should be 
poured into a metal pail containing 
six quarts of boiling water. This 
solution is then poured into the basin 
and allowed to remain from fifteen to 
thirty minutes. “Magic Plumber” 
may be used for refrigerator drains, 
garbage cans, frozen drains, etc., and 
the company states that it will not 
injure the finest plumbing. Besides 
being a cleaning agent “Magic 
Plumber” acts as a deodorizer and 
disinfectant. This product retails for 
35 cents per can. 


The Menominee Electric 
Iron 


The Menominee Electric Mfg. Com- 
pany, Menominee, Mich., is marketing 
the Menominee electric iron, which is 

















The Menominee electric iron 


covered by a 5-year guarantee against 
the burning out of the heating ele- 
ment. The company states that this 
iron has only a few parts, and that it 
is of very substantial construction, 
being attractive in appearance and 


using only a small amount of electric 
current. 

These irons are made in two styles, 
both retailing at $5. No. 797 takes a 
current of 110 volts and No. 798 oper- 
ates on a 220-volt current. The Me- 
nominee irons can be used to advan- 
tage in pressing fine clothing, hand- 
kerchiefs, lace, etc. . 


The Dorsey Automatic Tea 
Kettle Kover 


The Dorsey Mfg. Company, 78 
Broad street, Boston, Mass., is mar- 
keting the Dorsey automatic tea kettle 
kover, which is made of pure alum- 
inum. The company states that this 
cover need not be removed or replaced 
and that its use prevents scalded hands 
and saves a great deal of.bother. This 
new cover replaces the old fashioned 
cover on the tea kettle by fitting per- 
manently into the kettle. It opens 
automatically when water is poured 
into the kettle and closes automati- 
cally when the flow of water stops. 

It is claimed that this cover will not 
rust and that it will last for a long 
time. This device furnishes a handy 
and convenient place to set a teapot 





The Dorsey automatic tea kettle kover in 
Use 

or small dish to keep the contents hot. 

When ordering these covers customers 

should state the diameter of the open- 

ing in the tea kettle. 


Aluminum Pot Lids 


In the description of the new dis- 
play rack for aluminum pot lids which 
was recently brought out by the Alu- 
minum Sales & Mfg. Company, 
Indianapolis, Ind., which appeared in 
the April 1 number of HARDWARE 
AGE, an error occurred. The article 
stated that the pot lids with which 
these racks were furnished retailed 
for 10 cents each. In reality these 
lids retail at 10 to 25 cents each, and 
the company states that they yield 
50 per cent. profit to the dealer. 


“Quality” Gas Range 
Booklet 


The Roberts & Mander Stove Com- 
pany, Philadelphia, Pa., has issued its 
1915 catalog, which illustrates and de- 
scribes the “Quality” line of gas ranges 
and gas appliances. The new catalog 
is well arranged for ready reference, 
and contains 64 pages. 
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Mabey’s Electric Glue Pot 


Mabey’s Electric & Mfg. Company, 
Indianapolis, Ind., is manufacturing 
Mabey’s electric glue pot, which is 

















Mabey’s electric glue pot 


made of heavy ingot, galvanized iron. 
The company states that a self-heat- 
ing, portable glue pot presents many 
advantages when electric current is 
available, and that the walls of the 
pot distribute the heat evenly: Only 
one heat is provided and where the 
line voltage is fairly uniform and 
quick, initial heating is not impera- 
tive, and this style is recommended. 
However, two heat elements for these 
pots can be made by the company on 
special orders. 

The prices to dealers are as follows: 
Pint size, $2; quart size, $2.25; 2- 
quart size, $3.25; 4-quart size, $4. 


“Happidog”’ Wire Muzzles 


Walter B. Stevens & Son, 114 Cham- 
bers street, New York City, have just 
perfected the ‘“Happidog” muzzle, 
which possesses some unique and de- 
sirable features. 

Dog muzzles have long been made 
in six sizes, and it frequently becomes 
a question of fitting the muzzle to the 
dog. The muzzle is frequently a nuis- 
ance through being in the way, as it 
seems to be poking the dog often in 
the eyes, thereby constituting a con- 
stant source of irritation. As now 
made the wire muzzles Nos. 1 to 6, in- 




















One of the “Happidog” muzzles 


clusive, have an adjustment of ap- 
proximately 1% inches on the No. 1 
size up to a maximum of 3% inches 
on the No. 6. This means that a 
muzzle partly right for a dog may be 
instantly adjusted to his head regard- 
less of long or short noses, for in- 
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Here is one that you will keep. It 
correctly illustrates and _ describes 
Richards-Wilcox Products, Products 
that have been strongly advertised and 
proven a sales success year upon year. 


In this two hundred ninety six page 
catalogue are presented boiled down 
facts, just the information you need in 
selling sliding door hangers for house, 
barn, garage, church, schoolhouse, ele- 
vator, warehouse, freight house and fire 
doors; grindstones and hardware spe- 
cialties. No time wasted—just facts. 


Asa matter of good business, send for 
your copy early. 


Read it. File it. Use it. 





= MANUFACTURING Co. 


| AURORAILL.U. SA. | 
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stance, such as Boston, English and 
French bulldogs, Pomeranians and 
other short nosed pet dogs. 

Likewise a comfortable fit may be 
made (by merely loosening or tight- 
ening a strap) to accommodate the 
long nosed dog type, such as pointers, 
setters, fox terriers, Airedales, etc. 
These few classes of dogs are men- 
tioned only to emphasize the adapta- 
bility of the muzzles, but they are 
suitable or can easily be made so for 
all sorts and kinds of dogs, even the 
Great Danes, Newfoundlands and St. 
Bernards or any of the various types 
and breeds of dogs. 

Both leather neck and head straps 
have buckles, which enable the user to 
properly fit a muzzle that otherwise 
may be right, but lacks a finishing 
touch. 


Small “White Mountain” 
Refrigerator Catalog 


The Maine Mfg. Company, Nashua, 
N. H., has issued a small refrigerator 
catalog for 1915 showing over 200 
different styles and sizes of “White 
Mountain” and “Stone White” re- 
frigerators. This new catalog, which 
contains 64 pages, has a colored sec- 
tion in the middle showing the quarry- 
ing of the stone for the company’s 
“Stone White” refrigerators. The 
“White Mountain” catalog is well 
printed and illustrated. 


Sterling Foundry Com- 
pany’s Catalog 


The Sterling Foundry Company, 
Sterling, Ill., has published a new cata- 
log, “D,” which illustrates and de- 
scribes building hardware and cast 
iron specialties. This new booklet is 
well printed and illustrated. It con- 
tains 40 pages. 


New Atkins No. 80 
Finisher’s Saw 


E. C. Atkins & Co., Indianapolis, 
Ind., have just put out a new finishing 
saw which is designed for all kinds of 
fine interior work. This saw is 
ground to run without set in seasoned 
lumber, being 20-gauge on the toothed 
edge, 22-gauge on the back at the 
butt, and 25-gauge at the point on the 
back. 

The new saw is not warranted for 
rough usage, but it is suitable for a 
mechanic who has particularly delicate 
and accurate interior work to do. The 
handle is of a new pattern set ex- 
tremely high on the blade, permitting 
the use of the entire blade from end 
to end. This saw lists at the same 
price as Atkins No. 51, and it is made 
in the 26-inch size only. 
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The two new “Pennsylvania” motor lawn mowers 


Goodell-Pratt High Speed 
Breast Drill No. 279 


The Goodell-Pratt Company, Green- 
field, Mass., has placed upon the mar- 
ket the Goodell-Pratt high speed 
breast drill No. 279. This tool has 
two speeds, 7 to 1 and 2 to 1, and a 
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The Goodell-Pratt high speed breast drill 
No. 279 


lock for the spindle. The speeds are 
changed by turning the knurled ring 
between the crank handle and the gear 
casing. The whole drill with its gear- 
ing completely enclosed by an alumi- 
num casing is stated by the company 
to be an example of expert workman- 
ship. 

The three-jawed chuck holds round 
shank drills of all sizes up to %-inch 
in diameter. All aluminum parts are 

















The new Atkins No. 80 finisher’s saw 


polished and the steel parts are pol- 
ished and nickel plated. The gearing 
is packed in heavy grease. 


“Pennsylvania” Motor Lawn 
Mowers 


The Supplee-Biddle Hardware Com- 
pany, Philadelphia, Pa., has placed 
upon the market the new “Pennsy]l- 
vania” motor lawn mowers, which are 
made in two models, the smaller of 
which having a 25-in. cut and the 
larger having a 38-in. cut. The smaller 
model may be adjusted to cut from % 
to 2 in. high, and this mower moves at 
a speed of from % to 4 miles an hour, 
climbing a 40 per cent. grade and cov- 
ering five acres per day at an average 
cost of about 20 cents. 

This mower is stated by the com- 
pany to be very easy to operate. It 
weighs 235 pounds and the list price 
of it is $225, the shipping weight be- 
ing 275 pounds. This model is 
equipped with a single-cylinder, air- 
cooled motor, which is of the 4-cycle 
type. The motor is rated at 3 horse- 
power under the S. A. E. formula. 
The bore of the motor is 2% in. and 
the stroke is 3 in. A _ high-tension 
magneto and a float feed carbureter 
are part of the equipment of the mo- 
tor, which also has a friction clutch 
enabling the operator to start evenly 
and control the speed. 

The larger “Pennsylvania” mower 
is controlled from the handles, the 
speed being regulated from % to 4% 
miles an hour, and the cutting from 
% to 2% in. high. This larger mower 
will cut eight acres per day, cutting 
and rolling at the same time, at an 
average operating cost of about 30 
cents a day. This model weighs 750 
pounds and it sells for $400. The 
shipping weight is 1000 pounds. 

The motor of the larger “Pennsyl- 
vania” mower is equipped with a sin- 
gle-cylinder, water-cooled, 4-cycle mo- 
tor, which is rated at 5 horsepower. 
The bore of the motor is 3% in. and 
the stroke is 4 in. This model has a 
friction band brake located on the 
drum. An expanding clutch allows 
the mower to be started without a 
jerk. A special feature of this mower 
is a device for reversing the cylinder, 
making it possible to re-sharpen the 
mower without removing any of the 
parts. 

THE AUTOMATIC GREASE CUP COoM- 
PANY, 217 North Fifteenth street, 
Philadelphia, Pa., will start in busi- 
ness in April. The company will 
manufacture a grease cup. 
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Warren 
Hardware Fixtures 


Could you take a peek into the factory where these 
well-known Fixtures are designed and made—you 
would find constant delight in the superb material and 
workmanship entering into the completion of each 
individual Unit. 





Warren Fixtures are manufactured 
in a manner which guarantees 
their ability to “stand up and 
deliver” after years of hard usage. 


CATALOGUES 65 & 219 Mailed upon Request. 


J. D. WARREN MFG. COMPANY 


503 MASONIC TEMPLE, CHICAGO 
Eastern Display Room: 253 Broadway, N. Y. 


The Largest Manufacturers of Hardware Store Fixtures in the world 
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The Griswold “Bolo” Oven 


The Griswold Mfg. Company, Erie, 
Pa., is manufacturing the Griswold 
“Bolo” oven. The company states 
that this oven is something entirely 
new in oven construction, in that it 
can be placed in the center of the 
oven, reducing the height of the oven 
one-half and then the baking is done 
in the lower part, which makes an 
oven with a very small cubical con- 
tents. It is claimed that this oven will 
bake exceptionally quick, with but 
little gas. 

The Griswold “Bolo” ovens are 
made of polished steel, with a rolled 
edge door, and a rabbited joint door 
frame. They are full tin lined, and 
are equipped with wood handles. 

















One of the Griswold “Bolo” ovens 


The hinges and catches are nickel 
plated steel, and the ovens also have 
nickel plated corner pieces. No. 60-B 
measures 18% inches in height, 13% 
inches in depth and the weight, crated, 
is 22 pounds. This model lists at 
$5.20. No. 80-B also measures 18% 
inches in height, with a width of 20 
inches and a depth of 13% inches. 
The weight of No. 80-B crated is 27 
pounds and it sells for $5.70. 


The Monarch Messenger 


The current number of The Mon- 
arch Messenger, published monthly 
by the Malleable Iron Range Com- 
pany, Beaver Dam, Wis., is featured 
by an editorial headed “Every Man Is 
the Architect of His Own Fortune.” 
This number also contains a number 
of illustrations of store interiors, etc. 


The Warcup Lever Lock 


Frank Warcup, Westernville, N. Y., 
is placing upon the market the War- 
cup lever lock, which is stated to be a 
scientific, durable door fastener and 
opener. With this lever lock there is 
no need of twisting or turning the 
knob, as a simple pull or push, as the 
case may be, is sufficient to either 
open or close the door. 

This lock has two sicle pieces, one 
sliding case, one U-shaped bolt-re- 
leasing lever, one spring bolt barrel 
and one spring bolt, all of which are 
made from cast, malleable iron and 
are finished in copper and japan. The 
bolt-releasing lever is secured by a 
pivot in the sliding case, which moves 
in slots and can be locked by means of 
a key, which raises the springs up out 
of the notch and moves the sliding 
case and the handles or lever back, 
where it is held in place by a stud at 
the free end of the double flat springs, 
thus making the spring pressed back 
in the door jamb immovable. 

This bolt-releasing lever is claimed 
to be exceptionally handy and easy to 


use. It will open by a slight pressure 
on the knob from the outside, and it 
closes in the same way. The manu- 

















The Warcup lever lock 


facturer states that this lock, when 
fitted properly, will allow the door to 
swell or shrink, and also to raise or 
sag without interfering with the 
operation of the latch. 


“Vermont” Sap Pails 


The Wheeling Corrugating Com- 
pany, Wheeling, W. Va., is manufac- 
turing the “Vermont” sap pails, two 
of which are shown herewith. These 
pails are tested and guaranteed not to 
leak. They are galvanized after be- 
ing made, and are made small at the 
mouth to prevent water from flowing 
into the pail with the sap. The sap 
pail which is shown at the bottom of 
the accompanying illustration meas- 




















Two. of the Wheeling Corrugating Com- 
pany’s “Vermont” sap pails 

ures 12% inches high and 10% inches 

in diameter at the top. 

These pails flare sufficiently to nest 
closely, but they are made to hang 
straight on the tree. The sap pails 
are not punched unless so ordered. 


Shapleigh Sporting Goods 
Catalog 


The Shapleigh Hardware Company, 
St. Louis, Mo., has published its new 
sporting goods catalog for 1915, No. 
165. This catalog, which is bound 
with the characteristic Shapleigh 
green and red cover, contains 235 
pages. It is well printed and illus- 
trated. 
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Bright Star Flashlight Bat- 
tery Catalog 


The Bright Star Battery Company, 
430 West Fourteenth street, New 
York City, has recently published a 
new catalog for 1915 which features 
the company’s line of electric flash- 
lights and batteries. This catalog is 
well printed and illustrated and con- 
tains 20 pages. 


The National Tire Tightener 


The National Tire Tightener Com- 
pany, Spitzer Building, Toledo, Ohio, 
has brought out the National tire 
tightener, which is a very simple de- 
vice consisting of two plates with lugs 
or turned corners for holding them in 
place against the felly to an adjusting 




















illustration shows the _ tightener’s 
three separate parts 


This 


stud with a stationary stud in the cen- 
ter, threaded with right and left-hand 
threads. 

In applying the tightener on a tire, 
a short section of the felly is cut out 
with a hand saw, providing a space 
wide enough for the insertion of the 
tightener contracted. The adjusting 
stud or center nut is turned with an 
ordinary wrench and the plates are 
expanded against the felly, causing 
the latter to be tightened or expanded 
against the iron rim to any tension 
desired. 

The company states that the Na- 
tional tire tightener is effective and 
permanent as long as it remains on 
the wheel. Shrinking is eliminated 
and there is no dishing of the wheel. 
In case of a broken spoke or section 
of the felly, the broken part is re- 
placed and the wheel is again tight- 
ened without the trouble and expense 
of going to a blacksmith. When the 
wheel is worn out, the tightener can 
be removed for use on another wheel. 


New De Laval Cream Sepa- 
rator Catalog . 


The De Laval Separator Company, 
165 Broadway, New York City, has 
just issued its new catalog featuring 
the De Laval cream separators. This 
booklet is handsomely printed in two 
colors. It contains 72 pages of illus- 
trations and descriptions, including 
two views showing the different high- 
est award honors won by the company 
at various expositions. 


PLANS HAVE BEEN COMPLETED and 
bids will soon be taken by Alfred 
Freeman, architect, 29 West Thirty- 
fourth street, New York City, for an 
addition to the factory of A. R. Mos- 
ler & Co., Wakefield and Webster ave- 
nues, Mt. Vernon, N. Y., manufac- 
turers of spark plugs. 
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The Razor With Perfect Blades 


Quality, good value, generous profit and judicious 
advertising—this is the combination which has 
started hundreds of hardware dealers on the “Penn 


Way.” 


If you start, you will never leave, because the Perfect 


Penn Sheffield Blades will satisfy your customers 
and keep them coming back to your store. 
Ask your jobber or write to us. 


A. GC. PENN, Incorporated 


100 Lafayette St., New York City 
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Hardware Age 


NOTES OF THE RETAIL HARDWARE TRADE 


LARNED, Kan.—The Reed Implement Company will increase 
its stock with a line of shelf hardware in the near future. 
Its building is being repainted, and shelving and fixtures put 
in to accommodate the new stock. The company has carried a 
line of both hardware and implements at its store at Rozel, 
but has only handled implements at its Larned branch. 


OWENSBORO, Ky.—W. A. Guenther & Sons, wholesalers and 
retailers, now carry a line of miners’ logging, mill and black- 
smiths’ supplies, electrical supplies and fans, fencing, cut 
glass, etc., in addition to their regular stock. Catalogs re- 
quested on the following: Automobile accessories, baseball 
goods, belting and packing, bicycles, buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, cream 
separators, glassware cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, gasoline engines, hammocks 
and tents, harness, heating stoves, heavy farm implements, 
heavy hardware, home barbers’ supplies, kitchen housefur- 
nishings, lime and cement. linoleum, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, plumbing 
department, poultry supplies, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, shelf hardware, silverware, 
sporting goods, tin shop, toys and games, wagons and buggies 
and washing machines. 


ROYAL OAK, Micu.—C. B. Chandler has opened a hardware 
store at 737 South Washington avenue, to deal in builders’ 
hardware, building paper, children’s vehicles, cutlery, heating 
stoves, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, prepared roofing, pumps, shelf hardware, tin 
shop and washing machines. Catalogs pertaining to aluminum 
specialties, gas stoves and ranges requested. 


EMMONS, MINN.—The hardware store of Edward. Oppegard 
has been purchased by F. E. Yost, who will erect a new store 
building 24 by 94 feet, and install modern fixtures. Catalogs 
requested on steel I beams. 


HARMONY, MINN.—Oscar Peterson is the new owner of the 
J. Dunford & Co. implement business. He requests catalogs 
on buggies and wagons. 


MADISON, MINN.—James H. Hayden has sold his interest in 
the hardware store to Z. L. Hayden, who will conduct the 
business under his own name. 


RouND LAKE, MINN.—E. G. Smith has established himself 
in business here, handling automobile accessories, belting and 
packing, buggy whips, builders’ hardware, churns, cream sep- 
arators, dynamite, electrical household specialties, furnaces, 
galvanized and tin sheets, heavy hardware, lubricating oils, 
paints, oils, varnishes and glass, pumps, ranges and cook 
stoves, refrigerators, washing machines and wagons and bug- 
gies. Catalogs covering heavy hardware and implements 
requested. 


ROYALTON, MINN.—Clarence D. Bourke has engaged in busi- 
ness here carrying a full line of implements, belting and pack- 
ing, churns, cream separators, washing machines, gasoline 
engines, heavy farm implements, etc. 


St. CLoupD, Minn.—The Thielman Hardware Company, suc- 
cessors to Thielman Brothers, has been incorporated. Their 
stock includes baseball goods, bathroom fixtures, buggy whips, 
builders’ hardware, building paper, children’s vehicles, churns, 
cutlery, dog collars, fishing tackle, furnaces, galvanized and 
tin sheets, hammocks and tents, heating stoves, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, prepared roofing, pumps, ranges and 
cook stoves, sewing machines, shelf hardware, sporting goods, 
toys and games and washing machines. The incorporators are 
Frank J. Thielman and others. 


_WinpDoM, MiInN.—The firm of Marshall & Sanger has been 
dissolved. Earl Marshall has taken his son Charles into busi- 
ness as a member of the firm, which will be continued under 
the title of Earl Marshall & Son. 


ALBANY, Mo.—George Walters recently purchased J. A. 
Dale’s stock and interest in the Albany Hardware Company, 
and will hereafter be associated with John Newman and 
Fielding Pierce, without any change in the firm name. 


Warsaw, Mo.—The implement business of Puthuff, Huse & 
Co. has been sold to J. A. Dice, who has added a line of 
wagons, buggies and harness to his stock. 


BLAIR, NEB.—The stock of baseball goods, building paper, 
builders’ hardware, fishing tackle, mechanics’ tools, heating 
stoves, lubricating oils, washing machines, etc., of 
Brock has been sold to Julius Petersen. 


GARRISON, NEB.—A. E. Piller, who purchased the hard 
stock of C. G. Jack, has sold it to Frederick Jelinek. hecan 


GILTNER, NEeB.—Frank Hobbs and Sherman Holmes are 
purchasers of the implement stock of Daniel Burkey. The 
new firm name will be Hobbs & Holmes. 


MILLIGAN, NeB.—A new hardware store has been opened by 
Nelson Brothers, whose stock consists of bathroom fixtures, 
belting and packing, buggy whips, builders’ hardware, chil- 
dren’s vehicles, churns, crockery and glassware, cutlery, dairy 
supplies, Cog collars, electrical household specialties, fishing 
tackle, galvanized and tin sheets, hammocks and tents, har- 
ness, heating stoves, heavy hardware, home barbers’ supplies, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, 
poultry supplies, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, sporting goods, tin shop and washing 
machines, on which they request catalogs. 


TEKAMAH, NeEs.—The George Baker Hardware Company 
requests catalogs on bathroom fixtures, bicycles, buggy whips, 
builders’ hardware, children’s vehicles, churns, cream separ- 
ators, crockery and glassware, cutlery, dairy supplies, dog 
collars, electrical household specialties, fishing tackle, fur- 
naces, furniture department, lvanized and tin sheets, gaso- 
line engines, heating stoves, kitchen housefurnishings, lubri- 
cating oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, shelf 








hardware, silverware, sporting goods, tin shop and washing 
machines. 


HIGHLANDS, N. J.—U. Grant Johnson has purchased Allen 
Patterson’s interest in the hardware business carried by Lane 
& Patterson. The firm name has been changed to Lane & 
Johnson. New fixtures have been installed, and a line of 
boatmen’s and paint supplies added, on which catalogs are 
requested. 


NEw York, N. Y.—B. Adler, of 307 Seventh avenue, has 
moved to a new building at 296 Seventh avenue. He has 
enlarged his hardware stock and installed new fixtures. 
Catalogs requested. 


New York, N. Y.—Peter Kuhn has recently started in busi- 
ness at 345 Lenox avenue, carrying a line of hardware, 
plumbing and steam and gas supplies, and requests catalogs. 


CoGSWwELL, N. D.—The Cogswell Hardware Company, whose 
stock includes automobile accessories, baseball goods, bath- 
room fixtures, belting and packing, buggy whips, builders 
hardware, children’s vehicles, churns, cream _ separators, 
crockery and glassware, cutlery, electrical household 
specialties, fishing tackle, furnaces, furniture department, gal- 
vanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, iron beds, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, plumbing 
department, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, sporting goods, 
tin shop, toys and games and washing machines, has been 
sold to the Dakota Sales Company, which requests catalogs 
on the above. 


UNDERWOOD, N. D.—Olson & Smith is the title of a new con- 
cern which has recently started in business here. 


NAPOLEON, OHI0.—The Napoleon Hardware Company has 
leased a building and will move into the new location about 
April 1. The building is a three-story-and-basement structure, 
with a 66-foot frontage, giving the company 15,000 square 
feet of floor space, or about double its present capacity. The 
basement will be fitted up with a five and ten cent depart- 
ment, 


WILKES-BARRE, Pa.—The Lewis & Bennett Hardware Com- 
pany, 4 and 6 North Main street, successors to the Phelps, 
Lewis & Bennett Company, wholesalers and retailers of mill, 
mine, builders’ and painters’ supplies, etc., has considered it 
necessary to enlarge its store owing to its increase in busi- 
ness. The entire lower floor of the Bennett building has been 
secured. Many alterations are contemplated. The stock now 
carried will be considerably increased and the company will 
specialize in housefurnishings, sporting goods and automobile 
accessories. The work of remodeling its store will be finished 
about May 1. The plans in remodeling the store call for the 
installation of a novel system of window display. 


WILKES-BARRE, Pa.—The White Hardware Company, con- 
ducting both a wholesale and retail business in hardware and 
related lines at 84 East Market street, has dissolved partner- 
ship, Lyle L. Merithew, junior member of the firm retiring. 
The remaining partners, James B. and Evan B. Harris, have 
acquired his interest and will continue under the name of the 
White Hardware Company. They have leased a building, five 
stories and basement, of brick and steel semi-proof construc- 
tion, 44 by 110 feet, which is now being rebuilt and enlarged 
for occupancy about July 1, to contain both passenger and 
freight elevators. A number of new lines will be added to 
those already handled, comprising automobile accessories, 
baseball goods, bathroom fixtures, belting, bicycles, buggy 
whips, builders’ hardware, building paper, churns, cutlery, 
dog collars, electrical household specialties, fishing tackle, fur- 
naces, hammocks and tents, heating stoves, heavy hardware, 
home barbers’ supplies, kitchen housefurnishings, linoleum, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, plumbing supplies, poultry supplies, pre- 
pared roofing, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, sporting goods and washing machines. 


BANCROFT, S. D.—M. M. Barnes has bought out the stock 
of Imlay & Henry, including automobile accessories, belting 
and packing, buggy whips, builders’ hardware, churns, cream 
separators, cutlery, dairy supplies, dynamite, fishing tackle, 
galvanized and tin sheets, gasoline engines, harness, heating 
stoves, heavy farm implements, heavy hardware, home bar- 
bers’ supplies, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, pumps, ranges and cook stoves, shelf 
hardware, silverware, tin shop, wagons and buggies and 
washing machines, on which he requests catalogs. 


JAVA, S. D.—George Zeller is the purchaser of the Selby 
Implement Company. 


WoopLAND, WaAsH.—The Woodland Hardware & Lumber 
Company has been incorporated by L. W. Field, G. W. Nelson, 
John Bogart and L. G. McConnell, with a capital of $10,000, 
to deal in the following: Automobile accessories, basebali 
goods, bathroom fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, crockery and glassware, cutlery, 
dairy supplies, dog collars, dynamite, electrical household 
specialties, fishing tackle, furniture department, galvanized 
and tin sheets, gasoline engines, hammocks and tents, harness, 
heating stoves, heavy farm implements, heavy hardware, 
home barbers’ supplies, iron beds, kitchen cabinets, kitchen 
housefurnishings, lime and cement, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared _ roofing, 
pumps, ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, tin shop, 
wagons and buggies and washing machines. Catalogs re- 
quested on the above. 


BENTON, Wis.—George E. Duval is the new owner of the 
J. W. Metcalf hardware store. He has increased the stock 
with a line of aluminum goods. 

ELLSWORTH, Wis.—Edwin Halleday, formerly manager of 


the Ellsworth Hardware Company, has bought the furniture 
stock of the Ellsworth Hardware Company, which still con- 


_.tinues business on a discount basis. 
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The Butcher-Shop is 
Our Study-Hall 


hy | has ever been our aim to keep Foster Bros. Brand Butcher Tools out of 
the rut of the commonplace; to know this particular field; and to excel 
in both dealer and consumer service. 

It will always be our task to study the require- 
ments of the meat-cutting industries in all their 
departments, and to make the correct tools for 
every class of work according to a careful analysis 
of individual conditions. 

You will find that Foster Bros. Brand Butcher 
Knives and the various kinds of cleavers, carvers, 
forks, steels, etc., are staple sellers. 

The “smiling satisfaction’ phrase and picture 
so familiar in connection with Foster Bros. Brand 
quality has a broader meaning. It is in a word, 
dealer-cooperation. 
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JOHN CHATILLON & SONS 


(Scale Makers Since 1835) 
85-93] Cliff Street $2 New York City 


Sole Distributors of Foster Bros. & Chatillon Co. Products 
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Fees = ‘Butterfield’s 
———— Screw Plates 


have always borne an enviable reputation for 
Accuracy and Reliability, and these newcomers 
are no exception to this rule. 


| 2 BUTTERFIELD & COMPANY | You want Screw Plates on your shelves and in 
MOTOR CYCLE SET NO. 13! | 
- WILE LMREAG ALL TNE =, your show cases that your customers know at 


| BOLTS, SCREWS AND NUTS : 
See ee eee | sight; a line that they are familiar with through 
zat | many years of practical use; a line whose good 
qualities are so well and favorably known that you 
will not find it necessary to spend valuable time and 


money trying to get rid of them. 
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Just send us your order for some of 
ere ey these sets and see how easy it is to sell a 
ike ete. P good line, and don’t forget this— 


There is good money in them for you. 
Want Catalogue? 


BUTTERFIELD & CO., Inc., Derby Line, Vt 


Chicago Store: 11 South Clinton Street 
Kansas City Store: 310 Delaware Street 











Easiest and Best Nails to Sell—“Capewell’’ 


Because of superior quality and the large demand Capewell nails can be turned 
for a profit more often than other brands. This means larger annual returns on 
a given amount invested. 

The Capewell is the best known nail and is being used by the vast majority of 
horseshoers. Therefore, many orders repeat automatically. 

Best nail in the world at a fair price—not cheapest regardless of quality. The 
checked head Trade Mark as here illustrated well distinguishes “The Capewell” 
from all others. 








The Capewell Horse Nail Company : Hartford, Conn. 


Largest Manufacturers of Horse Nails in the World 
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The Classified Directory appears in the first issue of each month 





A 
Abbey & BMIDCH. cc ccs ccccccces 173 
Acme Steel Goods Co.......... 33 
Allen Auto Spec. Co........... 71 
pe Re ee eee 163 
Aluminum Solder & Refining Co.175 
American Electric Co........... 73 
American Screw Co............ 25 
American Shearer Mfg. Co..... 173 
American Sheet & Tin Plate Co.175) 
Anmierican Steel & Wire Co., 
168, 170 
American Wire Fabrics Co...... 17 
American Wringer Co.......... 16 
Anglo-American Co............. 
yp A ee 20 
Armetrong Mig. Co. ....c.ceees 16 
yO PO Pee Te Tee 
Athol Machine Co.............. 157 
Atlas Auto Supply Co.......... 52 
nae, Es CB Gis onkccteves 179 
B 
a ee ee eres 32 
PS es Gi so he oe cee ce. 77 
Berg & Beard Mfg. Co......... 87 
Be POG, Gis ccc cscccecess 169 
Bicycle Step Ladder Co......... 171 
Billings & Spencer Co.......... 67! 
Bishop, Geo. H., & Co......... 22 
Black Silk Stove Polish Wks.... 21 
Blatchford Calf Meal Factory. .173 
PE Dn 6c adeeaticcseaus 157 
Bridgport Brass Co............ 75) 
Brooks, M. S., & Sons.......... 175 
Brown & Sharpe Mfg. Co...... 4 | 
SEED “OE - GS hooks ctwcc uns 150 
G 
Caldwell Mfg. Co..... .. .169 
Calumet Steel Co....... . ol 
Capewell Horse Nail Co........ 150 
Ce Gis cn scene chans 21! 
eee ee Gia cadecvsdswadawes 163 | 
CRemegson Hidw. Co......cceses. 
Champion Spark Plug Co....... 85 
Se A. bobs ckeoens ¥ewn sec 82 
Chapin-Stephens Co............ 174 
Coat, Fi, B BOWS. ck sssicces 149 
Chicago Automobile Supply 
DT sp ncheee sn wueekesadnues 80 
Chicago Spring Butt Co........ 33 
Clayton & Lambert Mfg. Co..... 168 
Cleveland Metal Products Co... 13 
Cleveland Stone Co............. 168 
Cleveland Wire Spring Co...... 175 
Clinton Wire Cloth Co......... 15 
COGN Wee Gin sedis cvsvens 5 
Coldwell Lawn Mower Co...... 172 
Se es Gen: wee ae eeN ees 174 
Corbin Cabinet Lock Co........ 25 
Capi Berew COORD. oc cc cvcce cc. 86 
Covert’s Saddlery Works....... 173 
Com Brees Bile, Ce... ccc ccesees 68 
Cyclone Fence Co.............. 28 
D 
Dann Oil Cushion Insert Co.... 79 
Danver Accessory Co........... 79 
Darby, Edw., & Sons...........173 


a ee ere 171 Lindemann, O., & Co........... 174 S 
|Dazey Churn & Mfg. Co........ 18 Livingston Radiator Co......... 61 . 
ps A hs a 30 
PN Be Ghat ndstontcape 82| Lovell Mfg. Co.............20.; 27 ¢ Cord Work 
'Samson Cordage Works......... 
RO. WR WSs i cc ctavincs 177 Ludlow-Saylor Wire Co..... 28, 165 Sc} Pres i ot 
Ge vi. cd esevecsvandces SGy  Gaieuew Mie Ce... oo vec ackccawss 168 ec . on niche Bae il ate _ 
Detroit Twist Drill Co.......... 23 Luther Grinder Mfg. Co......... 72 ana er . ; mpag ee ee wit 
‘Dixon, Joseph, Crucible Co..... 82 nse — » M. B., Cow... eee seeees 12 
Disens Bees & Wer Co 174 M Schofield Laboratories Co... .46, 47 
Security Blow-Out Holder Mfg. 
E Martin-Senour Co. .......ccces. ee . Sh  ode deebee ees eatecstadbhn 70 
Matts ks ee ere 38 S$ aa 
Pe WE: hs ac teow ber eoas oes 175 M ae ¥ ra a eg oop oy Rig apse cece o 
: PE A se edince wheddad ab wad 26'S S ? pee 
Eagle Paint & Varnish Co...... 165 a vulliaes ; on ae Seem Plug “e “0 SS 
Satie: Wihibeaiy Ges <<. <: 163 McKinney Mfg. Co............. 157 Shelby Spring Hinge Co........ 33 
Elastic Tip Co 161 McKinnon Dash Co............. 82, Sherman, H. B., Mfg. Co....... 172 
ese AAS 2 Ue Milbradt Mfg. Co.............. 171 Silvex Company ............... 45 
Energy Elevator Co............ 17S\_.. - , 
Resien Bickford Ce 173 Millner Wire Cloth Rack Co....171 Smallwood, W. R., Mfg. Co..... 175 
"iG coy atlas Milwaukee Corrugating Co...... 92 Smith & E a? 
Evinrude Motor Co............. 180 J = eee sai lies mith & Egge Mfg. Co coos F 
Sete Mille 150 Se eee: OM nessa caste at pL ee Be, A co 0d boda eee 175 
— 168 Morse Twist Drill & Mch. Co....155;Sommer, John, Faucet Co....... 174 
Me Tan Tks Ree aE ope as WP CaN OT Te iiceves seneaven 175 Sparks-Withington Co. ...... 36, 37 
F Mossberg, Frank, Co.........58, 59| Standard Chain Co............ 161 
~~. se on Motor Car Supply Co........... 80 Standard Stamping Co....... 16, 17 
tay eC at __| Mueller, H., Mfg. Co........... 2 Stanley Rule & Level Co....... 86 
Federal Motor Truck Co........ 76 vasere . ’ ; 
Rit C Murphy, R., & Sons............ 974| Stanley Works ..cccccecis 141, 155 
Ford Auger ke ee er 174 Mee, ¥. E.. ee eee 9] Star Specialty Mfg. "ce ease 169 
G Mysto Mfg. oe ae Ee 31 Starrett, L. as 2 ES ae mere 178 
Stewart-Skinner Co. ........... 173 
Garter & Ce. oc cccssccccceeons 167 N es DS CO 172 
a! Ss eee ere 73 
ee BS ae reer ee AR & Se 94 T 
Gilbert & Bennett Mfg. Co..... 171 negutagen Motor Supply Co...... OO ns eet He 7% 
Gomtell TAR Ces sc cccccesceves 960) eM, Teewerd Ben osc. ccc esenses 165; Thompson Mfg. Co.......-..<.. 172 
Goodrich, B. F. Co........... 71, 83 New Jersey Wire Cloth Co...... i71 Thompson, Judson L., Mfg. Co. .159 
Goulds Mfg. See Oe ee ee Ee iin. os 0% be diowee 54 Townsend, F. Divédtndadiatesees 173 
ee ee. hn oc bc cvincasidecs 81 New York -Metal Ceiling Co..... 169 Townsend, S. P., & Co.......c- 172 
Grossman, Emil Mfg. Co........ 49 N. Y. & N. J. Lubricant Co..... 79 Travis Glass Co......+.++.-+++- 172 
New York Wire Cloth Co....... 99 Trimont BEGe, CO. . cc vcectecvese 66 
H Ney Mfg. Co 155 Tubular Rivet & Stud Co....... 150 
Hannum, W. H., Chemical Co... 78 Niagara Falls Metal Stpg. Wks..161 U 
Harris, A. W., Oil Co.......... 57| Nicholson File Co... ....0.00.0.0. 6 
Hartford Mch. Screw Co....... 44| Norcross, C. S., & Sons......... 173 Union Caliper C0......---.-00. 155 
Hassall, John, Inc.............. 178| North Bros. Mfg. Co............ 32 Union Hardware Co....... i 7 
Hayes Senn & Planter Co 167 Northwestern Chemical Co...... 56 U. S. Incandescent Lamp Co.... 74 
pe ‘ - ; aa ee . LU. S. Sandpaper Co...... .153 
ee ee i nbs cen keees ek 16 
ee. Cy B Cae isiviccccieni 91 U V 
ey ere ee 17 ' 
ot ae vn a One Minute Mfg. Co...... .. 27, V-Ray Company ........... 33 
Serre Steers Seo, en we. a Opportunity Exchange .....176, 177. Voss Bros. Mfg. Co............ 26 
Hussey, C. G., & Co... ..169 : 
eo UR a ee 87 
: Ganaowe,..©. Big BGs vs wc ovees'. 175 Ww ; 
Oxygen Generator Co....... _75|Walden Mfg. Co............ 50, 51 
Ideal Sad Iron Mfg. vdsath ow ae 153 Walker-Moore Mfg. eR ak eo 34 
Sd 
Illuminating Elec. Mfg. Co...... 81 Pp Wall, P., Mfg. Supply Co....... 82 
Imperial Bit & Snap Co......... 82 Warren, J. D., Mfg. Co......... 145 
Inland Steel Co.............0e: 24| Palmer, I. E., Co.............. 161) Watrous-Acme Mfg. Co......... 32 
evian Pier Mile Cé.......-. 10. 11 Pee. Gs Cei césicondvce we 159 Weed Chain Tire Grip Co....... 43 
Parker Wire Goods Co......... 791 Wels Meet Coie vn. n dec onscneees 65 
I HE 5 So. o/s 6 0 ESR SE DON 170 
Penn, A. C., Inc............... 147| Western Clock Co..........-... 3 
1 Pennsylvania Rubber Co....... 1 Western Tire & Rubber Co..... 70 
, : Platt & Washburn eh ay 2 Wheeling Corrugating | Sea 24 
Jenckes Mfg. Co............... 153 Porter, H. K.......----0+-0+e- 174 Whitaker-Glessner Co. ........- 159 
pommmae; ©. Ban & GO vc cce cic 168 Premier Elec. Co.. 81 White Mop Wringer Co......... 170 
Jennings, Russell, Mfg. Co..... 168 Progressive Mfg. Co........... 22 Whitman & Barnes Mfg. Co.....157 
Johns-Manville, H. W., Co...39, 42 Wickwire Brothers eiedwata we 
pO ee ee 35 R Wiley '‘& Russell Mfg. Co........ 64 
Rajah Auto Supply Co......... 78 Lechaeanesege J. er Fs fe 
K Reflex Tpgnitiem Ces < oo seecs son 80 oe x ¥ C erm en 48 
Kastor, Adolph, & Bros......... 170 Republic Fence & Gate Co...... 90 rene? en at 
, , Richards-Wilcox Mfg. Co 143 Witte Hardware Co............. 19 
Klein, Mathias, & Son.......... 82 — - ee eee Worthington, Geo., Co.......... 62 
Robertson, Arthur R.......... 168; he Wi , C $y 30 
I Robin Hood Ammunition Co....173 wes 3 — 5 rapa i ey aes 
¥ Rock Island Mfg. Co 174 Wright Wrench & Forging Co... 81 
Lemcndter Lens Ce... ..cccccces 77 Rogers Wire Works, Inc....... 165 . 
Lane, WEE Beas ica 80 ee ccaeee 80 Root-Heath Mfg. Seca do bw ee wks 170 
oS ow Seer eee 72| Rugg, EB. T., & Co... cccsccces 172| Yerdon, William ..........0.... 172 
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Current Metal Prices q 




















: The quotations given below are for small lots, as sold from stores in New York City by merchants carrying stocxs. 
| BF hy as are —— ee whose requirements are not sufficiently heavy to warrant their placing orders with manufacturers for shipment in 
; ots from mills, these prices are given for their convenience. 
: On a number of articles the base price only is given, it being impracticable to name every size, 
- IRON AND STEEL— Russia, Planished, &c. Copper Sheets— 
| Bar Iron and Soft Steel Bars— Genuine Russia, according to assortmen Sheet copper hot rolled, 16 oz. (quantity 
Refined iron: Per Ib. Per Ib. 3 @ 17 Ye lots). Base price, per Ib., 2le. 
| 1 to 1% in., round and square... .1.80@1.85¢ Patent planished, W. Dewees Wood, Sheet copper, cold rolled, 14 oz. and heavier, 
| +5; ap in. x 4% to l in......... 1.80@1.85¢ Per Ib. A, 10c: B, 9c net | 30 in. wide, lc per Ib. advance over hot rolled. 
| 1% t 4 in. x %4 to 5/16 _ eae 2.00 @2.05c Galvanized Sheet copper polished, 20 in. wide and under, 
Burden’s H. B. & S. Bar Iron, base price, __ eh eB. ean seeceeeePer Ib. 3.15c | Ie scl ft. angers 4 hed, 20 ‘de. 2 
| 2.95@3.05c Nos. 22 lv itt a enekoues ooees et a a cet copper polished, over in. wide, 2c 
| Burden’s Best bar iron, base price. .3.15@3.25¢ | No 26 n et IIITIPer Ib! 3700 | Per sa. ft. extra, 
<3 3 yh: ngage acai hentai 3.40 @ 3.50¢ \ a Per Ib. 3.85¢ Tinning, one side, 3/c per sq. ft. 
iat ‘ . ‘ 2 
i % to 3 in., round and square....1.80@1.85¢ | No. 3000022. ITIIDILIDIIIDIDILIPEE Ibs 4.408 ee 
I $445 5 ee Ge... eee | ee eee, EY Per Ib., 62@65¢ 
1} Rods—% and 11/16 in........ +1.90@ 1.95¢ Corrugated Roofing—Galvanized— Copper— 
1} Bands—1'% to 6 x 3/16 to No. 8. .2.10@2.15¢ 2%-inch corrugation, 10c per 100 Ib. over Lake ingot Per Ib., 18%4 @19c 
Hi Shapes flat sheets. Electrolytic ....-..-.....-Per lb., 18% @18%c 
i Beams and channels—3 to 15 in... .1.85@1.90c Corrugated Roofing—Painted— SEE cobdecktesedoneeee Per lb.,18 @18%c 
it Angles: 2%: -in, corrugation. Spelter— 
at 3 in x 4% in. and larger ere .. -1.85@1.90c ee Ey Per 100 sq. ft.........-$3.78 Wackéite Per Ib..11 @l2c 
ti 3 in, x 3/16 in. and Y% in. ...++-d30@2.35c | No. 26...........- Per 100 sq. ft....... Spc ee ee ee << “ 
i 1% to 2% in. x % in........... 2.05@2.10c eh: vs abébcunen Per 100 sq. ft. toon ee Zinc— 
1% to 2% in. x 3/16 in. and ‘hice Genuine Iron + Sa : pean, ng ee Scewe sie Poe Sikes 
| 1 to 1% in. x 3/16 in........... 2.05@2.10c | wy. >. Guleemaee ; agente A geil : 
| Nos. 22 and 24 Per Ib. 6.00¢ Lead— 
i 1 to 1% Se FG. Bis cvccvocscccess 2.10@2.15c ers” ananetapipednisians si gts ween “= ey : : 
li %x = 2, Mc ccsece coc cccccccceres ot a ot gala ehanie eta inben gion ** "hee te. 9.0te ern ee enous: ~<- Benen 
af a %xX I IN. eeccecccccccces ee .29@2.30c oe eS OP OS eR SR eee Oe ee ee ” > eeeeeeerereer eee eeeee eevee b., 4 
tt ME Me, ccaeccrcass asses 3.45 @ 3.50c Tin Plates— Satta. 
iW - y, to 3/32 in. eeeeeeeoeeee seen 4.50@4.55c American Charcoal Plates. iy x 4, guaranteed ie at a. all Per Ib., 34 vac 
i vom: ix %i 2.35@2.40¢ AAA charcoal: >= OR eee Per tb., 31%e 
} in. X 9 eoS OD ESSEC CC® S- Dis BO As svwse ee ee Refined P Ib., 2 
i 1% * x 3716 2.20 @2.25 CTNMCH aoccccccecccccrcccccecces er 6c 
2 a x. -¥- 7 fn wnneemeen ro ae 14 x 2 eee sae uid whetesatecnaa ware Prices of solder indicated by private brand 
i 1% to 2% x 3/16 in.......-.---- 2.10@2.15¢ | “IC 14 x 20......... (juin ee 
it 3 in. and larger.....-.eeeceeeess 1.90 @2.00c Se See: a i ae cite . 6.55 Antimony— 
Merchant Steel— American Coke Plates—Bessemer eet a ee ere ee ss onan, 
ce oa ee ee a a vem aees | oe 85 ee OF ®- eo -e---- 2 ot PE OUD. pies incornnceses Per Ib., 28 @30c 
Best cast steel, base price in small lots..... 7c ‘ Oe a eee eee TS ‘ Bismuth— 
American Terne Plates. Per Ib $3.75@$4.00 
Tank Plates—Steei— IC 22 x 28 with an 8-lb, coating......... $9.30 gi sah piri Ah ‘ - 3 nell ‘ 
1% in. and heavier.......... Per Ib., 1.85@1.90c IX 20 x 28 with an 8-lb. coating......... 11.30 uminum— 
: Br OW Wks ooéeeusese patimets Ne se ets tyes Seamless Brass Tubes— a Seenpentans aot 7 =~. 
Pe eee ener erie SORE aria @2-10 | List February 15, 1915 Base price, 20c fate Eso <sa sss edevedeegecson aS 
oueste-~ Brass Tubes, Iron Pipe Sizes— Wil PEE, «cos cima ceeauoees 222 123@25¢ 
~ - Blue Annealed. Per Ib., 2.10 List February 15, 1915 Base price, 20c ee thatthe 
SUD, EBVoc ee eees ert eceevsesseceerssvces or 
 Bitwees 0600s bebevens censoes Per Ib., 2.15 . ; Copper Tubes— Dealers’ purchasing prices paid in New York: 
i Miseathidevadobdhweweses ones Per lb. = List February 15, 1915 oo — 23¢ Cents per Ib. 
BO, Wisc coccccccccceccceccosceces Per Ib., 2.30 ; Brazed Brass Tub Copper, heavy and crucible...... simnate 13.75 
Box Annealed—Black. List February 15, 1915 Base | price, 224c Copper, heavy and wire........... ee 
One pass, C. R. R.G. High Brass Rods— Copper, light and bottoms...............31.75 
soft steel. cleaned. List February 15, 1915 Base price, 183c Brass, MORO soc cctesescvececescens coscos & .- 
Oe, BO Oe BB... cccccvies Per ib. 2.40...... Roll and Sheet Brass— mat wt rete eee teen e eee aeeseeesesoes ante 75 
ag - and 24......... ne oe - 2.45 teens : a List February 15, 1915 Base price, 185%c ag illcer od hetoe earaliete Kamanpecie 
No. 27 we pe TS ni : go ib. et ; veh 3 '50c : . Brass Wire— ' ‘ No. 1 red brass or composition turnings.. 9.50 
ag ae gaee see eeePer Ib. 2. Je 3.60c List February 15, 1915 Base price, 183¢¢ | (ead, is ike oe aes kee ‘sennes Bae 
i cic akiun ss $sce eC enhcossa Copper Wire— | Lead, CER. e cencenestecenen seuss cccccece 3.90 
No. eal can os gee a eae kee Basic prices, Carload lots, mill...... Se Ey Bien ks ce cesscccaaed seetecesad Bae 

















PAINTS, OILS AND COLORS. 


























n 1 Fish and Vegetable! Off color ....# ton 13.00@15.00| Green, Paris ...........— @24 |Blue, Italian .............. nominal 
— : ” . Chalk, Engiich...2 ton $3.50@ -—| Indian Red ............ 12 @i4 Blue, Prussian, Domestic.46 @48 
ES P ton nominal| Venetian Red .......... 6 @ 8 Blue, Prussian, Foreign. . @— 
Linseed, Raw, Carload lots. .59¢@—)| China Clay, Imported iemee, TOW. onc cccscces 12 @15 |Blue, Soluble .......... 50 @55 
Ci five-bbl. lots and over a ~ ton 14.00@16.00| Sienna, Burnt .......... 12 @15 Blue, Ultramarine ...... 3% @13 
at. 4 town, five-bbl, lots anc RS i ok 8.00@ 9.00| Umber, Raw ............ 11 @1i4 |Brown, Spanish ........ @ 
eseeecreres 59¢@—!| Cobalt, Oxide ....8 I 1.00@ 1.05| Umber, Burnt ..........11 @14 Carmine, No. 40, buik....3.50@3.75 
Boiled, 1¢ @ gal. advance on Raw. ee oe %# 100 tm |Chrome Yellow ......... 16 @20 |Green, Chrome, ordinary... 3%@ 5 
es eerie: Winter........ ones Commerc ME: ceneess hones so sie ee a ton’ .--22 @30 
eo Becccercccccess + GUReTS 2. wer cccccscccceect 5 @65 a Metaliiic Paint, ¢@ ton 
Cathe a, ‘dinette. ° fo. * .-+-94@56 Ex. Gilders reswedeen eens .55@68 White and Red Lead, bee “9 — NO ews ob howe +t oonis: <4 
> BH sees ccscosseues ‘ ) 
mill seeseeeeveeoees ee i Lead, English White in Oil. 12 @— Ochre, Ame rie an P ton. Re @16 
Yellow, Summer, Prime. oK@ 6 Putty, Commercial— . Lead, Amer. White Dry... 54 @5%¢ American, Golden, ® | bh4 @ 5 
White, er %cowa rie ” $1 es on In, Ol a ae BBrsinds : ne? P Foreign, Golden, ® .. 3 @ 4 
Yellow, Winter ...... i @ 714 In WEGEES .cc0 ccs wove ; 2. 50 and 5 egs T@TMUE F aR gM Oe \, 
Tallow Oil, ich... ee @63 In bbis., tubs. 100 M.... 1.15@1.20 25 and 50 TM kegs.......... Tle Genaae cet seo nen ies se a i 
Menhaden, Brown .|In 1 to 5 ID tins...... 2.65@3.25 ee eae eee 7% ¢| Orange, REE seenue: 10 @13 
a Pree 40 @41 In 12% to 50 Db tins.... 1.50@1.90 1, 2, 3 and 5 cans aanere d OO aa - 2% @13 
—— _ Ee 37 a Setettn: ‘Turpentio [100 ™ in a case]........$ 9\4¢ Garman pPhadenawewmal 12 a" 
southern oO ac ory. nomina ’ e— Litharge : American ...... ee sese Y4@ 8% 
Yalow "ilenched FRA ‘4a G45 I N hi bbl 48 oth = bale a > k — 5% ani ¢ y * Ba a rely ~ 7 
’ tec a - > Swcceeses ; 2 «= or : 4 
White, Bleached, Winter.46 @47 |i" Machine o—) | in ina ex ee eres $1.50@5.00 
Cocoanut. aa eager eu Glue— Me ? A advance over nee. tN English. ...— aes 
9 BROT ceovevecesess a above price: ® PCG see eseeesesese y 
Cochin, spot ......... 13 @ 14% (See Current Hardware Prices) aa. Red’ Venetian," 
Cod. woudl 41 ai 2 i dal Terms : on lots of 500 Ibs. and ol 4 i. : i $0. lag TS 
e | » @ ad P over, ays, or 2% for cash if Ss cers 
OOER ni ccccccessccccess 6.26@6.41 # Ib. paid in 15 days from date of inate. Rose Pink, imeerican.. -. 8 @12 
Porpoise ‘body coeesceee4O @45 egy Commercial .... .. oie Sienna, amen. burnt and at 
Olive, denatured saees 90 @95 one Dry _ ....... eecees @ Zinc, Dry— powdered .......00-. 4 
Neatsfoot, Prime ..... 62 @é64 Ph weeoeesoes oh 22 @23 4 «vena s babs 3%@ 6 
Palm, Lagos spot per h.10%@11 Fine Orange .....++.+.-- 17 @19 | American dry she— Italian, Raw, powdered. 4 *@ 7 
Soya Bean, English, spot A. C. Garmet ..coccosee 14% @15 Red Seal (French proc.) 204.0— American, Raw ...... 24%4@ 3 
WN, cw wwecsivesecess at @ 6% | Button ..........00...-. 26 @27 Green Seal (French proc.) .10% @— American, Burnt = and 
Manchurian, spot, bbls... 64% @ 6% | Second Orange .......... 15%@16 | White Seal (French proc.) 11% @— Perens kk cw ct ecne 24@ 3 
i Cn: se) bes ees — @a— s > : Tale, French....%@ ton $15.00@25.00 
Mineral Oils— ~ 2 » |German Red Seal (French - 
Black. 2 i on , DD. ©. cuvcswccvcccecees 23 @24 process) nemtna) American ....#@ ton 15.00@20.00 
ack, 29 gravity, 25@30 # gal. TY N. “UT. S. 8S. A.” an aie aaeninnt Ce ton 35.00@40.00 
i RSS 12% @13 I ae 14 @14% White os Bibealaintetts eee , — =f Terra Alba, 
; ee vo See teme.ce @N4 | Te Ne pure ......--000e. 14 @14%| French Red oe...) ae French ...... # 100 Ih .80@1.00 
Cylinder, iene ae ep eet Rn ONE EE ws ones -seeeee-nominal! Arterican.# 100 1 No. 1 -75@ 80 
Perms Gan a. 17 @18 Colors in Oll— a, oe eee crAmerican.® 100 i No. 2 .60@ .65 
. . : mee r, urkey, urn 
gravity ........-... 13% @14_ |Biack, Lampblack ...... 12 @l14 # and Powdered ...... 3 @ 3% 
s gravity 14 @14% 
885 Pp. — 10%@11 Black, Coach, Japan..... 20 @30 /|Bilack, Carbon Gas..... --4 @6 , Raw and powdered..... 2%@ 3 
Red Pareffine RY ssseee istiets ae —~ ck eecccces = = et — ecvccces cece 24@ —, American ..... : @ 2% 
Ss a ee ue, EN ee ack, TOP ..cccecccess a UMPS .....00-- 2 
Miscellaneous— Blue, Prussian seeeee-32 @36 | Black, io nee ve coccoeds @T | A - 24@ 3 
Barytes: Blue. Ultramarine ...... me | ae AR. eee 8 @12 | Yellow, Chrome, Pure. 210% @12 
White, Foreign ® ton.$19.00@23.00| Brown Vandyke ........ 11 @14 Mineral Blacks @ ton....18 @25 Dn hs ned enon ss e 2 @10 
Amer. prime white or French Ochre .......... s SSS aaa nominal Vermilion, English ......— @— 
floated ......8@ ton 17.00@18.00| Green, Chrome .......... 12 @16 We SND: occ necoccevus nominal} Chinese ........ coccee .90@1.00 
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Study These Ideal Sad Iron Conditions 


IDEAL Why? 


On top of them all— ist. IT IS NOT A 
NEEDLE. - POINT 


2nd. It produces bet- 
ter combustion than 
any other iron made. 


Srd. It is the sim- 
plest iron made. 


4th. It is the most 
attractive iron made. 


5th. It will last six 
, to ten times longer 
’ than any needle-point 
iron on earth. 


6th. We sell it 
through dealers only. 


7th. We guarantee it 
to give satisfaction. 


8th. But four years 
old, yet 100.000 more 
than satisfied users. 


9th. It is the iron 
that will stand your 
test. 


10th. Absolutely safe 
and reliable. A child 
can operate it. 


lith. The tron is 
always clean. Can be 
used anywhere. 


12th. Write us fer 
prices or ask your 
jobber. 





There are One Million worn-out needle-point sad irons in scrap pile 


NEW FEATURE 


An absolutely gastight metal cap on tank — no packing of any 
kind used — the only one of its kind 


The Ideal Sad Iron Mfg. Co. 
Cleveland, Ohio 


Made in Canada by 
The Taylor-Forbes Co., Guelph, Ont. 














“VICTOR” 


Coat and Hat Hooks 


ARE GOOD HOOKS 


ssa cadttlltied 9 
90 sane 00 SBI 


su 


c£i0 ® ut | 





Try the ‘‘Victor."” Packed one dozen in 
a box. Your sales will increase. 
Bright Wire Goods. 

Brass Screw and Cup Hooks. 

Hicks Belt Hooks. 


E. Jenckes Manufacturing Co. 
WORCESTER, MASSACHUSETTS 


SELLING AGENTS: 


JOHN H. GRAHAM & CO. 
113 Chambers Street New York City 

















Give It 
the Place 
of Honor 


The Handy Sand Paper Package is the 
“it” we speak of. A dozen assorted 
sheets of wearable flint paper packaged 
for convenience and salably priced at 
a nickel. 

The size of the package is 534”"x45”". 
We’ve printed the price and our trade- 
mark in red as an eye-catcher. 


So, if you want your incoming and out- 
going houseowners, carpenters and 
painters to stop and look and buy, give 
the Handy Sand Paper Package the 
prominence it deserves. 


If your “place of honor” is by the door, 
give that good position to the Handy 
Sand Paper Package. Let it prove re- 
sultful. 


Order from your jobber or write us— 
at once. 
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or jobbers. 


STANDARD LISTS.—‘“'The Iron Age Standard Hardware Lists,”’ 
ss naga price $2, prepaid, contains the list prices of many leading 


to suggest any improvements with a view to rendering these quota- 
tions as correct and as useful as possible to Retail Hardware 


Merchants. 


Current Hardware Prices 


’ 
GENERAL GOODS.—Goods which.are made by more than one 
manufacturer are printed in /talics. i 
those obtainable by the fair retail] Hardware trade. 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 

SPECIAL GOODS.—Quotations printed in small wee (Roman) 
relate to goods of particular manufacturers, who request the publica- 
tion of the prices named and are responsible for their correctness. 


being generally obtainable by the fair retail trade, from manufacturers 
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SO DITIONS AND CORRECTIONS. —The trade are requested | : 
= 




















Boxes, Axie— Rubber— 

AvsusTeRs—Biind— Common and Concord, not | Competition (Low Grade), 
os Pate t eee eeeereeeeeeeee $4 turned a aaa 5@6¢ Ss a a 60& oe en —_ 

pson i en (itu ahetns aes oh Sl Ue. ’ tan Sa 1 @ cy] 10% 
ated sn Common and Concord, Io. 6@7¢| Best Grades ......... 06. 50 @50& 10% 
Ives" Stop Bead Gertiwe ets Wash: Half Patent eeeeeeenece lb., 9% @l10¢ BICYCLES— 

cha SBA tatty ately Sytagtintg So) Iver Johuson’s Arms & Cycle Works: 

Yaplin’s Perfection .4.....+0++-25% 8 Truss Bridge. .each $30.00@$55.00 
ADZE— ALANCES— Boy Scout....each $20.00@$25.00 
Carpenters’, per doz. - + -$8.50 @$11.00 ring— ED kU bc dae oi each $250.00 
Ship Carpenters’, per S10 0@ $12 50 Light Spring Balances. ..50.510@60%| BLOCKS—Tackle— 

P : - Chatillon’s : ‘ommon Wooden........ 15& 
Railroad, per doz eeeeee $9.50 @ $11.09 Light Spring Balances bia Se ant Common > 75&10 @ 80% 
160, COCR cccccecesccces $3.25 @$3.50 50&10@60%! sthol Machine Co. : 
ANTI-RATTLERS— ee ees Bees. - «5 Herp peed 5 gprill Blocks «os vee oo 25 %e 

erna - Co. urto aie ee eS = oo cine, | ane’s Paten utomatic Lock an 

Hattlers, 7 =. sy ere 1, Large Dial ............ 30@30&10% Di Wire’ ccenwaeundadeedl 30% 

0.75; . ; , sd 5; ’ 

1.00; 6, $0.50. BARS—Crow— S0se—Piumb— as 

sey Quick-Shifter, @ doz. Steel Crowbars, 10 to 40 Ib Keuffel & Keser C0.....cccccees 50 % 

vee gethe ne ba 2.00 @ $3.00 ’ per i 2%¢ BOLTS— 

Spitzil: Quick-Shifter, e_ doz. “? 4¢ Carriage, Machine, &c.— 

es '$1.65@$1.75 : Towel— Common Carriage (cut thread): 
ANVILS—American— No. 10, Ideal, Nickel Plate....... in ¥% « 6, and smaller.......e00. 80% 
Fisher & Norris, Eagle, were ee @ gro. $8. Larger and longer.......... 75&5% 

Jb. BATTERIES—Dry— ommon Carriage (rolled thread). 

Hunt, Helm, Ferris & ane 313.80 Manhattan Electric Roente Co. : 4g + 6, smalier and shorter, 
; we Red Seal, bbl. lots, ea....... 4¢ 805° 10% 
Peter Wright & Sons #@ Ib. 8° Nungesser Carbon & Battery Co.: Phila., Eagle, $3.00 list...... 805 10% 
AD sig. 350 to 400 Id. 11%¢| Acme: No. 6 (bbl. lots) ea...15%¢| Bolt Ends, H. P. Nuts.....-...708 


Anvil, Vise and Drili— 4 
Millers Falls tin: “hoe nt cand $17.35 


AUGERS AND BITS— 
Ordinary Double ? ma .75& 10 @ 80% 
Jennings Pat., Bright., 
60Er 10 @ 60& 10& 10% 

Black Lip or Bilued. .60&10&10@70% 
Boring Mach. Augers 75 @75& 10% 
Car Bits, 1l2-im. twist.....6.-+++6+ % 
Bates Auger Bits Sane? 
Ford’s Auger and Car Bits.....50% 
Forstner Pat. Auger Bits sob hees 2 
Cc. E. Jennings & Co. 

No. 10, ext. lip, standard list. $4 

No. 30, standard list......... 
Russell Jennings’, eens List. 


&10&5 Zo 
Pagh’s BimeR  .. ccccccccecccsese 20 %o 
Pugh's — Seared 'éccene 5% 
are, een wssech ene 63610 % 
Snell’s, Jenntnan Patter 
60&10@ 60810810 % 
Snell's, Jennings’ Pattern, Blued.7 
50&1 0&10@ 50810810810 
yg ae 50 @50&10 % 
Swan’s Auger Bits, No. 10 T0@75% 
Swan’s Twist, No. 40. teateastshnnees 
50 @50&10&5% 
Swan’s Jenning’s Pattern, No. 80.. 
60&10% 
ay ~ 45 Jenning’s Pattern, Black, 
vabeebednsedas @70% 
Swan's Jenning’s Pattern, Blued, 
abd coe ob0ddeee @i70% 
pwen’ s Single Twist, No. 20...... 
50 @50&10% 


Expansive Bits— 


C. E. Jennings & Co., Steer’s oo ON OS ee ae ee 
1 3% %| Net Prices. 
ee Jennings Mfg. Co., e to Hand— 
2% in., $20.00........ 30&10&5 % : 
Lavigne Pat., small size, $18.00; |Inch ......... 7 10 
large ‘size $26.00............ Sx Doz. .. "$5.00 5.60 700 7.50 
DOE |. ao oe ahs pe omen sce cens as 0 
See Ginlets and Cimlet Bits.) |Inch a 16 
(See .Gimlets an ae Seeks. fee {eons 
Hollow Augers— aes haces $7. %0 1000 13. 50 18.00 
Bonney Vat, per dos. - $5.09 10%| BELLS—Cow— 
ES ES REEL CEP Joi Wrought Cow Bells............. 70% 
Ship Augers and Bits— OE OE cocsovssnce c bivcd vc 50% 
Ship Augers ...-.--e06. 60 @60& 10% 
Sa eeaE RRC: 40&10% Hand— 
Cc. E. Jennings & Co.: Pre Se Sones ws bees 50& 104 
L’Hommedieu’s ...........-. 5% iWhite Metal ........<..--.. 50& 10% 
Sp — caeeseseres is a@isii0% OS 2, OO erry 50& 10% 
eceeeeeeoseeeeee ) 4 
Snell’s, Solid (OE SER LGIESS 50% Swiss OSS C OE OSESHEO OHO RED 50 @50&54 
is 50@50&10% Miecellaneoue— 
AXES— I a a ge lb.. 2% @3¢ 
Single Bitt, base weights: Per doz.| Church and School 60 @ 60& 10 
First Quality . ad wade ecanwewe 4.25 
Second Quality........++se.. $4.00| BEL TING—Leather— 


Double Bitt. base weights: 





*°1900’’ No. 6, F.O.B. Cleveland, 
14 


BEAMS—Scale— 

Somle BOGS: oc vcccccxts eer 
ee. ee 4k ps bem 6% ee 30 % 
Cerra B NO. Bewcccesdsccca’s 40% 
BEATERS—Carpet— 


Holt-Lyon Co. : 


No. 12 Wire * seamen @ doz. 
he Res $0.85 

No. 11 Wire , EEX @ doz. 
© Se  —" Beier inate ee 

No. 10 Wire ‘Nnned ® doz. 1.50 

montera, Egg— 
Holt-Lyon Co. 

Holt, per aes. No. Jap’d 
$0.80; No A, Jap ‘4. $1.15; 
No. B, 4 d, $1. B5: No. 6, 
Jap’d, $1.6 

Leyes Jap’d, ” per doz., No. 2, 


Taplin Mfg. Co.: 


Improved Dover, per gro., No. 60, 
‘ ; No. 75, $6.50; ‘No. 100, 
7.00; No. 102, Tin’d, $8.50; 
No. 150, Hotel, 15.00; No 
152, Hotel Tin’d, 17. 00; No. 
200 Tumbler, $8.5 No. 202, 
Tumbler Tinned, $9.50; No. 
300, Mammoth, per doz., 

5.00. 
BELLOWS— 


Blacksmith, Standard List: 
Split Leather 60 


eee eee eee 


From Ne. J OCzk Tanned Butts. 


¢ Machine (cut thread): 





¥% « 4 and smaliler.......... 80% 
Larger and longer...... 705 10854 
Door and Shutter— 
Wrought lron: 
Wrought Barrel ra, 


0& 104 

pte a ee 60é& 10% 
NE iran dn mae ae ag wal 75& 10% 
Spring DT badaaeusce set 75& 10% 
veges a seen een 75&'104 
0 eT ee 70% 
Eves” Biertign BOGOR... ..cccesecs 25% 
ives’ Wrought Door......ccccce 25% 

~ eg 
Richards-Wilcox Mfg. Co... ..60&10% 
tove— 
eae 85& 10& 10& 10% 
re 

omen SIF Ae pare 80104 
DS: -cwecwtetiene sea ve 824. 10&5% 


American Screw Co. 
Norway Phila., list Oct. 16, ’84. 


80 % 
Eagle Phila., list @ct. 16, ona 
821% % 
Bay State, list Dec. 28, ’99...80% 
Shelton Co.: 
Tiger Brand, list Dec. 28, “99, 
Phila., Eagle, list Oct. 16, enn 


% % 
BORE RS—Bung— 
Erterprise Mfg. $1.25; 


oO 


o., No. 


Varnished Ork Front. to order only. 











First Quality........s0se.05. $5.25) Extra Hey. Single and Dble., 
Second Quality........2-+045 $5.00 7 506/103 
i Heavy, Single and Double 
AXLES ——, Single and Double. ‘eos 108 

_ Iron and Steel— ES EPS ES PE Ie ae 70¢ 
No. 1 Common, Loose......... 4%4¢ Spans sf Single and Double, 
No. 1% Com., New Style........ 5 MESS 
No. 2 Solid Collar........+..+- 5%¢ Cut Leather Lacing, Strictly 
Haif Patent: Be Ae MOE EE 5 owe dtovevccds 60% 
Nos. 8, WI ONE EBs. Se icdete 70%| Leather Lacing Sides, per sq. 
Mae O06 Boiss. iv ivvCithess 704 ft. Raw Hide, No. 1, in sides 
Noe. 25: 40° 88s i 6 ia ocus oes 70&104¢) 17 sq. ft..and over............ 35¢ 
Nos. 19 to 22. ceccocccsecss 70&10¢) under 17 sq. ft... ccc ceeccees 34¢ 








ee . 


BROILERS— 

Wire Goods Co.: 
Broilers, Common ...... Pre fib 
Broiler, Sherwoods .......... 50 % 


BUMPERS—Barn Door— 


National Mfg. Co., 


No. 16 Barn Door 
20 


Bumpers, W GoB. .cccccccsccs $1.2 
BURNISHERS— 
Cabinet Makers’— 


Fox Supply Co.: 

Deraibion Steels, per doz... .$1.30: 
BUTTS—Brass— 
(PE GGd v066eecceduess 50& 10% 
CAST IRON— 
Ornamental, Loose, Pin. .60&10&10¢ 


Wrought’ § Steel— . 


Light Narrow 


Reversible and ‘Broad. 75810531 


tr 

Back Flas. ..<cvesckih 6637454) & 
Table and Chest Hinges, 66734&5% LS. 
BRONZED. te. 

Light, Narrow, Loose Pin...50% = 


Light, Loose Pin, Ball Tip, 


S5E5% 





75&10¢ |. | 
NS I ee wae <wheetiawowe 604 J; 
C aces—Bira— 
O. Lindemann & Co.: 
Japanned Canary .........+..-. 40 Yo 
SD. 6 baw do's fae 6 ace 30% 
Parrot Cages, Aviaries Cage 
I OO ial ok tn ia the ar hs 25% 


CALIPERS AND DIVIDERS— 
Athol Machine Co.: 


Premier; A. 
Joint 


eee eeeaee 


Sharp, 1 prong, per 100 ib...... $4.05 
CANS—Ash— 
Richardson Scale Co.: 
Runwel Ash Cans, each...... $2.10 
ice— 


P. Wall Mfg. Supply Co.: 
Three Hundred pound size, — 
2. 


CAPS—Primers— 
All Nos. 100 in box, $2.00....... 20% 


All Nos. 250 in 


Robin Hood, all Nos. -» 100 in box. 


CART RIDGES—N.etallic— 
Black Powder, 22 Rim, $1.50. 


Blank .... 
32 Rim, $2.75 


32 C. 4 $5.50 Blank 
F. $7.00 Blank........ 10&5% 
- B. Caps, Con. Bail, $2.00...5% 
B. Caps, Round Ball, $1. 75. 15% 


ee 


F. 25& 
Interchangeable Locked Pea C. F. Military & Sporting. igalow 
Nos. oe a... OO: 11¢; 3,| Robin Hood 
13¢; 17¢€; 5. bse’ 7, 354; 22 Rim, all lengths, Black Pow- 
22, ‘s8¢: 23, 20¢;,24, 25¢; 25, REE aE ee ar ee 50&30 % 
40¢. 22 re Smokeless, Long 7. 2 
and ee ee 5 0 
Copies’ Bell iia aie $1.75&$2.00| 22 Rim Short Smokeless .50&40&4% 
Barber’s ....... 50&10&10@60&10%| 22 Rim Blank. Black Powder. .20% 
Fray’s Teniitins Spofford’s....... 0%| 32 & 38 C. lank........ 20 % 
Fray’ s No. 61. 166. 206, "614... 500% All C. F. Smokeless....... 25&10% 
Cc. E. Jennings & Co.........! &5% ee Gh es BOs o bes owas 25&10% 
BRACKETS— is — 
roug 1t teel a reer SO Be t- “ee 
Atlas Mfg. Co.,Metal Clasp. Se eral ek 70&5 @70E& 104 
80&10@ Hh % a Sr es eee 
Griffin’s Pressed Steel.......... Faultiess Caster Co. 
Griffin’s Folding Brackets.......70% Faultless (Pivot Bearing). 
McKinney Pressed Steel........ 80 % 65 @70 % 
Stanley’s Pressed Seas 80% Fibre ......eesseeee 60 @65&5 % 
Stanley’s Folding aes 2.10% Glass (Insulator)..... 60 @60&5 % 
. & E. Wrought Shelf.....70@75% er wheel ....... 60 @60&5 


M. C. 


and Firm 
40&5°% 


CALKS—Toe and Heei— 
— - Medium, 1 prong, per 
100 1 


*eeeteoeeeeeeeeene 


box, $2.00........ 20¢ 
coceccsseccene 10&5¢ 
WUMER cosiess 10&5% 

10&5% 


me. 8, $1.76; Ne. 8, $2! 50 ae ™ Re F., 22 Short and 22 Lo ong, 
SE eer pennipee e ee 25% Black and Lesmok... .50&5&108 
R. F., .22 Long Smokeless, 
BORING TOOLS—Automatic— 50& 5& 10% 
MRS 40, Ne’ 6 FIG Dn Nee Gay =|. F., .22 Long Rifle, Black, 
$9 9.60: No. 8, $13. 80: No. 45 Lesmok and Smokeless...... 50% 
he $1 12°30 All other SEBESZ coc ccceovcoeseesce 504% 
BOTTLES—Milk— C. F. Pistol and Rifle....... 25% , 
Travis Glass Co. : Military and ae ened 15&5% 
Quart Bottles, @ gro....... $4.50| Smokeless, .22 Short. .50&20& 10% 
Pint Bottles, @ gro........ $2.75 @Peters Cartridge Co. 
Half Pint Bottles. ® gro....$2.50 B. B. Caps, Semi- ‘smokeless. «5 
o 
a ih ieoadeee 2 ONS ST 25%| ©- B. Caps, Semi- peer se 
* ’ ( # 
mae Te F g By — : : .22 Short reccardians cutee ssaise 
Ken. Ww . wy 50&5&15 % 
eee: New Langdcn, Imp. ee .22 Long, Semi-smokeless....... 
oe'4é6 02 Boe 6 6 6 0 Oh 2 6 86 Oe 8 CS *Oe 50&5&15% 
Shelf— .22 Long ‘Rifle, Semi-smokeless. . 
A. H. Green Co.: 50&5 % 


o*eeeeoeveeeveevenee 
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Order STANLEY No. 3000 


‘‘Twinrold”’ Self-Tightening 
COILED DOUBLE 


Nails driven 


RID CENTER BOX obliquely on 
Can’t Slip RIB CENTER 
; Tighten Strap 


Pat. Sept. 26, 1911; Nov. 5, 1912 
The Stanley Works, New Britain, Conn. 
100 Lafawvette St., N. Y. 73 E, Lake St., Chicago 
See page 141. 


1585. 
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a Machine 


for turning out work of dependable accuracy. We 
have recently installed several new dividing engines 
that mark the gradvations on Union Rules. These 
machines are inhumanly accurate, if you know what 
that means. 


WITH Union Rules combine good looks with good work. 
We spend a lot of time making them correctly. 


B it ~ to Cc k ~ h an k S Let us have a get-together meeting by mail. 
Put up in attractive Union Caliper Co. 


cases are good sellers. Orange, Mass. 
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Morse Twist Drill & Mch. Co. i 


NEW BEDFORD - - MASS. 








ORANGE. MASS. 3 
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No. 70 NEY Carrier 


Lightest draft Fork Carrier made. 7-in. Roller 
Bearing Sheaves. Wide mouth permits the lift- 
ing pulley to carry near track. Made extra 
strong. Big seller. Good profit. 


We make the largest line of Haying Tools in 
the world. Send for New Catalog. 


The Ney Mfg. Company 
CANTON, OHIO 
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M.S ten .:, CLEAVERS—Butchers— CRAYONS— ee > ay; igen 
oller 4g loklon1ons% Doster Bree. wcccccccccdccpec ss 30%| White Round eer Cases, 100) 0-5. Childs Co.: 
Henry Ww. Pepboty & gro., $8.00, $9.00 and $10.00 Utica. rq $14.00, eo 06 06-36 60a 6 50% 
Domes of Silence, ‘tere CLIPPERS—Horse and Sheep— according to grade Ec i re % 
eeeee Chicago Flexible Shaft Co. : ANS—Advertising— 
Inch oes i % No. 2 Chic H ach CUTLERY—Tablie— — 
Per set of Her, 10¢ A, 1 gro. lots, ——. aes National Colortype Co.: 
s $14. . International Silver Company. : Fans with Bea and ad 

Steel PGen th (Roller , eta Lightning Belt Horse, one 5.00 _ 12 di n Knives, 1847 tisement printed on toh 
Ear icwele Weel tor Hse 46410%| stowart's unc Gear Baty | | sunt Enek aise letutes”| $308; Soo til: 2am 

Sicaeen Wall Guan... 60%] 5, bearing Horse, each.. $7.50 | and Anchor........ # doz. $3.00 $72.00; 10,000 $120.00; 
Shearing Machiae, bch 7 te Wm. Rogers & Son....# doe. $2.50 20,000, 242.00; 25,000. 
CATCHERS Grass— : $1 2.75 x) $260.00, f.o.b. factory. 
Specialty Stewart Enclosed Gear Shear- | ' |CUTTERS— a 
Easy Emptying, ‘Nos. 1, 1G, 2, ing Machine, No. 8 each Core FASTENERS—Blind— 
Rasy Kmptying, Nos. 5G, 66.45% “Grab’s’ Handy ord and Speers, aaees 5% 
asy Emptying, Nos ©} Stewart Ball Bearing Enclosed Grab’s Handy <s & spe ord and Weight a - 
7 Emptying, Nos. 9, 10G, eee Gear Sheep Shearing Me: Cutter sees eseeseeeeeene 40% Ives ieecakatun’ kes — tase 5% 
“ee eee weee pe oO Se poe ' ¥ bs sarees ‘ Titan ira - 
Easy Emptying, Nos. 14W, isW. a. oe . Cutters and Corers— dae ES ahh cette 25% 
ee 
© Rollman Mfg. Co. Acme Steel Goods Co 
Detachable, No. 16G....... 4045 % CLIPS—Axie— a 3 7 and 9 ‘bento Cutters and Saw Edge cop ostencesees ~-70% 
CATCHERS—Screen-Door— Standard : Petes rers, @ doz............. $2.00 Pig A 4 inweve os pneu 80% 
orwa @ereeee eee seeee OO lg Si I ee ee i eS el ee Oe Re A OT BO BO a 
Hunt, Helm, Ferris & cm ones Steal PR Esuse ¥¥s © se h7 @80% = " and Food— Stanley ‘Works. = Mfg. Co. i6é10% 
n eepe ae et Ss Yn ater a oaks et te & 
CHAIN—Proof Coil— agg 

Small lots, New York, per 100 I: | o_ocKks— Each $1. v7 93. _™ $2.25 22 S National Safety yo 
i a ae Straighs aos Par Automobile la a 25 @25&7 4 % Kling Hame R ~ Anng ‘® doz.$2.00 
$8.10 5.55 4.55 4.00 3.80 3.65  3.50| Motor (Car Equipment Co.: = g3|_ Each $1.25 $1.50 $2.25 4087% %| FAUCETS— 

% % 1to1% , Ree ee Rollman Mfg. Co. ae eal 5% 
$3.40 3.30 3.20 CLOTH—G t Nos. 11, $4.00; 12, $6.00; 15, | Metallic Key, Leather Line 
Genuine German Coil... .70@70&10% ——=AEPNEC— s . 65&5 @70&54 
American German Pattern Coil: See Paper and Cloth. Russwin Food, net: No. 1, os _ Red Cedar e6s 006600640 50 @50& 104 

6/0 to 2 Deeevveeerreeecenn is 8Ot No. 2, $11.00; No. 3, $16.0 A ag nthtinen deed 70510 @75% 

eeeeeetweeenveeetee Oo S 

i e sahd Goes seeb : > Oiaiss COASTERS— Slaw and Kraut— ihiden Cue _— din e's 

Oy IR a 65&10@70%| Hunt, Helm, Ferris & Co., Overland} Henry Disston & Sons Peerless Tin Key, 40%; Dia- 

Bt HRs og aida cn eaten OO&10@65%) ANd Star ..-. eee eeeees 40&10 % — _, Kraut Cutters cece 35 % ney Mie | tgs ee Du 4 

rh orn Graters ...... cee ented 30% M 8 ey, 00%; uplex 

; etal Keys, 0% ; : . 
gon, Cian. Bowe meMss| cocks —— Gr, 7. aie 
rass Chain AES mc Brass Hardware list: POD cnkcccecendon . - -25@30% ve Brand Cedar ...........50% 

Halter Chains OSS QUE 108 Plain Bibbs, 75%; Globe, 704; ny +904 Ke See 
Genuine German, Coil a osaenuel io Se Ligtony toot Reching, 3 65 D iaceERS—Post Hele. Gc Selt ac snetnd cates aa — 

list July 24, "97. .cccecececeees 2 65 108 ; , ’ , nterprise, Self Measuring and 

& 5%. Disston’s : P ‘ 
CHAINS—Miscellaneous— Compression Bibbs ..........+. 80% Rapid, ® doz., $24.00....... 25% pceaictiiellnaae tennant detente 
Niagara ny By ~ 4 Stamping wees ee ED Co debe dc cc ccens 75% Samson, #@ doz., $34.00...... 25% |FILES—Domestic— ~~ 

remax Coil Chain........... S | ara 75 @75&104 
""Des leads sericea .|COMPASSES, DIVIDERS, &c.—|DISPENSERS—Liquid Soap— | Standard Brands. .80&5@80&10&5¢ 
mp— ; Ordinary Goods ......... 7565@80s| Morrill's Soapurn, @ doz. oeney SORE. «. « OOF eee 

‘ ee ae 5¢ 10. wall, : : oO. a | RCE ICA ne eee eee ee eens OX Ye 
rane aides up aac sits ea slab, $36.00; No, 2 wall, | &| Arcade o.-+-eeeeeees 75810 % 
Safety, Brass....+.++ pabeceosomenene CONDUC OR PIPE— tg "$27.00; No.3 2 Ng + papell teat ataage 70% 
Trace, Wagon, &c.— Corrugated, Round or Square: wail, $24.00; No. 4 wall, EGE ove ccsaionss 50 % 
Traces, Western Standard: 100 pr.|Galvanized Steel .......+eee000. $15.00; No. 5 wait. $21.00" Disston’s Superfine ...........50% 
6%4—6-3, Straiglt, with ring. .$26.00|Galvanized Charcoal Iron....... 60% RSS aire 75&10 % 
6%4—6-2, Straight, with ring. .$27.00|Copper  ..cccecseeeseccceeeeees 50% Great Western ............ 75&10% 
61%4—8-2, Straight, with ring. .$32.00 See also Eave Troughs. DOOR LOCKS, LATCHES, | Heller Bros. .70&10 @70&10&10% 
6%4—10-2, Straight, with ring .$38.00 ETC. Kearney & Foot .......... 75&10% 


NOTE.—Add 2¢ per pair Po Hooks 
hy ye Traces ; add rer pair for Nos. 2 
; No. 1, 34; No. 0, 4¢ to 

ree of Straight Link. 
price Standard Traces, 1b ng 
Chain, etc. 70&10@—% 


CHAIN—Sash— 
Niagara Falls Metal Stamping Works: 


Premax Steel hain Bright; 
Electroplate Copper, Nickel, 
Brass and Zinc....... ep 

CHALK— 
Carpenters’ Biue......- gro., 50@55¢ 
Carpenters’ Red......-- gro. 50@55¢ 
Carpenters’ White...... gro., 45@50¢ 
CHECKS—Door— 
Russwin, Reversible..........-. 30% 
Superior Spring Hinge ats 
Superior Screen Door. .33% % 
Worcester Mfg. Co.: ; 
Worcester-Blount..-.. 30@33 4 % 


CHESTS—Tool— 
C. E. Jennings & Co.’s pen 


Tool Chests 
CHISELS—Cold— ay 
Cold Chisels, good & medium 
Quality ccccccccceeeeseces 11@15¢ 
Cold Chiseis. ordinary...... 9@10¢ 


Socket Framing and Firmer 


Standard List: 
Socket Framing........+++> 66 24% 
Socket Firmer ..... etait ~~ 
ag —— na Py ee inte hee Weak 
ennings 
Socket Prasee No. eae 25&10% 
Socket a No, 15. + apie: 
e rmer, new 
Swan’s Socket BO 8081085 % 
Swan’s Socket Framing, = list 
30 @ 663% % 
Tanged— 
Tanged rarmery Ee IPO Te er 50% 
ee ae, re ee eee ee oe 30% 
Cc. E. Jenniean & Co., Nos. 191, igi 
Swan’s new list...... 40 @40&10&5 % 


CHOPPERS—Meat, a&c.— 
Rollman Mfg. Co. 
Meat and Food, each, Nos. 11, 
$4.00; 12, $6.00; OB. nixon $9. 


CLAMPS— 

Athol Machine 
Machinists’ and Tool Makers’. 

liammer & 
Adjustable 
Carriage Makers’ H. 


25% 


Se os ae 20&5 % 
P. Screw 
(a 


Myers’ Standard and Wenzelmann 
| ie eee re. 70 % 
J. H. Williams & Co. : 
Machinists’, Agrippa icaeke 45&10% 
Machinists’, Vulean...... 45&10% 


tloge Clamps, see Hose Attachments, 








atten ll doemaaaaal 

Cordley & Hayes 

XX Century No. 570 Mahogany, 
f.o.b. New York, each, re 
bottle, $11.00 

All other styles, 


30 %o 
f.o.b. New —. 


Bottles extra. 

L. & G. Mfg. Co.: 
Galvanized Lined, ee rr ve ’ 

7a 

Each $1.30 1.60 2.00 2.30 3.00 

White Enameled Lined, Side 
Handles: 


zal. 2 4 6 8 
Each $2.40 2.80 3.50 4.50 5.60 
Agate Lined Side Handles: 


Gal. 2 3 4 6 8 
Each $3.00 3.40 4.30 5.30 6.60 


mj 
% OT 








COPPERS—Soldering— 


Soldering Coppers, 3 ib. to pair 
and heavier, 19@19¥2¢; smaller 
than 3 lb. to patr......... 21@23¢ 

CORD—Sash— . 

BOUEOE, DPGBic ci ewiccecocss mg Oe 


Braided, W hite, Nos 

12, 20¢; No. 7, 2014¢; "No. : 248 
Cotton Sash Cord, Tw'td 1914 @24¢ 
Patent Russia 


*eeeeneee eee eee 


Cable Laid Russia.........+. ib. ay 
India Hemp, Braided lb. 19¢ 
India Hemp, Twisted..... lb. 12@14¢ 


Patent India, Twisted lb. 15 @16¢ 
Samson Cordage + te og 
Braided, Nos. 8 to 12, @ 
Drab Cotton, B56: 
Hemp, 55¢; 
} neg Cotton, 
Massachusetts, White, #®@ ID tog 
Massachusetts, Drab, ® Ib 45¢ 
Phoenix, White, Nos. 8 'to 
(oath tai thee eb 6 aOR 30¢ 
Silver Lake, per ID.: 
A. Drab, 55¢; A. White, onal 
B. Drab, 50¢€;: B. White 
45¢; 55: 
I 5 ark as tide a eet 


Italian Hemp, 
67 Ke 
Badystone, Braided, Nos. "" 7 12 
24¢; 7. 24%¢: 6. 25 %¢ 
Wire, Picture— 
Full Length........++-+ 
Turner & Stanton Co. Wire Picture 
DS: « piwnmd'< teense denen 90&10 % 


% ST 


% OZ 


COUNTER SINKS— 
Charles E. Buck Edge Tool Co. .30% 


CRACKERS—Nut— 
Rollman Mfg. Co.: 
No. 40 Not Crackers, ®@ doz. .$4.00 
CRADLES— 
DS PEE ye oe ey Pree ia 504 





Saw Clamps, see Vises, Saw piiere. 


made on these 
Russwin, new 


DRILLS 
STOC 


Blacksmiths’ 
Machines . 


Twist Taper a 
65 


Wood Drills f 
Goodell 


Buck Bros.’ 
and Ferrule 


Goodell’s Auto 
Millers Falls, 
$10.65; 12, 


Swan’s: 
Nos. 7565 t 
70%; 


40&10%. 


E aves TR 


bows. 


Plain, Roun 
all sizes 
—* and 


Less quantity 


EXTENSIONS—Bit— 


Ford’s Auger 





NOTE.—Net prices are very often 


AND 
KS— 


Twist Bit Stock 


Automatic Drills 
Ratchet, Parker’s 


DRIVERS—Screw— 


Screw Driver Bits. 
Disston’s Screw Drivers, 


Ford’s Brace Screw Drivers... .50% 


21, $9.05; 41, 


Oo 
7562, 70&10% ; 7540 


Galvanized Steel 
Galvanized Charcoal Iron.... 
Copper 
See also Conductor Pipe and EI- 


ELBOWS AND SHOES— 
Galvanized Steel: 


NOTE—In lots 1 to 3 tons a dis- 
count of 104 is given. 


ENGINES—Chemical— 


Oo. J. Childs Co. : 
Copper Tank, 


goods. 
list eee eeesreeees 50% 


ORILL 


Common Drilling 
$1.7 


70& 10&5 @70& 10&5E&5¢ 

nd S$ Hee Shank, 
5&10 0&5 @65E 10& 10&5% 

. 50& 10 @ 60% 


50&10 @60&10% 
40% 


or Braces. 


.30% 
Handles 
aril laid bases area See at 70% 
si Tie ic tl 65 @65&10% 
@ doz., Nos. he 

$14.70; 20, $8. 

$14. 40; 42. chien 


7568, 60%; 7561, 


OUGH— 


d and Corrugated, 

OP SR op kod ess 8 75% 

Polygon, all sizes to 
65% 


eeePeteeeeeeenwneeeeee 


54 to 


10 ¢10 ¢ 8 ¢ 


40 gal., ea. 
$173.00 @$300.00 


Bit Extensions. .50% 





Liveright Rros., 


Gold Medal. 
Liveright Bros., sie ot 


Blue Ribbon Special, 
% 


70 

Liveright Bros., Electric....... 70% 
I ee Ra RS 70&10% 
oo ee, a 70% 
. ae 75&10% 
X-F Swiss Pattern ........ 40&10% 

CT ORG ee Ee ore ha atte oe aod 70% 
ee + GD bc weseeeeved 40&10% 


FIXTURES—Blind— 
North’s Automatic: 

No. 2, for Wood, $9.00...... 10% 
No. 3, for Brick, $11.50..... % 
Fire Door— 

Peters’ Fire Protection Hardware, 
a a Wilcox Mfg. Co. — 

102, Monarch A; No. 201 
2 ai A a che al ee a 0&10% 
— No. 103; Special, No. 
eeeseeoesesee eee eeoee 6 eo @o oe Merve 5 
Fusible See, Dee OB. ccs ¥ 50% 
Grindstone— 
Net Prices: 
mee beta: te 17 19 21 
Per doz...$3.00, $3.25, $3.55, $4.00 


FIXTURES—Window Display— 

Oscar Onken Co.: 

oe Window oe Younits 
sets each, rge, $40.00; , 
$25.00. . _— 


FRAMES—Wood Saw— 
White, Sgt Bar, per doz.. 


80 @ $1.00 
Red, S° gt Bar, oa 


per doz. “$1. 00 @ 1.25 


q| Red, Dbbl. Brace, ber doz.$1.40@1.50 


Grindstone— 
Athol Machine Co.: 
Iron Grindstone Frames...... 25% 


FREEZERS—iIce Cream— 
Acme Freezer Co.: 
Acme Freezers, @ doz., 1 aqt., 


$5.00; 2 qt. $6.00: 3 t., 
Sees OMe sev ccccc ae $16'75 
FUSE— 
Ensign-Bickford Co.: 
sites eae ohens a «edie $3.00 
men. BORO écécé ce vee. ee 3.90 
ER OR eres 4.65 | ws 
Beaver Brand Safety...... 3.80 +o 
Anchor Brand Safety..... 4.55 | & 
Crescent Brand a 4.55 
Reliable Gutta Percha. . 4.55 J 
(SATES—Molasses and Oil— 
Stebbins’ Pattern ...... 80 @ 808 54 
GAUGES— 
Marking, Mortise, etc. .50@50&10¢ 


Athol Machine Co. 
Depth, Screw Pitch and Center. 


Chapin-Stephens Co.: ¥ 
Marking, Mortise &c.. .50&50£10% 
Disston’s Marking Mortise, &e., 

60£10% 
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BOMMER SCREEN DOOR HINGES ARE THE BEST 


Wrought Metal 


STYLE 900 


Has two bearing joints 
no matter which end of 
hinge is uppermost, 
doubling the strength 
and durability. The best 
and handsomest screen 
door hinge ever pro- 
duced. 








Don’t wait until the flies are here—put in your stock of screen door hinges now—handle the right sort. 
Bommer’s are the best quality and finish and sell on sight. 


STYLE 960 


The door can be de- 
tached from the casing 
without unscrewing. Has 
enclosed oil - tempered 
steel coil-spring, is well 
made and will give good 
service, 








Both styles also packed in sets with 
hook and eye and pull. 


Bommer Brothers, Mfrs., Brooklyn, N. Y. 





STYLE 900 

















Packed 


in complete 
sets 


=” Ser 


Pe COR Cn 
va :65¢ 


tt == Sv | 


eovrce 


" WHITMAN & BARNES 
() 


PvSsev ese 











én RS 
Sexo ee eran 


CUTTING PARTS 


Mower and Binder Knives and 
Sickles, Sections, Guards, 















McKINNEY 























The Guard Plates, Rivets, 
Standard | Pitman Bolts, Wearing Plates, ° 
for | Knife Clipe and Cape, Screen Door Fixtures 
61Years } Pitmans, Pitman Boxes, 
Springs - d Straps, Wrist Pins, The screen door sets that put the 


smile on your customer's face and the 


“long green” in your cash drawer. 


Pawls and Springs, etc. 


No. 87 Agricultural Supply Catalog just out is the handiest 
guide yet issued for ordering parts. shows .our lines of 
LAWN MOWERS, HAYING TOOLS, 
GRINDSTONES, WRENCHES, TWIST DRILLS, 
AND REAMERS, SPRING COTTERS, Etc. 


The “W 28” Diamond Trade Marks 
are Guarantees of Quality 


Your customers are pleased with 
their appearance and rich finish to begin 
with, and then they’re so convenient and 
complete—everything necessary to hang 
a screen door in a neat paper box. 


Profitable for you? Yes, indeed. 
Saves your time and temper in hand- 
ling—a good seasonable demand—no 
comebacks—and a liberal margin of 
profit. 





<we8> 


4am @ <e8> 
TRA og FRAO APH gL Se OD 


The Whitman & Barnes 5 Mig. Company 


ESTABLISHED 1854 
General Offices, Akron, Ohio 


EUROPEAN OFFICE: 149 Queen Victoria St., London, E. C. 
FACTORIES: Chicago, Ill, Akron,O., St. Catharines, Ont. 





When you’re ordering these screen 
door sets don’t forget about the McKin- 
ney line of large plated spaitioace: 
2742, 2740, 2745, etc. 


McKinney Mfg. Co. 


1401 Metropolitan St. 
PITTSBURGH, PA. 



































Iron Grindstone Frames 


Especially salable to manufacturers, farmers 
and carpenters. Made of best quality cast iron 
with babbitt lined bearings, adjustable tool rests, 
truing attachments and water guards. In four 
styles for stones from 14 to 42 inches in diameter. 





Get full particulars from Catalog 31 


ATHOL MACHINE CO., 





gree 
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GIMLETS AND GIMLET 
BITS— 


Per Gro. 
eee ae ae Hoe, Rake, Spade, &c., 
to 
0. $6.50 
Single” Cut Gimilets Ass’t per gro. 
No. 1..$2.50; 2, $3.00 
2, $4.30 
2, $3.25 


Sr 35 Jo 
$5.50 Disston’ s Handles and Saw Tabs.45% 


Gimlet Bits. 
Common Dbi. 
oe Pattern ...-.Nos. 

tose: a3 13 


Spike. Moi. Mos i $4200; 
+ke, eta o. d, _ 
Nal Wood Handled, 33°00" 1, 
Spike, Wood Handled, wide 
, $5.00; 2, 


GLASSES—Level— 


Chapin- wg Co. 05 @ 054104 ion Auger, assorted 


Disston & So 


eeeneeveee” ef 


GLUE— Tan 
: ged Firmer, Apple. $2. 40@ 
Cabinet ar ge $2.65; Hickory $4.50 @ $9.00 
rere 0 “Bone PAB Gi I 8%4@ 9% Socket Firmer, Appl le. .1/75@ 
Extra Clear fie ee C3 ‘ $1.99 5 Hickory. :» +. $2. 75 @$3.50 
Fish, liquid, battles or cans, Socket Framing, Hicko "$3.25 @ $4.00 
Fi oot uid, oP BP He @50 | File, assorted .....gro. $1.25@$1.50 
"hal coaiees g e 80 @1.40 Ham mer, Hatchet, &c. .70&70210% 
Foot Stock, White ....+- 2 @i4 |Hand Saw, V arnished, eed 
Foot Stock, Brown...... 9 @il |, — Fach ty teeeeneees @/0¢ 
( @s. 
+p Common oii 2B @is | Jack, dos., 25¢; Fore, dos....40¢ 
Fy hk et Bios a @25 Chapin-Stephens Co.: ‘ 
tt See en BY%@ Carving Tool ......«% 30 @30K10 % 
Irish cpeneeeeseseees ees el 2 Chisel aa OR: . 60G 60&10 % 
Low Grade ..-+++eress nS File and Awl ....... 60 @ 60&10 % 
Medium White ...++++-1 Saw and Plane...... 30 @30&10 % 
Be rew Driver ......: Atte 4° 
GONGS—Steei— Nichtlson ‘Simpiteity “Wite jisadig, < 
P. Wall Mfg. Supply © Nicholson 8 » 
pun Ferruk File 
eS ee ee “Raliway, Handle ...... Sear 
Spring or Locomotive... .60&10% 
GREASE—Axle— Pott’s Sad iron— 
Common Grade..... Bro. age saga Muminises or Japanned, per fos. A 
i Everlasting, ails, TENGE cece cctocevose oz., 70¢ 
. -" 96¢: , i. aueee -" doz., ID., : per 
$1.20; Dic csendesneveases $2.00 
GRIDDLES— HANGERS— 
Soapstone— Note.—Barn Door Hangers are gen- 
Pike Mfg. Co veacsdedbocsoveoan se thout track 


GRINDERS— 
Athol Machine Co.: 
Bench Grinders ....-. 
Luther Grinder Mfg. Co.; 
Dimo-Grit: each ' 
No. 14 (Mechanic Special, No. 
GOED. : ve cots ene kee eseees - 
No. 15 a Special, No. 
EE? 00902600 a 25 
No. 16 


eee a 40% 


*“eeevveeeneeeeeeeeene 


06 downers ese $4.75 


No. 35 Compact ae re 
No. 51 (Best Made)...... 
No. 63 (Farm Special, No. B4, 


No. 83 (Spartan) ....... 
No. 104 Multigear 
No. 271 (Hummer)....... 
No. 309 (Power Bench Grinder). 


No. 810 (Power Bench Grinder). 
$6.50 


Pike Mfg. Co.: 
Enclosed Gear Machine: Peerless 
Senior, Junior, Artisan, Do- 
Household and Whirl- 


Machines; Nos. 1, 2, Pike 
Grey NN cond wae 33 ts % 
GRINDSTONES— 


Pike Mfg. Co.: 
Improved Family Grindstone, # 
inch, @ doz., hn +0e8 33 ts % 
Richards-Wilcox Mfg. Co., Victor, 
Cycle, King, Velox, Challenge, Cli- 
max, Eli, Nv. 011; 014 Ball Beuar- 


ing, mounted. Re ee gece i ccctee 
SUARDS— 
Superior Door ........+++-338%% 


FelaLTEeRs AND TIES— 
oe gS a a 70&5 @70& 10% 
Bridgeport Chain Co. : 
Triumph Coil and Halters. 40&10 % 
Brown Coil and Halters. ea 
Brown Cow Ties........:; &10 % 
Brown ‘Tie-out Chains 
80&10&10&10% 
Niagara Falls Metal Seeaging Works: 
Premax Halter 0% 
Premax Special Halter Chains. pee 
Premax Cow Ties 40% 
BE. T. Rugg & Co.: 
Se . Perea a di ole.o 0 05.00.0-00 50 % 
Jute Rope Halters and Ties... 


see ee ee ee 


Sical Rope Halters and Ties.50% 
Cotton Halters and Ties.....50% 
Cotton Livery Ties.......... 50% 
Leather Halters ............ 50% 
HAMMERS — Handled Ham- 
mers— 
Heller’s Machinists’ : = 7T0&10% 
Heller’s Farriers’ ..... 40&10% 


Victor Magnetic Tack, 9 seit .75 
eavy Hammers and 

3 to 5 Ib. 

Over § Ib., 30¢. 


Pays 2 amy 
Perry 80& 10¢ 
B08 106 808 108 104 


HANDLES— 
Agricultural Tool Handies— 


Rae. Fae, Deseéocceks 60& 10 @704% 


Fork, Shov ‘el, Spade, &c. 
Long Handles. hp Onset -40 @ 40& 10% 
D Handles... . 40@40& 104 


Cross-Cut Saw Handies— 
Atkins 


Mechanics’ Tool— 
. g10.$3.00 @$3.50 
Brad Awl “gro. ..$1.05 @ a $l. 75 
Chisel Handles, Ass'd, pr. gro.: 














erally quoted per oe: 
and Parlor Door Hangers per double 
set with track, éc. 


Chicago Spring Butt Co.: 


DT. cteccetesdews esdcel 25% 
Pe: 60 ce 6a deognes ¢e em 25% 
Big TWiR ccccccccccccsscccs 25% 


Grittiin Mfg. Co.: 
Solid Axle, No. 10, $12.00.70&10% 
Roller Bearing, No. 11, $15.00 


70&10% 
Roller Bearing, Ex. Hy., No. 22, 
8. 4.08 06.56 866564086866 T0&10 % 
Bull Dog, $24.00............ 75% 
Hunt, Helm, Ferris & Co.: 
a Sang ate Raat Tees 0% 
se eae oink oc doz . $6.40 
Fiene. B. D. Track, ® 100 ft.$3.96 
20th Century, P? taint $9.60 
20th Century, B. D. Track, P 


Tubular Hangers, No. 300, $6. 30: 


No. 400, $7.35; No. 500, $9. 00. 
Barn Door, Standard...... 60&10 % 
2. ¢é a0 seen ee % ° net $6.08 
nt‘ eechcbeneteoeh ax 60K5 % 
Special, doz. prs., No. 25, $3.55; 

No. 30, 4.25; No. 40, $5.10; 

No, 50, 6. ob No. 60, $8 00 ’ 

No. 70, $22. 

Trolley Rw ag Tina Track. ..50% 


McKinney Mfg. Co. : 
Roller Bearing, Nos. 1 and 2..70% 
A ear .60 % 
Hinged Hangers, King Charm. 60 % 
F. E. Myers & Bro., Stayon; +. 
OK Adjustable; Sure Grip; Sure 
Grip Adjustable ; Sure Grip Tan- 
dem, Sure Grip Tandem reer" 
able; Tandem Adjustable.....60% 
New Way Tandem Tubular. "50% 
New Way Tandem Adj. Tubular, 
0 


Giant Tandem Tubular.......50% 
Giant Tandem Adj. Tubular. .50% 
National Mfg. Co., ® doz.: 


Big 4, 7.00; No. -66 Storm 
Proof, $11.00; No. 77, Storm 
nny $12.00; 


Silent Parlor 
$2 


De 
Richards. Wilcox Mfg. Co.: 
Hangers, Nos. 47, 48, 147, 247.60% 
Roller Bearings, Nos. 37, “* 39, 
41, 43, 44, Sizes 1 a 
&7 Py 4 % 


Anti-friction, No. 
sizes 2% an 
Hinged Tandem, No. 
«183 No. Door B. 


e » N 


*_e*e ee ® @ ee wee 


4 .60&k5% 
R. Swivel No. 


ERO Teer epg sey: 0% 
Tandem No. 44, A and 8. 6085 % 
se — ty” a D. N oS: FF. 

Dd. 120, es 25; No. 121. 


$2. “5 [2 eerie: $2.50 
Trolley B. D.  f Ja ee 1.15 
Trolley B. D. No. 24, $1.15; No. 
See Caveet Mer Bic .60 
HANGERS—Garment— 
Victor Folding Coat and Garment. 
a gr ~~ $9.00 
Victor Trouser Hangers, ® g 
Jap’d. $6.50; Nickel” Plated. ‘$7.50 


Wire Goods Co.: 
— a in. No. 0410, r 
pe Macatee: $2.50 





Stanley's 
Hinges, No. 1647%, ® doz. sets, 
with 
Western 


Griffin Mfg. Co., 


Holdback, PCast Iron... 


Shelby Spring Hinge Co 








Screen and Storm Sitti 
National Mfg. Co. 
Screen an Storm Sash Hangers, 


Hale’s Blind Awning, 
110 for wood, $9.00; No 
for brick, $9.00 

Steel Gravity 


without 


screws, $0.80; 
screws, 5 


Gate Hinges— 


With Latch 
Without Latch 


Miscellaneous— 
Fleur 
Surface Hinges, # doz. prs 


Pivot Hinges 


0. 
— for Double 
Doo 


‘Ss pring Hinges— 


= Floor, Ball wert 


"Ba ll —— 


ng 
m.. Floor, 


Lavatory Hinges os 
Engine House Spring Hinges 
and Latches .......... 0% 
Non- —_—e k Sereen Door 
No. 50 


Screen Door 
A and 40% 
Door 


Non- ‘ioldbac k 
Hinges, No. 
Non-Holdback Screen 


Hinges, No. 900, @ gro. 
$10.5 
Holdbac k Screen Door, No. 
99 .B gro. $9.00 


Chicago Spring. Butt Co.: 


Chicago Spring Hinges. .25% 
Triplex Spring Hinges. ..50% 
Chicago Mortise Floor (5000) 
50 % 
Chicago Relax Floor (6000) 
60 % 
Chicago Premier (4000) ..40% 
Chicago Ajax (3000)... ot 
Chicago Engine House... .25% 
Lavatory Door Hinges... .: 50 % 
Chicago Screen Door (30) 
y 


Chicago Screen Door (3000) 
/© 

Non Hold Back Screen Door. 
es Ry AS 65 % 


Steel 
Richards- Wilcox Mfg. Co.: 


Superior Donble Acting Floor 
Hinges, No. 215 -40&10&5 % 

Bue keye All Steel Holdback 
Se reen Door .P gr. $7.50 

No. re Sheet Steel Holab’ k. 


P 7.5 
No. £83, Non-Holdback, ? . 
5 


RE tiers < s-edkew b ee eee 7. 
Chief Rows Bearing —— 
BD 6d FED OBS nw wae 0% 
ve lnoes FAT Spring Butt 
py neon AR gat Nee Viinges.” 
5% 
Standard Mfg. Co. 
Standard Floor Hinge 
Doudie Acting .......% 
Junior Floor Hinge, Double 
EES a 
edema Checking Hinges. 
Donble Acting ..... 0&5 % 


Sunerior Spring Pinge Co. : 


Sunerior Floor Etinges. 40&10% 
Sunerior Surface Floor 


Hinge * No. 
111, 


Blind 


AE eee doz. $2.00 
eae eee doz. $1.38 


de Lis 
$0. 80@$1. 05 


Bommer Bros. Pivot, Ball "BY r’ng.40% 


Standard Mfg. 
Acting 
40&5 


.$5.50 @ $6.00 


Non- Holdback, Cast Iron, 
$6. 50 @ $6.75 
Bommer Bros | 
Spring Butt *Hleges ae 40% 


‘seZuty] 980q} Jo sou = UaATZ 09}JO %OT Bix 


o 


> | hl oO — 


Wrought tron Hinges— 
Strap and T Hinges, &c.: 


Light Strap Hin . 0&1 
N ges. 
0, 80, Automatic, BW doz. .50¢ Heavy Strap Hinges. . ‘7565. 
Light T Hinges.. 069, & 54 ey 
HASPS— Heavy T Hinges.. 45& 10854 | ba 
Griffin’s Security Has 5 70e10% Extra Heavy T Hinges, = 
ny 8 Perfect “Ro, 8, per 70&7 4 & 54 | ~ 
mgicrtont ys ove rt. Sees Hinge eal REO RRIOTS 5 <5 =z 
aoe ge Stra ee 
or. Ex eavy 00& 20& 
HAY TOOLS— Screw Hook wn 
Hunt, Helm, a & Co.: and Strap 
Star eeeesee at aie aos 6 to 12in. .lb.3%¢ 
S to 20 in. .1b.3¢ 
to in. .1b.2 
HATCHETS— Mathew Lanz & — oe ere 
Regular list, first qual.. .40&10@504% Screw Hook and Eye Hinges. 
Second quality. cvceee se 0@50&104 4 in. per 100 Ibs..... $7.95 
in. © 360 BOs «s 5.95 
%. in., i in., 1 in. 
HEATERS—Carriage— per 100 Ibs. 4.95 
Chicago Flexible Shaft Co.: 
Clark, No. 5, $1. 25; No. 5B, $1.50; 
He. 3.8 a1. io; No. 3D, $2.00; HODS—Coal— 
ee SS a peer 15° 
. . . . Net per doz 
Big Hit yon SETI case .$13. 80 . en. 
Leader, ® case a nena $9. . Inch....15 16 17 18 
eee Gee, Gee. ciccccae 30:75 Galv., GOR execs 2.00 2.40 2.55 2.80 
ye Qk )6lUlU6”*fFTlUC eee $0.60 Jap., ey 4+ ne ee 1.65 1.75 1.90 2.30 
Tank— Galv., funnel...... 2.60 2.90 3.10 3.35 
Hunt. Helm, Ferris & Co. . Jap., funnel seecee 2.00 2.15 2.40 2.60 
Dene, GROR «sc cces ° »+++- $13.00 Masons, Etc.— 
Cleveland Wire Spring Co.: 
Steel Brick, No. 162...each $1.05 
HINGES— Stee! aoe No. 158. each $1.35 
Blind and Shutter Hinges— 
Surface Gravity Locking Blind: 
Dos. Sets a Fasenings, No.| HOES—Eye— 
$1. ow 73; No. 5, $1.40; No. 9, a ead Cvel, Pat.. eee 
North’s Automatic Blind Fixtures, » st eb, 23, 1899... eecces 75% 
No. -, 3g Pe 5 $9.00; No. &. 
we, . SR ee 
Charles co = oh T0O@7T5% HOLDERS—Bit— 
Parker re Goods C Angular, 9 : 
Hale & Benjamin ” putematic ° ¥ ve $24.00... .45&10% 
ie CR nas os 5's ood 20% room=— 


Norman F. Hines Co. : 
Star Excel Broom Holders, 
Per doz., 

Door— 

Empire ST Te Or EO ETE 50% 
Richards. Wilcox Mfg. Co.: No. 111. 
Everready, 40&10&! 3% ; Nos. 
119, Sure Grip 
Superior Li syeeiry Peer ete. 40 % 

File and Tool— 

Nicholson File Holders and File 

PE: bn cbdncwbutieceds 40&10% 

Trace and Rein— 


a ~“g a Trace Holder, P 


$1.75 


HOLLOW WARE— 
See Ware, Hollow. 


HONES—Razor— 
Pike Mfg. Co., Belgian and a 


33 ls Go; Ge rman 
Strop Hone 


HOOKS—Cast— 

Coat and Hat, G 

Wire Goods Co. rab & Co...... 40% 

Wro’t Screw & Wro’t Eye Bolt.70% 
W ire— 


Belt, Nos. 1 to 15. .80&10 @80& 20% 
Wire a — Seer 801 
Atlas Mfg. Co., Metal Clasp, 
75&10 % 
Parker Wire Goods Co., —-" : 
75 on 
Shelby Spring Hinge Co: ’™ 
Coiling. _ Par 0% 
re Coat & a 80 £10% 
=. Secieetasna Wis N 
Wall Hooks ene ee 
Picture Hooks .... 
Thumb Hooks 


S"eeeseeeeneeeeee2es 


~— Goods Co. : 
rown, 75&10%: f 
Chieftain, Ohl, 
ness, 60% : Favorite Ceiling. 
75&10% 
Miscellaneous— 
Bench, see Stops, Bench. 
‘Light. doz., $6.00; Medium, 
6.50: Heav ry, 
Bent Shank Grass, per doz. ..$3.25 
German Pattern Grass, best all 
Sizes, per doz ........ $2.50 @ $2.75 
German Pattern Grass, common 
grades, all sizes, per dosz., 
$1.25@ $1.50 


ig) vend — Eves: 


eeseeeev eee eeeeeeaeevesntet ees 


Hooks, 
Bush, 


Malleabie RES 70@70: S508 
Disston’s Pruning Hooks, per doz. 
Turner a ‘Stanton Co. ‘Cup fhe : 

RES SRT RS ERT bee, 85&10% 


Bench Hooks—-See Bench Stops. 
Corn Hooks—See Knives. Corn. 


HORNS—Automobile— 
Motor Car Equipment Co.: 
Continental Electric Vibrator, 


HOSE ATTACHMENTS— 
‘tuber & Kuck: 








Hinges ...... ciceiiiiuad 40% | 


Hose Menders, ® doz., in.$0.70 ; 
% In., $0.75. % on 
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Tubular Rivets and Bifurcated Rivet’ 
‘eermmccicen WC Te eae f 





Box. 12 Boxes to Carton 


TUTTTTTY 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


JUDSON L. THOMSON MFG. CO., Waltham, Mass. 


CARTON ASSORTED RIVETS Chicago Branch : 316 North Michigan Ave. 


NAA A 

















Ie 


lie 
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ee BG Wi ike 2 Stone Well to Rust&Grrosin aes = = 
* - = = 
‘| MORE PROFITS |P 
e ° a = = 
$ Painted Steel #4 = 
* alt) ec ce a = FROM Our complete manufac- = 
fe » & = ney nap ye a us = 
“ R f se = to offer SASH CORD of |== 
e OO Ings 3 oo SASH good finish and dependable = 
Va a = quality at lower prices = 
x meneame a = than other manufacturers. = 
oa In addition to the complete a = CORD This is L broad parse = 
Ea line of Galvanized Formed # = a ee ee ae 
= a trial order. =< 
a Roofings, you can secure all a = i a = 
= standard styles in painted a ne, Siu oeain ee 
e roofings, of the well-known & => cord, free from imperfec- [tne 
& brands a = tions and, by actual test, = 
a 2 = pe to he ” durable as = 
ee Pp = == other brands that cost more. on 
s ortsmouth O. H. Steel gt = “STAR” brand, a more |= 
§ = popular grade; our second = 
-- Portsmouth Iron sa = suality but equal in a 
: = strength and durability to = 
- Ohio Metal = = ae oo “first qual- = 
3 ity’ brands. == 
J Painted Roofings are preferred by # = Won’ = 
= many builders, and no stock of metal m = BA Bian —e = 
a roofings is complete without them. we — = 
ne Full information on Whitaker Brand gs = Let us tell you more = 
Roofings is contained in our 1915 ey a about our line and prices. — 
aa Catalog. Send today for your copy. = A postal brings full infor- = 
~ + = mation. = 
@ ss = = 
me WHITAKER-GLESSNER CO. a = 
a Portsmouth Works a = 
= PORTSMOUTH oHIO BE = ESTES MILLS |2 
a « = FALL RIVER, MASS. = 
ReSQeeaeee BSR RRBESEES = 
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[> k , Comb.) V 
al er S nation Ipe Ise 
You can’t sell a more convenient, stronger, or more serv- 
iceable vise for pipe work. This one has a Patented Expansion 
Ring Swivel, operated from side of vise, handy to the work., 
A great improvement. Lan. 
Made also with Parker’s Patented Solid Steel Bar running’ 
entire length of side. This feature gives greatest possible . 
strength and makes the slide practically unbreakable. Has" 
Semi-Steel Castings. The Steel Faces are milled, correctly 
fitted to jaws and renewable. Three popular sizes. All good 
sellers. Liberal profit. Send for Vise Catalog No. 5. 


The Charles Parker Company 


N. Y. Salesroom 32 Warren St: Factories, Meriden, Conn. 
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Hose Co HA 
uplin R 
witlieen gs, BW doz, % in DWARE AG 
Hose “Gam : +| LATCHES— LE 
MF pee Se EP ER 6. Bes] ees Thumb Lat B ‘pri 
he ote. sizes, Wistee: Bee b SCreens ...-. er Jap d, 35¢ f Grade, 10-in., — Ap ril 15, 1915 
eo gaa oie ee 10& 5@15% National Mfg _— - » -402.35@50¢ or each size. $3.25; advance|PA 
Garden feor a dn ;. ae ‘No. “58, ne Grade. 5 14 =: 16 18 Balldir 
sb Guaranteed. Richards- Wilcox Mf per doa. + -- $2.00 Imperial. i a. 525 |R pnndaaaidiunis: 
7-ply ee ota neyd: 5¢ cela Gaye oe eaeaes 2: - igh and Low W = sized Sheathi Per R 
ra Pat Benge 9 seassece nee 6¢ p. No. 127. 0. 125. ORS 9% Park cree heel. bs ls, 36 in. a. sing; 500 oll. 
den Hose, Y-inch: . 4 4,, @{|LEADERS—cattle— asy) Regal SIE Spas] 32 ibs. to bee sq. ft. 
3-ply Guaranteed . mall, d _ ae 50 40 Ibe Reem nn tos Sen 
4- one a ft.7 @7} , doz., 45@50¢; and a cebieioe $8 &10% O ibs..t A eRe?) Saas 40¢ 
Cot ply a woe ft8Y% ert LIFT 0¢; large, 55@ Chain ed Excelsior al 22 - 6065 Jo Deafenin “S| Spey taee oviccce 40¢ 
tton Garden, a H.9% @ 105 a ERS— oa oe ates Mower. . 3% £10 % p20, 9 Felt, 50 sa sO es “O4e 
gdeniliven (aa é, , 
Good Ceede es. ss wet coup pled R. &E — ae “— ag Psu ge bl aa i reve ges Saha 2 Rebber oe teed igs rolls 
Quality ..+...+ we x Obie LINE s new liste. aa fe Biddle Hav igh pe 4085 % ase ig ot and Clothe. oofing. apr oe 
ee eees — eee eeeeeees nti pec? tas fone y e oe 
“edge ig Wire Clothes, N a Gtnental reas a5% | Emery Paper and Cloth». ee 
Style —— Co. : 100 io. 5; os. 18 N Pf MOS 60. sce ot i: 7 f me } 
Beek, “$6.05 ‘9 AE on achat FE AE AIL Ty % .. 308 
, 65. 11.97 ri NE teh, eee 2. 2.45 2.35|Wi S-- Tar 
|RONS—Sad rid 30 i. 95 oF 28 yeas ine, Ceiton, 3 eb. 1.95 1.80 ~ week Dien: ie a bp" per toa red a 
rom 4 wee ‘aia Like Linen. ta ant tan ! isce Lady npn eee > oa 
Mrs. dh 10. .+.00-0eeeeb Balls, meng Linen, Y-lb. -25 @30¢ Hu and Wire. .See 87 05108 spy, per voll reeeocecore 00 @ $33.00 
ain ecaretat Gankenw Wonks: as ga pI ge BE ee yong ply, Per alhe.e es eseeeeese. 48¢ 
Jap’d C Nos. 50 55 Solid Braided e Works: 97" 47 s”. &c. See i dg Dahaleor. ap oaiccs.s.. 68¢ 
Tin’d Cabs EER LEGS: 68 65 60 65 Chalk, Te: o Jobb acks a a 65¢ 
A sled eye gey 73 7, 78 75 Solid Braided to 3, ers’ Special eae eyes AND 
quote | ome West 0 83 80 Silver Lak Masons’ 30% rands, poner MATTO 
tag A 8 ern mfgr Silver Lake Braided Chalk, 1 30 % nds. 5 s@oxce| PINS—Escutche 80&1 
icago Fiexibl ices. -ainfiess $7 00 : 3 No. 1, $6 Chalk, No x er lb., 8@9V%¢ PINS— $0808 1061 
ed gee Blect Shaft Co.: 1 tonal No 3, $  csped No. 2 Picture— 2% Brass Escutcheon— 0% 
a Mfg. 6% Ibs., ea. $2.35 White” Cotton, ate Gora & 30 % eee Hd., 1% 2 25 a . 
oO. ‘ ’ _ pen pee pasieesie ro 
a Ee a ee Colors’ Ro. 3 No aa $1.50: er Heed,” gro, ali sists. yer 2377-37 m 
oe. Sea tan 6 Ib., 50: $2.25 ; 0 3%, $1 7 $2.50; | Brass Upholste sizes......80 °| PIPE os 
R Tailors’ Goo ize, 9 Ib., rt 2 ; No. 3Y% 4% 2 7 No. ‘ —. rers’— » + 80% — 
oyal Iron Mfg. we, 14 ., $5 a5 No. 4%. $2.50 ; + setae Linen, Se rae en e% Le 
omestic <q 616 , Tent and A eee » $3.50; NUT SF ARE BEARS 4 ae Eastern Pri ad— 
4 Ib., per doz., } towel Sate Vinee No 32 | Cold S—Blank or T 10% Lead Pipe, per 101 
R Bar and C $22.00 ote $8.5 50 $7.50 ; D - Ss Punched: apped— » ber 100 lbs.... 
ichards-Wilco orner- gue 3 Lines, Ww ES ee rab th : O Sonéaae 
Irons, 60810 Mfg. Co. 3” $2.75; 60 f hite cotigs 130% H NS silted f = Bla Steel Th 
Nos. 77 0%; Corner Bar 75; 75 f t., $3.25; 50 in veseee 5.00E1G ck Steel P readed 
and er I 4.25: , ; 70 f ed: 1 alv. ipe 
J 7? sicteteus rons, $5. 25; 90 ft., gi .00; 80 Se + pad d «2 6,006 Steel Pipe, 4 to 3 in 
ACKS—Auto . . 66%] Turner & Stanton’ Co. ~o Abel ft. MONS oi oun waccuedtans te Vv 4 to 3 in... O08 
os Car sree a -_— ee: be Re 10% Oaxum in Sicchadinnmes rey Standard Se ge Sewer— 
ower Jack ent Co.: B wning Li alk, Ma I ems ; to 2 ipe and 

, per d rs raid nes ... son’s n 50-l o 24 in., Fitti 

Ww art Talla ton $6.00 Twisted eset bia vicde ees 30&10% Best Bales. Spu factory: carload lots, i 3 
Richards-Wilco agon— Clothes Un di eh nt Gabebetgak 0% = N snceoesneame eo n. Unspun. First-class . b. 

ie ox, Mfg. Co... Tiger Shade C ines,” White’ Gatton: °°” Navy . recagaee g - RE! Second-class .......... Pa 
x, No. 228; 1, $3.7 &1 *: e Cord, Co . ambera’ Pe 28 9¢0 lb. 6! Seer het: 2 % 
¥t-09 5.5, ae as. * $5.75 ; “ty, LOCKS— acolo! Lise B85 Me: cass ‘Spun Saba Oe aes PLANES le a 
ae der— eereee $28.50 R. & E Padlocks— o OIL eeeveeoeoeteoevenoeeee "$ AND PLAN 
se eeeererecens a a ee Pike Mfg. Co., Pi ew first qual ee 
JOINT eee b Sa a> Ra ee, Cae ad os ke Oil. nc coud anal... or 
Pike thoy apy Ives’ Patent: sh, &c.— 75% {OIL TANK —— Molding 4 en qual...... ee 
g. Co Saw Jointe Crescent ' OIL S—See Tank hapin-Stephens Co.: > tyre 
K ne SoM Automatic Gravity Mei Seuss: Cove 8. Oll—| Bench: ee i... @2565s 
tomatic Gravity Metal Sash. ee c a 
henge aii ae M ow Ventilating -s.20 7 25 % Chace, Copper Plated. 806106 Molding “and. Quality: bain 30% 
Wonder, nee eis Co oy iINES—Bori tac os wor dag ‘ — opper... “se y and con. aneous. . 389 
cesses pe m nao— i ie iad ee a ee T eoeereereees 
aaah Ae se -. + - $10.50 —-. — ese 2 aii rae Zine. and Copper..... fe icin a - 30% 
ut nnin itho 7 | i age eaes ‘ 
Foster 4 Kitchen, &c Millers’ Pull. 1 and Pe 3 500 eee corr ee SE ERE, 60 _— Bros ench Plane Irons 

D utcher, &c. . wan’s Impre ie 348. ncn. + 25% road, brass «+... «50 70% apin-Stephens Co..... vooneeuamee 
Standard Lis rawing— Sd she F proved ..... whys $5. te 12 and 113, 10 ay ms O8...... ooeee BO 
CG. E. pd and SA ae 60 orming 6 .* n10816% P. ern, Nos. 1 wy & Old Nos. PL oo0 se ee 

ngs & Co., Nos. @66% | Royal For » Bending, & Wall Mfg. Suj 4, 50%. Pat- IF ATEs— 
Jennings & G 5816 SS a lee nee ne Spring its. Soop Co. : allot ..00-. 
swan’ 's Regula ce list, each, $15.00 «= Hand Power, Railroad Oile “308108108 eminent | 
60 ar Grade. No. 14 30 % a ae 40 Re 70&1 10%| PLIERS 
ghia ont fe oe ce Cutting |More. Dex sesnen/GLaers Ne MiPrang, 
aceined | y and . Str eeeesee 4 50 % Ww eoeeeeee ia ile a li 20% 8 No. Fe Doz $1. urner, per ee 4 ee@eeee 75&10 
Ed, raw— Ea cabien 70 . $14. 30; 6 02., 3 @ 80% 
KNO ge, per dos. .$5.0@$5.50 a wa Sts ~~ Packine 50..38%%| O% Pive oy Barer Cee 
6Ss— Water-Motor Asb - ” 0 
Base, 2¥ A PTR hata Ei $ sbestos, P Heller’ "$2.00 $2. *. 124 
, ae ail, Wit 7.50| , Packin s Farri 5 $2. n. 
Rubber re Birch or Ma oblecttle, Perey shige . -10.00 ope, any se Ae gg — and Tools wad e353 ae. a $3.50 
rth Mineral epi s-otag: = op 5 rinnell Washing eee ae Hy ( Fai Ru Sees Oe 40@40&10% 
or. Jap’d coewtece Elm ne Co. : . She ir qualit PLUGS— 
Theor Por! ‘Wieliel. idee G-ELM < Lewi f et, i y goods.) Ch Spark 
’ Por, Nickel. .dos. $2.05@$ -E-M s, Elect Each Sheet, eccvsecece ampion S mang 
L el. .doz. Pp Rode wo cael or F cates wel  eeebdy oe et (eo rae C6 B. 2 es, ae Ce Ee ei ec _— gg Each 
ADDER “ e Jundred Rene Wes : a oe eet, Pur ° oe een ns oer 12¢ Ove } r & Reg. ine. bi ¢ 
Bley le ag rch mek 5 mio x, oS waemer Os. 5 150 |Sheet, Red. hahaa Ford, X. Py - paca Bae 
dd er Co o> Rae teats Sh MRI ig a: ord, Seg ah ict pie 4 sae. oe 
vmrack, perf pr rose $9.00" | $12. MALL Standard, ea.......... wr American Miscellaneous ..40@50¢| Bord. Conical. Reiss WOE ‘37 
ers’ tater seen s ote eee 15¢ 50 H eETS— eeecees 7.00 Cotton Packi Cc ing lb 8 meget “aE Mica & M. eee .47 
Ibrandt Mfg. tore Ladd 25 ickory Italia ng... ] prs pu ° esicmen tte” otor- 
Rolling Store La ts. 50% | Lignumvitae ......+.. ae Packing... eS ¢ Combination, M’f’g. Co.: .42 
tt a 00; sdters, © each $10.00 Tanners’ Hickory PRLS 50% Russia Packing... - he ¢ Platinum 1 ancaeses esta 65¢ 
., Hardwood Seach. “ en per OS <Ascexe j and Apple. . 50 - ing.s... = ol ave , Priming, « Point, a ases Saas 40¢ 
, A eee oe eres ete cee aA Cabri ngercge ¢)  spit-Fire, Pl Ggitttes 65e 
‘out Piu S 00.8 1 list, Cary’s — Steel Qua Net, per is s Platinum Point, 
ke as pesos: Melting “Everlasting Flexible Stee 50% Light rts. 8 a pit-Fire Hvy. Ni s0@81. 
LAM PsS— eeeree -25% Elastic Steel xible Steel, 0 Ex. pee ee $1. ws $1. 50 12 14 15¢ ckel “Point, 
Hammer’s M list . (Ww. G Red B Yew oe 2) . $1.85 Vesu 25¢ ..50@ 

. I. Hand.. McKinney Mfg. Co.:' . Co), new |, fire a a 3°00 a 208 neon 
RESET LR 45% Glen Bi 2 gala ai 50% Well P. ails end , Sema ovcece unior onaclen 
ne Lift, No. desaone ery Glen Folding stock sizes 4 ails.. ... 2.50 260° 2.75)" Sharp Es Gg x 25 @30¢ 

inge Globe, No. 0.. dos.$3.25 sleet atts Bets special sises, per” om ‘50 275 300) Fire Primer, “a 45¢ 
Other Styl 0. 0. wr e332 @ 3.50 th Steel Fl 50&10 Ss, per Cordle er W are— Fire y Pri er, Mica C 
> & bite Oo. per 6 7306 25 h Steel Flexible, special six Sta Pails ioe bi ore... .85¢ 
D-Lite St Co., per a & 106) MIL ~<a ge ge ay Pails, Bast Firefly caer, Meee dee. Ree 
Wizard ne ‘Globe. E LS—Coffee, C sigs arenas per dos. f.0.b. of Miss. River Mica, Pca Mica - eet 
a Wizard Sho be eee Ts a= marepetoe Bete. oe Etc. |PAINT naga poles $2.40 a M/c aa vere? 
etor .. rt Globes.. 6. emg OT De sy “ns Silvex | oliath peclal. ...3 
cama ph 6.2 as. fins and ‘Come Dixo vex Co.: ; 35 
— tee hehe ae yo sew seh s woe 5 =< Corn... . 20@25 % cans, SL73y Tgal oan Bethlehem Seem 30¢ 
JUMOF on eee e sees eens Sahni — Bearing ead "25&10%| 2 755 ne be, “1.88 Regular 14, % in. Met 
Buckeye lissard vetaeh 5.50 MOPS— Side..... ‘Soaia - $1.40; 3 on Le “Do 10 i _ 65 verland. Ps vi ‘Metric, “Ford, 
—. ’ S 
Victor oe wn ag ae 850 | toms 9. 12 °} Montauk - Pat 0 Is., $1.85; "5 oe jae one 
Sige aes Ei" EE |wowene. end i Bt doe, | on Pte 0. Aig famine Wo 
: 0 Wiza mps. = fe 5 M Z., Gold an minum, ome. In evececervececeorns 
Geio Driving Tae amps .12,00 OwERS—Lavn— Say d a Display Case a sep, 508 
Eureka an leampr....... 27.00 | 7#oted. —Net prices Enamels Stove Pipe a gro., $9.60 Fr an cOTes Snes 8 48 pit 50¢ 
Bes ving Jeroen are 8, ea. nd Se xtra Co s plug 
tov Hand g amps. 2.2. 111:80 Cheapest, 10-i generally| PANS— per gro.... 3 * ~-eaas deat ali a. $25, 
onkaael .50| _10¢ for ea -in., $1.80; Ss Dripping— Soap, ae oe .ea. 20¢ 
ch size. , advance tandard List g PLUMBS AND 
a ailieRieeiaen Gitenats At L 
dvance 10¢\Inch rigerator, Gaivanized— 75% _ el Paty EVELS— 
Scant ae a ized— nter’s and M 
$2.00 ee Pinm achinists’ I 
we: 2.25 2 8 Ch bers’. Poc ron 
75 4.00 apin-Steph ket . 40 
: Plumbs phens Co. : iWaudeuews 25% 
v 
els. . .30@304&10% 


Pio 
neer Street Lamps. -$3.25 
each 


50 ! Cheap, 10-in., $2.50: 
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The I. E. Palmer Company, Arawana Mills, 13859 | Middletown, Conn. 


Distinctive Designs, Superior 
Workmanship and QUALITY 


have built the largest hammock factory in the world—the 
factory where 


PALMER HAMMOCKS and 
COUCH HAMMOCKS 


are made. These also form the reasons for the popularity 
and remarkable SALES of Palmer Hammocks. 
Our illustrated catalogs give full details on the complete 


line. 
It will pay you to get them NOW—well in advance of the 


season. 

















NIAGARA VESTPOKIT RENCHIZ 








NIAGARA. VESTPOKITRENCHIZ 
= INDY USEFUL DURABL 


f Nit, mn . - — 
J tie, en 


Sa 
| i 
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12 Sizes Singl-End, 6 Sizes Dubl-End, Fit Nuts 3%” to 13” 

Niagara Universal Rench, Ten Tools in One 
These Renchiz fit all nuts, square or hexagon 

Ex en the largest size is not cumbersome in the pocket 

Only high grade material used. Will not wear out 

Save the temper of the chauffeur and the bicycle rider 

Called for by camper, sportsman and tourist 
Handy, Useful, Durable, Low in Price 


A valued convenience at little cost 


Folder 94-H showing all Renchiz and six sizes 
Vestpokit Skrudrivrs, Mailed on Request 


MANUFACTURED EXCLUSIVELY BY 


Niagara Falls Metal Stamping Works 
HARDWARE SPECIALTIES, 
NIAGARA FALLS, N.Y., U. S.A. S-102 


What Are You 
In Business For? 


Are you in business to make money—to 
sell as much as you can at a fair profit 
—and goods that mean more business? 
Some jobbers seem to believe that the 
life of trade is in price cutting—they 
seem to think that price comes before 
quality. To this class we make no 
appeal. They don’t last long. 


It’s the jobber that sells goods of 
merit—and maintains a fair 
price that the dealers patronize 
—they know they are going to 
get what they want—and when 
they want it. 

ELWELTRA TRACE CHAINS are 
business builders for both the jobber and 


the dealer—they are the best that can 
be made. 


Sold by all good jobbers 
Standard Chain Company 


Pittsburgh 




















Tips For Hardwood And Marble Floors 


Stetson’s Combination Cushion Chair Tips are made from 





selected sole leather re-inforced with metal bushing. The chair 
is able to move about freely without noise or scratching the floor. 
The felt washer acts as a cushion. This line is only one of our 


big sellers. Write for catalog. 


Elastic Tip Co. 370 Atlantic Ave., Boston, Mass. 
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Chapin’s. Imp. Brass Cor. 


ghtsville aiane Co. : Double Action, $2.00 





son Safety Automatic Ham- 











40@40&10% 

_> gg - » oa pt oe ion 
eed on ane y 

Machinists’ to. j "308 40&10% 


Disston & Sons: 


Plumbs and Levels te «tee 60& 


10% 
Track Level and Gauge. . -60£10% 


' POINTS—Glaziers— 
Bulk and 1-lb. papers.......lb.7¢ 


1% -lb. np dnwkbveas one lb. 7Y¢ 
WA papers Be 


%-1b, PEP CTEs.n'c ond ct coecesset 


POLISH—Auto Body— 
Morgan Mfg. Co.: 
Morganbrite 
$9.00 4.80 3.00 2.10 


Gal. % — Qts. Pts. per doz. 


$1.50 d -60 per doz. 
Yy pts \% pts. 2 oz. 
tove— 
Joseph Dixon ......... --@ ger. $5.00 
Dixon’s Plumbago ... ---.-@ ID 8¢ 
EE. wee antes sid wai wae % r. $2.50 
OED: cWbi Tica occ 0 cde aa h gr. _ 
i Sale tu nokavenhe gr. $3. 
Bla i: nei eee mine nee $3. 


e c ® er. 
Black Silk Stove Polish Works: 


5 oz. cans, paste, No. 5.%# doz.$0.’ 


a, No. 25, 1% in., 16¢; 


sige RIDDLES—Hardware Grade— 


: RINGS AND RINGERS— 


Copper .......$1.10 1.35 1.65 
Hog Rings and Ringers— 


Empire Advance, Seneca 
Dee 


Pedra dé bn 6 he eau 50% | Hill’s Ringers, Gray Iron, doz 
Fig. 1129 and te 
Bosses Pane seeesens 2.751 Hill’s Ringers, Malleable Iron 
F. E. Myers & Bros. , — on 

Double Acting Force Blair’s Rings. .per gro., 


Blair’s Ringers.... ber doz., 65@70¢ 





i? ID can, paste, No. 10.@ doz.$1 
Ib can, paste, No. 15.% doz.$2 


matic Bulldozer Power; Hand RINGS AND HOLDERS— 





5 ID can, paste, No. 20.#% can.$0.’ 


6 oz. can liquid, No. 6, # doz.$0. 


pt. can, liquid, No. 8.9 doz.$1.¢ 
a can, liquid, No. 12. doz.$2.¢ 


% pt. air drying enamel, No. 


1 
@ doz. $1.25 


1 pt. metal polish, No. 70, 


®@ doz. $2.25 


1 qt. metal polish, No. 80 
6 oz. metal polish, No. 60, 


® doz. $1.00 


% gal. metal polish, No. 50, 


@ doz. $7.00 


1 gal. metal polish, No. 90, 


® doz. $12.00 
Case lots 40%|J 


POPPE RS—Corn— 


1 gt. Square...doz. $0.75; gro. $8.00 
1 qt. Round...doz. $0.80; gro. $9.00 
1% qt. Square.doz. $1.00; gro. $11.00 
2 gt. Square. ..doz. $1.40; gro. $13.50 I 


POTS—Giue— 


Enemeled Occccecccccccccccc cs 45% 
Tinned and Turned. .oecceceees35h 


POWDER— 

Black Sporting: 
Kegs (25 Ib.)....$5.00@5.5 
Half Kegs (12% ib.)...... 


zon sees 
uarter Kegs (6% ib.), 

e $1.50@1.65 
Canisters, pounds...... 25 
Canisters, % pounds... .15 
Canisters, 1 pounds... .15 
Black Blasting, 25 ib. we 


$1.40 — 
NOTE.—Prices vary according to 


territory. 


henee tea bulk; Peerless, bulk 
s u > + J J 
— 50&20 


Smokeless— 


tanith eeseseccves SO&20% 
of 100 Ibs. or more. 


PRESSES— 
Athol Machine Co.: 


Domestic ....... bo nadn secuiie 25 % 


_ << | ee eeeeebp reer) 
Lard Presses and Sausage Stuff- 


GED 00 osdwded tieoun 25 @25&7 1% % 
Victor M. Grab & Co., Yale Wine 

_ *. 2 eee: 33 14 % 
Lard Presses and Sausage Stuff- 
Ser <n 6a es ban ob t o's cate 30 


Seal 
Moras No. 1 Jap’d, ® doz., 


OD bodeb sauce votes Gail 3314 % 
Morrill’s Pocket, + $16.00 .331% % 


Morrill’s Pocket ickeled, $20.00. 
per doz. 


shebdbadoiiin ++-38B44% 
PRIMERS—(See Caps, Primer.) 


PULLERS—Nail, Etc.— 

Miller’s Falls, No. 3, doz. 

Morrill’s No. 1, Nail Puller, ® doz. 
$16.00 


Pearson Cyclone : “Spike : Puller, 
each, $15.00 Corer ecesccece st 
PULLEYS—Single Wheei— 
| Sr” 1% 2. 3 
Awning or T: 


ackle, 
Jap'd, doz.....$0.30 45 .60 1.05 


Awning or Tackle, Gal., doz. 
ME, Mo ovecith pote ed 1% 

$0.55 
ay Fork, Swivel. or Solid Eye, 
z., 4 in., $1.25; 5 in., $ 


' 1.55 
Hot. House, doz.....$0.60 .75 1.20 
FOUR ie ccc vce 0k 1% 1% o. 


Screw, -doz.......$0.16 {19 .23 


MWC i scces--.1% 2 2% 2% 


‘Side;. dos..." "40.30 40 55 

Cie ged Sash Pulleys— 
Common Frame: Square or 
i Rows. Ba6, per doz., 1% and 


, i oo Ko bi 7@ 0 
Ani ortise, no Face ee 
oar deb. 1% and 2 in....20@21¢ 


coe eesecccccccccces 65% | $ 


—— Falls Metal 
Niagara 








C. T. Williamson Wire Noy 


o 
Thresher Tank—Myers and Fault- 








SSun 


Myers and Faultless Low Down 
, c Copper Rivets and Bur 
$5. Linners’ and Misceilan 

Century Low Down Tank, No. | ° 
470 Structural, base, ¥%-in. a 


bo 
or 


ce] doz. $3.75 


Boiler, cone head, base 
and larger, large lots. .$2.25 


Bifurcated and Tubular— 
Pasteboard Boses. 


> gee 40@45c; 100 count, 50@ 
63¢. 


Pump Leathers— 
Plunger and Valve L 


Y 3 
50 8.00 8.50 10.00 10.50 
3% 34% 3% 4 
$13.00 15.50 17.00 18.00 
00: 
Empire Enamel Co. : 
Glazed, $10.25@$11.50 


ROLLERS—Stay— 


oor Stays, No. 18, ® doz.. 
90¢ 


3U% t A 5 
20. 15 21.90 0 27.80 34.00 


Saddlers’ or Drive, good, 


S@reeteespeeteeeaeveensesed 


Spring, single tube, j. at” aetna No 
tty ¢ 


Revolving (4 $ehes) 0... E- Adj. and Reversible No. | 


Co.’s Cast Steel 


No. 1, Doz. $12.00. 
Hercules, 1 die, each $4.00 


National Sewing Machine Co. : 
Center Punches, ® Joz., $2.00 .60% 


2OI ‘apvay 
74} 03 sunoISICG 


ply—35 lb. rolls. *®e@eeeee 

ply—45 Ib. roils. 

ply—55 lb. rolls. eeeesee 2.00 
Second Quality: 


2 ply—45 Ib. rolls A 
3 ply—s5 Ib. rolis......... 1.30 


See Track, Barn Door, &c. 


RACKS—Whip— 


& 
a Display Shelf, 


Eastern Retail Trade. 
} diam. and ee 


co ceccceesees Llg 


Sisal, 5% in. diam. an 


RASPS—Horse— 
Delta Hand Punched Crucible ote 


W. L. Cooper, Sta, 18 in. slim, per 


Third Grade ....... : 
Sisal, Hay, Hide and Bale 


American Safety ye Co.: Sisal. Tareed Bodine 
Ever Ready, Comb. No. 2... 
Ever Ready, Comb. No. 3... 
Ever Ready set, No. 4 
“ver Ready, Comb. No. 5.. 
tver Ready, Comb. No. 6.. 
Strop. Mch. & Strop.. 
Ever Ready blades, pe 


Best 5-16-in, and larger 


~ cee. $7.70 Medium, 5-16-in. and larger, 





Common, 5/16-in. and larger, 


REELS—Hose— 


7, , 
Specialty Mfg. Co. : Ne 1; %-in. and up 


oNoeneetesesees qW7VAG&54 
Cee ereererescecces ss prrrd 


2 
80 951 74 anned, Electroplated and 
d 75& 


Solid Brass or Bronze 





REVOLVERS— 


p wenn Action, 44 caliber. . 


S 


¢ Revolvers. Hammer, 
. Automatie, Hammerless, 








a 


Saws— 

E. C. Atkins & Co.: 

Os nad veo kee banca 50% 
Se pereees 50 @50&19%G% 
On MOOR: i. 54se che oa. . 50% 
ee béeedou 35% 
One-Map Cross Cut.........- 35 % 
Narrow Cross Cut..........- 
Hand, Rip and Panel...... 3545 % 

iter Box and Compass...... 40% 
Mulay, Mill and Ps i'n ¢ hain 45% 


Te 
I hs i 40&10% 
Chapin-Stephens Co. : 
Turning Saws and Frames, 


30@30&10% 
Henry Disston & Sons: 
Prices east and west of Rocky 
Mountains: 
Circular, Solid and East. West. 
Inserted Tooth.50&10 Jo 50% 
Bad., 2 to 18 in. 
wide 0&10 
Band, \% to 1%..60&10 Jo 6O% 
Crosscuts «e+. 40&10 
Narrow crosscuts.50&10 % 50% 
Mulay, ll an 
SP Re peepee: 50£10 &% 
Framed Woodsaws.25& 7% % 25% 
Woodsaw anaes. - BOG 74% 25% 


ee 25& 744% 25% 
Hand Saws, Nos 
7 99, _ J 
d100, D8, 
5 25& 744% 25% 


7, 107, 107%, 3. 


» Com 
bination 30& 744% 30% 


1G ee Soe 25& 744% 25% 
Hand Ice Saws. ..45&10 Yo 45% 
Butcher Saws and 


Rie ghana 30 7%% 30% 
C. E. Jennings & Co.: 

Lt een. sane 25 % 
I ae 30% 
Compass and Key Hole Saws. .25% 
Framed Wood Saws........__ 40% 
30% 
Wood Saw Blades...........° 40% 


Millers Falls Company : 
utcher Saws: 


Per gro. $9.90 $11.00 $12.10 
1416 in. 18&20 in. 22&24 in. 
Star Saw Blades........- 15&10% 
James Ohlen & Sons: 
a gs 60 % 
Eg ee 50% 
Two Man Cross Cut.........7 40% 
Simonds Mfg. Company: 


Circular Saws .............. 50% 
Bay State Cross Cut Saws....40% 
Crescent Ground Cross Cut Saws, 


40% 
Inserted Point a 50 % 
One-Man Cross Cuts......._ °° 40% 
Bay State | Peeaeese 40% 
Gang Mill, Mulay and Dra 
Saws ee es | LA 
Band Saws ....... coer 00&10% 
Back Saws .......... 25@25&10% 
Butcher Saws ......- 85 @35Rk10 % 
25 


Saws, Pruning— 


Disston’s Combined Pruning Hook 
and Saw, # doz., $18.00..... 25% 
Simonds Mfg. Co....... 25 @25&10 % 


Hack Saw Blades and Frames— 
Henry Disston & Sons: 

ices east and west of Rocky 

Mountains. Eas West. 

Concave Blades .. -25&74%4% 25% 

Chromol Blades ---30&T1IZ% 35% 

Hack Saw Frames .30&7 % % 30% 
0.: 


C. E. Jennings & C 


Hack Saw Frames, Nos. 175, 


40&7 3 
Goodell’s Hack Saw Blades. .40&10% 
Simonds’ Saws, 40%; Bay State, 


50% ; Culley, 35%; Hack Saw 
SON 0s CFB sss bens ve ee ss 50% 


m 
;] Millers Falls Co. : 


Star Hack Saw Blades: 

Per gro. $2.70 $2.85 $3.05 $3.45 
Inch ... 6 7 Q 
Per gro...$3.85 $4.20 $4.60 
Inch .... 10 11 12% 


Scroll— 


Lester, Complete, $10.00... -15&10% 
10¢} Rogers, complete, $3.50 and $4.00. 


15£10% 
SCALES— 
;| Chatillon’s: 
ees.” See 40% 
Grocers’ Trip Scales...../°"° 50% 
SCRAPERS—Box— 
Chapin-Stephens Co., Box......... 
30@30410% 
Cabinet— 
RE 2 Se ree $9.00 
Extra Knives, per doz......_. 3.60 
Floor— 


Fox Supply Co. : 
~ 1” 318.00: No. 2, $18.00; No. 


. $28.00; Juniors, $ ea. 

Ex. Blades. No. 1, $3.60; No, 2, 
3.00; No. 3, $8.60; Juniors, 
$2.16 per doz. 
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Horse-Shoe Brand 
Wringers 


Warranted as to quality 
Warranted to give satisfaction 








Warranted as to price 





Plain 
Bearings 
and 


Steel Ball 





Plain “cm Steel Ball Bearings 
No. 340 No. 860E 10x 1% inches 
No. 341E No. 361B 11x1% inches 


WE MAKE THE LARGEST VARIETY OF 
WRINGERS IN THE WORLD 


Send for our new Price List 


The American Wringer Co. 


NEW YORK CITY, U.S.A. 


The “ALMETAL” 
Steam Washer 


R FAMILY USE 


—Washing Machine 
—Water Heater 
—Laundry Stove 

‘**All in One for the Price of One’’ 


























Will wash More Clothes 
and wash Cleaner in Less 
Time than any other 
hand washer made re- 
gardless of price. Vac- 
uum principle. Coal, wood 
or gas heat. Washes and 
boils 15 shirts in 10 min- 
utes. A child can operate 
it. Compact. Made en- 
tirely of metal. The low- 
est-priced efficient washer 
made. Over 50,000 in use. 
Patented. 








Ideal for cooking stock 
food. canning fruit, 
heating bath water (16 
gal. capacity), camp or 
tent: stove, etc. 








The Dealer’s Big Profit Machine 
Send for descriptive matter and special proposition to 


dealers. 
Salesmen Wanted. 


THE ALMETAL MFG. COMPANY 
7227-9 Manchester Ave. St. Louis, Mo. 











EAGLE MOP 
WRINGERS 


bear the reputation of 
being the BEST and 
will under all circum- 
stances give best re- 
sults and absolute pro- 
tection. Not with 
boasting pride, but with 
a feeling of satisfac- 
tien, we again point to 
our record—I5 years, 
before a criticizing public, and not a dissatisfied 
customer. It is the privilege of truth to make itself 
known. 


The Eagle Mop Wringer 


is the original 3 roller Mop Wringer. Its tested, true 
Merits of Quality brought out imitators and infringers. 
An imitation is never as good as the original, therefore 
be sure it is the “EAGLE” brand you handle. There 
will be more EAGLE MOP WRINGERS sold this year 
than ever. Get your share. 


The Eagle Woodenware Mfg. Co. 
HAMILTON Sole Manufacturers OHIO 

















They Come Back 
ue them Cary’s Universal 
Box Strap 


It is the only Strap 
in existence that can 
be absolutely depended 
upon to run true to 
width and gauge and 
uniformly soft an- 
nealed so that it has 
great tensile stren 
and yet e 
nails will drive 
readily. 


Our Strap is 
_ the standard for qual- 
ity, full weight and full 
measure. 








Every reel warranted 
to contain 300 feet. All 
are equipped with our 
Patent Metal Hanger. 


Menufacturers also of Flat and Twisted Wire 
Box Straps, Box Fasteners, Clasps, Seals, Cor- 
rugated Joint Fasteners, Hinges and Hasps, etc 


CARY’S Everlasting FLEXIBLE STEEL MAT 


Write us for Catalog and Prices and learn what 
good profit there is in handling the Cary lines 


Cary Manufacturing Company 


Manhattan Bridge Plaza Brooklyn, N. Y. 
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Grab & Foot— 
National Co..... 
No. Mfg. Co., » ein eta o ae SHAV 
61, a jCieaner, . --40% cou ia... 
michaels r 734: No. fg. Co. 
Be, 62, S oe 2 02 @ 8 SIE 
F ite - 50&1 I HAVES—Spok ns taht AND SIF 
and— =" r ie) er 
pte ge | Co. : nd 0% Wor vais webs _— Hunter's Fos tg AL @ gl 
nd, Nos. Cc pss gianins Relat ee Si enuine er doz STEE 
ae te ‘ Chepte peisresenas>s Rane wy $1.50 eves, epee. ser see ere ine LS—Butchers’ ———— 
nives, Nos. 7 $3.25 per dos. a neh | lis Co. + :" s6@s0410% _ ee eer ne etallic— a 2 TN ely bias 
SCREWS— $1.80 $1.20 e # dos... ..15810% Taned Wire. 9105 10: ‘B. feeeeeeeeeeecee es 30% 
Ben avery per doz. SH EARS—C kets aan 50% ed Wire $2. oD ode 5 11 f.. RS ABS 6S ae 20% 
» B » WO 
Bench, W ai 25683. 50; ate cater Goole owe ets $16.00 ¥ 9 in. PE ey 10, ro Rim— STIT 30 @30&5 % 
Hand, r W ood eecesee /5@4 ¢ 00 Ss Cheap pe *- -$13.00 15 _ 20.00 gro. Mesh 20, Nested. e ~. 12 Inch Ste CH ERS— “/e 
Chapin- a ml 308.10 . -20@20& 10% traight Trir $5.00 6.00 17.00 gro. Mesh 24, Nested..... doz.$0.0@S. 95 Speed -Skinner 
phens Co.. He @70&10& 10 Best cere’, &ec. 7.00 gro.|$ rote a — $1.00@ 1.05 $4. ¥ Stitch Co. : 
Coa 70@ M6...0- 4| Best Qu tty Jap. .| SINKS—Ca .-.402.$1.40@1. 50 $12 2.90 $24.7 and Su 
Lag = tage aa vo@iosioaay % Tailors’ Sheer ea meee es 3x chink te Bl ins "ye $47.00" 
C 2 one P n Rail— ‘me Cast es. 10&1 x 12 n ard li 1 
peace. Ah gg HOYLE S il Clauss Shear Co. : ian Mak "0@ 10810 26 x 24 to c2 i cgi STOCKS gro. lots 
nd Rail ... let ti ais - > ae Ae 0.: ssors . .40 % ae x 00 vd 7 2 50 in Basses. tease Ngo DIES— 
3 Ja eeeees | 0G 104 8 Sci strt. a Se ee 60 al arnes’ low x 120 ea I 5@a@ 55& 5% tocks 
RE eecycone? 2) gape oe ba sae ii a sti ond Dies 
Cc eae os otters erected " 60@ 66% % Ze | for ITE.—-There larger -* up to 50a 508-10 
ut Thread achine— ceesee 70& 10% J. Wiss & . Shears and rr yt ye mity in lists e is not a . 55% STONE % 
meg: Iron, Bra Best See Co O.: Sctssurs.45 vif ts used by rihes uni-|R RS—Pea 
ead or Ro tive <" Meet shesirk 60&10 inks, L. & a 
Filliste eas Head, + Ai A 5 sip al 50810 % SKEINS G. list ST ° e doz. $2.00 
Rolled (gy © 105108 105 Steet Bl Tinners cies ies «wae 25% ee Ne—Wagon— ...50%|STONES—A 
r H eee O& a s— ee ae aree. oS P x aes 
PH. of RH, ie $5 Kline uy Acine Laid Biades ceceees 25&10@ 30 pelea ree ads)” Co., Axe 
to 14....-- Brass, Nos. 10% Bartlett +9 es oA pee S—Schooil— - 30@ 35% Pik Ston Se ee Stones (all 
ten aS Sa ite 65& Cl Searight, .. yeh de laa 40% “D” SI — Shi 7 Mfg. ." Oil, &c riches Ve Of 
Set (Ir and Cap— 104. Senate Shear ompound Le Leve , Eureka "Us ae ee pments. vi; g. Co. 1914 list : ’ = 
Set tee am ’ —-.- Griffin “Mite 4041 25% , Unercelled Nois 50@ 50& Lily Whit 6 gy PR nn 
—e net" ‘advance over try} J: Tag Im. 3-0. eae Oe 0@50% Victor A, N Noiseless, 108 Red Washita, and.” —— } 
<4. Hd. Ca Se aT aR ance over a Wiss ae Go. seecn teen eee 3 »,| SLE , Noiseless. wn tens. rhnite ta Slipe, and No. 4 
sie" 908/108 teel 0 Ds— Ss 5% a O s, Etec. ’ en- 
Fa ap.. 081081 5 Baba Caregen a Hu St ilsto 
‘lister 4 ii = Bartlett Pruning Shea .« - 25%) Helm, Ferris janes teed Quickeut p ctystolon ‘ 
satis ose) | tenet iy sail Richards-Wilcox 1 py teen Gostan,’ No. heguias Ai & 
Fla List ye ood— J doz., $12 aed Hoo coeeccece 40 Little Gia cox Mfg. Co. cdedeaec 50% dostan, T o 1 Small, Hin- ss 
Row oe Nant, 23, 1903. — Henry Mfg. Co. : k only, tos Richards os Folding, 5) d “ oe a Prag | Olistone Hin- | ® 
Round Head, Iron... 87'4&5 < Pruning, Sb ae aided 25%|$S snetela hasan lee ile Floss, con ane 4 
+ rte - Bra “i peones 85& S50 Hand Smith & gill "grades. : + her es ring. . .50% _ tee Ri embaene 
Flat ead, Brass. .77 ts St Shears . ~- 40%1N OS Roe ss us Goods. e 
Rou é sed Bronse.... AT ose < Wea tase eT EES ational Safety Snap Co.: 406 Scythe St : 
oe Head Bronsé.. ties o5@ > Handle Be ey “"5& 70% Klingsnaps, nap Co. 10@50¢| Pike M ones— 
s Screws... é. Tinése “3 SHEAVES— ning Shears. 40% — R gro. Aa Oe: Per gro 
CYTHES— 87s @ | & R. & E. Sliding D p Eye.$1.67 3.7 Lamoille amond §. . 
PI +» new list. oor— Ps 5 3. ‘90 ao - a Te on pe or 
ain, eliaiiithdiee, 38 6. @ een M ee tae ye 
Ch be » Grass, Cutting Edge F oo. R. & B., new list-----+.-- pastas, Morera $30 on ae * “% 8] - Nod Indian Poad, fi: 8 
4 er B i a as Sh eS Se Pe ee ‘i agara ae .00 3.8 o No. ndian P S : 
Sesh Wen ‘ond % sag 70] Sheet Lead, per 2 easel Magura Haruses Stamping W fete re & § $7.30 
Bush, oy ot eeeees nd Backs Pol- |§ » ber 1b.. SNAT and Rope. orks:| Gr ck Cut E nd 8. S.. $5.00 
eer peg pm . CR BORE 6% HS— - + -40% rescent mery...... 5.00 
a Batnted Branie, sien tng rg s@oxe| Grass Scathe.-- Seythe ‘Ries, “Scai! 39-00 | 
Polk. Pointed, Cutting $7.15@$7. ry Cartridge —— + pig Ate ak a ae 5 Scythe Rife 2-coat.. . $8.00 |= 
ches wang utting Edge 70 Piet oenty ‘ Empty—| SPOONS AND LSaenn se oe a Rifles 3-coat. . 316.00 : 
rain, Bronze W @ $9.90 10 and 1 all gauges. pone India ( rtificial) 12.0 y 
e wee Ji gee. eet Go Silve - Game tae §°$12°00 
SEEDERS—C $9.90 @ $10.15 Peters aper Shelle—Empt , 5&5 5% Ch ah Quality Prive. tolon ( cial) ge s$2.00 
Enterpri herry— cae 16 ana 22 cas nternational eKeKewee 60 @60&5% s28: | 
ae nay i wae 5 gel Ss - + 60 @60510 on 
ieee Mite. Co. 3 beeen + 25@30% nn ageless in < oe. Se Rogers & Bro., Bros’. *| STOPS— 
» B doz. ae o gh Gue........ 20 % ‘Eagie Brand William ¥ 40&10% | Morrill’ Be 
sea mingt remier >e A “Brand iam R %o rill aoe 
‘ cick Pi $6.25 Cortrid Arms ay RES +. EE 4 Acute eek ean” a a Sevehenr ae 
ssaiiialian «nae , Raisin— arraw. 16 12, 26 = Metale” ger ona pee oa be a tee ee 
ptr and . ae nent on™. and 20 gauge. German Miscellaneous— 430% | Chapin-Stephens ‘Co... +++ 00% 
ray’ es Se gh ae eae 
ad s Hollow mek a New Senpenertans Rn - te Pee? i Tinned a ae ° : Co... . .50@50&10% 
Miliers Falis Tool Ho les, Nos. ew Club, 14, and 12 gauge. . » + +20% Tables ag! paige per apin-Stephen lane— r 
doz., Nos. 1 Tool pesaesnt <a 16 and —~ gh '25%1s Je 00 POM" nig tt 55 @65¢ 3s Go..... 
$11.10; N & 4 , $8 65: 3 per Load Shells gauge. PRINGS—D a $1. 00 @ $1. 10 ecceces 20 % 
N Cellar Wi ° ® ones with fone Powder. Reliance (Gail) ei ee ot Acme eee 
ational Mfg. Co. pong Leanek aie s pieliss Powde,,  |?% Carriage oT $0805 Staale eek “ce 
ow o ee , Wa a nn ge ly, ey 
® doz. a No. 70° aientek inf Pete Sicisics’ Poison,” 2 we and larger: gon, Eto % nley Twinraid, se lots... oom 
K saeeemeage key $1.00 ye 106 10854 Ba al ieee $5.50 $6.00 | STRE lots: | 40% 
nurled . and , eferee, c Powd P econnieaticyadiey $5.50 = TCH 
a ppeeeeeee> ies Target Semi-smokeless’- 4085 % Painted Seat Springs: $6,500 87-00 Hunt, H ERS—Wire 
wan's, Knurled, ‘e Set ore. See sun eee High Gun ‘6 0&5 % 1% ph Ate in cmb 00 a _ Ferris & Co Fence— 
SM gro. .eee. dad Premict. 8) 3%) 13 4 3 2 28.....per. . l , GR si 2 
~ Rivet Cee my Phase sh pooner S ‘Sdioaion 10% sodbaktis 56. Seecve sur bee saree ceppeved i Seka «bike oo + $4.50 
egular list... 2g Eclipse, Sm seocgy — SPRINKLER ee 8 hair 18 @ 456 Stare gaat pueunan ses 5.25 
A omcnrahinieagns Robin Hood, Clip nasser sess AORS Enterpeise S—Lawn— Star, Plain apes ongenmpeg > 
tkin’s: a Clipper £en sé 40&2 % St Mfg. Co. rrr ee hy 25 ° oller Bea rea apa . N) 
Criterion , Comet, ‘all FF. eg ® all Pe oe 0 405 & Kuck doz “thee habe @30° % r ng aan 8.50 
D Adjustable ST ae eal tia Far tir i Smokeless a4nb.0.6.6 6 55; Re i 5 Ys? doz. st Ni « .$4 50 ST . .00 
— Sta rename apa OUR BES 40% | R Meee ini reece M0 50&10% | SQU 5; oY 1, UFFERS— 
r, Monarch ana 7 40 emington pee anaes. «Saas 2 ie: pene Enter Saus 
—_—. N RP SNES bh and Tri % Cart ridge Arms - Gleas 5081085 % Nickel Plat d pe Mfg. Co age— 
No. Ho. 3 1G. BL @ a0s.88.0% % New Club oS: on Sietatee P pes pay el i ae ; eases... Stuffers and 
Nos. 10, 21, art ek oe ee $8.00 tro Club, _ Powders.. .4 pened Hil. Try S § 60 @60&5% + - 25 @25&7 14 % 
Nos. 3'and 95, @ dos. -12.50 | & Arrow, Sm eee | Hdl a Ty S108 10 a7 SWEEPE 
ioc 4 Cross Gut. # okeless Powders 40810% | aoe ee , Squares a 710610 @708 Bissell ese grey 
wz 0& echine Co. : ra w 
Seymour’ Smith & Sons... rt BA.00 #) SHOES Horse Bar0ase| pcm sai ‘ois diosse| Seana avis “Oyeo BB. dap. 424.00 
See cee e+ 8%! Ste ittsburgh : Mule, E n’s Try Squares and 1} 40& hag Ono SB. R Tap-626.9° 
aon an ee ai Boers tc.—|R. & EB oo a eas Oreo, ee te. 26.00 
Star, 3] SS anges & Cs - eeeee pags epheb ety per keg. $3. : Mfg. Co., Steel 60&10 % ew bed B. oe Nic... ‘io 
SHARP “hag tg Vig . SHO eevee per keg. $3. 35 nanan. o Tremek, Or Cyco pg PS ASAE os 
ENERS—Kniteo— et 33|squeezens— Shiba | Himah or BR Mi Ba 
"Bast _cut, ‘pp Drop, up t eee Porcelain — Grand’ Cyco Ae Nic... 35.00 
Hon ocket Dr o B. 25-1 : inec: 1 , Cyco SS whined 38.00 
Mount ? doz Knife Buc of B and eeeees b. bag. Goo eereer Universal, B. B. N eee 36 00 
Stone ed itech » > se eee "20 C an ANS RIED $1. 55 Tinned | OIE a doz., $ Universal, Cyco Bearing Nic. 38.00 
Natural gy a wo Chilted vichchanpnenidet me Brees ae 2.80) (70 gg tee RET OS doe. : or80 ree A eB + ay 24.00 
Hones rving Ki J neteeteeeseteeeeeeeee, 1.80 elain Lined 75@1. aroma ne imttings. 22.00 
Qui B dos. icnite Dessau nas cownkl Vv : 00| ousntith oa ittings 20. 
erst EE na ge ae me SHOVELS AND een. 220 ia nn. as — ie ia 
ol Ey os c 
lon Knife, Eo. . 20 2| First vod gay Back Sone STANCHIONS- Catt $9.00] swiNn 
Kantbresk. # tagonal, "per ae ae 15610555 —- hae aa Con: Myers og ge 
Quick k, @ Gos aT 6. ard and abet Rp re FOS a a 8 w Down R 
Hones spocket oes . $6. 00 L Snow grade. "ae & 104 Ba PLES— o*% $1.50 oller...... KO 
eeese $2. Wood Handle . Shovels— 56108 ia Se Blind ee, 85 T ¥a 
03.00 and Mall, D Hand $2.50@ Fence ans’ +. 10@85&10E1 ACKS, FI 
welt: soes25|" Cstoinsed se “Sas ivets| "Bes ao NISHING N 
peg Mea A Na eltrant Nally Seguro 
r etting Staples, Pittsburgh = —— 604 
n bulk 344@4 Double Double Pointed— 
50& 10¢ 
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WIRE SASH 
ROPE CORD 










Wire Rope for All Purposes 
WIRE CLOTH of ALL MESHES and METALS 


Write for Catalogue and Prices 
FACTORIES 


Galli, Ne ROGERS WIRE WORKS, Inc., 291 Broadway, New York 


Philadelphia, Pa. 


Established 1849 © 
Philadelphia 
Pa. 











AUDMUAUINULUTONUAAA COALS 


A Good Start i is 
Everything 


There is going to be con- 
siderable of a scramble this 
Spring and Summer in the an- 
nual contest between hardware 
men for. screen cloth sales. 
. An always friendly competi- 
tion, but nevertheless keen 
with businesslike rivalry—with 
prestige as the gold medal. 


™ NON TAT 











il 


A good start is everything. 
The Ludlow-Saylor line of 
screenings in all the standard 
widths, meshes and finishes 
should be your wise choice. 
Our processes have been 
thoroughly developed at every 
stage. We have had sixty 
years in which to think and 
work things out to perfection. 





Make Painting 
a Pleasure 


[It’s a difficult thing to do—to make 
the ordinary work-a-day tasks a pleas- 
ure—but painting with M. B. C. is far 
from being an unpleasant duty. It’s 
easy to paint with M. B. C.,, it’s easy 
to get good results, and it’s easy 
to sell. We help you to introduce it 
by paying for your advertising in the 
local papers you name. Write today. 


The “last call” has been an- 
nounced for all contestants. 
Better hurry! 


HVNUUUUOAAA LAVALLE 





We make all standard 
finishes, meshes and widths 


Made in U.S.A. 


Ludlow-Saylor 
Wire Co. 


Lom 4 MO. 











Eagle Paint and Varnish Co. 


PITTSBURGH, PA. 


ETN LOOT TT 


DIAMOND KNIFE SHARPENER 


“ Here’s how you work it: 
207 GLEEPPPIIDIFELCLC'IDC Fasten to wall or table with (X) end up or 


away from you. Insert knife between file and 
roller, pressing against file; pull through; 
repeat on opposite side of roller. Continue 
until knife is sharp. 


It sells as simply. 


HOWARD L. NEFF 


b PATENTEE & MFR. 
| 115 Walnut St., Philadelphia, Pa. 


ANCA ML 
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_ Gifford-Wood Co. 
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TACKS, AND NAILS— 
Copper Tacks, per Ib..... aan’ 26¢ 
Copper Natls, per Ib... cece es -24¢ 
TAPES—Measuring— a 
American Asses Skin... .40@40&10% 
Patent Leather .....++++ +2025 @25% 
Steel . 000,50 sbesee osSuseWesiee ae 
Chesterman’s ....- rer rs: 25 @35% 
Keuffel & Esser Co.: 
Favorite, Ass Skin Janie csue 50% 
Favorite, Duck and Leather, Z8410% 
d Steel, reduced list, 
ag re Pocket’ ‘wedsien ts 35&10% 
Lufkins: 
aD gn ener 40&10@ 50% 
Metall “pane ihn ee oe ap altel 30 @30&5 % 


ta 
Patent Bend, Leather, 


va oa Track Tandem Trolley 
ee, - Deb EE wweescc 0% woe 
Seal, Steel Track No. 8...... $2.2 
Auto. Adj. Track No. 22. -50&5% 
Palace, Adjustable Track No. 132, 


50&5 % 
Royal Adjustable Track No. 122. 
50&10% 
Ives’ Wood Track No. 1....$2.25 
TRAPS—Fly— 
Balloon, Globe or rte, doz., 
rh | 1s. Bae ae -gr0., $10.50 
Harper, Champion or Paragon, 
doz., $1.25@1.50; gro. . $13.00 @ 13.50 
Game— 
Imitation Oneida........... 75@ 104 


Niagara Falls Metal Stamping Works: 
RE RE re ree 80% 
Cl seher” bb eed bbe aes whe 75&10% 


2585 @25&10 % Mouse and Rat— 
pocket aparece socenste tee $4 Mouse, Wood, Choker, doz. wnGi2e 
s iahaidiasay galt oF 0@ 
ilge 
"Ghesterman's a No. 34L, |Mouse, Round or maces sms 
eee (4) 
ee? ee: a Oneida Community Per doz. 
Chesterman’s ' Steel, ae Official, Mouse ............ $0.30 
viorinlinaino es Gancial. get reeescece tecee.s -85 
oes ut o ig OUSC..ccccre 60 
TEETH—Harrow Out o’ Sight, Rat....... wee 1.20 
Steel Harrow Teeth, plain or Hold Fast Mouse........ Py See 
menage % inch an $2 tte ae try Rat. eeeereeeesee 75 
b. eeeeteeeeeee . ° asy e ouse @ereeservece 72 35 
per 100 | — ant. DUE hota Weel & wihtcniocs 1.00 
R n te ktbepednpede se 6 
THERMOMETE se snes Wood Choker “% doz. holes.. 114 
Tin Case, Cabinet, Flange, Dairy, |Niagara Falls etal Stamping 
oc. MRP RAT Te Works; Enticer Rat Traps, per 
hs? -& eal de at esc c cheb us o vee 50 % 
TIES—Ball, Steel Wire— TROWELS— 
Single Loop, }. out: “i ye © . *sieeiee eee — a Pointing eeeee “aoe 
Toss éa Ce e 2 sston @Stering ...ee . 
Monitor, Cro eee Brand’ and Gar- 
ee: —_ (as cocccee cBU 
TINWARE— Wm. Rose & Bro - 
Stamped, Japanned and Pieced, svld] Phil. Pat. Wd. Hdls. 
very gelerally at Bet prices. Per doz....$10.36 10.74 11.12 
1 11 11% in 


TIPS AND BUMPERS— 
Elastic ‘tip Co.: Box Commiete, 
Dine . - cacecbvccesevecse 1V.00 
Raver head Nails, per gro. -» NOs. 
VU, 50¢; 1, 45¢; 2, 35¢; 3, 25¢ 
Bumpers, per gro., ‘Nos. 1, oe 
l4g, tu¢; 2, DUG; 2e...--- sue 
Woou lex Tips, per gro., No. 1, 
$1.20; Stetson Tips......$3. 
Slotted Screw Tips, per_ gro, Nos. 


231, $2.25; 232, — 5U; 233, 

$3.00 ; 234, 3.d eeeeeee oO 
Rocking Chair ‘Lips, per doz., 

7d¢. eeoeeeeee eeeeeeeeresee 40% 


TOOLS—Haying— 
F. BE. Myers & Bro.: 

Ha Fork Unloaders ; Myers 
Double Rail, Myers Single 
Rail, Clover Leaf and Fault- 
ioe, oc ep hemenee oeee'e 50&10% 
lin Unloaders ; 

Grip and Cross Draft...... 5 

—— Track and Steel Track Fix- 
nn ee otin ene ete 0 

Myers Hay Forks, Slings, Pul- 
leys, CtC. ..ccccosscccees 50% 


Ice— 
sebesbsaseseoenee 


oa Miscellaneous 
bson, scella 
Do "50% 


illiam 
Ww Tools eoreteeeees 


Molders’ 


Saw— 
Atkins’ Cross Cut Saw Tools....35% 
Simond’s Improved ....--e+--33'%*% 
Simonds’ Cresvent eceeeeeeeee 


TOOLS—Turning— 
James Swan Od. ccoccccccescec#O® 


TORCHES— Re 
Hammers, Engine, @ doz......$4. 
P. Wall Mfg. Supply Co.: Dread- 
naught age eteel bs 
Gasoline ow Torches, pe 
No. 21, $24.00; No. aus “¥30,00 00: 
No. 10, Brazer Torches. $36.00 


TRACK—Barn Door, &c.— 
Sliding Door, Painted Iron, 
@3¢ 


4 
oaine Door, Wrought Brass, 

1% in., Ib., BOD cits ctewasaaie 
Griffin’s: 

xxx. #@ 100 ft., 1 x 3-16 in., 
$3.25; 1% x a i in., $3.75 
a Hanger, # 1 ft., | ee 
8-16 in., $3.50; 1% wes 4% 
$4. 00. 


McKinne 





Hinged Hanger Track, # ft., 
De “sbeet whe 506 bbvehb &5 % 
1 x 3-16 Track......... 55&7 1% % 
Myers’-Stayon Track......... 65&5 % 
Myers ae be — Giant Tubu- 
lar Track a 50% 
National Mfg. "Co. : 
Braced Rail, per 100 ft., $3.75; 


Storm-Proof Rail, per 100 ft., 
$11.00 
Richards-Wilcox Mfg. Co.: 
Common, 1 x 38-16 in., $3.00; 
1% x 3-16, $3.25; 14 x 3-16, 


Special ‘Hinged Hanger —_, No. 
5 


BRR a So eee &10% 
Lag Screw Rail. No. 65..... 40% 
7 Ege a Track, @ ft., No. 

7 £ ¢; No. 32, 14¢; No. 

3 


Nos. 61, $2.75: 62, ee 00: 63, 
$3.25; 64, $3. 50; 68, $4.00; 
69, $4. 25. 

Pioneer Wood Tra No. 3...$2.25 

Model st’l ok. No. 12. 2. 

Champion. St’] Track, No. 18. $2.50 

Hero, Adj. Track, No. 19...50&5 % 


Wide i Wd. "rates 
Per doz. ec f= 12 11.50 otk 88 
10% 11 11% in. 
TRUCKS—Warehouse, &c.— 
Chicago Hardware & Foundry Co.: 
Harper Handy Caster Truck, 
per doz. sets. . $9.50 
McKinney ieee. --each, net $10. 00 


00] TUBS—Wash— 


Net, per gross. 


Nos. 2 3 
40%|Galvanized ...$42.00 50.40 58.20 66.09 


TURNBUCKLES— 

National Mfg. Co. Screen Door Turn- 
buckles, 0. 195, per dozen... .80¢ 

TWINE—Miscellaneous— 

Flax Twine: 
No. 9, % and %-lb. Balls. 25 @28¢ 
No. 22, Y% and ¥%-lb. Balis.22@25¢ 
No. 18, Y and ¥%-lb. Balls. inetd 
No. 24, % and -¥%4-ib. = 

14 @2205¢ 


No. 36, % and aes Bali 
84 @21%6¢ 


Cotton Seine Twi 
Soft Laid 


21¢; ati LA eetiadt le @ 0 is i4¢ 
Hard Laid thread—é, 9, 
26¢ 12, 23¥4¢; 15 to ry ‘28ie¢; 
MUGS tas 4x Pia deded occas 
Staging Twine, 2 to 4 08. jouer 
in barrels,. 18%¢; in  5-lb. 
a Peay 2 een ie 19I4¢ 


Trot Line, in balls, Y% to 3 ms 
in barrels, Nos. 1, 2 and 3 lb., 
per lb. od chan Muwees 000 i Y¢ 
Cotton Wrapping, white, 5 balls 
to lb., according to qnelity. 


Cotton W rapping, merpoetes, 
5 balls to vin khctn ste? 14 

American oPhy Hemp, % and 

e-E, DE < ckccuwss 

American 3-Ply Hemp, 1-lb. Bails, 


ne Re “Gp Sp aae tee 21¢ 
fake 3-Ply Hemp, 
(Spring Twine) 
India, 3 -Ply Dark Hoes 12% 
India, 3-Ply Light Hemp...... 13%¢ 

2, 3, 4 and 5-Ply Jute, 4 use Bs y-4 
12% @14¢ 

Common India, No. 18........ 
No. 264: Mattress, 4 and ¥% Ib. 





STIs 
PPP Mm mng 


see © 


21¢| Pike Mfg. Co., Soapstone... 





Hand— 

Athol ey Co. : 

Han Vises ae at ow w wide alle 

Parallel— 

Athol Machine Co.: 

Sim pson eeececee coscceces e40k10% 

Standard ee @©#e#eeeee oocncoces cee 

Starrett, Improved ......... ‘ 

Vise Attachments, Taper..... 30% 
Fisher & Norris: 

Dble. Screw, oO a eee 15% 

RE ER EOFS % 
Millers Falls Oval Slide Pattern, 

10% 

Parker 


view: 20@25%; Regulars 


20@ 25% 
(le o+++-40@45% 
Combination Pipe eeeeee DI@E60% 
a eee: 60&25 % 
Rock Island Mfg. "Co., Parallel 
50%; machinists’ .......... 50% 
Pipe— 
Athol Machine Co. : 
Combination .... cece. meres 60 % 
Fisher & Norris: 
iT RS 50% 
Quick. SS, SRD pes sauar 
Se peter: C 
Parker’s Combinat bets 





ion 
87 Series, M ate ; 187 Series, 60& 
5% 87¢, 40%, Com- 


petitive pot a 65@70 % 
Rock Island Mfg. Co.s Pipe. ; 60% 
Vulean Chain Pipe......... 0&10 % 


Sa 
Disston’s D 3 Clamp and Guide, 
®@ doz., $24.00, 30%; C/amps. 30% 
Woo Workers 
Athol Machine Co.: 
ie ce we seeeeeee 40&10% 


eT eee ee covces + D0% 
Rock Island Mfg. Co.’s Wood 
Worker sss'bea-etueis nace 


Wide 


ierice ber M. ) 
, ae up. eeseeaeeoceoeae eee ee 60¢ 


, 9 and , eee 70¢ 
, COPcccesdeccesccce s OOS 2 
. Togenbesdeobddedetns .80¢ Ps 
. BP. cvcvecccesoccchsOe S 
~A 





and 1 Bo ceccscvesan 1.25 
eeeeeeeseeeeeee® mh 


Robin Hood, all kinds... woe 2085 % 


WARE—Hollow— 
Cast Iron— 
Stove Hollow Ware: 
Enameled LOE 
CPOE... occ00n08 vcccccc ce DOSS 
Plain or Unground ........25&5% 
Country Hol. Ware, per ib.....3¢ 
White Enameled Ware: 
Maslin Kettles ..cccccccccces LO 
Covered Wares: 
Tinned and Turned. ...ceseee 40% 
NS Serre osceseoeceer 
See also Pots, Glue. 
Enameled— 
Lalance & Grosjean Mfg. 


eS 


spite - nena Steel Wate. 3314 % 
OE PP eee re P 60&10% 
All white Enameled.......3344% 


Vollrath Co. 
New Ideal Kettles, Cast Iron.60% 
Imperial Hollow Ware, Cast Iron, 

45&5% 


oO 
Enameled Ware, Steel, White 
= White, 50810% 5 Special 
ue, & ° ajestic, 
- 50&10&5 % 
Indurated Fibre— 
Cordley & Hayes: 


Pe écbeuwiebemsdxe es 20% 
All other oe except Star Pails, 
Citi; ON > kc n@avevcc 000 e20% 


Tea Kettles— 
a gee Tea Kettles: 


ae 8 9 
Each .......45¢ 50¢ O0¢ 654 


WARMERS—Foot— 
-33% % 
WASHERS—Leather, Axle— 

id cece e STINE 104 
- 85 @85E104% 


ol eee@*teeeeeeaee 


(iGo: % 1 1% 2% énch. 


ont lWwY4¢é 11V%¢ ite" per box 
Iron or Steel— 
Size bolt..5/16 % WA S% % 
Washers. $5.40 4.50 3.40 3.20 3.10 
The above prices are based on 
$6.00 off list 
In lots less than one keg add 


¢ ye per ib.; 5-lb. boxes add Y%4¢ to 





Balls, according to quality, ait Cast Washers— 
ter Y-inch, b l lot 
Cable laid Italian, No. 18........ a a a per Tb, 1% @2¢ 
Italian, A, lb. No. 18, 2814¢; B » Ra pid Vacuum— 
26%2¢| Stewart-Skinner Co. 
Wool, 3 to 6-Ply... . B4@10Ke $8.50 $17 es 
oz. iots 

UPSETTERS— $48.00 #92,00 $180. Oo si 
Wiley & Russell Mfg. Co.: Ero. 10 

eos Wieer oor. ce 30005. 08% WASTE—Cotton— 

ARNISHES— Ki ne eT 
Glidden Varnish Co., Green Label, No. 2 er £4 pS re 3u4¢ 

per gal. can; M. P. Durable Ex-|y7o 3......7¢ NS IE: 

terlor’ $8.00; MP. Dwchie ia, | WEDGES— 

urabdie oor, A New 
$00) ms <a oe pinishing, Oil PRR cckicvveccbes lb. 24% @3¢ 
astic interior 4 
Wile “Bunsel sin’ GUSSCES| sory azarher ..a2250 52% 
e name .00; en’s 

Superior, White Enamel, $5.00. | astern Market... ... $27.00 @ $75.00 
Montauk Paint Mfe. Co. z WH EELS. ingine . 

we Ce, a line Wis Ce. Coreen. 83 44 % s 

Di-mel-ine Varnish Stain, BGG ct wetantsccuce econe is % 

Per gro., $9.60 Well— 

VISES— 8-in., $1.75; 10-in., $2.25; 12-in., 
Solid Bow .ececes veeees OKYI0E104| $2.75; 14-in., $4.75. 


WHITE ne AND OXIDES— 
National Lead 
= te White a peed and in 


In 7 2, 3 and 5 ID cans, as- 
sorted (100 Ib in a case) . -10¢ 
On lots of 500 pounds or more, a 
discount of per pound is al- 


lowed. 
Oxides, Red Lead and Litharge: 
In 100 ke AS «h: 6'6.0 were a ened 8 
In 25 and 50 ID kegs......... 8%¢ 


On lots of 500 pounds or more, a 
— of % cent per pound is al- 


Red Lead and Litharge, in bbls. 
and % bbls. same price as in kegs. 
Terms: 
60 days, or 2 per cent. discount for 
cash if paid im 15 days from date of 
invoice. 
F.o.b. at New York. 
WIRE AND WIRE GOODS— 
Fence Wire— 

See Notes on Prices. 
Market and Stone Wire in 
Bundies— 

oe and Annealed: 
9 and coarser errr), 4 


10 to 18... eeeee ees eeeeeeaeeeeee -80% 

TN ERE AR ip ss: 80825 

27 to 36 eeete eeeeeeeeeeeeeees 804 
Galvanized: 

9 and coarser ....00000..0&10% 

10 to 16 eeeeee ee@eeeeeeses -70&104 


27 to 36. +eseseeceeceeees O5E10% 
Cagpared: 

9 and COGTSEL . cccccccccccecsi it 

10 to ‘enue duedbedudis ea wail % 

17 to 26a sneseveccceet seuss SUS 

27 to 36. 


CCCC CECE E SE CE ee eeees % 


inned: 

6 to The cccvcccccccccccs s CIOS 
DD. SOREL wee hiewone 19¢ ib., base 
Car lots mill ....0....0++-16¢ base 
COPPEF wecciccce ECCS oe base 


Spooled Wire— 
Annealed and Tinned....70&10&54 
Brass and Copper 605 10&5% 


| Retailers’ Assortments, per box, 


$2 .35@$2. 50 
Wire Go 


ods— 
Steel Wire Goods........ ae 
Brass Wire Goods....... eee 90&40 
Cup and Shoulder Hooks, 856-104 
Wire Goods Co. 
Bright Wire a -- 90&40&10% 
Brass Wire Goods........ 40% 
Cup and Shoulder Hooks. ..85&10% 


Wire Cloth and Netting— 
Colpanived Poultry Netting: 


y irly Weaving..... occ e 857104 
After Weaving ........022. 85&5% 
— Cloth, 93 Mesh, "Per 100 

q. ft.; Painted, Black, "$1. 15; Gal- 


vanized, $1.65; 14 Mesh, Bronze, 
Standard Galv. Hardware Grades; 
100-ft. rolls, 24 to by in. wide, 
Per 100 s ft. 
Nos. 2, 2% and ; ‘esh. ... $250 
Nos. 4 and 5 Mesh 75 


Gilbert & Bennett Mfg. Co.: 
Regular ae * net, per Sy 


Screen Cloth galv., per 100 s . Se 
re. 12 — aft 75; 14 niesh, 
$2.10; 16 . .50 
wint-chetee 
See Trade Report. 
WRENCHES— 
Agricultural ......0. .. 75&10@80 
Alligator or Crocodile Cheat os 75 @80% 
Baxter Pattern S Wrenches. 
eee 
Drop Forged S....++++.-50&10@60% 
Athol Machine Co.: 
Se TTT, 
Bemis & Call’s: 


a@tastabie Ss. 40&5%:; Adjust- 
able § pe, 40&5%; oa t 
Hd’le Auto, 40&5%; 
Pattern, 40% : ~ Saustinntte 
Bright, 50%. 
Steel Handle Nut........ 50&10% 
Combination Black ......50&10% 
Merrick Pattern ..... oe+-00&10% 
Steel Handle Screw...... eed Hg 


10&10 % 

Coes’ Genuine Knife Hdl. 50@50&10% 

Coes’ Genuine Steel Hdl.50@50&10% 
Coes’ Genuine Key Model, 

50 @50&10% 


Coes’ Genuine Hammer Handle, 


50 50&10% 
Coes’ ‘‘Mechanics’,’’ e ¥ 


50&10 @50&10&10% 

er ara Falls Metal Stamping Works: 

— and Double End Vestpokit- 

Eh oi ee ed 7%% 

Richards- Wilcox Mfg. 

Shark Adjustable , tp 50&10% 
Wizard Adjustable Ratchet, doz., 

$15.00 


J. H. Williams & Co.: 
Agrippa Chain Pipe...... 0&10% 
Vulcan Improved Chain a 50% 
Wright Wrench & Forging Co.: 
Tene . WEE as Goncd ccc 60% 
WROUGHT GOODS— 
Hasps, Staples, &c......85&20&904 


Zinc— 


Sheet, No. 9 base, casks, per Ib. .14¢ 
Sheet, No. 9 base, less than casks, 





POT De ccccvcrececevccssseed Hed 
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Make 
Our 


66 





uccess”’ 





The 


Means 
To Yours 





*‘SUCCESS”’ 
BUCKET 
SPRAY PUMP 





Write for 4¢4-page 1915 Catalogue of 
Spray Pumps, Nozzles and Accessories 


THE DEMING COMPANY 
SALEM, OHIO 


Hand and Power Pumps for All Uses 


_ Pittsburgh 
Harris 

New York 
Ralph B. Carter Co. 


Chicago 
Henion & Hubbell 





Pump & Supply Co. 








i it HTT it 
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Trade 








{NL MMT 
PEEUE ETT ea PTPTRRTTREE TURE TERE TREE TEETER Pe i HH ’ 


An Odorless Disinfectant 
and Germicide 


One bad odor won't kill another. It may possibly hide the 
effect temporarily, but in most cases the resulting smell is 
even more obnoxious than the original. Miller’s “O.D.”, 
being odorless in itself, destroys germs and odors without 
any disagreeable after scent. 


But let us talk Profits 


try over. Any one of these sources 
furnish considerable profit to the 
dealer. 








The number of selling possibilities 
are limitless, as ‘‘O.D.’’ may be 
used in varying strength in spray 
and solution, and is absolutely 


harmless. It has met with special Two, five and ten gallon sizes; 
favor in schools, hotels, restau- half and barrels also. 

rants, theaters, public buildings, 

hospitals, meat markets, dairies, We welcome a chance to furnish 


factories and on farms the coun- proof, 


GARDNER & COMPANY 


608 South Dearborn Street, Chicago, Illinois 








TRL TRL AGERE 








—- — — 


Encourage Him 


Some bright boy in your store is show- 
ing a keener desire to know about the 
goods around him than is usually 
found in youngsters. 


This boy is of the stuff that makes 
real merchandisers. Properly tutored, 
he'll develop into a big, broad-gauged 
man able to lift many of the burdens 
you now carry. 


Encourage his continued interest, 
add fuel to his ambition and make 
him more valuable generally, by giv- 
ing him a personal subscription to the 
Hardware Age. 


In many cases a Hardware Age sub- 
scription has been an important factor 
in bringing boys from the ranks. 

















Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 














Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special desigr. 
construction and _ adapta- 
bility. 











“HAYES PUMP & PLANTER CO. 


GCALVWA 








a. 
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No. 60 
Tool Kit 
Little 
Wonder 


Write for 
Circular 


The largest line of 
Tool Chests, Tool 
Kits, Tool Outfits 
and Tool Cabinets 
“Madein America” 


C. E. JENNINGS & COMPANY 
71-73 Murray Street NEW YORK, U. S. A. 




















Eureka Copper Hammers 


are sure sellers 
to machinists 
and engineers, 
because su- 
perior to steel 
hammers for 
many uses. 
Will drive work 
to place with- 

out marring. 
Furnished with or without handles. Sizes: 1 to 16 Ib. 
Let us supply you direct. Circular and Trade prices 
sent on request. 


THE EUREKA COMPANY 
NORTH EAST, PA. 











American Steel & Wire Co. 


MANUFACTURERS OF 





Telephone & Telegraph 
Wire. Electrical Wires 
of every description 





WORCESTER 
DENVER 


CLEVELAND 
PITTSBURGH 


CHICAGO 
- NEW YORK 


The ~— 32 C. & L. Torch 


is the best combination, quart 
torch ever made. The tank is 
made of heavy seamless drawn 
brass, re-inforced, and fitted 
with non-leaking filler plug 
with leather washer recessed. 
The burner is made of special 
generator metal, producing 
greater heat, with less fuel than 
other makes: in fact, the user 
will soon save the cost of his 
No. 32 in the saving of fuel 
alone. -Jobbers will supply at 
factory price. Send for catalog 
—it’s free. 





The No. 32 Torch 


Clayton & Lambert Mfg.Co., Detroit, Mich., U.S.A. 

















“‘How to Keep Mail Orders at Home’’ 


We have printed a booklet which 
T tells you how. It’s the livest, most help- 

ful piece of printed matter ever issued 
for dealers in farm implements. Ask 
us for a copy. We will also prove to 
you that the grindstones to keep mail 
orders at bome are 


CLEVELAND 
Grindstones 


Sold only to Hardware and 
Implement Dealers 
The only genuine Berea _ grind- 
stones. The standard. No soft 
spots or flint spots. Specially 
selected stones for farmers’ use. 
\ Every one guaranteed to you and 
w& to your customer. 


THE CLEVELAND STONE CO. 
Leader-News Bldg., Cleveland,O. 








he 
Sterling 








THE ROBERTSON 


“Horseshoe Ma agnet” 


Hammer 


Qe 


The best magnet hammer 
It holds the tack 


Write for illustrated price list. 
ARTHUR R. ROBERTSON, Sole Mfr. 


144 Oliver Street Boston, Mass. 
Owner of the “Horseshoe Magnet” Trade Marks. 












































~— 
Ee 
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A Name Favorably Known Wherever a Shs 


Measurements Are Taken 
Get our new catalogue. 


Log Rules, aie" int R 
every cee: 


THE [U. FAIN feULe CO, SAGINAW 


seuaainitiie 19 Tapes, Boxwood aa ag Rogue Board 
° 


New York 
London, Bng. 
Windsor, Oan. 





April 15, 1915 


HARDWARE AGE 


169 











Armstrong 
Ceiling Nipple 
= Threaders 


This tool is made to 
thread pipe aia pine 
from the ceiling or wal 
The holder takes dies %, 
¥%, % in. R. or L. and 
bushings to match. 


Dealers will find this a Profitable Tool to Stock. 
MANUFACTURED BY 
THE ARMSTRONG MFG. CO. 
290 KNOWLTON ST. BRIDGEPORT, CONN. 












SNOW SHOE IRONS 






These are the most sub- 
stantial irons made. 


Write for prices and sam- 
pies, our general 
talog. 


eee for the 
Roofer, 


BERGER BROS. COQ. 
PHILADELPHIA 
Office: 229-281 Arch St.; Store: 387 
Arch 8t. 





Warerooms and Factory: 
100 to 114 Bread 8t. 

















Goodell Mitre Box 


Made of STEEL—Cannot Break 


For years this Box has been recognized as being first 
in quahty and improvements, and 


BOTTOM PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 
convenience and attractiveness. 


Write for new 
| i Catalog B, de- 

ne ste i lg scribing this 
leant came | i and many 
cin | other features. 


GOODELL 


MFG. CO. 
Greenfield, Mass. 





the new STEEL 








Sash Balance 


@ Does away with weights 
and cords, and is VASTLY 
more durable. 

@ Makes sashes work per- 
fectly. 

@ Permits greater window 
space in new work, as box 
frames are not necessary. 
@ May be applied to old 
windows without altering 
sashes or frames. 

@ Write for circular to the 


CALDWELL MFG. CO. 
3 Jones St., Rochester, N. Y. 





















and T Perfection 
Grinder a valuable aid 
in keeping their tools in 
the best of condition. 
Fitted with our combi- 
nation tool rest and 
chisel holder, the ‘‘Per- 
fection’’ is capable of a 
wide range of work. 
Wheels are made of 
corundum or carborun- 
dum—as desired, and in 
various sizes. If in- 
terested in selling a 
strong and _ serviceable 
grinder—write. 


Star Specialty Mfg. Co. 
227 West Erie St. Chicago, U.S.A. 








SANITARY 


walls are as necessary as 
sanitary plumbing. 


Enametile 


af o the —  : —— “" 
oa met | Peat Ek tary wall. s made o 
ot sana ae “eet ose Be metal enameled. Like 

bs fin OP 4 12 Be: ceramic tile but better 
because lighter; does not 
crack and costs about % 
as much. Hard to detect 
difference. Plates bedded 
in cement; no lap joints, 
no nails. Endless variety 
of patterns, colorings and 


sizes. 

Write for ART PORT- 
FOLIO showing Enametile 
in colors, and Metal Ceil- 
ing Catalog showing pat- 
terns for all purposes 
FREE! 


N. Y. METAL CEILING CO. 


543, &c., W. 24gh St., New York City 














MULLET EEL LLL aa EL 


silepereneeeily 


Prompt Shipments « on Receipt 


of ae Order 


ser imped amped “Sheet, CopDer Daves 


Comper: Nails, pers Rivets, 
j oll, Copper "Shoes, Copper ; : fala, Copper 


ees sclling an @ are listed ., Coppe << 
ttsbur Copper and Brass Rolling Mills 


C. G. HUSSEY & CO. Pittsburgh, Pa. 


pees” 





MY WY IK 


\\ \ \ \ \\ 
ANA \\ AN 
SE \W'\ 
\\ N N 
of : : 


\\ 
MMM MWA MRAM 


CELEBR. TED AMERICAN 
oe FV LE Si: le 


“BEST BY TEST” 


Perfect Satisfaction Guaranteed 
Write for Prices 
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American Steel & Wire Co. 


r “. MANUFACTURERS OF 








Nails, Staples, Spikes, 
Tacks, Barbed Wire. 





CLEVELAND 
PITTSBURGH 


CHICAGO WORCESTER 
NEW YORK DENVER 














Hundreds of 
Thousands of 
White Mop 


Wringers 


have gone into use. 
They sell quickly 
because they are 
without an equal. 
They wring easily, 
thoroughly and 
neatly. Satisfied 
customers every-¢g 
where. 


TRY THEM 
WHITE MOP 
WRINGER CO., 
Fultonville, N. Y. 




















The 
“Acme ’’ Metallic 


Bed Caster 


The ‘“‘Acme’’ is a balibear- 
ing caster—it is always ready 
to roll in any direction. 
**Acmes”’ are made in brass, 
nickel, or galvanized finish— 
will fit any size Brass or 
Enameled ost. All 
‘“‘Acme”’ casters are packed 
one set in a box. 

Send for catalogue and let 
us quote prices. 


The Schatz Mf¢. Co. 


POUGHKEEPSIE, N. Y. 


Agents: J. C. McCarty & Ce. 
29 Murray St., N. Y. C. 

















Iwan’s “Champion” 


Tile Drain 


Cleaning 
. Tool 


The only ditching tool am 
made and sold that will 
clean out the loose earth 
thoroughly to prepare a 
smooth bed for the til- 
ing. Made in both Ad- 
justable and Stationary 
styles with six-foot han- 
dles that ‘‘hang’’ right 
in the hand. Packed for 
a eee ee eee C—Ct—t—~—“‘i NY OO i 


dles of half dozens. " IWANS’ PAT. STATIONARY 
a1 ee) -7 1 el a a a) 
eee 






Order them! 


IWAN BROTHERS, South Bend, Ind. 


1511 Prairie Ave. 























| ‘Guaranteed Perfection” 


COBBLER SETS and 
LASTS and STANDS 


A strictly high-grade guaran- 
teed line which you can sell 
at a popular price. Lasts and 
Stands made of Semi-Steel, 
giving you the required 
strength and weight at 25% 
less than the cost of 
malleable. Write for new 
catalog and prices; also on 
Corn Shellers. Grist Mills, 
Riveting Machines, Heel 
Plates, etc. 


The Root-Heath Mfg.Co. 
PLYMOUTH, OHIO 


N. Y. Agents: Winner & Cal- 
houn, 90-92 W. Broadway 








COMBINATION “OUTFIT 

















HE circulation of 
Hardware Age is 
guaranteed. 

A sworn statement 
in detail will be sent 
to any one upon re- 
quest. 

















| ADOLPH KASTOR & BROS. 
| 109 & 111 Duane Street, New York 


MANUFACTURERS AND IMPORTERS OF 


ICUTLERY 


‘SOLE AGENTS: 
W. H. MORLEY & SONS 
Imported Pocket Knives, Scissors and Razors 
WADE & BUTCHER’S Celebrated Razors 
; THOMAS WILSON, Butcher Knives 


CAMILLUS CUTLERY COMPANY’S 
American Pocket Knives 


WE SELL TO THE JOBBING TRADE ONLY 











When Wash Day Comes 


Hill’s Dryers 
go up every- 
where. People 
are beginning 
to see the folly 
of marring the 
beauty of their 
lawns with un- 
sightly poles, 
when Hill’s 
Dryer performs 
the work of 
drying in a jiffy 
and can be eas- 
ily removed in 
less than no 
time. Write. 





HILL DRYER CO., 316 Park Avenue 
WORCESTER, MASS. 
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MILLNER’S WIRE CLOTH RACK A Long Felt Nee d S ati sh ed 


No More Trouble in 
Handling Screen Wire 


MILLNER’S WIRE CLOTH RACK 


Saves space, time, stock and 
sells the wire. 

Rolls are easily placed in posi- 
tion for use. 

Rack holds 18 rolls for ready 
use and 18 stock rolls. 







a cas » 

Makes a first-class rack for 

handles, etc., when wire season 
is over. 

Neatly finished and well built. 

Price $10.00 f. o. b. Miami, 


kla. 

Shipped K D Weight 100 
pounds. 

We can make shipments from 
either Miami, Okla., or Ft. 
Smith, Ark. 


SOLD BY ALL JOBBERS 
Millner Wire Cloth Rack Company 
M h 


lami, Oklahoma 


a t“e 
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Patented May 14, 1914 





AMERICAN BRAND 





LASTS LONGER—LOOKS BETTER 


ALSO 
COPPER, BRONZE, GALVANOID ENAMELED, 
PAINTED, BRIGHT GALVANIZED 
All Meshes and Widths 


AMERICAN WIRE FABRICS CO. 
CHICAGO, ILL. 














Try This Paper Baler 
IO DAYS F'REE 


Don’t give away..or burn waste paper. Bale it! 
Sell it! Get a goodsprice for it! There’s always a 
ready market. And when.you have a Schick All- 
Steel Baling Press “it’s easy to save waste. Avoids 
fire risk—saves money, earns money for 
you. The Schick is strongest, most com- 
pact, easiest to operate. Made in 
four sizes); Backed by a strong 
Guarantee dnd sold on 10 Daye’ Free 
Trial. Write today for catalog ‘‘H”’ 
and details of free trial offer. 











The Davenport Mfg. Co. 


Davenport 
lowa 


FIREPROOF 




















When you want 


efficient help or results remember that one 
dollar will pay for a fifty word advertise- 
ment in “The Opportunity Exchange Col- 
umns” of HARDWARE AGE. They are 
result producers. 


HARDWARE AGE 
239 West 39th Street New York City 





























BICYCLE 
Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 
shelving. 








Send for catalog giving full 

| description and prices. 
THE BICYCLE STEP 

LADDER COMPANY 


62 W. Randolph St., Chicago, Ill. 





















MILBRADT LADDERS 


eee! will pay for themselves in 
a short time by enabling you 
to wait on more trade, save 
the wear and tear on your 
fixtures and goods, as well 
as bring the appearance of 
your store up to date. 


Write for catalogue show- 
ing a large number of styles 
suitable for all kinds of 
shelving. 


=) Milbradt Mfg. Co. 
es ES 2410 N. 10th St. 
St. Louis, Mo. 
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Protect Your Own ACaeleleclateye 
G&B 
Galvanized Poultry Netting 


always gives satisfaction, which is a guar 
antee to aete dealer that ate will have no 
“come ent ks" if ate aretevel (ae wire nettings 


re} aavoi tl aan oatchaleiecteath acs 


The Gilbert & Bennett Manufacturing Co. 
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TOWNSEND GAVE TO THE WORLD 
THE BALL BEARING LAWN MOWER 





All other PE ac ATER now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. Townsend & Co., Orange, N. J. 








PRICE — QUALITY — DEMAND 


We have the three essen- 
tials in this new 


SILL COCK 


Nickel Plated. 
Semi-Finished Trimmings. 
Made in ¥%-in. or %-in. Size. 
Each Cock Tested and Guaran- 
teed. 


Rough Body. 


Price the Lowest Made on a 
Thoroughly Reliable Sill Cock. 


Send for Circular. 





No. 517 


H. B. SHERMAN MFG. CO., Battle Creek, Mich. 

















COLDWELL LAWN MOWERS 


Used exclusively at the Panama-Pacific 
Exposition as the American Lawn Mower. 


Your customers will want the Coldwell. Be 
ready for them. 150 styles and sizes of 
mowers for every sort of lawn. 


Write for 1915 catalogue, fully illustrated, 
and find out all about our new MOTOR 
MOWER for $250. 


COLDWELL LAWN MOWER COMPANY 


Factory and Offices at Newburgh, N. Y. 
Warehouses at Philadelphia and Chicago 











STRAIGHT AWAY LAWN SPRINKLER 


No. 1 





Throws all the water away ay from the end of 

the hose. Can be held in the hand for sprink- 

ling flowers. Write for our general catalogue. 
New York Office: J. M. Sherwood Co., 168 Church St. 


Stuber & Kuck Co., Peoria, Ill. 
Wm. P. Horn Co., Pacific Coast Representative, San Francisco, Calif. 




















TRAVIS 


That name on a milk bottle 
sells :t, and while there’s no 
milk bottle made that cannot 
be broken—Travis Milk Bot- 
tles positively will not break, 
unless grossly misused. They 
outsell all other bottles. 

Send for prices. 


Travis Glass Co. 
Clarksburg, W. Va. 





























“HOLD 
FAST” 


Ask your Jobber 
ONE YEAR 
GUARANTEE 


Double and stitched 
of the heaviest 






A 


EOL ana Chrome 
SURE MOLO-FAST* 
Retail Price - $1.50 


E. T. RUGG & CO., Newark, O. 


Brass ~~ Le — Will Not 
Lined rd ne : Clog 
Throws Fine 
‘ ‘ Mist-Like 
Covers Large ea Spray 
Area eo — 


Non-Corrosive 


ace Best Results 


Twin Lawn Sprinkler 


Thousands of lawns watered with this improved 
sprinkler. Customers invariably select it. In big 
demand. Made of zinc and brass. Write at once for 
descriptive folder of sprinklers and permanent systems. 


THOMPSON MANUFACTURING COMPANY 
E. 8th and Santa Fe Avenue, Los Ange’es 


Eastern Representative 
Chicago Hardware Sales Co., 214 N. State St., Chicago. 














You Get the Biggest Return 


in all the gg elements of Hose 
Service when u buy ‘‘YERDON’S” 
CAST BRASS HOSE BANDS. 

Made of a Special, RUST-PROOF, 
composition metal, exceptionally 
strong and durable, they hold the 
hose firmly with a double, all-round 
‘‘Grip’’ assuring a permanently tight 
connection. They can be used re- 
peatedly and will be right on the 
job doing Efficient work long after 
others are scrapped and forgotten. 

ALL sizes for hose %” O. D. up 
to the largest Suction Hose. Most 
satisfactory on automobile hose con- 
nections. Made in Fort Plain, U. 

Used everywhere. Unequalled 


= 
—_— 
--- 
— 
— 
— 
— 
— 

—_— 

— 


vy any. 

We solicit your stock orders. If 
you don’t know them write for sam- 
ples. _— Home and Foreign trade 


WILLIAM YERDON 


BOX 102 FORT PLAIN, N. Y. 
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/NORCROSS 


CULTIVATOR-HOES 
AND WEEDERS 





The Norcross is a mod- 
ern tool for modern 
gardeners. Made light and 
strong and does better 
work with less labor than 
the common hoe. Can be 
attached to a wheel plow 
or used on a handle. 





Equally effective either 
way. May we tell you. 
more? 


= 
= 
_ C.S. Norcross & Sons 
| BUSHNELL, ILL. U.S. A. 
5i 


cei n ) 
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SELL IT ONCE 
= AND YOU 


3 


SELL IT ALWAYS 


Blatchford’s Calf Meal is one of the pressing needs of your farmer 
customers who want to raise calves successfully and profitably. 


A Milk Equal of Proven Quality 


with a 30-year record of success among the stock raisers of 
America. Its quality isits best advertisement. It appeals to the 
customers who want the best and have the money to pay for it. 
Put up in 25- 50- 100-1b. bags easy to handle. 

Dealers in Dairy Supplies, Cream $ Churnse, 
etc., will find a ready demand for me 
demand for Blatchford’s Pig Meal commas 
gafcly ov oversthe danger period at weaning times. and for Blatchford’ roche 


Blatchford Calf Meal Factory, Wieden, Qi ill.s 

















Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 
Co. 


Simsbury, 
Conn., U.S.A. 


























Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


COVERT’S SADDLERY WORKS 
Interlaken, N. Y., U. S. A. 











TOWNSEND WIRE STRETCHERS 





sak ale er If there’s one form 
poe fee iia ; ‘| of implement. that 
ON i 8 ie gives more trouble 
around the farm 
than any other, it’s 
i the old unsatisfac- 
tory wire stretcher. 
at} ge - When you sell a 
Searing Ps i F . Customer a good or- 
4 ‘a der of wire fence, 
see that he has the 
tools to put it up 
properly. The Town- 
send Wire Stretcher 
will handle woven 
wire, plain twisted 
and bar wire 
fencings. It’s light 
in weight, but pow- 
erful when in use. 
Ask your Jobber— 
. and write for cir- 
i; culars. 










i ob 


Manufacturer: F. J. TOWNSEND, 
New England Rep. F. M .TRAFTON, 











Painted Post, N. Y. 
176 Federal St., Boston, Mass. 


THE PEN DAR CONSUMER 


A NEW AND SAFE IDEA 


Made entirely of Galvanized 
Wire and Iron, almost inde- 
structible, used for BURN- 
ING WASTE PAPER and 
other combustible material; 
also a neat Basket for Waste 
Paper, Leaves, etc. The 
burning of any material or 
waste has a Cyclonic effect, 
as the open mesh allows of a 
oauiean draft from all sides. 
Made in four (4) sizes. 
Send for description and 


Berri 
MA 


Wt [ih 
4 va \ 


ae 


“ME 


| RTT TT 


n| Tl TM i prices. 
i nA i se " Pennsylvania Wire Works 
stiiaces ee ter, Edward Darby & Sons Co., Inc. 


’ ‘th ~ =F ay TT eee TC 


235 Arch Street, Philadelphia, Pa. 














PRIEST’S 
Clippers 


The world’s standard “‘back- 
o’-the-neck” shaver deserves 
your serious investigation as 
a profitable item of stock. 

rite. 


American Shearer Mfg. Co. 











Is the Best 
and is made only by 


420 Herman &t. 
Worcester 
Mass. 


THAT’S AWL 














Nashua, N. H., U S.A. 
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Jump! And the Fish is 
Gone, Unless --- 


y OU prepare tor the scaly tghter 
by using tackle stamped with the sign of the 
“‘Leaping Dolphin.’ Then he can twist and turn, hide in 
sharp rocks, or run wild down the river without damage to 
rod or reel, hook or line. A century cf quality in “‘Leap- 
ing Dol; hin" tackle. 

New illustrated catalog H (236 pages) sent on dogg 
of parcel postage (10 cents) to any angler who will 
give us his tackle dealer's name. 


Abbey & Imbrie, 38 hmong St., New York 
LONNOOODDOUSUOOUSODNSUGNsonnCGOCENOOEROUEHOUREORUAOEUSOUSHOUENOSSOOEOUONONGUTS 
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ea : SWANTON, VT. 









ROBIN HOOD 
AMMUNITION 


NOT MADE BY THE TRUST 


Robin Hood Ammunition Co. 
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Gifford-Wood Co.'s be tos CS 
Witte for Ehten Piemandiget §€6CIFFORD-WOOD CO. HUDSON, N. Y. 


territory. Ask for catalog. | NEW YORK BOSTON 


SAMSON CORDAGE WORKS “GEM” see 


The famous “Gem” is 
MANUFACTURERS OF 47% 


GASH CORD, CLOTHES | ff somt'stustcad” Scho" 
BRAIDED CORDAGE git LINES, SMALL LINES |) peices: mat re 








Show the Housewife the handy Tongs, Picks and 
Shavers you sell for the ice chest— 
She will appreciate the quality. 


































25 cents each. Big 
a ten-cent nail clip- 





AND COTTON TWINES ‘ a room ENC. SAW /UR AALOG a 
BOSTOGN MASS. Ansonia, Conn. 








n° 





SHOE SLOYD 
KITCHEN OYSTE! O. LINDEMANN & CO. 
Sie KNIVES Hi or 


Established 1863 
35-37 Wooster Street, New York 





if Ahh 






Paper Hangers’ Knife 
—Square Point 


ROBERT MURPHY’S SONS CO. 3 Ayer, Mass. 




















Rock Island Autovises 


Number 241 vise is swivel, a 80 lb., and is adapted for 
automobile and heavy repair wor o. 231 vise is same in design 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO., Rock Island, II. 


* , SEND FOR NEW CATALOG OF LARGEST AND MOST 231—AUTOVISE 
241—AUTOVISE COMPLETE LINE OF VISES MANUFACTURED 


ORD ma. ae 


ned baht C-§ C0. Levels 
TT ok en ae Oe Tue Cuapin-Stepnens Go. 


ORD Auger Bit Co., Holyoke, Mass. — See 


Pine Meadow, Conn., VU. S. A. 
Pe en 
oh DHE, OMMERS PEERLESS [AUCETS } 
SS BEST BLOCK TIN KE ——- 
Sr MAPLE wooo BODY t HIGHLY POLISHED 
| ~rennaee Ui ONLY THE GENUINE ARE STAMPED IN THE WOOD WITH 


TRADE MARK MALTESE cross (as Per cur) 

































































Porter’s‘‘New Easy”’ i | SS 
All sizes. All parts sims AR — yom Ang wes SS =SS2> such SOUARE OF iH Sere WITH KEY 
Big Sellers. Good profit. Write for prices. : }] MADE OF LEAD,IRON,OROTHER INFERIOR METALS, TINNED OR NICKELED. 
H. K. PORTER Everett, Mass. J OHN SOMMER FAUCET CO. 55s Centrat Ave, Newar NL) 
FLOOR Steet Stamps, Burning Brands, 
SCRAPER , Steel Letters, 
Figures, 


Does BETTER work with : ; fff yy U y/ | 
. eee. pee Metal Checks 
Bee Duncan Bros. & Wray Co. THE SCHWERDTLE STAMP CO., Bridgeport, Conn. 


LUDLOW FALLS, OHIO 


SCOUIDS PLU MDS —" 


























SPRAY AND WATER SUPPLY 


WRITE FOR CATALOG AND PRICES 


THE GOULDS MFG.CO. SENECA FALLS.NY. 
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PLIER S Lineman’s Pilers made in three sizes—6, 7 and 8 Inch peas 1826 
High Grade Tools 
gh Fotis - for Mechanics 


PUNCHES C. S. Osborne &Co. 


Send for Catalogue Heads Pollshed—Handles Biue Finish NEWARK, N. J. 














— o ~~ ~ i - “> 





EsTas.isnreo 1850 


SSS eee Saw Sets, Hand Punches, 
JOHN HASSALL. inc. Nail Pullers, Box Openers, | 
RIVETS. Seal Presses, Bench Stops, | 

ESGUTCHEON PINS. Liquid Soap Dispensers. 


SPEGIAL WiRE NAILS 
ea oe et Lf Chas. Morrill, Manufacturer 
REG, U. 8. PAT. OFF 102 Lafayette Street New York | 


BROOKLYN,N Y 
Iw Ace METALs ‘ - — ones —_ _——— EES Se ~~ 
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ELEVATORS AND DUMBWAITERS| | @@yaxuwecmmm, —ovortan, Hods 


"NE V R )AR/P”’ 
Made to be sold by the Hardware Trade. ad , ORI a Catgnegus 
Can be placed in position by any carpenter. an ce 


Mfd. b 
CATALOGUE FREE 


METAL DEPT. 
ENERGY ELEVATOR CO. 


THE CLEVELAND 
WIRE SPRING CO. 
214-216-218 New St. Philadelphia, Pa. 


Cleveland, Ohlo 





























. 


and satisfy every users SCS NELL MFG. CO., Fiskdale, Mass. 


They sell best, because best known—over 120 years on 
the market. Guaranteed right in every way. Selling Agents, JOHN H. GRAHAM & CO. 
The profit is big. Get our terms and catalogue. 113 Chambers Street New York City 














BROOKS Parker Wire Goods Company 


Manufacturers of 
Bright Iron and Brass Wire 









































Goode. Sosa Wire Goods General and Special Wire Hardware, 
made to order ° ° 
M. S. BROOKS & SONS beheuiongratecsie seman 
* W 
CHESTER, CONN. ORCESTER MASSACHUSETTS 
MAN FACTURERS F 
“Our Bt At yous Service”’ Your stock is NOT complete unless you have 
We make Special Machinery, Tools, Dies, Wood = ? ASTENERS 
Metal patterns, “Large Ca apdcity for Metal eae — SMALLWOOD S SAW EDGE F 
lings rawings, crew an , 
Machine Work, Contract eae ie li Meta on your shelf, (Packed to suit buyer) 
ae Hardware ne oe a, = REMEMBER: “SMALLWOOD’S” 
x ating, Enam , sapann an al- ‘ 
vanising, Bevelop ment. and Sample Work, Not better than the best, 
Designing, Drafting and Blueprints. You get the But better than the rest. 
cher of Fe et — a — . . = Established 1889. 
experience. end samples for estimate n ma 
om request. Write us joer wants to-day. W. R. Smallwood Mfg. Co. 
The EAGLE MFG. CO., 1713 Blue Rock St., Cincinnati, O. Lock Box 154 , Gowanda, N. Y. 














—An absolute guarantee with every bar of soider— 

THE VERY LATEST , 

et AL SMUNITE 
——_S soe way = eee stores - 
offered for sale in the “Opportunity - 
change’ of this issue. They hold valuable ALUMIN UM— SOLDER 
investments for you. Why not look them Aluninum Solder & Refining Co., Syracuse, N. Y. 
up—now? $2 per box of 4 bars. Discounts to Dealers 





























a SAX — 27 
OFING Ti hk S 
-—_ ae 


ee Made from high grade Aachen BEARING OPEN P ec wg STEEL—the material you a should 7 ‘ 
re @, always specify. Carefully m durable. We also manufacture APOLLO Best Becer4 
Bloom Galvanized Sheets, Black Sheets, Formed Roofing Products, Etc. Write for full information, 


wwe AMERICAN SHEET | AND OTIN | PLATE © COMPANY, Frick Bidg., Pittsburgh, | Pa. 
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Help Wanted and 


$1.00 minimum rate. 





Business Opportunity 
Advertisements 2c. per word— 


Situations Wanted 
2c. per word—50c. minimum. 


Display rates on request 


A “BUSINESS 





WANT TO BUY, SELL OR EX- 
CHANGE ANYTHING IN THE 
HARDWARE LINE? 


advertisement in these classified columns 
will produce the desired results. 

The following letter from D. A. Sar- 
gent of Hopkins, Mo., is characteristic 
of the many unsolicited testimonials 
which we are continually receiving from 
satisfied advertisers. 


OPPORTUNITY” 


month. 


cation, 





I inserted an ad 
Harpware Ace, for my tinners’ tools 
this month. 


I got more ietters than I could an- 
swer from about 10 States. I closed the 
sale of my tools on the 26th of this 
if I had had them, thanks to your publi- 


Respectfully, 


Hepkins, Mo. 
in your periodical, 


I could have sold several sets 
Harpware AGE. , 


D. A. Sarcenr. 








Help Wanted 


Situations Wanted 


Business Opportunities 


Business Opportunities 





Original letters of reference should 
not be enclosed with replies to ad- 
vertisements appearing in these col- 
umns, as they are frequently mis- 
laid and lost. A copy of the refer- 
ence will serve the purpose. 





MANUFACTURER of full line 
household specialties wants local 
representatives in all important cities 
to handle line on commission. De- 
partment stores, hardware dealers, 
instalment houses, premium  con- 
cerns, are all big users. State ex- 
peri2nce, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
aur proposition is an excellent one. 
Address “S. H.,’? care HARDWARE 
Acs, New York. 





WANTED—A competent man to 
take full charge of the tin shop and 
furnace department of a large and 
well established hardware business, 
located in a city of about 6,000 
population, the center of a very 
rosperous farming community. Must 
e an A No, 1 salesman as well as 
a competent pong oc wae be - a 
osition to invest about one or two 
thousand dollars. Address “L. O.,” 
care HARDWARE AGE, New York, 





WANTED—A few good hustling 
salesmen who are calling on the 
hardware trade to handle a ver 
profitable and well known line. Ad- 
dress “N. W.,” care Harpware AGE, 


New York. 





MANUFACTURERS of the best 
line of advertising (specialties) fly 
swatters, thermometers, ice picks, 
paring knives, vegetable slicers, meat 
torks, kers, coal shovels, stove 
lifters, button hooks, can openers, 
potatoe mashers, cake turners, pen 
holders, pencils, yard sticks, rules, 
etc., want local representatives. in 
all important cities, to handle full 
line on liberal commission. State 
experience and territory covered. 
Only men who can secure orders 
need apply. Address Rogers-Irwin 
Co., Camden, N. 





SALESMEN calling on jobbing 
hardware and mill supply trade to 
handie a side line of wood chisel, 
file handles, etc., om commission. 
State territory covered. Apply ‘“‘O. 





Z.,” care Harpware AcE, New 
York. 
TRAVELING REPRESENTA- 


TIVES wanted by a well known 
stove manufacturer in_ North and 
South Dakota, Iowa, Indiana, Ar- 
kansas, Louisiana and Western terri- 
tory. Attractive proposition offers 
reat possibilities for men to use 
line as a leader in connection with 
the sale of other goods, on commis- 
sion basis. State territory covered, 
reference, etc. Address “N. Y..,’ 
care Harpware Ace, New York, 





WANTED — Hardware salesmen. 
Among other tools we manufacture 
especially for the hardware trade, a 
unique and unusually attractive 
valve grinding set used by automo- 
bile owners and repair men. Sells 
freely, price popular; samples are 
small and easily carried. Liberal 
commission as a side line. E. M. 
Canfield, 64 Pearl St., Buffalo, N. Y. 


Advertisement 
Writer 


I was formerly engaged in the 
hardware business—sold goods be- 
hind the counter and on the road— 
was a good salesman. Later a na- 
tionally known company engaged me 
and I’ve been writing sales produc- 
ing copy for them for nearly nine 
years. One ad inserted three times 
in Harpware AcE pulled 270 re- 
plies, and it only occupied a quarter 
page space. One of my full page 
ads in same journal brought 1,200 
replies for four insertions. Nearly 
all the leading advertising journals 
have reproduced my work with fa- 
vorable comments. Seek permanent 
position with responsible house, or 
will write your ads at so much per 
piece. Also very strong on “follow- 
up” letters. References, sample ads 
and full particulars on request. Ad- 
dress “*K. J.,” care HARDWARE AGE, 
New York. 





SALESMAN ealling on hardware 
trade for past nine years, will _ac- 
cept position traveling in New Eng- 
land after April 15; good references 
furnished. Address “O. K.,” care 
HarpWARE AcE, New York. 





YOUNG MAN desirous of obtain- 


ing employment with a reputable | J 


hardware concern; 12 years’ experi- 
ence in retail hardware; through my 
own energies and ——— have 
acquired a proficient business educa- 
tion; am sober, steady, active and 
pushing; unquestionable references. 
“O. L.,” care Harpware Ace, New 
York. 





GENERAL and builders’ hardware 
man desires position with good 
house. Moderate salary if chance 
for advancement is good.  Refer- 
ences furnished. Address “O. R.,’’ 
care HarpwarE Ace, New York. 





THOROUGHLY COMPETENT 
and experienced manager and sales- 
man for retail hardware business 
would like to make a change from 

resent position. I am a hustler and 
now how to get results, and am-es- 
pecially well posted to layout, ar- 
range and —— a modern new re- 
tail store. Address Box “O. P.,”’ 
care HARDWARE AcE, New York. 








—— OT SITS A ASS 


A COMPETENT AND EXPERI- 
ENCED builders’ hardware salesman 
familiar with architects? plans and 
specifications and _ estimating on 
same, wishes to make a change from 
present- position. Have had large 
experience and am competent to 
take full charge and get satisfactory 
results. Address Box “O. O.,” care 
Harpware Acz, New York. 





MANAGER BUYER desires simi- 
lar position; twenty-two years’ all 
around experience with large jobbers 
of hardware, stoves and rolling mill 


products as salesman, buyer and 
sales manager. Broad experience, 
Address 


habits fair, references Al. 
wa —s care HARDWARE AGE, New 
ork. 





AN experienced sporting goods 
and hardware salesman wishes em- 
a as salesman with some up- 
to-date firm. Salary $75.00 per 
month; age 36, single. Good appear- 
ance, habits, etc. 15 years’ experi- 
ence as salesman and manager. Ad- 
te “P, B.,” HArpware Ace, New 

ork. 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a 
stock of hardware we can be of 
great service to you on account of 
our intimate knowledge of these 
matters in every section of the 
United States. Address “H. B. G.,” 
care HArpWArRE AGE, New York. 





FOR SALE—Hardware, harness 
and implement business in Arizona. 
Doing about $50,000 business per 
a For —— address “H. 
Fit care ARDWARE AGE, New 

ork. 





FOR SALE — Hardware store, 
about 200 miles from New York 
City. Good selected stock, compris- 
ing shelf and_ builders’ hardware, 
mechanics’ tools, cutlery and mill 
supplies. To be sold for cash to set- 
tle estate. Liberal discount from 
inventory figures. About $20,000.00 
required. Old established location 
and trade. Good lease. Address 
aw ‘ail care Harpware AcE, New 

ork. 





_ FOR SALE—Controlling interest 
in old established hardware business 
located in the best town in Virginia. 
Clean, up-to-date stock. Inventory 
january 1, 1915, $32,000. Auto de- 
ivery. Yearly sales $50,000 to $60,- 

, and can be largely increased. 
Reason for selling, other interests. 
An exceptional opportunity. Ad- 
dress “M. Y.,” care Harpware AGE, 
New York. . 





FOR SALE—No. 1 _ Economy 
paper baler, $25.00, F.O.B. cars. 
Cornell Bros., uckahoe, N. Y. 





HARDWARE BUSINESS FOR 
ALE. Stock will inventory around 
$10,000, including plumbing snd tin 
shop with tools; modern building, 
equipped with elevator and located 
in the center of the business section 


of a town of 1800 population, located}. 


in a good agricultural section in 
Northwestern Pennsylvania and 
doing a large implement business. 
Located in one of the fastest grow- 
ing towns in the State and doing a 
large, fast increasing business. This 
business _is a bargain for the right 
party. For particulars inquire “O. 


C.,” care HArpware Ace, New York. 





RUSSIA. 

Resident of Moscow for man 
years and owner of wholesale busi- 
ness is looking for one or several 
lines to sell at reasonable price in 
Russia; also 

; TO REPRESENT 
reliable old established concerns. 
Illustrated data_and samples, if pos- 
sible, direct to Edm. Stiller, Moscow, 
Russia, P. 0. Box ; 





FOR SALE—Good clean stock of 
hardware, stoves and implements, 
best opening in Ohio, stock about 


7,000. Also latest model seven-key 


ales Adding Machine, cheap. 
Write A. Augsburger, Reoeleer: 
Kenton, O, 





AGENTS—The King Sash Lock 
has taken the country by storm. A 
ready seller in every home, hospital, 
sanitarium and public institution 
where security is essential. Agents 
ae profits. Write for circulars 
and price. King Sash Lock & Adv. 
Co., 50 Church St., New York City. 





FOR SALE—Thriving hardware 
business offered for sale, established 
30 years, clean stock, will invoice: 
about $12,000 to $13,000. Best loca- 
tion in the city, county seat of 
4,000 people in central Nebraska. 
Has large egg | to draw from. 
Business outlook for this year ex- 
cellent. Failing health reason for 
selling and unable to attend to. 
duties business requires. No trades, 
ONLY CASH. ill pay to inves- 
tigate, as this is sure a live wire 
opening. Address “O. T.,” care 

ARDWARE AGE, New York. 














WANTED—To represent manu- 
facturers of mechanics’ tools and 
builders’ hardware in New York 
and for export on a commission 
basis. The advertiser recently re- 
turned from a tour of the “Far 
East,” where he made valuable con- 
nections in China, Japan, India, 
Manila, Singapore, Java, etc. Ad- 
dress “O. S.,” care HARDWARE AGE, 
New York. 





FOR SALE—Hardware and paint 
store. Store, invoicing about $3,500, 
in America’s greatest resort, sixty 
miles from Philadelphia. Good clean 
stock. Good location. Good rea- 
sons for selling. Address “O. V.,” 
care Harpware Acz, New York. 





WE HAVE A SUCCESSFUL 
solder for aluminum, applied with 
the ordinary soldering iron or blow 
torch. Try a pound bar and be con- 


vinced; $1.50 prepaid. Used ex- 
tensively and_ with _ satisfaction. 
County and State agents wanted. 


Meridian Supply Co., 54 West Lake 
St., Chicago. 








MORE BUSINESS. 

Manufacturers’ agent with office 
in Minneapolis solicits correspond- 
ence from manufacturers of any ar- 
ticles handled by hardware houses 
and department stores, with a view 
of representing them in this terri- 
tory. An excellent distributing point 
for the entire Northwest. Write me 
about ,, more business. Address 
Read,” 718 Metropolitan Life Bldg., 
Minneapolis, Minn. 





.GARAGE WANTED—To buy, 
nice garage in good locality, prefer- 
ably Northern Indiana or there- 
abouts. What have you? nswer 
at once, giving full particulars as to 
price, terms, location, ete. “O. X.,’” 
care Harpware Acg, New York. 





FOR SALE—Stock 
ware, tools, stoves and 
Missouri town of 50,000 inhabitants. 
Stock and fixtures about $11,000. 
Liberal discount. No trade, cash 
only. Address “O. Y.,” care Harp- 
wArE AGE, New York. 


shelf hard- 
ee in good 





FOR SALE—A long established 
and successful general machine and 
engineering business, several _profit- 
able specialties; New York City; a 
bargain at $12,000. Easy terms. Re- 
tiring. Box “P. A.,” care Harpwarr 
Act, New York. 
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FOR SALE—A large block of 
stock which would give the buyer 
employment at a gord salary in a 
retzil hardware store doing a busi- 
ness of from $75,000.00 to 
$100,000.00 per year. Stock of goods 
would invoice around $35,000.00. 
The business has been a veritable 
gold mine, has paid splendid divi- 
dends for a number of years. Is 
well located in a populous com- 
munity, has the largest hardware 
trade in the community and enjoys 
the distinction of being the_ best 
hardware store in the city, Popu- 
lation in the county and city about 
55,000. The business was incor- 
porated about five years ago, has 
aid regular dividend, and shows 
besides these dividends a _ reserve 
fund amounting to more than 20% 
accumulated during that time. 
Would have shown at least double 
that amount if business had been 
normal during the past two years. 
If you are a practical hardware man 
the purchase of this stock would 
mean a good position to you. Satis- 
factory terms to the right buyer. 
It is necessary to make this sale in 
order to wind up an estate. : 
dress “P. D.,” care Harpware AGE, 
New York. 











FOR SALE—Heavy hardware, 


shelf hardware, implement and _ har- 
ness business, with or without house 
especially equipped for handling the 
stock. We offer the stock invoicin 
at $30,000.00, annual business o 
$75,000.00. We wish to sell be- 
cause of the death of one of the 
principal stock holders and _ the 
necessity of realizing in order to 
make a distribution to the heirs of 
the owner of the stock. Located in 
a city of twenty thousand inhabit- 
ants. Agriculture country of the 
very best, coal mining_and lumber- 
ing business near by. Population of 
the county 50,000. Would sell part 
cash, part on time. Address “P. C.,” 
care HARDWARE AcE, New York. 


HE value of any 
publication to apn 
advertiser is the 


value of its circulation— 
Quality not quantity. 





The manufacturer must 
satisfy himself whether 
the publication is read by 
the people who buy or 
should buy his product. 


HARDWARE AGE is 
+0 chock full of business 
Aelps, that practically 
every progressive hard- 
ware merchant has ac. 
quired the ‘Hardware 
Age Habit,”” and they all 
have thereby been able to 
turn many a perplexing 
problem into a live-wire 
profit-producer. ‘‘Hard- 
ware Age Day” is the 
most important day in the 
week in these successful 
stores. The answer is 
simple, and a sample copy 
will help you figure it out 
for yourself. 


HARDWARE AGE has 
the quality and quantity 
circulation in the hard 
ware field. 




















“Well, Smithson, 
how do you find 
business 2”’ 


“By going out 
after it!’ 


By going out after it 
and going out after 
it hard! Getting the 
jump on competition 
that has withdrawn its 
forces from the field to 
wait till “foreign con- 


ditions pick up.” 


Firing 16-inch adver- 
tising guns while the 
other fellow is oiling 
up his 22 calibre. Cap- 
turing neglected mar- 
kets rather than going 
to South America for 
new ones. Getting in 
an early bid for a share 


of that 5-billion dollar 
crop yield. 


That’s what Smithson 


meant! 


HARDWARE AGE 


239 WEST 39TH STREET 
NEW YORK 











Your 


Problem 


4 


S 


\ 


stocking up with 
goods that will 
give your cus- 
tomers the 
greatest amount 
of satisfaction, 
that will bring 
you the most 
lasting good-will 
—is nowhere 
more difficult of 
solution than 
among your file 
stocks. 

No other arti- 
cle that you sell 
gives the con- 
sumer more 
chance to make 
comparisons as 
to wear-resist- 
ing and good- 
performance 
qualities. No 
other article has 
the power to 
bring  dissatis- 
faction back to 
you more dam- 
agingly than 
poor files. 

Make __—icilean- 
cutting, long - 
lasting, crucible 
steel 


Delta 
Files 


the solution to the 
problem of your file 
stocks, for with 
them you can 
safely trust your 
reputation as a 
dealer — of the 
best. 


Their fast-cutting 
and long - service - 
giving propensities 
make your  cus- 
tomers so satisfied 
that Delta Files 
become a_testimo- 
nial for you every 
time they’re used. 
Order from your 
jobber or from us 
direct, but re- 
member that thi 
mark 





DELTA 


Safeguards 
dealers and 
customers 
everywhere. 


DELTA 
File Works 


Philadelphia, Pa. 





Chicago Office: 62 E. Lake St. 
New York Office: 266 West St. 
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Starrett Tools 


for Motorists 


Each year as more and more car owners become familiar with automobile mechanism, 
they look after their own repairs and adjustments. They can cut out many garage bills 
that way and they feel safer when on the road. To make these repairs they need more and 
better tools and hardware dealers who are making an effort to get accessory business will 
find Starrett Tools and Hack Saws are in demand by such men. Starrett 
Tools are recognized everywhere as the finest mechanical tools made. 





Here are a few items well worth putting in your show window: 


Expansion Pliers 


These wonderful pliers have adjustable jaws so 
that they may be opened to take any work up to 
1%” and still retain the handles in perfect posi- 
tion to squeeze. The pliers are well suited to 
motorists in working about the engine for turning 
nuts and bolts, drawing cotter pins and making 
numerous adjustments on stiff thumb screws, pet 


7 cocks, etc. Price $2.00 


Ratchet Wrench Set 


Every motorist should have this ratchet wrench 

set for making all sorts of repairs and for over- - 
hauling his car. Set includes 28 sockets for any | 
Standard Hex nut; ratchet handle with reversible 
pawl, drilling attachment for square shank drills up 
to one-half inch diameter; extension for reaching 
otherwise inaccessible nuts or bolts; screw- 
drivers, spark plug socket, etc. This is the most 





TOO 8 8 bet | serviceable set of ratchet wrenches on the market, 


not to be compared with trashy sets at low prices. 


SSO OO ORS 
ve Price $15.00. 


otovot— 


~ a ~ 


Starrett Hack Saws 


The motorist will find Starrett flexible back blades 
best suited to his work because they do not break 
readily as do all-hard blades. These hack saws are 
made in six to twelve inch lengths. Starrett frames 
are convenient in adjustment and extremely 
durable. 

Send for a supply of catalogs No. 20-A to distribute 
to motorists. These 320-page catalogs describe 
2100 styles and sizes of fine 

tools’ and hack saws. yn mtn 





THE L. S. STARRETT CO., ATHOL, MASS. 


World’s Greatest Toolmakers 





42-467 
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’ll Bet These Teeth 
Won’t Come Out 


The splendid tough temper 
prevents breakage of teeth. 
It insures edge holding 
qualities. The Atkins Taper 
Grinding means Easier and 
Faster cutting. Mechanics 
who love fine tools will pay 
a fair price for 


ATKINS sri‘ SAWS 





t The most profitable mechanics’ Saws, Tools, Trowels, 
Braces. Our 248-page book tells all about them. Send 


for it. 


Sell this profitable line. Secure the benefit of our reputa- 
tion—our money-back Guarantee—our liberal and result- 
getting advertising service. We advertise your Saws and 


help you to make money. 


FOR SALE THROUGH YOUR JOBBER, OR OF US DIRECT. 
BRANCHES LISTED BELOW CARRY A COMPLETE 
STOCK FOR QUICK DELIVERY 


E. C. ATKINS & CO., Inc. 


The Silver Steel Saw People 
Home Office and Factory : Indianapolis, Ind. 


Canadian Factory, Hamilton, Ont. 


Branch Houses at 


Atlanta Minneapolis Portland, Ore. Vancouver, B. C. 
Chicago New Orleans San Francisco Sydney, N. S. W. 
Memphis New York City Seattle 


John Shaw & Sons, Wolverhampton, Ltd., Wolverhampton, England, 


Agents for Great Britain 
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HARDWARE AGE April 15, 1916 
oo Ee = | ee ee N\ 
cs — aN es Df ROWBOA T=M = 2 Di reTirisit : 
HEN 7 EVINRUDE +e we! =MOTORBOAP Wy iotieitanel 
a ST = 
ais 
4 - we see 
* The big Summer i 
#4 ii 
money maker for. iv ie 
ssi 
hardware stores 
+ 
| | Ht 
If you handled the Evinrude last year you is 
| know what a good seller it is in the Spring and + 
Summer months. If you didn’t handle it we tf 
ss 
would like to send you the names of some i 
dealers who made from $200 to $2500 apiece ite 
| last year selling of 
Se 
ss 
. i 
DETACHABLE ROWBOAT & CANOE MOTORS 23 
| Aside from the profit to be made by Magneto built into the flywheel, making : 
handling it, the Evinrude is a good trade a separate electric battery unnecessary; : 
booster for sporting goods. It brings Maxim Silencer, making the motor : 
the right class of people to your store— almost noiseless in operation; Shock i 
people who are interested in fishing Absorber; Weedless Propeller, and last, 3. 
tackle, firearms, camp equipment, etc. but not least, the Automatic Reverse, eb: 
| Get this class coming and your whole that makes it possible to instantly “‘back os 
sporting goods line will benefit by it— water while running full speed ahead, a 
and incidentally you'll be surprised at a great advantage when approaching a as 
the number of Evinrudes you can sell landing or maneuvering in the vicinity + 
without half trying. of other boats. +H 
The 1915 Evinrude is a winner. Here Write today for terms and copy of 
are a few of its good points—Waterproof Dealer Prospectus. 
EVINRUDE MOTOR C 25 EVINRUDE BLOCK, 
“9 MILWAUKEE, WIS., U.S.A. 
; DISTRIBUTING BRANCHES 
69 Cortlandt Street, New York, N. Y.—218 State 
Street, Boston, Mass.—436 Market Street, San 
Francisco, Cal.—182 Morrison Street, Portland, 
Ore. 
(1130—7122) 
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